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JEAN SIMMONS STEWART GRANGER 
The fiery Princess “Young Bess” Tom Seymour loved two women 


“YOUNG BESS-YES! 


THE LOVE STORY PRINCESS 


“Distinguished, absorbing picture, 


‘SPECTACLE superbly directed, acted and pro- 
IN ‘QUO VADIS’ duced. Granger a warm, dashing 


+9» —BOXOFFICE figure. Taut love story that holds 
CLASS! MAGAZINE the viewer throughout.” 


—HOLLYWOOD REPORTER 


“Strong box-office prospects. 

Remarkably engrossing.” —variery “Brilliantly composed and im- 

“Certain to please all audiences pressively produced drama. Will 

and to be a money-maker.” occupy a notable niche and secure 
—SHOWMEN'S TRADE REVIEW vast interest.” —FILM DAILY 
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DEBORAH KERR CHARLES LAUGHTO 


Sweetheart of one, wife of another Henry VIII had many wives 


SAYS TRADE PRE 


M-G-M’s NEW TECHNICOLOR TRIUMPH! 


“Rich pageantry...extraordinary 
performances by Jean Simmons, 
Stewart Granger, Deborah Kerr 
and Charles Laughton.” 

—MOTION PICTURE HERALD 


“Romantic drama that takes per- 
fectly to the lavish quality of its 
Technicolor presentation. Strong 
for cast and box-office attention. 


Stewart Granger standout.” 
—DAILY VARIETY 


“Timely as a coronation and 
likely to play to coronation-type 
business!” — MOTION PICTURE DAILY 


“Strong star values. Dramatic se- 


quences that hold any audience.” 
— EXHIBITOR MAGAZINE 


* 


M-G-M presents In Color by Technicolor “YOUNG BESS” 

starring JEAN SIMMONS + STEWART GRANGER 

DEBORAH KERR + CHARLES LAUGHTON + .with Kay 

Walsh + Guy Rolfe + Kathleen Byron + Cecil Kellaway « Leo 

G. Carroll + Screen Play by Jan Lustig and Arthur Wimperis 

Based on the novel by Margaret Irwin + Directed by George Sidney 
Produced by Sidney Franklin 
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PLAYING EVERY TERRITORY 
THIS COUNTRY AND HAS 
BEGUN ITS FOREIGN ENGAGEMENTS. 
THE PUBLIC RESPONSE HAS 

DEFINITELY PROVED THE 

BIGGEST ATTRACTION WARNER BROS. 
HISTORY. THE BEGINNING 
WONDERFUL NEW ERA 


OUR INDUSTRY! 


NATURAL VISION COLOR BY 


MENSION WARNERCOLOR WARNERPHONIC SOUND 


* CAROLYN JONES PAUL - scasen ev CRANE WILBUR - propuceo ev FOY - 


~ 
\ 4 
e 
7 
4 
: 
4 
| 
it 
VINCENT PRICE - FRANK 


THE NEXT WARNER BROS. PICTURE 
DIMENSION, WARNERPHONIC SOUND AND 
THE HISTORIC ADVENTURE 


THE POWERFUL MANNER WHICH WAS 
PRODUCED AND WHICH WILL 
PROMOTED WILL EVERY WAY 
THE HISTORY-MAKING 

STANDARD ‘HOUSE WAX’! 


VISION COLOR BY 


+ MELON WESTCOTT + VERA WILES © DICK WESSON + ONSLOW STEVENS + STEVE BRODIE 
WRITTEN @y JAMES R. WEBB music by Max Steiner » PROOUCED By DAVID WEISBART ey GORDON DOUGLAS 
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Miami! 
And next week there'll 
boxoffices everywhere 
TITANIC breaks 327 
day-and-date 


Produced by 
CHARLES 
BRACKETT 
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= There’s No Business Like Century-Fox Business! 


MOTION PICTURE HERALD 


MARTIN QUIGLEY, Editor-in-Chief and Publisher 


Vol. 191, No. 6 


Arbitrate or Legislate 


HE Senate Small Business sub-committee investi- 

| gating motion picture trade practices now has heard 

spokesmen from exhibition and distribution. Only 

Government officials concerned—notably from the De- 

partment of Justice—are still to testify. Then the com- 

mittee headed by Senator Andrew F. Schoeppel, Repub- 
lican of Kansas, will make its recommendations. 

While the Senator and his colleagues have been careful 
to maintain a quasi-judicial impartiality and have at- 
tempted generally to keep their own views private until 
the hearings are over, it is clear that the major alterna- 
tives are either to urge the industry to arbitrate trade 
practice problems or to recommend that the Congress 
legislate new laws to attempt to solve them. 

Fortunately for the industry in all its branches, the 
whole climate of Washington is now oriented towards 
the philosophy that industries —and peoples — should 
handle their own problems to the extent possible and 
that the Government should intervene only when im- 
perative. 

Irrespective of the rights and wrongs of film trade 
practices and where the blame may lie or how it should 
be justly apportioned, it is certain that laws of them- 
selves can not enhance the welfare of the industry. No 
Government bureaucrat can be expected to be more wise 
and experienced about motion picture trade matters than 
many individuals within the business who have given 
their whole lives to careers in exhibition and distribution. 

The present indications are that the Senate committee 
will recommend arbitration. Such a result may be a 
disappointment to some exhibitors who may think that 
the hearings have boomeranged on them to a certain 
degree. The reasons for Allied’s rejection of arbitration 
last November (and refusal to resume negotiations on 
the subject) are sufficiently obscure to be unclear even 
to many within the industry. It is to be expected that a 
few members of the Senate committee will find them an 
enigma. Allied’s stated reason that nothing should be 
done about arbitration until film rentals are adjusted 
downward has been outlined a number of times in the 
past six months by officers of that organization. 


N THE other hand the exhibitor arbitration 
() negotiators knew that arbitration of film rentals 

never would be accepted by distributors or even 
by all exhibitors. Mr. Abram F. Myers, Allied board 
chairman and general counsel, and a participator in the 
negotiations, pointed out (in his arbitration report to the 
the Allied convention after the board had rejected the 
arbitration plan) that if all rentals were subject to 
arbitration the industry would quickly grind to a halt. 
Neither the seller—the distributor—nor the buyer—the 
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exhibitor—would know where he was financially if every 
deal could be subsequently arbitrated. 

Arbitration is no panacea. Yet it is very much worth 
trying in the motion picture industry. There is no doubt 
that it could be a means of quickly settling some disputes 
and ameliorating others. 

An over-all settlement of the major points that cause 
unnecessary conflict should not be beyond the capacity 
and patience of men within the industry. One difficulty 
up to now is that no group is addressing itself to the 
trade problems of the business as a whole. Naturally and 
understandably the exhibitor organizations are seeking 
to improve the well-being of their members. That is good 
and is as it should be. Distributors are seeking to improve 
the sales of their films. That also is good and as it should 
be. COMPO had enough trouble getting organized even 
though it was limited by charter from any consideration 
of trade practices. 

There is urgent need for the formation of an industry 
committee—the British have an apt expression “A Work- 
ing Party’’—to tackle trade practices from an all-industry 
viewpoint. Such a committee should be small. It re- 
quires no special financing or quarters. Its membership 
should include a few exhibitors and distributors of na- 
tional repute, long experience and broad vision, Such a 
group should seek ways and means of improving the 
peaceful and prosperous living together of exhibition 
and distribution. 

Let us put the brains and good will within the industry 
to work on over-all trade problems. In this way it can 
be demonstrated that there is a third way to better 
trade practices. Arbitration and legislation can never 
themselves solve all problems. 

The motion picture industry will be better for all con- 
cerned when its internal problems are equitably ad- 
justed by its own experts rather than left to neutral 
arbitrators or Government officials and judges. The Gov- 
ernment, the Courts and outside businessmen have 
enough problems without being continually saddled with 
those of the motion picture industry. 


@ Exhibitors in many parts of the world will be 
shocked to learn that the Argentine Government by de- 
cree April 27 has ordered sharp reductions in all theatre 
admission prices. The basic reduction is thirty percent 
for adults and fifty percent for children on weekdays. 
In addition, on three days of the week there must be 
an additional twenty percent discount from the scales 
prevailing up to April 26, The action was taken by the 
Government as part of a campaign to reduce prices of 
“articles of prime necessity.” 


—Martin Quigley, Jr. 
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Tax Protest 
lo tHe Epiror 

that im order 
attention on the crisis now obtaining in the 
motion picture industry regarding the per 
theatre 


I propose to focus direct 


micious and admission 
tax a motion be made and a poll taken of 


all theatre exhibitors—from both indoor and 


ce vastatinyg 


outdoor  theatres—throughout the entire 
United States as to their willingness to 
discuss the possibility of every theatre in 


the United States closing its doors for one 
whole week at such time as agreed upon by 
them in the poll taken within 
time limit from this date. 
Publicity 
vance of these intention 
industry 


a sixty-day 


would have to be given in ad 
For the salvation 
‘n good faith 
action 


of the all must aet 


and im concert even if such direct 
means a 
hibitor 


only 


mall loss temporarily to each ex 
Direct boycott is the 
to spotlight the crisis now con 


mdividually 
way 
fronting thousands of small exhibitors. Six 
theatres 


solely to 


now closed due 
effects of both Federal 
admission taxes. Exhibitors must 


in this area have 
banetul 
and city 
tand together at last or they must realize 
that destruction lies ahead in the face of this 
national problem 

If the motion picture industry is not worth 
this effort it had better not survive —J. 
DORSEY CONKLIN, Southwest Amuse 


ment Enterprises, Radford, Virginia. 


Religious Pictures 


To THe Epiror: 
We recently played “The Miracle of 
Fatuna.” This didn't draw as it should, but 


through no fault of the picture. The trailer 


was mainly at fault. However, this is 
beside the point, 

The people who did come to see it were 
people who seldom frequent a movie, And, 
too, we still had a lot of farmers, etc. What 
this: 


types ol 


I'm getting at is religious pictures 


appeal to all 
praised this picture, and really seemed to 


people. Everybody 


enjoy it deeply. 
The whole world is looking for some 
thing, seeking solace, and Hollywood has 


the solution at its fingertips. Even if it 
wouldn't prove lucrative (which it would), 
still Hollywood should produce more good, 
down to earth, plain, simple, religious pic 
I've noticed that everyone of these 
and they are few and far between 
Why not give them 


need ? i 


tures 
we play 
people eat them up. 
what they want and what they 
do not mean they should all be of the type 
but a good story about a 


mentioned above, 
minister and his trials and tribulations with 


Make 
endearing. 
can Hollywood close its eyes to this great 


them 
How 


a priest or rabbi. 
humble and 


humor, or 


human and 


— MAR- 
Mce- 


mankind ? 
Theatre, 


opportunity to benefit 
CELLA SMITH, Vinton 
Arthur, Ohio. 


Hollywood vs. Foreign 
To THE Epiror: 

We seem to be hearing more and more 
about “these delightful foreign films” (you 
will note the word seldom 
used), which are so “infinitely superior” to 
I have looked over 


“movies” 1s 


the Hollywood variety. 
the New York Times amusement page and, 
as far as filling New York’s screens is con- 
cerned, look what we have! Nine films to 
rank certainly with the best of any country 
and the foreign selection is most impressive 
too, perhaps the best in many a moon. But 
still, Hollywood ranks pretty well, what 
with “Call Me Madam,” “Come Back, Little 
Sheba,” “High Noon,” “Hans Christian 
Andersen,” and others which are notable 
as high quality entertainment. 

I'm not mentioning 
What a crusher to those who say we've 
neglected art for dollars et al. 

Not bad for one country, from one com- 
munity (Hollywood) that’s always on the 


even Cinerama. 


pan by our “aficianados” of the cinema !— 
ROBERT M. FINEHOUT, Director of 
Advertisnmg and Promotion, Association 
Films, New York. 


Trailer Needs 
To THE Eprror: 

I think it’s time that the film companies 
pay more attention to trailers. I can’t 
understand why all film companies don’t 
make their own trailers 
important than 
companies realize in a small town, 
pictures could easily have two trailers. For 
instance, the 20th-Fox film, “Bloodhounds 
of Broadway”—this was a_ typical small 
town show, but what did the trailer show? 
\ll music. Now exhibitor could have 
made a better trailer than the one shown. 
It could have shown the “Cindy” number, 
the feudin’ Georgia boys, more of the blood- 
hounds, a small town girl’s trip to New 
York, ete. 

I say more emphasis should be put on 
trailers as I believe it would help business. 
You just can’t sell a picture without some 
If a trailer is good then that goes a 


most 
Some 


Trailers are more 


any 


help. 
long way. 

Let's hear from some of you exhibitors on 
this BALKCOM, Gray, 


Georgia. 


subject. —J. C. 
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lections in March, reflecting 

February business, amounted 
to $21,031,715, compared with $19,- 
863,940 a year earlier, the Bureau 
of Internal Revenue reported this 
week. This was the first time in six 
months that a current year figure 
exceeded the figure for the previous 
year. The March collections were 
also up from the February collec- 
tions of $20,636,600. 


& ENERAL admission tax col- 


> Leaders of the industry’s tax re- 
lief fight are taking a long look 
ahead and worrying about what 
might happen to the Mason bill in 
the Senate. While the House would 
probably consider the bill under a 
procedure barring any changes, in 
the Senate the bill would be open 
to any tax amendment — affecting 
liquor taxes, corporate rates or any- 
thing. Loading the bill down with 
amendments would obviously kill 
its chances, so the COMPO people 
are asking Senators to fight any 
amendments, if and when the bill 
reaches the floor. 


P At 9 o'clock one night last month, 
the Greek Government announced 
its decision to change the value of 
the drachma from 15,000 to the dol- 
lar to 30,000 to the dollar. One im- 
mediate result of the move would 
be to cut by one-half the dollar value 
of the “blocked drachmas” of Ameri- 
can distribution companies held by 
the Bank of Greece. Awaited with 
anticipation is a new law which will 
clearly define the new procedure re- 
garding dollar remittances, 


> Montague Salmon, managing di- 
rector of the Rivoli theatre on Man- 
hattan’s Broadway, is a man with 
showmanly respect for mothers. As 
an annual Mother’s Day treat, the 
Rivoli will admit free all mothers 
brought to the theatre on May 10 
by one of their children purchasing 
a regular admission to see “Salome.” 
In addition every mother will get a 
free gardenia. 


>» Howard Hughes’ adventures with 
RKO, including the recent abortive 
sale and subsequent recovery of his 
stock, are the subject of a feature 
article, “It’s Only Money” in the 
current issue of Fortune. 


P A question of decree: The Argen- 
tine Government, worried by rising 
prices, has resorted to what out- 
wardly appears to be a simple ex- 
pedient. On April 27 it issued a 
Government decree wacking off 30 
per cent on general admissions 
charged previously and 50 per cent 
off children’s adinissions. As a sort 
of break for the public, the decree 
also requires exhibitors to give pat- 
rons an additional 20 per cent dis- 
count three days a week, excluding 
Saturdays, Sundays and _ holidays. 
The film industry, fearful of long- 
run results, now is holding confer- 
ences with Government officials 
with a view to an annulment. 


> Zenith Radio Corporation has by 
no means given up on its plans for 
Phonevision, the pay-as-you-see 
television system. Last week Eric 
Isgrig, director of advertising for 
the company, in a speech at Colum- 
bus, Ohio, argued at length that sub- 
scription television, as offered by 
his company, is the only way educa- 
tional groups can finance and ac- 
tivate the educational TV stations 
authorized by the FCC. 


P Television will hit Japan soon. 
RCA is equipping three Tokyo sta- 
tions, which will reach 12,000,000 
persons. Also planned are networks 
to reach the remainder of the 
Japanese. The Japanese broadcasters 
are using American standards; and 


their producers and technicians are 
training at RCA and the National 
Broadcasting Company, New York. 
The broadcasters are NHK Broad- 
casting Corporation, headed by 
Tetsuro Furuksaki; Nippon Tele- 
vision Company, headed by Matsu- 
taro Shoriki; and Radio Tokye, 
directed by Tadashi Adachi, 


> Killed with kindness? Word comes 
from Detroit that the American Le- 
gion members who were picketing 
Sol Krim’s Krim theatre, during the 
showing of Charlie Chaplin’s “Lime- 
light,” have given up the ghost, The 
picture is now in its fifth week at 
the house. Mr. Krim, it will be re- 
membered, was cited in these pages 
just four weeks ago April 11 for hav- 
ing kindly serviced his pickets with 
coffee and doughnuts during their 
perambulatory chores in front of 
the house, 


P One thing is sure not to come out 
of the current Senate Small Business 
Committee hearings on industry 
trade practices: any new legislation. 
Not only would industry and con- 
gressional leaders be likely to resist 
any such bill, but under the rules of 
the Senate, the Small Business com- 
mittee has no power to report out 
any legislation—it can only suggest 
that some other committee consider 
legislation. 


> Let it be far off on the horizon, 
or better beyond—the day when the 
art-film producers in those far coun- 
tries begin showing the world their 
idea of how to get the most out of 
the extra-dimensional motion pic- 
ture processes. 


In BETTER THEATRES 


Noting a pepe to consider 3-D and “wide-screen” as offering a choice between 


two methods of ma 


ing the screen image "third-dimensional,"’ the editor of Better 


Theatres, in "The Big Picture," sets forth the purposes for which bigger pictures were 
urged before "Bwana Devil’ turned the industry to stereoscopy, and finds them to be 
what is primarily realized in socalled ‘'wide-screen." 

Another developing phase of current technical changes is dealt with by Gio Gagli- 
ardi in "Looking Toward Adoption of Stereophonic Sound." 

In the third article of his series, “Motion Picture Theatre Management," Curtis 
Mees discusses the responsibility of the manager for the performance. 


MOTION PICTURE HERALD, published every Saturday by Quigley Publishing Company, Inc., Rockefeller Center, New York City 20. Telephone Circle 7-3100; Cable address, 


"Quigpubco, New York'', Martin Quigley, President; Martin Quigley, 


Jr., Vice-President; Theo J. Sullivan, Vice-President ar 


nd Treasurer; Raymond Levy, Vice-President; Leo J. Brady, 


Secretary; Martin Quigley, Jr., Editor; Terry Ramsaye, Consulting Editor; James D. Ivers, News Editor; Charles S ronson, Production Editor; Floyd E. Stone, Pas “+ Editor; 
Ray Gallagher, Advertising Manager; Gus H, Famsel, Production Manager. Bureaus Hollywood William R. Weaver, editor, Yu Vine Bu Pt Telephone be ami @ 214%; 
Chicago, 120 So. LaSalle St., Urben Farley, advertising representative, Telephone, Financial 6-3074; Washington, J A. Otten, National Press ( ub Lond n, Hope va ag 
Burnup, manager, Peter Burnup, editor, 4 Golden Square. Correspondents in the principal capitals of the wor Men ber Audit Bureau of rcula ns. ther Quigley 
Publications: Better Theatres, published thirteen times a year as Section II of Motion Picture Herald; Motion Picture Daily, Motion Picture and Televisior Almanac and Fame 

9 


MOTION PICTURE HERALD, MAY 9, 1953 


i 


AT THE FIRST two-day regional meeting of the Shea 
Circuit, in Zanesville, Ohio. Seated are Richard A. 
Harper, assistant to the president: Gerald Shea, presi- 
dent: Ray E. Smith, chief buyer and booker; Harold 
Snyder, New Philadelphia manager; Dale McCoy, 
Cambridge: and Jack Baumgardt, Lancaster. Stand- 
ing: Robert Limbaugh, Conneaut; Frank V. King, field 
representative; Paul LeMaster, Zanesville; Clayton 
Gillam, Dover: William Gillam, Newark; Ray McNealy, 
Geneva; Jack Hynes, Youngstown; Robert Rhoads 
Akron: Edward Mason, Mckees Rocks, Pa.: Durward 
Duty, Marietta: and Dale Tysinger, Ashtabula. 


AWARD for "A distinct contribution to 
the American Screen” to Phyllis Kirk, of 
Warners’ ‘House of Wax," from Wil- 
liam Keegan, editor of Theatre-Screen 
Time. 


AS Allied of Michigan met in Detroit 
the other day: in array are Pearce Park- 
hurst, convention chairman; Ivan Clav- 
ette, National Screen Service; Leon J. 
Bamberger, RKO Radio sales promotion 
manager; Harland Rankin, Motion Pic- 
ture Association of Canada: Harold 
Hedler, Newaygo and Fremont, Mich.; 
and Emmit Goodrich and Walter Fisher, 
of Grand Rapids, Mich. 


IN NEW YORK, Arthur Mayer, left, 
and Edward Kingsley, distributors, flank 
visitor Leslie Baker, Associated British 
Film Distributors, as they told of new 
product distribution plans. See page 36. 
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VISITORS TO HOLLYWOOD. Linda Darnell, 
Robert Mitchum, and Jack Palance were hosts 
on the set of RKO Radio's ''Second Chance”. 
Their guests were from the Delft circuit, Wis- 
consin and Michigan; and they are, left, 
George Sattler; John Schuyler, president and 
general manager; Mrs. Sattler, and A. C. 
Schuyler, right, Mr. Schuyler's brother, asso- 
ciated with National Screen Service. 


by the Herald 


INTERVIEW, at the Museum of Modern 
Art, New York, preceding showing of 
"Ring Around the Clock’’, Italian fea- 
ture. In order are Sonio Coletti, pro- 
ducer; Bernard Kreisler, distributor; 
Martin Starr, interviewer; and Hal 
Boyle, Overseas Press Club, for which 
the screening was arranged. 


CEREBRAL PALSY 


by the Herald 


A RALLY IN TIMES SQUARE, New York, 
opened the 1953 National Campaign of 
the United Cerebral Palsy organization. It 
featured child and adult performers and 
appeals by prominent personalities, includ- 
ing, above, Leonard Goldenson, UCP pres 
ident. At the right. Herman Robbins, pres- 
ident of National Screen Service, who i: 
chairman of the campaign's distribution 
committee, and whose firm is handling the 
appeal trailer. 


MURRAY LENEKOFF, left, succeeds 
Sam Pearlman as manager of the 
Loew's State, New York, Loew circuit 
flagship. He was manager of the Vic- 
toria there. 


the Herald 


ELECTIONS, at the Associated Motion 
Picture Advertisers, New York. The men 
are Albert Floersheimer, Jr., vice-presi- 
dent; William Boley, treasurer: Lige 
Brien, president; and Vivian Moses, 
trustee. Also elected was Edgar Goth, 
secretary. 


new 


ACTING MAYOR of Buffalo Elmer F. 
Lux, left, throws out the first ball at the 
opening of the city's baseball season. 
Mr. Lux also is head of the Elmart Thea 
tres circuit. 


of 
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WARNERS SET ALL-MEDIA 


PRODUCTION SCHEDULE 


Announce 44 Films in New 
WarnerScope System, 
and Other Devices 

HOLLYWOOD: An all-media production 


program covering a period of 18 months 
and designed to take advantage of all “revo- 
lutionary developments” including a hereto- 
fore unannounced WarnerScope process was 
announced Wednesday by Jack L. Warner, 
vice-president of Warner Brothers. 

Without specifying what processes would 
be used for each of the 44 pictures listed on 
the program, Mr. Warner emphasized that 
the studio would make full use of the new 
WarnerScope ystem as well as the 3-D 
photography already in trial use, Warner- 
Phonic sound and WarnerColor. 


Details of New WarnerScope 
System Not Announced 


Presumably designed to allow. projection 
ol pictures on screens wider than the stand- 
ard 1.33 to 1 ratio, details of the Warner- 
Scope system were not announced. It was 
described as a newly perfected process 
“which has been in development by the 
studio through many years of research and 
experimentation. It was brought to usable 
form last fall,” the statement said, “and 
ince has been refined and perfected.” 

Specitications are to be announced at an 
early date at a demonstration for the press 
and exhibitors. Mr. Warner said that the 
process ranks in importance with Warner- 
Phonic sound, WarnerColor and three-di- 
mensional photography. 

Phe 44 top bracket pictures announced for 
the period between now and September, 
1954, include the productions completed, 

hooting and to be made by the company 
within the 18-month period. 


Announced Product 
Listed by Studio 


The list of pictures follows: 

Tne Deserr Sonc, THe Beasr From 
20,000) Fatioms, Dial M ror Murper, 
OF EDEN, SoutH SEA WoMmAN, Mis 
rek Rowerrs, Muississiprt Woman, Tue 
Hicn AND THE Micuty, THe CHarce at 
River, DIAMOND QUEEN, So Tuts 
Is Love, ISLAND IN THE Sky, THUNDER 
OVER THE PLAINS, BLowiInG WILD. 

Crry Is Dark, THe Mooniicurer, 
\ Lion Is IN THE STREETS, BEGGAR'S 
Orera, Tue Eppie Cantor Story, Honpo, 
MASTER OF BALLANTRAE, PLUNDER OF THI 
SuN, So Bic, CALAMITY JANE, THe PHan 
Are, His Majesty O’Keere, THe 
Boy FROM OKLAHOMA, THREE SAILORS AND 
Ripinc Snorcux, Lucky Me, 

A Star Is Born, Mo- 
DISTR, REAR GUARD, MAN War, Gown 


or Giory, HELEN or Troy, BLAcK Ivory, 


12 


“If ever there was a time in 
the history of our industry, 
with the confused tumult and 
shouting, to speak current prog- 
ress and future plans in terms 
of common sense, that time is 
now. ... By maintaining flexi- 
bilily we can assure superior 
results impossible with a hard 
and fast adherence to a single 
process or a fixed combination 
of processes. Our research is 
continuing. As other advances 
are perfected they will find 
their proper place on this pro- 
gram. How these processes are 
used, singly or in combination, 
will be announced as produc- 
tions near actual shooting time. 
—JACK L. WARNER. 


(uteETLy My Captain Watts, LAst TRAIN 
West, SNow CovereEp WAGON, BLUEBEARD 
AND His SeveEN Wives, UNpber THE BIG 
Top and Tur KNIGHTS OF THE CRUSADES. 


Breaks More Records 
In Detroit and Chicago 

“House of Wax,’ Warner Brothers’ Nat- 
ural Vision feature in WarnerColor and 
WarnerPhonic sound, continued to break 
records this week. Last Sunday at the 
Michigan theatre in Detroit, the picture 
took in $20,000, breaking the previous Sun- 
day high and headed for a week's total ot 
$60,000. In Chicago, the film grossed more 
than $45,000 on the weekend, with the first 
week's total estimated at approximately 
$80,000, 


Flynn Sets Six Films 

Errol Flynn has announced that he will 
produce six films, in which he will star, for 
Viva Films. Mr. Flynn will work in con- 
junction with producer J. Barrett Mahon on 
the production schedule. His latest release 
is Warners’ “Master of Ballantrae.” 


Disney Expands Studio 

Walt Disney Productions has started con- 
struction on a new sound stage at the Bur- 
bank Studio, California, bringing the total 
square footage to 70,000 on the 53-acre lot 
belonging to Disney. 


Fabian Sells Old Theatre 

The Fabian Theatre Corporation has sold 
the Park theatre building, Richmond, Va., 
to an outside corporation, which will not use 
it as a motion picture theatre, according to 


reports. 


Urges World 
Market View 
On Standard 


LOS ANGELES: The 73rd_ semi-annual 
meeting of the Society of Motion Picture 
and Television Engineers came to a close 
at the Hotel Statler here last Saturday with 
Herbert Barnett, president, describing the 
convention as “one of the most important 
in the history of the SMPTE.” Attending 
were a record-breaking number of 1,300 
registrants, most of whom seemed primarily 
concerned with the question of new screen 
processes. 

One of the prominent observers at the 
meeting was Dr. Leslie Knopp, president of 
the British Kinematograph Society of Lon- 
don, the British equivalent to the SMPTE, 
who, in an interview here, warned that 
American producers stand in danger of los- 
ing world markets for the new processes 
unless they begin to think in standards ap- 
plicable to the world’s theatres. 

In urging caution on plans for large- 
screen presentations, Dr. Knopp said that 
many theatres throughout the world are 
physically unable to accommodate the large 
screens required, or, as in England, are un- 
able by law to spend the amounts of money 
necessary to convert to new techniques. 

Producers must not overlook a fact with 
which they are most familiar, he said, and 
that is that films are international currency 
in which they have a vital interest. 

With a view to setting up some sort of 
international standards, the British film man 
said that the society he heads already has 
begun circulating questionnaires to deter- 
mine the size of screens which British and 
continental exhibitors can accommodate. It 
is understood the SMPTE is planning dis- 
tribution of a similar questionnaire in the 
United States. 

The information amassed in England will 
be turned over to the SMPTE for coordina- 
tion with domestic findings, and then made 
available to American studios to guide them 
in future plans. 

Among other 3-D news at the convention 
was the announcement by John A. Norling, 
of Loucks and Norling Studios of New 
York, that his company would put on the 
market within eight weeks the first single 
body stereoscopic cameras. It was under- 
stood that initially two cameras would be 
available, which, with others to follow, will 
be licensed for use by the studios. 

The autumn convention will be held at 
the Statler Hotel in New York the first 
week of October. 
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METRO PRODUCT FOR 3-D 
AND ALL WIDE SCREENS 


To Be Made to Allow for 
Masking Apertures in 
Desired Proportions 


HOLLYWOOD: In its first major policy 
statement since the beginning of the 3-D 
and wide-screen furore, MGM _ announced 
here Monday that in the next 18 months it 
will produce a program of 34 features, most 
of them adaptable to the company’s own 
wide-screen process allowing for projection 
in aspect ratios ranging from the standard 
1,33 to: up to to 

This, it is understood, will be 
plished by photographing critical action in 
such a way as to allow for masking of the 
aperture plate in the desired proportions. 
Thus, the MGM _ announcement, the 
company’s product will be available in di- 
mensions that “will suit the screens of our 
37,000 or more customers throughout the 
world.” 


accom- 


say Ss 


Stereophonic Sound Set 
For All Productions 


The policy statement came at the conclu- 
sion of a three-day meeting of Loew’s 
MGM. eastern and_ studio representatives 
with Dore Schary, studio head. In addi- 
tion to the wide-screen process, all produc- 
tions will be scored in stereophonic sound. 

Included in the schedule of 34 produc- 
tions are two which will be shot in Cinema- 
Scope, the wide-screen process having an 


Details of the MGM product an- 
nouncement covering 34 features are 
reported on page 22. 


aspect ratio of 2.66 to 1 which 20th Cen- 
tury-lox plans to use exclusively. The two 
are “Knights of the Round ‘Table’ and 
“Rose Marie,” and, it was added in the 
announcement, both will also be available 
in the MGM wide-screen process. 

starting actual production of 
every film,” said the MGM report, “we will 
gauge public interest and exhibitor demand, 
and if the subject material and exhibitor 
interest warrants, we will make additional 
films in CinemaScope.” 


To Use True 3-D on “Kate,” 
Cole Porter Musical 


Scheduled for shooting in true 3-D, as 
well as in the company’s wide-screen proc- 
ess, is “Kiss Me, Kate,” an adaptation of 
the Cole Porter Broadway musical. This 
decision was reportedly reached after com- 
pany executives viewed “Arena,” MGM?’s 
initial venture into the 3-D field. 

The announcement continued: “The 
MGM policy, in addition to giving us a 
balanced program in story content and star 


“Before 
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PLAN CINEMASCOPE 

PICTURE FOR BRITAIN 

LONDON: Associated British Pic- 
tures will make the first picture here 
in CinemaScope, the 20th Century- 
Fox wide-screen system, if arrange- 
ments can be made by next Novem- 
ber when shooting at Elstree of 
“Queen Esther" is scheduled to start. 
The Biblical epic, starring Hedy La- 
marr, also is scheduled to be shot in 
the conventional manner. Miss Lamarr 
is due here this week to formalize 
plans for her appearance in the film. 


attraction, will provide our customers with 
a balanced product of imagery and device. 

“While we have been absorbed and will 
continue to be absorbed in all and every 
new photographic and recording device, we 
have not lost sight of the fact that the heart 
of the motion picture business still remains 
the story—the attractive packaging of hu- 
man interest and personality.” 

The executives reviewed the following 
films which are ready for release and will 
be available for presentation 
in addition to standard size, and recorded 
in stereophonic sound: “Julius Caesar,” 
“Young Bess,” “All the Brothers Were 
Valiant,” “Mogambo” and “Take the High 
Ground.” 


wide-screen 


U-I Engineers Prepare "'Bay"' 


Presentation in New York 

Fred Tuch, Sr., Fred Tuch, Jr. and Wil 
liam F. Coffin, three engineers from the 
Universal-International studios in  Holly- 
wood, arrived in New York this week to 
supervise the installation at Loew’s State 
theatre of the new full-stage screen and di- 
rectional sound equipment which will be 
used for the premiere engagement there oi 
U-I’s “Thunder Bay,” beginning May 19. 
Reaching from proscenium to proscenium, 
the new screen comprises 1,000 square feet 
compared to the standard State 
screen of 352 square feet. 


Loew’s 


Denies Paramount Drops 
Production of 3-D Films 


Paramount has not abandoned regular 
3-D production and “has no intention of 
doing so,” Y. Frank Freeman, vice-president 
in charge of studio operations, said in Holly- 
wood this week in denying a published re 
port that the company would drop all 3-D 
production in favor of its wide-screen proc 
ess. Mr. Freeman said the company would 


continue to shoot in 3-D when the story 


and subject matter were appropriate. He 
pointed out that Paramount has awaiting 
release the Pine-Thomas 3-D productions ol 
“Sangaree” and “Those Sisters trom Seat- 
tle” and is preparing “Lost Treasure ot the 
Amazon” in the same process, 


*“Secrets”™” 
Revealed by 
Gunsburg 


HOLLYWOOD: Asserting that because ot 
misinformation, the time has arrived to re 
veal some “trade secrets” behind the Nat- 
ural Vision 3-D process, M. L. Gunzburg, 
president of the Natural Vision Corp., in a 
speech before the Motion Picture Industry 
Council, outlined many details of the prin- 
ciples behind Natural Vision, including the 
reliance upon “convergence” rather than the 
“variable inter-ocular” method used in othe 
3-D systems. 
“*Normally,” 
stare straight ahead 
the variable inter-ocular method of shooting. 
In normal vision, the eyes converge on the 
subject that a person is looking at—and the 
area of vision is more or less concentrated. 
The cameras the Natural Vision 
method of shooting are set up so that they 
provide a natural convergence on the sub 
just as the eye has 


he stated, “the eye doesn't 


as do the cameras in 


used in 


ject of greatest interest 
a natural convergence, 
our is the only 3-D system which has devel 
oped and emphasized ‘convergence’ and all 
the accompanying physiological and psycho 


To our knowledge, 


logical factors.” 

He recognized that there had been 
complaints of eye strain in connection with 
films utilizing the Natural Vision process 
but contended they stemmed from inade 
quacies in projection or in unrecognized eye 
defects. On the whole, he declared, viewing 
properly photographed and projected 3-2) 
films is excellent therapy for the eyes and 
adds to the general audience enjoyment Of a 


motion pieture. 

As to for “standardization,” 
pointed out that all 3-D films are projected 
, with reels 


cries 


on the same types Of projector 


size—that complete standard 


of identical 
ization virtually exists as to films using the 


“stereo” method. 


Senator Lauds "Shane" 


United States Senator Lester C. Hunt ot 
Wyoming has lauded the Paramount produc 


tion “Shane” in the Congressional Record 
in an “appropriate tribute” to an “epi 


motion picture,” 
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CONGRATULATES 


Radio City Music Hall 


Paramount congratulates the management and staff of Radio City Music 
Hall for the speed and efficiency with which, in a brief twenty-three 
days, they adopted the great panoramic screen as a new means of film 
presentation. The overwhelming response of public and press confirms 
that George Stevens’ SHANE, with its dramatic sweep and pictorial 
grandeur, was an ideal choice for inaugurating this first step in a new 
era of exhibition. As the Music Hall moves forward with its future 
plans, Paramount is accelerating its own efforts toward enabling all 


exhibitors to profit by this and other attendance-stimulating techniques. 


ALAN LADD: JEAN ARTHUR: VAN HEFLIN 
GEORGE STEVENS’ 


covon ov TECHNICOLOR 


BRANDON DE WILDE JACK PALANCE 
BEN JOHNSON - EOGAR BUCHANAN PRODUCEO AND DIRECTED BY GEORGE STEVENS 
SCREENPLAY BY A B GUTHRIE JR ADDITIONAL DIALOGUE BY JACK SHER 
BASED ON THE NOVEL BY JACK SCHAEFER 
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ARBITRATION’S 
REFUSAL HIT 


Keough Tells Senate Unit 
Allied Refusal of Plan 
Was “Astounding” 


WASHINGTON: In the 


the Senate Small 


final session of 
Susiness Committee hear- 
ings on industry trade practices last Thurs 
Austin C, 
president and general 
it Allied States As 


called “an astounding performance” in turn- 


day, Keough, Paramount. vice- 


counsel, lashed out 
sociation for what he 
ing down the industry arbitration draft pro- 


posed last fall 


Mr. Keough said that Allied had 
known from the start of the ar- 
bitration negotiations last spring 
that the distributors would not 
arbitrate film rentals, 

“It came as a shock, there- 
fore,” Mr. Keough said, when 
Allied used the exclusion of film 
rentals to “summarily reject” the 
proposed arbitration draft. 


“Technically, to use Mr. Myers’ word,” 
Mr. Keough went on, “Allied was within its 
rights to reject arbitration on this or any 
known the dis- 


arbitration of 


other ground. But having 


tributors’ film 


position on 
from the 


through 


rental very beginning, 
then 
the representatives of 


in the 


having 
representatives with 
other 


worked 
organizations 


hard, to 
achieve a program of arbitration, for Allied 


industry, so long and so 


to have rejected it summarily and completely 


was an astounding performance.” 

The sub-committee ts expected to reopen 
hearings within two weeks with 
by the 
Prust Division of the Justice Department. 
requested My. 
during the Justice De 
partment’s testimony and he said he would 
be glad to appear. Abram F. Myers, Allied 
testified previously, 
told the committee that it would “be incum 
bent upon me, in view of Mr 


timonv, to 


testimony 
Federal Trade Commission and the 
Chairman Schoeppel 


Keough’s presences 


veneral counsel, who 
Keough’s tes- 


make a supplementary state 


ment.” 


Outlined Draft Provisions 

Mr. Keough outlined for the committee 
all the provisions of the final draft of the 
arbitration submitted to Allied and 
other groups last fall. Under the 
the proposed system he said there would 


svstem 
industry 


have been provided “a local, inexpensive and 
quick-acting forum” for the adjustment of 
trade disputes 

“might 
practical, honest business 


“Such arbitration,” he maintained, 
he preferred by 
men to the welter of litigation from which 
the industry has suffered so grievously, If 
it produced the result of materially lessening 
this litigation, everybody in the industry, as 
well as the public, 

It could 


would be gainers.” 


have been tried out for an ex 
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perimental period of 18 months, Mr. Keough 
explained. Then if it didn’t work, or if its 
faults couldn’t be corrected by changes and 
amendments, it could have been dropped, 
he added. 

Mr. Keough said it had 
clear that no exhibitor organization 
no distributor had ever obligated itself to 
enter into any specific plan of arbitration. 
“It was believed by the distributors 
apparently by the exhibitor organizations,” 


always been 


and 


and 


he said, “that subject to any changes in de- 
tail which might result from further consid- 
eration of the drafts submitted, exhibitors 
and distributors had arrived at substantial 
agreement about the subjects and machin- 
ery for arbitration with full knowledge that 
film rentals were not to be arbitrated.” 


Details Arbitration Status 

The greater portion of Mr. Keough’s tes- 
timony was devoted to a painstakingly de- 
tailed story of the industry’s contacts with 
arbitration, starting from the system evolv- 
ing from the 1940 consent decree, going 
through all the negotiations resulting in the 
draft of last October and ending with Al- 
lied’s rejection of the draft. 

In brief references to other trade prob- 
lems, Mr. Keough declared that Paramount 
had released only two pre-release pictures 
last year and that both had been quite ex- 
pensive to make. Paramount had never at 
tempted to fix admission prices, he said, but 
had found that exhibitors were willing to 
set an admission price on the basis of “what 
the picture was worth to their own patrons.” 

Mr. Keough contended that the situation 
of the independent ‘exhibitor, whether large 
or small, was “vastly improved” since the 
consent decrees 

Mr. Keough attacked 
hibitor witnesses” that there had been only 
a “technical divorcement” between Para- 
mount Pictures and United Paramount 
Theatres. 


“innuendos of ex 


Reports on Nine Companies 

Mr. Keough gave the sub-committee gross 
and net profit showing that mine 
major producer-distributor companies netted 
only $19,000,000 on their operations last 
vear compared with $64,000,000 in 1946. 
The figures excluded domestic theatre opera- 
tions. 


figures 


The nine companies were not identi- 
fied, but of the 10 national producing-dis- 
tributing companies, only United Artists, 
privately owned, does not 
reports. 

Mr. Keough explained that a previous 
witness had put into the trade 
magazine article purporting to show that 
the producer-distributors “were waxing fat.” 


issue earnings 


record a 


This conclusion was based on figures show- 
ing gross income and was extremely mis- 
leading. 

The complete transcript of the hearings 
has gone to the Justice Department. 


Starr Urges 


Arbitration 


In Industry 


RICHMOND: Speaking at the annual con- 
vention of the Virginia Theatre Owners 
Association, Thursday, the final day of the 
three-day meeting, Alfred Starr, president of 
the Theatre Owners of America, told ex- 
hibitors he favored “an industry system of 
arbitration, supplemented by a firm and 
aggressive Department of Justice policy” to 
alleviate distributor sales policies. The 
convention was held at the Hotel Chamber- 
lin, Old Point Comfort, Va. 

Mr. Starr commented on his views as a 
witness and an observer at the recent hear- 
ings of the U. S. Senate Small Business 
Committee in which testimony was given 
by exhibitors and distributors on alleged 
unfair practices. He said that as a witness 
he attacked competitive bidding, “exorbi- 
tant” film rentals and pre-release policies as 
“unfair, unjust and economically unsound.” 

The initial day of the meeting, planned 
by Syd Gates and Leonard Gordon, co- 
chairmen of the convention, was devoted to 
registration, exhibit demonstrations, a board 
of directors meeting and a president’s re- 
ception. Wednesday's session commenced 
with reports by Sidney L. Bowden, presi- 
dent, and the committee chairmen. 

Ralph Pries, manager for Berlo 
Vending Company, and Jack Braunagel, 
general manager of drive-ins for Common- 
wealth Theatres, were the featured speakers 
at the second day’s meeting, which ended 


sales 


with film clinics. 

An open forum, a closed drive-in clinic 
and a speech on three-dimensional films by 
E. O. Wilschke, of Altec Service Company, 
were among the highlights Thursday. 


Lack of 
Lamented by Levy 


OSAGE BEACH, MO.: It is unfortunate 
that we do not have within our industry 
the mechanics for solving our disputes, Her- 
man M. Levy, Theatre Owners of America 
general counsel, declared Tuesday at the 
joint meeting of Kansas-Missouri Theatre 
Association and Motion Picture Theatre 
Owners of Eastern Missouri and Southern 
Illinois. 

Speaking of the recent Senate sub-com- 
mittee probe on trade practices, Mr. Levy 
said an industry system of arbitration 
“would probably have made this Senate in- 
vestigation unnecessary.” 

Being without such a system, he con- 
tinued, “the continued and unwarranted use 
of competitive bidding, where it is neither 
necessary nor desired; the exaction of ex- 
orbitant film rental, which eventually must 
lead to compelling exhibitors to advance 
their admission prices, and the increased 
usage of the so-called pre-release system 
of licensing pictures; all of these either 
frustrate exhibitors, or drive them to the 
courts or to the Government for aid.” 
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DuMont Lab 
Expects 3=-D 
TV Soon 


Three-D television in color is promised by 


the Allen B. DuMont Laboratories. Dr. 
DuMont told stockholders at the annual 
meeting Monday in Clifton, New Jersey, 
that he might demonstrate the system before 
the year’s end. 

He added the system would be ‘‘com- 
patible.” It would be possible to receive it 
in black and white, or color, or 3-D color, 
or 3-D black and white. Receivers with a 
17-inch screen would cost between $600 and 
$700, he estimated. 

Dr. DuMont is not convinced, he told the 
stockholders, that the color system approved 
for the public is satisfactory. He feels a 
good system is a long time away. He was 
reelected his company’s president. Other 
officers reelected are Stanley F. Patten, 
vice-president; Paul Raibourn, treasurer; 
Bernard Goodwin, secretary; Irving Singer, 
assistant treasurer. 

Sales during 1953 will be over $100,- 
000,000, a record, he predicted. 


Rogers and Unger Acquire 
J. Arthur Rank Reissues 


Twenty selected films from J. Arthur 
Rank have been acquired for reissue by 
Rogers and Unger Associates, New York. 
They shortly will announce arrangements 
with state rights distributors. Three are in 
color by Technicolor, The first two for im- 
mediate release are “Caravan” and “Hungry 
Hill.” The pictures formerly were released 
by such companies as Universal, Eagle Lion, 
United Artists, and 20th-Fox. 


Club Praises "Tightrope" 

Mrs. Dean Gray Edwards, chairman of 
the motion picture division of the General 
Federation of Women’s Clubs, has sent a 
letter of commendation to the group’s 17,000 
chapters praising 20th Century-Fox’s “Man 
on a Tightrope.” 


Spencer Buys Town Hall 

The F. G. Spencer Company, St. John, 
N. B., a subsidiary of the Famous Players 
Canadian circuit, has purchased the town 
The town hall con- 
tains the Capitol theatre, part of the Spencer 
circuit. 


Powell Signs Contract 

Howard Hughes has signed Dick Powell 
to an RKO contract as a producer for the 
studio. Mr. Powell made his debut as a 
director in RKO’s “Split Second.” 


Purchase Ohio Theatre 


Julian D. Hardoefer and Louis E. Eigher, 
Jr., of Milford, Ohio, have purchased the 
Family theatre in Milford from Ray Hautz. 
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SEE SKOURAS MANAGEMENT 
WINNING FOX PROXY FIGHT 


The first big battle between Spyros 
Skouras, president of 20th Fox, and 
dissident stockholders, led by Charles 
Green, opened Tuesday in Wilming- 
ton, Del. As the smoke cleared, it 
appeared Mr. Skouras, representing the 
management which has steered the 
company along brave new paths, may 
be winning. The meeting was for the 
elimination from the by-laws of cumu- 
lative voting; and, although the meet- 
ing was recessed for the counting of 
proxies, a process which was to take 
several days, there were indications in 
the minner in which company counsel 
treated certain technicalities attendant 
to the voting, that they considered they 
had the majority of stockholder votes. 

In fact, unverified reports Tuesday 
evening in Wilmington were that the 
company had between 1,700,000 and 
1,800,000 votes. It needs 1,385,000 votes 
to win the battle. 

Company counsel did not contest 
proposals by Mr. Green or his counsel. 
As an instance, Herbert Einhorn, Mr. 
Green’s attorney, wanted to file his 
proxies alphabetically. This was agreed 
to, and the time element noted, so that 
no ballots dated after May 6 were to 
be counted, 

Stockholders were asked to vote on 
two questions: cumulative voting ; and 
lists of directors submitted by manage- 
ment and by Mr. Green. 

The judges this week were counting 
only the by-law change votes. The vot- 
ing on directors was sealed. It will be 


valid along with further voting, at the 
May 19 general stockholders’ meeting 
in the New York home office of 20th- 
Fox. 

The judges are Edward Steele and 
David Anderson, Wilmington lawyers. 
Chairman of the Tuesday meeting was 
Aaron Finger, also a local lawyer. 

The personal and embittered ap- 
proach, evident in previous debates, on 
Tuesday was kept subdued by diplo- 
macy. 

Supporting management were such 
industry personalities as Harry Brandt, 
New York circuit owner and exhibitor 
leader; Max A. Cohen, also from that 
city, a circuit owner and exhibitor 
figure; Morton Thalheimer, Richmond, 
Va., exhibitor; and John Ferris, repre- 
senting Texas stockholders. 

Mr. Thalheimer pointed out that 
20th-Fox was, like other film compa- 
nies, going through an “industry revo- 
lution”; and that when it was over, 
the public would throng theatres, He 
declared that to change management 
now would be disastrous to stock- 
holders. 

Mr. Skouras was present, and so 
were Charles Einfeld, Donald Hender- 
son, Otto Koegel, W. C. Michel, L. 
Sherman Adams, Norman Steinberg, 
from the company and its interests. 

Counting of ballots was to begin 
Wednesday morning, and there was 
doubt whether it would be completed 
by Friday. More than 23,000 docu- 
ments were to be examined. 


Zenith to Produce Films 
For Theatres and TV 


Zenith Pictures, Inc., a newly formed pro- 
ducer of filmed programs for theatre exhibi- 
tion and television, has opened studios in 
New York. Harry Donahue is president of 
the firm and Edward Lewis will serve as 
vice-president. Mr. Donahue announced that 
during periods when Zenith is not in pro- 
duction, studio space will be made available 
to other producers. 


Osborne Asks for TV 
Station in Steubenville 

Application for a television station to 
serve Steubenville, Ohio, was made to the 
Federal 
cently by John R. Osborne, associated with 
Nikitas D, Dipson, of Batavia, N. Y., thea 
tre circuit owner, and himself president oi 
the Pike-Mayfair Theatres and an officer ot 
West Virginia Theatrical Enterprises. Mr. 
Dipson, speaking for Mr. Osborne and him- 
self in a dispute with others who want the 


Communications Commission. re 


said their application was logical 


channel 


Los Angeles Paper Cites 


Influence of U. S. Films 

The Los Angeles Herald ¢& Express is 
currently running a series by Jack Moffitt 
which cites Hollywood films as the United 
States’ best ambassador. Mr. Mottitt, who 
has just returned from a tour of Icurope, 


points out that American films have been 
building European friendships tor this coun 
try. 
Start Building Drive-In 

Excavation and construction has com 


menced on the new drive-in theatre in Bax 
ter Springs, Kan. The theatre is being 
built and will be operated by Stein Theatres, 
Inc., headed by Louis Stein. 


Buys New York Theatre 


The Fifth Avenue Playhouse in) New 
York ha been acquired by Pathe ¢ mema, 
operators of the Pari theatre Pathe 
Cinema is a subsidiary of Societe Nouvelle 
Pathe Cinema of France which owns 3 
theatres in Paris as well as other theatres i 
Belgium and France. 
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Stars That Are Big 
Action That Thrills 
Adventure That Excites 


Sex That Allures 
Sets And Exteriors That Amaze 


Technicolor That Beautifies It All 
: AND IT’S ALL IN 


DIMENSION 


TO GIVE A NEW DIMENSION 
TO BOXOFFICE PROFITS! 


This is the 3-D picture that was worth waiting for! 


: Not speed but bigness was Paramount's goal in 
assembling the great selling elements that make 
: this an important attraction for every screen! 


novel A mericit A 


Comes Turbulently Alive! 


SCREENPLAY BY ADAPTAT 


FRANK 


STARRING 


- age 
a 
4 
ay 
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ITER | UDWIG WILLIAM H. PINE AND 


Terry Ramsaye Says 


ture as an amusement institution is far, 


| HOSE AUDIENCES—The motion pic 
far indeed from being alone in facing 
problems of 


the 


pre found 
shift: in 


popular 
the multitudes 
é nhunge r for exc itements and plac es-to go. 
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interest of 


A recent examination into one sector of 
finds that horse- 
moved into high position over 


spectator amusements 
racing ha 
baseball, long sacred as the national pas- 
It finds, too, that in 1951 forty col 
legiate institutions dropped football and 
that in 1952 nine others followed. They 
found they could not operate their great 


the 


time 


show because 


crowds were coming no longer. 


plants in solvency, 

Out of a welter of figures these emerge, 
rounding numbers, total attendance to see 
the horses run, major running tracks and 
trotters, about 46,000,000, but for major 
and minor league baseball about 41 ,000,- 
000. 

Gambling appears an important factor. 
Baseball gambling is unlawful and for the 
unitiated difficult of access. Horse-track 
gambling is legalized. It is the estimate 
that in 1952 the total of track betting 
amounted to $2,000,000,000. The betting 
in a three-hour recent session at the Yon- 
kers Rac eway, trotters, totaled $1,550,832. 

There are many analytical reasons ad- 
vanced, including charges of deterioration 
in baseball, growing complexity and con- 
fusions in football, and the superior allure 
of the multiple thrills of a racing card. 

This aloof observer suspects that there is 
additionally the beguiling possibility of 
winnings that just might be forgotten on 
the income tax returns. 


row Mme 
ROADWAY’'S DREAM OF MIRACLE 


In a nostalgic remembering, Ward 
Morehouse, dramatic critic, is out 
with a book, ‘Just the Other Day," that 
has a refrain unhappily reminiscent of con- 
ditions much closer than the affairs of the 
decaying stage which he views with a 
poignant sympathy. 
Mr. Morehouse sees Broadway of today 
And he 
“small town center 
. the area of hollow greet 


as ‘brazen, braying, midwayish.” 
sprinkles such words as 
... of g 
unlistening 
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tre, which will again stock com 


pany and the touring company to all 
corners of the land.” 

Those words come with curious impact 
in this day when the motion picture, which 
took over the function of the stock com- 
pany and the touring company ¢o long ago, 
is mow so concerned about “holding it 
ground" in “all corners of the land."’ It is 
the same problem, created by kindred 
causes. And the motion picture, too, is 
striving for a “great upheaval” and “emo- 
tional rediscovery.” 

We are yet to see. 


Me 
REAL INFLATION—What with taxes, 3-D 


and politics you just might have missed 
the biggest news on this or any earth. It 
comes from the researchers at the Mount 
Wilson and Mount Palomar Observatories 
in California. The big 200-inch telescope 
on Palomar is now said to have revealed 
that the universe is twice as old and eight 
times as big as previously calculated. That 
gives it 4,000,000,000 years, and puts its 
farthest reaches 2,000,000,000 light years 
away. A light year is, mind you, the distance 
that light travels in a year doing 186,000 
miles a second. Without the aid of a tele- 
scope this observer has always considered 
the universe as old as forever and as big 
as infinity, and there's not enough arith- 
metic to measure endless time or space. 
There's always more. 


rw ase 


A THIN PARAGRAPH the other day re- 
corded the passing of E. J. Sparks down in 
Georgia at the age of 75, long retired 
major Florida circuit exhibitor. It is ap- 
propriate for a friend to add to the record 
that Ed Sparks was through his active years 
one of those several southerners who have 
functioned in the upbuilding of the theatre 
institution. He was a power in Jackson- 
ville, at the head of 150 theatres, sold to 
Paramount a dozen years ago. He was a 
generous host, a diligent citizen, an en- 
thusiastic fisherman, a good gardener, and 
a competent judge of bourbon. 


Fe 


re me 
SMART INDIAN—The best quote of the 


week comes up from reminiscences of Sit- 
ting Bull, much in the news just now. He is 
recorded as having said that he would have 
had more confidence in the White Father 
in Washington "if there were not so many 
thieves working for him.” Any comment: 
on that, remember, are 


all yours. 


Motiograph Announces 
Stereophonic Equipment 


CHICAGO: stereophonic 
sound systems have been developed by Mo- 
tiograph, Inc. one for theatres of 1600 seats 
theatres or less than 1600 
seats, it was announced here. The equipment 


Two models of 


or more, one for 


includes a magnetic reproducer capable of 
three magnetic sound tracks 
through three loud speaker sys- 
tems and a number of auditorium speakers. 
The speaker equipment consists of three 
Altec-Lansing “Voice of the Theatre” loud- 
speaker systems and from 10 to 15 high 


reproducing 
separate 


quality auditorium speakers. The two sys- 
tems for larger and smaller theatres differ 
only in the amount of power output of the 
three power amplifiers and the size of the 
loud speaker systems. Thor Matthews, Mo- 
tiograph president, estimated that the price 
of the installation would run from $5,000 
for a small theatre to $11,000 for a large 
theatre. Motiograph dealers now are accept- 
ing orders, with first deliveries to be made 
in late June. 


Herbert Griffin, Projection 
Engineer, Dies on Coast 


Herbert Griffin, prominent figure in pro- 
jection engineering, died May 6 in Los 
Angeles, where he had lived in recent 
years. He was a vice-president and director 
of International Projector Corporation. He 
was born in England and came to this coun- 
try early in 1900. A graduate electrical 
engineer, he worked on the Pennsylvania 
Railroad tunnel under the Hudson River. 
Later he took up motion picture projection 
and became a charter member of Projec- 
tionists’ Local 306. In 1913 he joined the 
Nicholas Power Company of New York, 
projector manufacturers. In 1918 on leave 
from this company he went to Russia to 
take charge of motion picture equipment for 
the YMCA, In 1919 he became sales man- 
ager of Power and in 1926 upon consolida- 
tion of that company with the Simplex Pro- 
jector Company to form the International 
Projector Company, he was named _ vice- 
president. He was a founder of the Society 
of Motion Picture and Television Engineers, 
and its president in 1943-44, 


Altman Wins Heart Fund 
Award of Toronto Club 


George Altman, president of Mavety 
Film Delivery Service Ltd., has been 
awarded the Heart Award of Tent 28, 


Variety Clubs International, Toronto, for 
his work in collecting $7,103 for the Heart 
Fund. 


Spencer Plans Drive-In 

The F. G. Spencer Company of Saint 
John, N.B., will build its first drive-in near 
Charlettetown, Prince Edward Island. 
Drive-In for Canada 

National Theatre Services Ltd. of Toron- 
to has commenced construction on the Oak- 
ville Drive-In theatre in Trafalgar Town- 
ship, Canada. 
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Berger Mits 
Policies on 


Roadshours 


MINNEAPOLIS: Admonishing  distribu- 
tors for their roadshow policies, Benjamin 
Berger, president of North Central Allied, 
called upon the 300 members present at the 
opening of the organization’s annual con- 
vention at the Hotel Nicollet, Monday, to 
resist contracts in which advanced admis- 
sion prices were a prerequisite. 


Hit Pre-Release Policy 


Among the other speakers who addressed 
the two-day meeting were Leon J. Bam- 
berger, sales »romotion manager for RKO 
Pictures; Herbert Barnett, president of the 
Society of Motion Picture and Television 
Engineers, and Abram F. Myers, National 
Allied States general counsel. 

Firing away at the pre-release policy in 
his annual report, Mr. Berger’s speech was 
the most explosive of the convention. He 
called acceptance of such terms to be “illegal 
and criminal” for exhibitors as well as dis- 
tributors. Demands such as these, he said, 
were part of a campaign by the majors to 
limit the showing of top films to a few im- 
portant houses and eventually eliminate 
suburban and rural theatres. 

Mr. Berger’s proposed solution to the 
problem was for Congress to place film com- 
panies in a public utilities category with 
distribution methods handled for the good 
of the entire industry. He also endorsed an 
all-inclusive arbitration plan, which he said 
should be given an 18-month trial, and ex- 
pressed optimism over the possible passage 
of a bill to end Federal admission taxes. 

Stanley Kane, executive secretary of the 
organization, informed the members that the 
NCA _ board was preparing to take court 
action against a major film company because 
of its pre-release policy. Mr. Kane said he 
believed this policy violated the terms of 
the consent decree setting up “reasonable 
clearance” for films. 


Berger Is Reelected 


Mr. Berger was reelected president. Also 
reelected was Earl Peaslee of Stillwater as 
first vice-president and Reno Risch of Ap- 
pleton, Wis., as second vice-president. Al 
Lee, Minneapolis, was elected secretary, suc- 
ceeding Jack Wright of Red Wing Minn., 
and Sam Heller of Grand Rapids, Minn., 
was named treasurer, succeeding James Zien 
of Grand Rapids. New directors include 
William Clark of Mitchell, S. D.; Mr. Hel- 
ler, Frank Mantzke, Charles Rubenstein, 
Minneapolis; and Clarence Quincer, of 
Wadena, Minn. 

Resolutions adopted include one authoriz- 
ing Mr. Kane to take legal steps in coopera- 
tion with National Allied to combat the pre- 
release and advanced admission policies. 

Wilbur Snaper, president of Allied States, 
and Henderson M. Richey, exhibitor relations 
director for MGM, had to cancel their 
scheduled speeches because of illness. 
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The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


CALL ME MADAM 
(20th-Fox) 

Produced by Sol C. Siegel. Directed by 
Walter Lang. Written by Arthur Sheek- 
man. Technicolor. Cast: Ethel Merman, 
Donald O'Connor, Vera-Ellen, George 
Sanders, Billy De Wolfe, Helmut Dantine, 
Walter Slezak. 


HANS CHRISTIAN ANDERSEN 
(RKO-Goldwyn) 

Produced by Samuel Goldwyn. Directed 
by Charles Vidor. Written by Moss Hart. 
Technicolor. Cast: Danny Kaye, Farley 
Granger, Jeanmaire, Joey Walsh. (Cham- 
pion for third month.) 


MOULIN ROUGE 
(U. A.-Romulus ) 

Produced by Romulus Films, Ltd. Di- 
rected by John Huston. Written by An- 
thony Veiller and John Huston. Techni- 
color. Cast: Jose Ferrer, Colette Mar- 
chand, Suzanne Flon, Zsa Zsa Gabor. 


OFF LIMITS 
(Paramount) 

Produced by Harry Tugent. Directed by 
George Marshall. Written by Hal Kanter 
and Jack Sher. Cast: Bob Hope, Mickey 
Rooney, Marilyn Maxwell, Eddie Maye- 
hoff, Stanley Clements. 


PETER PAN - 
(RKO-Disney) 

Produced by Walt Disney. Directed by 
Hamilton Luske, Clyde Geronimi, Wilfred 
Jackson. Adaptation of the play by Sir 
James M. Barrie. Technicolor. Cast 
(Voices): Bobby Driscoll, Kathryn Beaumont, 
Hans Conried, Bill Thompson, Heather 
Angel, Tom Conway. (Champion for 
second month.) 


SALOME 
(Columbia) 

Produced by Buddy Adler. Directed by 
William Dieterle. Written by Harry Klein- 
er. Technicolor. Cast: Rita Hayworth, 
Stewart Granger, Charles Laughton, Jud- 
ith Anderson, Sir Cedric Hardwicke. 


Jersey Theatre Sues for 
$3,000,000 Trust Damage 


Charging conspiracy, the Maytair Enter- 
tainment Co., operating the Maytair theatre 
in West New York, N. J., this week filed an 
anti-trust suit in New York Federal Court 
against nine distributors and four theatre 
companies, asking $3,000,000 triple damages. 
It is alleged in the action that the defend 
ants have conspired to refuse product on 
any run to the Mayfair and have prevented 
it from “competing on the open market.” 
The action claims that there has been a 
pattern of fixed runs and clearances in 
favor of competing houses. The plaintiff 
company operated the Maytair in 1939 and 
1940 and then leased it to another company 


until 1949 when the plaintiff again took 
over. Sesides the distributors defendants 
are the North Bergen Amusement Co., 


Union Hill Corp., Doves, Inc., and Skouras 
Theatres. 


Court Allows Extended 
Chicago Run of "Shane" 


CHICAGO: “Shane,” to be 
here by Paramount, was granted extended 
first-run playing time here by Federal Judge 
Michael L. Igoe of the U. S. District Court, 
who ruled that it may run for eight weeks 
any time following the termination of the 
extended runs of “Moulin Rouge” and ‘“Sa- 
lome,” now being shown at the State Lake 
and RKO Grand, respectively. 

Appearing as witnesses on behalf of Para- 


soon released 


mount were George Stevens, director of 
“Shane,” and J. Harold) Stevens, Vara 
mount’s Chicago branch manager. Judge 


Igoe earlier had declined an offer by at 
torney Sam Block, representing Paramount, 
to screen the him, apparently 


preferring to base his decision on arguments 


picture for 


presented in the court rather than on his 
own personal opinion of the Paramount pro 
duction. 

Under the Jackson Park decree, defend 
ants in the Jackson Park case are enjoined 
from running pictures more than two weeks 
in a Loop house without special permission 
of the court. 


Universal Sets Dividends 


The board of directors of Universal Pie 


tures Company, Inc., has declared a 


terly dividend of $1.0625 per share on the 


quat 


4144 per cent cumulative preferred stock, 
payable June 1 to stockholders of record 
May 15, 1953. They have also declared a 


semi-annual dividend of 50 cents per share 
of common stock, payable June 25 to stock 
holders of record June 15. 

Bowman Has First Novel 

“Isle of Demons,” a first novel by . 

Clarke grandson of Will Van 
Benthuysen, who was editor-in-chief of all 
Pulitzer publications, has been publi hed by 
Dial Press. 
was a member of the MGM _ production de 


John 


sowman, 


Bowman, who for ten year 
currently busines 
Publictsts Guild, 


partment, is representa- 
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At Least 25 Finished in 
Current Fiscal Year, 
Ending August 31 


HOLLYWOOD: Assuring exhibitors an 
immediate and future supply of product 
from the Culver City studios, Dore Schary, 
production vice-president, announced at the 
conclusion of the east-west .executive meet- 
ings this week that the company will have 
at least 25 pictures completed in the current 
fiscal year, ending August 31, in addition 
to 34 productions announced in preparation 
for production during the next 18 months. 
This future program will feature MGM’s 
wide screen process and stereophonic sound. 

Currently before the cameras are three 
pictures, “Fort Bravo,” directed by John 
Surtees, produced by Nicholas Nayfack, 
and starring William Holden and Eleanor 
Parker; “Half a Hero,” produced by Mat- 
thew Rapt, starring Red Skelton and Jean 
Hagen; “Torch Song,” directed by Charles 
Walters, produced by Henry Berman and 
starring Joan Crawiord, Michael Wilding 
and Gig Young. 


2 Completed Now 


In the final stages of editing or awaiting 
release are “Julius Caesar,” “Young Bess,” 
“Mogambo,” “All the Brothers Were 
Valiant,” “Take the High Ground,” “The 
tJandwagon,” “Father and the Actress,” 
“Easy to Love,” “Latin Lovers,” “Danger- 
ous When Wet,” “Dream Wife,” and 
“*Saadia,” 


Scheduled for future production, within a 
year and a half period, are: 

Kiss Me, Kare, which starts immediately 
with Kathryn Grayson, Howard Keel and 
Ann Miller starring, being produced by 
Jack Cummings, directed by George Sidney ; 

Crest oF THE WAVE, now being filmed in 
England, starring Gene Kelly and being 
produced, written and directed by John and 
Roy Boulting: 

Riaprsopy, starring Elizabeth Taylor and 
Vittorio Gassman, to be produced — by 
Lawrence Weingarten and directed by 
Charles Vidor; 

KNIGHTS OF RoUND also being 
produced at the company’s Herts Studios in 
England, starring Robert Taylor and Ava 
Gardner, produced by Pandro S. Berman, 
with Richard Thorpe directing ; 


One Planned for Italy 


Tue FLAME AND THE FLESH, to be started 
shortly in Italy starring Lana Turner, with 
Joe Pasternak producing and Richard 
Brooks directing, 

lure Lonc, Lonc Tracer, starring Lu 
cille Ball and Desi Arnaz, produced by 
Pandro S. Berman, directed by Vincente 
Minnelli; 

Miss Baker's Dozen, starring Greer 
Garson, produced by John Houseman; 


22 


METRO PLANS 34 
IN 18 MONTHS 


SET 65-CITY TOUR FOR 
"YOUNG BESS" MUSEUM 


MGM will tour a special traveling 
museum featuring reproductions and 
accessories used in the making of 
"Young Bess," on a 58-foot trailer in 
65 important cities, according to a 
tentative schedule set up by Howard 
Dietz, vice-president and director of 
advertising and publicity. The tour is 
another in a series of nationwide pro- 
motion stunts to tie in with bookings. 


Tue Srupent PRINCE, produced by Joe 
Pasternak, directed by Mervyn LeRoy; 

Crusoe, produced by Sam Zim- 
halist ; 

PANTHER SQvuApron 8, produced by 
Henry Berman. 

Rose Marie, produced by Lawrence 
Weingarten, directed by Mervyn LeRoy; 

Executive Suite, produced by John 
Houseman ; 

Beau BrRUMMEL, starring Stewart Gran- 
ger, produced by Sam Zimbalist, directed by 
Gotttried Reinhardt; 

3RIGADOON, starring Gene Kelly, pro- 
duced by Arthur Freed, directed by Vin- 
cente Minnelli. 

Major films programmed to complete the 
current fiscal year, ending August 31, and 
rounding out the 1953-54 schedule are: 

GREEN Fire, starring Clark Gable, pro- 
duced by Armand Deutsch; 

Quentin Durwarp, starring Robert 
Taylor, produced by Pandro S. Berman; 

3ERMUDA, starring Esther Williams, pro- 
duced by Joe Pasternak; 

WomMeEN, produced by Jack 
Cummings; 

Hir tHe Deck, produced by Joe Paster- 
nak; 

Tue RomperG Story, produced by Arthur 
Freed; 

Tue Kinoc’s Tuier, produced by Edwin 
H. Knopf; 

ATHENA, produced by Joe Pasternak; 

I’m rroM Missouri, starring Gene Kelly 
and Danny Kaye, produced by Arthur Freed, 
directed by Vincente Minnelli; 

Main Iron, produced by Charles Schnee; 

Many Rivers To Cross, produced by 
Jack Cummings ; 

Love Me or Leave Me, produced by Joe 
Pasternak ; 

Parts INTERLUDE, produced by Sam Zim- 
balist ; 

VALLEY OF THE KINGs, directed by Robert 
Pirosh; 

Trooper Hook, produced by Sol Fielding ; 

My Mosr INTIMATE FRIEND; 

OPERATION MARKET GARDEN, directed by 
Gottfried Reinhardt. 


Migh Court 
Rules Out 
Bid Appeal 


by J. A. OTTEN 


WASHINGTON: The Supreme Court last 
Monday in effect ruled that the Chicago 
Jackson Park and Milwaukee Towne 
Theatres must outbid other theatres in their 
areas for choice films. 

The court refused to hear appeals by the 
two theatres from decisions of the Seventh 
Circuit Court of Appeals to this effect. The 
high Court also turned down a petition by 
Allied States Association to file a “friend 
of the court” petition in the matter. 

The Justices gave no reasons for their 
action, merely noting their refusal to re- 
view the Circuit Court decisions on a long 
list of orders handed down following the 
noon decision session. The Court did not 
act on three other film appeals pending be- 
fore it—two involving Franchon and Marco 
theatres in Los Angeles and one involving 
the Crest Theatres in Baltimore. It will 
meet again Monday, May 18. 

The Jackson Park and Milwaukee Towne 
cases were appealed to the Supreme Court 
by Chicago Attorney Thomas C. McConnell. 
Though the first dealt with the Chicago 
situation and the second with Milwaukee, 
they presented the same issue: could the 
Circuit Court change provisions of earlier 
decrees, growing out of private anti-trust 
actions, that permitted the theatres to get 
first-run films without competitive bidding 
but rather only on payment of a “fair and 
reasonable rental.” 

The original decrees in the two cases said 
the theatres could get first run films with- 
out bidding and on payment of such rentals. 
In July 1951, however, five distributors— 
20th Century-Fox, Paramount, RKO, Loew’s 
and Warner Brothers—asked the District 
Court to amend the old Jackson Park de- 
cree by declaring that the theatre must bid 
against other theatres in the same competi- 
tive area. In March, 1952, the same five 
firms made a similar request to change the 
Milwaukee Towne decree. In both cases, the 
District Court refused the distributors’ re- 
quest, but the Circuit Court approved it. 
In backing the theatres’ appeal, Allied 
States’ General Counsel, Abram F, Myers, 
said the effect of the Circuit Court decision 
would be to force compulsory bidding upon 
exhibitors. 


Open Canadian Theatres 

Five new theatres have been opened in 
Canada. W. Semeniuk opened the Hodgson, 
Hodgson, Man.; William Sawchuk opened 
the Oak, Benitor, Man.; Frank Kershaw has 
started operating the Cinema Park Drive-In, 
Calgary; George Donish and O. A. Berg- 
eron opened the Auto-Vue Drive-In, Trail, 
B. C.; and H. Lyone, B. Fingard, B. M. 
Flavh and A. J. Flavh opened the Rosetown 
Drive-In, Rosetown, Sask. 
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WIDE SCREENS 


THE STORY OF 3-D 
FROM 1613 TO 1953 


by MARTIN QUIGLEY, JR. 
PART VI 


(Previous parts of this article were pub- 
lished in the issues of February 7, February 
21, March 14, April 4 and Apvii 25.) 


HILE glasses are necessary for 
W ‘tere motion pictures viewed in 

conventional theatres, some_ illu- 
sions of depth are obtained through the use 
of wide or panoramic screens. The audi- 
ence impact of the new dimension" of such 
pictures is impressive, as the engagements 
of Cinerama and theatre tests of Cinema- 
Scope have demonstrated. 

The development of wide screens is 
closely related to the aim of bringing 
bigger and brighter pictures to the public. 
That quest started when an Austrian army 
officer, Franz von Uchatius, just 100 years 
ago, invented the first practical motion 
picture projector. The screen width of his 
first projected moving pictures was only 
six inches. 

Development of the electric acetylene 
gas and carbon arc lamps perl the 
problems of light—at least up to a point. 
Introduction of flexible film about 1890 
made possible the invention of practical 
cameras and projectors. Shortly after the 
first real motion picture projections in 
theatres in 1895 and 1896 in New York, 
London and Paris, attempts were made to 
enlarge the screen size to have a gigantic 
picture in order to overwhelm the audi- 
ence. 


First “Big Screen” Show 
At 1899 Paris Exhibit 


The first "big screen" show was at the 
Galerie des Machines of the Paris Expo- 
sition of 1899. There Louis Lumiere in- 
stalled a high screen six stories tall. (It 
measured 30 by 24 metres, approximately 
97 and 78 feet.) The projection throw, 
according to Lumiere, was 200 metres or 
650 feet. In order to increase the reflec- 
tive quality of the screen it was watered 
down by lowering it into a tank of water 
before each show. The projector arc was 
operated at !00 amperes. The size of the 
frame was 4.5 by 6 cm., i.e., 60mm wide. 

In the half-century since Lumiere's first 
attempts at wide-screens other experi- 
ments either have followed his idea of 
using wide film or have considered an ex- 
pansion-compression lens system, or have 
used multiple cameras and_ projectors 
equipped with standard 35mm film. 

Early research in the development of big 
pictures in this country was carried on by 
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GEORGE K. SPOOR, photographed in 1930, 


when he was developing his wide-screen 
Natural Vision process. 


George K. Spoor, the ''S' of the famous 
film firm of Essanay. With P. John Berg- 
gren as technical director, Mr. Spoor 
sponsored wide screen and 3-D film re- 
search from about 1917 for about 15 
years—and at a cost of some $5,000,000 
of his money. The Spoor-Berggren process 
was called Natural Vision and the projector 
system the Magniscope. The process 
utilized various wide measure films. There 
were a few theatrical exhibitions. 

The first public demonstration of a full- 
length feature in the Spoor-Berggren 
process had its premiere at the RKO 
State-Lake theatre in Chicago on Novem- 
ber 15, 1930. The film was "Danger 
Lights." George Schutz, now editor of 
Better Theatres, in the Exhibitors Herald- 
World of November 22, 1930, hailed the 
“quasi-streoscopic"’ effects obtained. Also 
on the program was a beautiful scene of 
Niagara Falls. The film used was 65mm 
with the frame measuring 54mm by 28mm. 
Sound was run on a separate reel in syn- 
chronization with the picture. 

The Spoor-Berggren pictures also were 
shown at an octagonal building at the 
Chicago World Fair of 1933. The admis- 
sion price there was first 50 cents, then 
cut to 25 cents and the show suspended 
before the end of the fair. William R. 
Weaver, Hollywood editor of the Heratp, 
recently observed, "It was an accompany 
ing circumstance of that Fair, however, 
that nobody had any money to spend after 
they passed the grounds’ admission gate 
so the flop was not Spoor's alone. Every- 
thing but fan dancers starved to death.” 

About the time of the public debut of 


the Spoor-Berggren process there was tre- 
mendous interest in the industry in wide 
films. There was then as much or more 
confusion on standards than there is today 
about 3-D and wide screens. At that time 
the dispute was over films widths. Besides 
the Spoor-Berggren width of 65mm, there 
were also experiments in an assorted num- 
ber of sizes including 50mm and 70mm. 
A half dozen companies made pictures— 
Fox, Metro, Paramount, Warner Bros., 
RKO and some _ independents. 

The most famous of the wide films was 
the Fox Grandeur of 70mm. That process 
had several theatrical showings. On Sep- 
tember 17, 1929, there opened at the 
Gaiety Theatre in New York an all- 
Grandeur show, featuring a Niagara Falls 
short, a newsreel and the Fox Movietone 
Follies. On February 13, 1930, the feature 
“Happy Days’ played in Grandeur at the 
same theatre. 


Reported Grandeur Public 
Debut a “Situation” 


Reviewing the first showing at the 
Gaiety in 1929 Peter Vischer wrote in the 
Exhibitors Herald-World of September 28, 
1929, "The first public showing of wide 
films was little short of a sensation. The 
program was presented to the audience by 
Courtland Smith in a speech which cred- 
ited Earl Sponable, still chief engineer at 
20th-Fox, as the one ‘largely responsible 
for Movietone and Grandeur.’ " 

The Fox Grandeur process had grown 
out of wide screen research started shortly 
after World War | by the late John D. 
Elms. Elms had been in the oyster busi- 
ness in West Point, Virginia. After mov- 
ing to Staten Island, New York, he was 
taken with the idea of improving pictures 
on the screen. His first camera developed 
about 1920 had three lenses mounted in a 
vertical line. For each of the lenses there 
was a separate magazine. His next camera 
had only two lenses and two strips of 
35mm film. The system was called Wide- 
scope and was theatrically tested in sev- 
eral theatres. Two standard projectors 
were used, each throwing half of the pic- 
ture on the screen. 

In order to eliminate some of the com- 
plications in the camera and projector 
Elms next turned to wide measure film. He 
developed a camera with 4 single osc illat 
ing lens taking 54mm film. (That measure 
was selected, according to his son, Charles 
D. Elms, because it was the widest film 
that the old Power projectors could be 
modified to handle. The idea WAS that the 
ame projector could be altered to use 
both 35mm and 54mm _ pictures.) The 
oscillating lens camera was found to set up 
objectionable vibrations and to be too 
nol y for use after ound came in. Then 
Elms worked out a model u ing a rotating 
len ° The Elms process was a quire qd per 
sonally by William Fox and was a factor 
in the Grandeur development by the com- 
pany he organized. 


(The final installment of this ar- 
licle will appear in an early issue 
of the Herald.) 
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Universal-International 


is proud to announce the F 
pre-release WORLD PREMIERE 
> of a wondrous new achievement 
in SIGHT and SOUND! 
FOR THE VERY FIRST TIM 
the panoramic spectacle of a 
FEATURE MOTION PICTURE 

the NEW GIANT 
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THE MIGHTY STORY OF 
THE MAN WHO FOUGHT 
THE BIGGEST 


wth MARCIA HENDERSON - JAY C. FLIPPEN - ANTONIO MORENO - ROBERT MONET fat 
Directed by ANTHONY MANN « Screenplay by GIL DOUD and JOHN MICHAEL HAYES » Produced by AARON ROSENBERG fim 
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FILM FINANCE 
CORP. IN DOUBT 


British Government’s Aid 
Unit, in Annual Report, 
Shows Poor Results 


by PETER BURNUP 


LONDON: With the Government’s Film 

Sank, the National Film Finance Corpora- 
tion, due to end March 8, 1954, the Board 
of Trade has asked the Corporation’s mana- 
gers to assess the position and to make 
recommendations in regard to its future. 
The recommendations have not been dis- 
closed, but a significant pointer thereto is 
to be seen in the recently issued annual 
report of the corporation. 

In the report, James Haldane Lawrie, 
managing director, said it “is doubtful 
whether in 1954 any company engaged 
purely in film production will be able to 
finance worthwhile first features entirely 
from its own resources” and that the indus- 
try as a whole is under-capitalized. 


Sees No New Investment 


He suggests, moreover, that there is as yet 
little evidence of new investment coming in 
from somewhere outside the Government. 

It is reasonable to assume from the re- 
port that Mr. Lawrie has advised the Board 
of Trade to continue the corporation in 
some form or another. But what the Conser- 
vative Government (the corporation was 
formed under the Labor regime) will decide 
is quite another matter. 

The report makes dismal reading for all 
concerned, The hope expressed a year ago 
by the corporation that its share of profits 
would in the future be sufficient to offset any 
fresh provision to meet losses has not been 
realized. Last year’s working loss of £45,851 
was credited almost entirely to the ill-fated 
production of “The Magic Box,” for which 
the corporation made a large loan, almost 
none of which has been repaid. 


Small Sum Is Repaid 

During the last year the corporation ad- 
vanced £1,468,698 for 73 films, including 24 
shorts. The amount repaid was £860,834. 
In four and a half years the total amount 
advanced was £7,890,887 for 254 films, of 
which 40 were shorts. Of this sum, £1,975,- 
650 has been repaid. 

Concerning the £3,000,000 loan to British 
Lion, the report has this to say: “No re- 
payment has been made, nor has it been 
possible for a programme of repayment to 
be prepared.” 

Up to now the corporation has lost in all 
just over £1,400,000 and has about £4,000,- 
000 out on loan which Mr. Lawrie regards 
as recoverable. 

The report also admits the failure to a 
large extent of the Group scheme which 
would have made Mr. Lawrie a near-dicta- 
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tor of the production business. Three 
Groups were formed, one working through 
the Rank Organization, the second through 
A.B.P.C., and the third designed to give an 
opportunity to novitiate directors and tech- 
nicians. Zoth Mr. Rank and Associated 
British have withdrawn from the scheme, 
while productions from the third group have 
been noticeably lacking in box office 
strength. 


In Weaker Position 


The report’s tale of woe concludes that 
“British producers are not in as comfortable 
position as appeared a year ago. 

“The extension of the Eady Plan, essen- 
tial though it is, will fail in its main object 
if the amount is not enough or if the bene- 
fit is cancelled by reductions in film hire.” 

Exhibitors are disposed to resent the 
veiled suggestion that it is they who are to 
blame for production difficulties. 

Vv 

Nothing was allowed to emerge from the 
meeting of the Television Advisory Com- 
mittee and a deputation representing the 
four film trade associations except the pub- 
lication of a memorandum, previously sub- 
mitted by the film men to the Government. 

The memorandum, nevertheless, makes it 
clear that the film men look upon the Gov- 
ernment’s approval of commercial TV as 
freeing them from the necessity of making 
a bargain with the B.B.C. The document 
asks that the industry be given the right— 
“a right not subject to any condition about 
supplying films for use by the B.B.C.”—to 
use TV as a means of transmission to and 
receivable only by cinemas. 


Asks Favorable Reply 

The industry asserts that it will require 
freedom to develop in two entirely different 
ways the use of TV as a means of trans- 
mission within the film industry; namely, 
for theatre TV programmes, and as an aid 
to production by transmission to film  stu- 
dios from production units on location in 
Great Britain. 

The memorandum concludes: “We urge 
that our claim to be allowed to make use 
of TV for the development of our industry 
be granted in principle without further de- 
lay. For five years we have been waiting 
a reply.” 


V 


Ructions marked the weekend’s annual 
general meeting of the Association of Cine 
& Allied Technicians following the circula- 
tion of a pamphlet alleging that the union 
was “largely controlled by Communists.” 
The document was sent to all the union’s 
members by still-cameraman Harold Hans- 
comb, Discussion of the pamphlet disrupted 


the whole carefully arranged convention pro- 
gramme. Mr. Hanscomb apologized for the 
time taken up with the debate. Replied 
Anthony Asquith, union president; “We are 
all grateful for Mr. Hanscomb’s gesture.” 
Only about 300 of the 5,900 members at- 
tended the meeting. 
V 

J. Arthur Rank’s British Optical and Pre- 
cision Engineers, Ltd., turning out a variety 
of product ranging from studio and theatre 
equipment to rolling mill gauges, reports a 
trading profit of £758,065 for 1952, against 
£803,108 in the previous year. 


CinemaScope 


Set Abroad 


Plans are under way to demonstrate 20th 
Century-Fox’s wide-screen CinemaScope 
process in London, Paris and other prin- 
cipal key cities on the continent this sum- 
mer, Emanuel D. Silverstone, vice-president 
and general sales manager of 20th-Fox 
International Corporation, said in New York 
this week. 

Mr. Silverstone said 20th-Fox executives 
currently are conferring to map the demon- 
strations and to blueprint the application of 
CinemaScope in the foreign field. He took 
exception to the views expressed by a 
speaker at the Society of Motion Picture 
and Television Engineers convention in Los 
Angeles that the process is not adaptable 
to smaller theatres. 

The 20th-Fox executive said Cinema- 
Scope had been demonstrated in both large 
and small theatres with no difference in 
total effect. 

Last week the company ended a series of 
CinemaScope demonstrations in Detroit, 
Philadelphia and Chicago and reported that 
118 additional theatres had sent in orders 
for the CinemaScope package, including 
lenses, screen and stereophonic sound. 


Mexican Nationals Sue 


To Collect Back Rent 

LOS ANGELES: Seeking $7,148.17. in 
back rent and $880,935.51 in damages, 
Moses and Raquel Maryena, Mexican 
nationals, have filed a treble damage suit in 
Federal Court here against 20th Century- 
Fox, National Theatres and the Belmont 
Theatre Corporation. The complaint 
charges that the defendants obtained a lease 
on the Belmont theatre, owned by the 
Maryena brothers, in 1949 for 15 years at 
$2,187 per month, and that they closed down 
the theatre when the divestiture ordered 
under the consent decree was effected. 


Open Theatre 


The remodeled 400-seat Rexy Art thea- 
tre, Rochester, N. Y., has opened with a 
policy of playing first runs, art and foreign 
films. Rexy Art Theatres, Inc., is the new 
owner of the theatre; James J. Hayes is 
manager and booker. 
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1953-54 Edition 
Now in preparation 


The Industry’s Most-Wanted, 


Most-Often-Used Reference Book 


Thumb 


Indexed... 


... best of all reference books 


Who's Who dealing with the movies . . . 
Corps. the Almanac’s Who’s Who 
_ is still the most valuable 
° es . . . 
thing of its kind in print. 
Circuits 
Gov. Case 
Drive-ins THE NATIONAL BOARD OF REVIEW 
Tel (in the February 1953 issue of its publi- 
cation, “Films in Review”) 
Pictures You will find a wealth of up-to- 
Great date and additional information 
Britain 
Services The 1953-54 
+ 
Press Motion Picture 
and Television 


Organizations ALMANAC 


World 
Market 


A QUIGLEY 
PUBLICATION 


There just isn’t anything like it. It is the only accepted 
“Who's Who and What's What” for the entire field. Even 
at several times its price, many executives would not be 
without the latest Almanac! 


The previous edition was a sell-out! 
To make sure ef your copy, order NOW. 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 


Please reserve a copy of the 1953-54 
Motion Picture and Television ALMANAC 


Enclosed please find check for $5.00 in full payment, including ship- 
ping charges. 
Mail to— 
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by WILLIAM R. WEAVER 
Hollywood Editor 


pietures were started during 
the week of the Society of Motion Pi 
ture and ‘Television Engineers’ 73rd 

eni-annual Convention, and the most im 
pressive of the new undertakings is “Torch 
Song 

“Torch Song” is the MGM picture that 
bring Joan Crawtord back to that tudio 
after a long while away, a returning that 
pleased everybody. It is being produced by 
Hlenry and directed by Charles 
Walter Miss Crawtord’s fellow” players 
include Michael Wilding, Gig Young, Doro 
thy Patrick, Dave O’Brien, Marjorie Ram 
beau, Naney Gate Henry Morgan and 
Chris Warfield 

\llied Artists started “Vigilante Terror,” 


a Wild Ball Elliott Vineent M. 
Kennelly producing and Lewis Collins direct 
inv. Mary Ellen Kay, Myron Healey and 


Stantord Jolley are in the cast. 


vehicle with 


Carl Krueger Productions, which releases 


through United Artists, began filming 
“Sabre Jet,’ which has Robert Stack, Col 
len Gray, Leon Ames, Richard Arlen and 


Lynn Bart in the cast 
Seven other picture S were wound up and 


sent to cutting rooms during the week that 
the above three were getting started. There 
were 23 in shooting stage at weekend. ‘That 


is a low level for any time of the year in 
Hollywood. 
of finished product that almost all studies 
the letdown in 
could 


If it were not for big backlogs 


have on current pro 


ductive activity threatening with 


respect to the flow of releases a few months 
even sO, the drop-otf is too 


from Tow 


severe tor general comfort. 


Uncertainty Major Factor 
In Production Slow-Down 


It goes without saying that a good deal of 
the slowing down of production traces 
directly to the general uncertainty to 
whether 3-D, big-screen or present standard 
dimensions and size is to prevail as the 


favored medium, But that uncertainty is by 


no means an msurmountable barrier, for it 
is completely practical to shoot a picture in 
wise (as is bemg done in some in 
that it can be exhibited in which 


size and shape a given theatre happens 


such 
stances) 
evel 
to be equipped for. Cinerama and Cinema 
Scope are exceptions, ot course, 

Realist: 
especially those realists who contemplate the 


the protessional community, 


situation trom) a position of unemployment 
occasioned by the watchtul-waiting policy, 
have an optional explanation of the execu 
tive reluctance to launch whopping produc 
it thi 


time. ‘The optional ex- 


tion project 
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to whether the 


planation is an uncertainty as 


liberation of the kiddies from their class 
rooms next month will touch off the same 
kind of box office boom that set in at that 


time last year. Nobody seems to have a valid 
hut 
a plausible theory to 


reason for doubting that it will do so, 
neither has anybody 
support a contention that the boom will not 
he followed this year by the same degree of 
1952. This is 


realists are 


bust as in pessimism, of 


course, as the well aware, but 


they point out that it also is precedent. 


Different Opinions Held 
Within Separate Camps 


Nevertheless the 
technological destiny of the motion picture 


uncertainty about the 


is completely genuine, and Hollywood-wide, 
as the ladies and gentlemen of the SMPTE 
observed during their six busy days here. 
Not there 
opinion as to the relative virtues of 3-D and 


only are sharp differences of 
wide-sereen, there are sharp differences of 
the ranks of the 3-D 
champions and those of the wide-screen ad- 
vocates as Apart from the rather 
intangible conviction shared by all that it 


opinion within 


well. 


is time to change the physical appearance of 
the motion picture in some important re- 
spect, there is hardly any agreement about 
anything else 

Within the ranks of the 3-D adherents the 
conflict narrows down to a good-natured but 
firmly waged dispute as to whether the vari- 
able-interocular or the fixed-interocular sys 
tem of camera-control for stereoscopic pno- 
tography is the better. Practitioners on both 
sides of this matter advance powerful and 
sometimes picturesque arguments in support 
Probably a lot of pictures 
will 


of their views, 
made by both methods 
through the rounds of release before a final 


have to go 


decision on this is in. 


See Infinite Variety 
Of Aspect Ratios 


The differences of the 
ranks of the wide-screen champions is, gen- 
erally speaking, wider but simpler. Here the 
chiet to how much wider 
than today’s picture tomorrow’s picture must 
he. The area between the present 1.33-to-1 
and CinemaScope’s 2.66-to-1 is littered with 
proposed aspect ratios, all of them equipped 
with strong talking points and each of them, 


opinion within 


argument is as 


as a matter of fact, very good indeed when 
imspected in the light of product especially 
chosen, or even especially produced, ior 
them. In this field, as in that of 3-D, there 
will have to be some extensive public use of 
the various aspect ratios before enough evi- 
dence to base a final decision on ts in. 

It is ardently hoped by the more thought- 
ful students of the production community 


THIS WEEK IN 
PRODUCTION: 


STARTED (3) 


Color, rited 
ists release) 
MGM 
Torch 


ALLIED ARTISTS 
Vigilante Terror 
INDEPENDENT 

Sabre Jet (Carl 
Krueger Prod., 


COMPLETED (7) 


pong 


Thomas Prod., 
Technicolor, 3-D) 
Kk] Paso Stampede 


ALLIED ARTISTS 

Murder Without 
Tears 

INDEPENDENT 


Captain John Smith 
and Pocahontas 
( Wisberg-Pollexfen 
Prod., U. A. release) 


PARAMOUNT 
Those Redheads 
Seattle ( Pine- 


SHOOTING (20) 


REPUBLIC 

Sea of Lost Ships 
20TH CENTURY-FOX 
The Robe (Techni- 


color-Cinema Scope ) 


from UNIVERSAL-INT'L 
All-American 


Films, Italy ) 


ALLIED ARTISTS 
The Maze (3-D) 


MGM 

COLUMBIA Half a Hero 
Scalpel Rope’'s End (Techni- 
I Ride Alone (Scott- color) 

Brown Prod., 3-D, PARAMOUNT 

Pechnicolor ) 
Miss Sadie Thomp- Elephant Walk 

son (Beckworth ( Technicolor } 


Corp., 3-D, Techni- 
color) 

Hell Below Zero 
(Warwick Prod., 
Columbia release, 
Technicolor ) 


RKO RADIO 

Arizona Outpost 
(3-D, Eastman 
Color ) 

Second Chance (3-D, 
Eastman Color ) 


Fre m Here to Eter- 
ytd 20TH CENTURY-FOX 
INDEPENDENT Twelve Mile Reef 
The World for Ran- (CinemaScope, 
som (Plaza Prod.) Fechnicolor ) 


3e Prepared 


UNIVERSAL-INT'L 

Wings of the Hawk 
(3-D, Technicolor, 
Stereophonic 
Sound) 

Ma and Pa Kettle 
Hit the Road Home 


The Moonlighter (JB 
Prod., 3-D) 

I, the Jury (Parklane 
Prod.-U.A,. release) 

Money from Home 
(Hal Wallis Prod., 
Technicolor, 3-D) 
Seat the Devil (San- 
tana Prod.-Romulus 


that the letdown in picture making will be 
done away with before all the answers about 
all the systems have been learned. That's 
going to take a good while. Talents and 
skills unexercised have a way of going to 
pot. In this case they could wind up going 
not only to pot but also into other media. 
There never were so many good talents and 
skills that this could be afforded. 


"'The Sword" in Cartoons 

Walt Disney has set a promotional tie-in 
for “The Sword and the Rose” with his con- 
clusion of a deal in which King Features 
Syndicate will release a cartoon  serializa- 
tion of the film as a part of its Sunday 
feature. 


MOTION PICTURE HERALD, MAY 9, 1953 


* 
= 
- 


Sets Up 
Three New 


Sales Areas 


William J. Heineman, United Artists 
vice-president in charge of distribution, and 
B. G. Kranze, general sales manager, have 
announced the creation of three new sales 
districts and the appointment of three new 
district The three new districts 
are eastern, western and midwestern, 


managers, 


John Turner, Philadelphia branch man- 
ager, has been promoted to eastern man- 
ager; Ralph Clark, San Francisco branch 
manager, has been named western manager, 
and F, J. Lee, St. Louis branch head, has 
been appointed midwestern district manager, 

Frank Harris has been promoted from 
sales manager to branch manager in San 
Francisco. Mort MeGill has been named 
Philadelphia exchange manager. Bud Edele 
has been promoted to branch manager in 
St. Louis. 

In an increase of tempo, the company has 
scheduled the release of five pictures dur- 
ing the month of June. The five new films 


are: “Volcano,” starring Anna Magnani in 
her first English-language film; ‘The 


Twonky,” a science-fiction drama, written, 
and directed by Arch Obler; 
“Genghis Khan,” a historical adventure; 
“The Neanderthal Man,” an action picture, 
and “The Marshal’s Daughter,” a Western 
musical satire. 

The new. sales districts join 
Metropolitan New York; the southern dis- 
trict covering New Orleans, Dallas, Char- 
lotte, Oklahoma City and Atlanta; and the 
northeast district supervising Detroit, Cin- 
cinnati, Cleveland, Buffalo and Albany. The 
eastern district will supervise the Phila- 
delphia, Washington, Boston, Pittsburgh 
and New Haven exchanges. The western 
district will have jurisdiction over the San 
Francisco, Los Angeles, Seattle, Portland, 
Salt Lake City and Denver exchanges. The 
midwestern district will supervise the ex- 
changes in St, Louis, Kansas City, Omaha, 
Des Moines, Milwaukee, Minneapolis, In- 
dianapolis and Memphis. 


produced 


those in 


Denver Officials Host to 


"Split Second" Premiere 
DENVER: Local officials played host to a 
troupe connected with RKO’s “Split Sec- 
ond,” composed of Dick Powell, who di- 
rected the picture, and performers Stephen 
McNally, Alexis Smith and Arthur Hunni- 
cutt, in an affair Wednesday tied in with 
the film’s premiere at the RKO Orpheum 
theatre. A parade through the city, a lunch- 
eon reception, appearances by the cast at 
local shops and colleges and stage appear- 
ances at the premiere were all part of the 
promotion for the Edmund Grainger pro- 
duction. similar celebration held 
Thursday in Albuquerque preceding the 
picture’s premiere at the Kimo theatre. 


Was 
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IFE FINDS DUBBING OPENS 
MARKET FOR FOREIGN FILMS 


PUSHING THE PRODUCT from IFE are the men in New York, above. Seated, E. R. Zorgniotti, 
executive vice-president. Standing, Fred Goldberg, publicity manager; Bernard Lewis, exploita- 
tion manager; Jonas Rosenfield, Jr., vice-president in charge of advertising, publicity and 
exploitation; Bernard Jacon, vice-president charge of sales; and Seymour Schussell, eastern 


sales manager. 


On the scene for some time now has been 
a company which began small and has been 
growing rapidly. It has had what formerly 
was a handicap: it had only foreign films 
to offer. These films have become money- 
makers. 

The company is Italian Films Export, 
with headquarters in’ New York and 
branches in key cities, and with a trained 
experienced staff of men able in American 
“Ssavvy’’—to which much of the suc- 
cess is due. 

Also, and it is the epitome of a trend and 


sales 


development, the company has had good, 
lively \merican 
language; dubbed so well the circuits are 
picking them for consumption by American 


pictures dubbed into the 


home audiences. 

The staff of experienced executives, run- 
ning down the line, begins with Dr. E.R. 
Zorgniotti, executive vice-president, He 
formerly was president of Lux Films, until 
now the largest Italian film distributor. With 
vice 
pub 


him is Jonas Rosenfield, Jr., whose 


presidency advertising, 
licity, and exploitation, and who formerly 
was 20th-Fox advertising manager. Added 
sernard Jacon, vice-presi 


encompasses 


to this team is 
dent in charge of sales, whose career in 


cludes promoting the business of Lux, Su- 
perfilms and Universal. 
Some of the other 


mour Schussel, helping M1 


executives are sey 
Jacon and head 
ing the eastern sales division, an alumnus 
of Joseph Burstyn, Ine., and ot 
sernard Lewis, handling exploitation, a for 
and 
pub 


Columbia; 


mer publicity expert with Paramount 
20th-Fox; and Fred Goldberg, 
licity manager, who came trom RKO Radio, 


new 


and formerly was with Paramount 

The firm has branches in strategically lo 
cated cities, each captained by men who 
know the area For instance, Cleveland, 
where Mark Goldman heads the central di 
vision; Atlanta, where Albert Rook is in 
command; Chicago, where Harry Walders 
is in charge; and Los Angeles, where Alex 


Cooperman operates 

The “Anna” 
dubbed into English on its second introduce 
tion here means more to come, and of a type 
IKE expects the circuits will find profitable 


phenomenal success ot 


Forthcoming product includes “QO. K. Nero,” 
a farce; “The Young Caruso,” with Metro 
politan singer Mario del Monaco; ‘Three 
Girls From Rome,” a comedy romance; and 
“Europe 51,” with Ingrid Bergman and 


directed by Roberto Rossellini. 


Report Chicago Theatre 
Receipts Levelling Off 
CHICAGO: Theatre 
March (as reflected by the city three per 
cent tax collection figures) ran about two 
per cent behind those for March of 1952, 
with the tax totalling $83,757.14, against 
$85,815.43 in receipts from Chicago houses 
for the month last year. 

Collections for the year to date are $351,- 
445.50, against $354,591.46 for the corre 
sponding period last year, indicating a con 


receipts here for 


tinuance of the “levelling off” trend of the 


atre business here after a steady decline 
over the past few vears. 
Although there now are fewer theatres 


In Operation than there were last year, and 
with many of the smaller subsequent-run 
situations still encountering rough sledding, 


higher grosses in the first-run and _ first 
sub-run houses—particularly with big attrac 
tions at upped admissions—are checking the 
downward trend of recent years by offset 
ting the loss of revenue from closed and 
marginal theatres. 
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ALBANY 


The Hollywood drive-in, North Green- 
bush, set May 8 for its premiere, according 
to advices here. James Fisher, of Troy, 1s 
owner of the new theatre. . . . CinemaScope 
is expected to be installed in Fabian’s Pa- 
lace by October, at an estimated cost, with 
stereophonic sound, of $25,000. The theatre 
is the exchange district’s largest, with a 
capacity of 3,650. Among other local 
industry figures who viewed CinemaScope 
at the Roxy in New York were: Jack Gold- 
berg, Metro manager; Nat Rosen, 20th Cen- 
tury-Fox manager; Arthur J. Newman, 
Republic manager. All thought the wide- 
screen process held great possibilities. 
“The House of Wax” is playing key spots 
at $1 top. . The Rustic drive-in, West 
Sand Lake, opened May 1... . The Variety 
Club will tender Leo Greenfield, Universal 
branch manager, a bachelor dinner at Shaker 
Ridge Country Club May 18. He will marry 
Muriel Lanahan, secretary for Ted Baldwin 
Associates of New York, a short time later. 


ATLANTA 


The Lincoln theatre, Ft. Myers, Fla. has 
closed... . J Al O. Bondy, G. E, Films, was 
in for a visit with Ike Katz, Kay Exchanges. 
... Warner’s “House of Wax” opened its 
second week to the biggest trade in many 
months, playing at road show prices. ... A. 
Rook, Southern district manager, IFE, back 
at his office after a visit to New York... . 
Fred McLendon, theatre owner in Alabama, 
has taken over the Hiway drive-in at Geor 
giana, Ala. from Nathan Pierce. . . . Cecil 
Reid, formerly from Spartanburg, S. C., ap 
pointed as manager of the Star-Lite drive-in 
at Wauchula, Fla., succeeding Joe Dobbs, 
who becomes manager of the Haines, Haines 
City, Fla . R. Wilson and K. P. Ingram, 
have opened their new 254-car Sky-Vue 
drive-in at Springville, Ga... . A $96,000 
drive-in will be constructed near West Palm 


Beach, Fla. 


BOSTON 


Al Lourie, Adams theatre, Dorchester has 
taken a long term lease on the 500-car Bow 
doin drive-in, Brunswick, Maine for his first 
venture into the open-air field. . . . George 
Roberts, Rifkin circuit, was installed as pres 
ident of Sentry Lodge, B'nai B'rith at cere 
monies at the Hotel Bradford May 3. Other 
Officers elected were Louis W. Richmond, 
Edward S. Canter, Max Tobin, Herry Was 
serman, Samuel Zitter, Harry Cohen and 
Samuel Pinanski . Sympathy was being 
extended to Joe Ritchie, projectionist at the 
Universa! screening room, for the death of 
his wife, Beatrice. .. . The Keith Memorial 
theatre is expected to be the first in New 
England to be equipped with CinemaScope. 
... The state of Maine order requiring thea 
tres projecting 3-D films (utilizing two or 
more machines simultaneously) to provide 
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one licensed operator for each machine, has 
been countermanded by Joseph A. P. Flynn 
director of Fire Prevention for the state. 


BUFFALO 


Elmer F. Lux, Elmart Theatres circuit 
head and president of the Common Council, 
and acting mayor in the absence of Mayor 
Mruk, who is on a Mediterranean cruise, 
threw out the first ball at the opening of the 
local International League season the other 
day in Offerman Stadium. . . . “House of 
Wax” really jammed ’em in the first week 
at the Paramount at advanced prices and is 
repeating that condition the second week. 

. George H. Mackenna, general manager, 
sasil’s Lafayette, was general chairman of 
the big Grover Cleveland Dinner the other 
evening sponsored by the Erie County 
Democratic committee. . . . Drive-ins—nine 
of them—contributed the entire receipts the 
other evening to the Children’s Hospital 
Fund. Co-operating were the Aero, Broad- 
way, Buffalo, Delaware, Skyway Lakeshore, 
Park, Skyway Niagara, Sheridan and Star. 


CHICAGO 


A realignment of the Oriental, Loop first- 
run, staff finds Harold Williams stepping in 
as night manager, Jack Ryan as day man 
ager, Carl Wood as assistant, and John De 

as treasurer... . Elmer Balaban has 
heen appointed as chairman of the Annual 
Variety Club of Illinois outing to be held 
at Elmhurst Country Club July 3... . Frank 
Smith, veteran of 31 years service with 


WHEN AND WHERE 


May 12-13: Annual convention, Allied- 
Independent Theatre Owners of lowa- 
Nebraska, Fort Des Moines Hotel, Des 
Moines, la. 


May 13-14: Annual spring convention, Al- 
lied Independent Theatre Owners of 
Kansas and Missouri, Hotel Phillips, 
Kansas City. 


May 31l-June 2: Annual convention, Thea- 
tre Owners and Operators of Georgia, 
Biltmore Hotel, Atlanta. 


June 10-11: Annual spring convention, 
Allied Theatre Owners of Indiana. French 
Lick Springs Hotel, French Lick, Indiana. 


September 28-30: Conference, Texas 
COMPO and International Drive-in The- 
atre Owners Association, Adolphus 
Hotel, Dallas. 


RKO Theatres, is pinch-hitting for Ansel 


Winston, handiing the RKO Grand _ here 
while Winston spends a few days vacation- 
ing at Starved Rock. ... The Y. & W. Cir- 
cuit of Indianapolis will open its 940-car 
“Y. & W. drive-in,” Gary, Ind., on May 29. 
... H. & E. Balaban’s Rockford, Ill., TV 
station, WTVO, scheduled its first commer- 
cial broadcasts for May 3... . Edward G. 
Zorn, president of the United Theatre Own- 
ers of Illinois, has returned from an ex- 
tended stay at Mayo Brothers’ Clinic, Ro- 
chester, Minn. 


CINCINNATI 


Rex Carr, for several years general man- 
ager of Theatre Owners Corporation, local 
buying and booking agency, serving more 
than 50 theatres in the Greater Cincinnati 
area, has resigned to take over two thea- 
tres in Indianapolis formerly operated by 
Manny Marcus. He is succeeded by James 
McDonald, booker for the TOC. No suc- 
cessor to Mr. McDonald has been named, 
and Mr. Carr will remain in an advisory 
capacity until the booker post is filled... . 
Willis Vance, veteran local exhibitor, has 
taken over the suburban Guild theatre in 
nearby Walnut Hills, formerly operated by 
Vance Schwartz, who recently acquired and 
opened the neighborhood Hyde Park Art 
theatre. Both houses will play “art” pic- 
tures... . Eli Kalisch, former MGM stu- 
dent salesman in Buffalo, N. Y., has joined 
the local MGM branch as salesman in the 
Kentucky area. An estimated $5,000 
damage was caused at the Melody Cruise-in 
outdoor theatre, near Springfield, Ohio, 
when an automobile left the highway and 
careened into the theatre marquee, over- 
turning inside the grounds. 


CLEVELAND 


Dorothy Freeman, secretary to Loew thea- 
tre division manager, Frank Murphy, will 
marry Nat Hiller of New York May 16. 
Wedding takes place in Paterson, N. J.... 
A. D. Tharp resigned as manager of the 
Medina theatre, Medina, to become manager 
of Warners’ Vogue, deluxe neighborhood 
house, Frank Murphy, in anticipation 
of the arrival of an adopted daughter, 
bought a home in Shaker Heights. ... Max 
Shenker, of Berlo Vending Company, is 
convalescing from a gallstone operation. .. . 
Milton A. Mooney, of Co-operative Thea- 
tres of Ohio, and Mrs. Mooney are in New 
York on a combined business and pleasure 
trip. John O, Guthrie, owner of the 
300-seat Karolyn theatre, located in New 
London (pop. 1,656), built the magazines 
and did all of the 3-D screen work and wir- 
ing for his May 1 “Bwana Devil” opening. 
An experienced engineer, is alsopioneered in 
the manufacture of sound equipment. 

The Cleveland Film Council will hold its 
6th annual Film Festival June 17-18 in the 
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Carter Hotel. Sigmund Vermes, 85, 
pioneer Cleveland theatre owner, whose first 
movie theatre, the Duquesne, he purchased 
in 1918, died last week after an illness of 
several months. 


COLUMBUS 


Downtown parking situation will obtain 
needed relief in mid-October, when the new 
500-car garage to be erected by the Lazarus 
department store will be opened at Rich and 
Front streets, near the theatre area. This 
garage is in addition to two proposed muni- 
cipal garages of similar capacity... . Eliza- 
beth Richter, secretary to J. Real Neth, re- 
cently celebrated her 25th anniversary with 
the Neth organization. .. . Joseph A. Neth, 
71, brother of J. Real Neth, died at his 
home here. He was a retired electrical en- 
gineer. ... Frank Yassenoff has opened the 
new Fifth Avenue drive-in. . . . Robert 
Sokol, manager of Loew’s Broad, is house- 
hunting. . . . Theatremen were happy that 
a last-minute agreement postponed a threat- 
ened bus strike here. Theatre grosses were 
slashed deeply in the last major strike, in 
October, 1946. 


DENVER 


Jack Wodell, manager of the Paramount, 
has been promoted to city manager of the 
Woliberg Theatres first-run houses in Den- 
ver, including the Paramount, Broadway 
and North drive-in. George Ryder, formerly 
with Wolfberg as manager of the now- 
closed Roundup, has been made manager at 
the Paramount. Virgil Campbell, re- 
cently manager of the Isis, Denver, has been 
made manager of the Rex, Brighton, Colo. 
... Denver Shipping & Inspection Bureau, 
handling Polalite three-D glasses, report 
they expect to have 1,000,000 of the devices 
sold in the Denver territory by July 1... . 
The El Paseo, Santa Fe, N. M., is the latest 
theatre in the area to equip for 3-D., 
Norman Probstein, owner of the State, has 
taken over the Isis from Fox Inter-Mountain 
Theatres, and will tear down the State to 
make a parking lot, which he will operate. 
He is closing the Isis to do some modern- 
izing. 


DES MOINES 


All eight of Iowa’s Congressmen are in 
favor of repealing the 20 per cent Federal 
admissions tax, it was brought out recently 
in Washington, D. C 
lied Artists district manager, was here for 
several days in connection with the arrival 
of Howard Ross, new branch manager here. 
... Lloyd Johnston, former manager of the 
State in Waterloo, is the new manager of 
the Oelwein drive-in. Two claims 
against the estate of the late Benjamin 
Harding, Council Bluffs theatre owner, were 
dismissed in court. One was by the Boy 
Scouts for a $1,000 verbal pledge; the other 
by the Chebra Bnai Israel Synagogue for 
dues. . Actress Hope Emerson brought 
the ashes of her mother to Hawarden for 
burial in the family plot. Mrs. Emerson died 
Mar. 31 at her Hollywood home. ... The 
Pix theatre at Woodbine has been leased 
by Al Gatner of Logan... . Less than two 
weeks aiter a $5,000 fire, the Princess thea- 
tre in Odebolt is again open for business. 
... A. H. Blank received a citation signed 
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TYLER, EXHIBITOR AND MEMBER 
OF N.Y. STATE LEGISLATURE 


ALBANY: Harold |. Tyler, owner of the 
Delphia theatre, Chittenango, N. Y., and 
the first exhibitor to serve in the New York 
state legislature in more than 20 years, has 
carved a successful career in a variety of 
enterprises that range so far in scope and 
interest as politics, farming, business and 
banking. 

Born in Chittenango in 1901, and raised 
there, Mr. Tyler entered business at the 
age of 23 with his brother in the conduct 
of a furniture and appliance store and a 
funeral home. He had previously attended 
the Storm King School, Cornwall-on- 
Hudson, and the Central City Business 
College and the Simmons School of Em- 
balming. He and his brother acquired the 
Delphia in the early 1930s, as well as a 
690-acre farm where he specializes in the 
raising of turkeys and experiments with 
hybrid corn. His introduction to the field 
of finance came in 1930, when he was 
elected to the board of the Chittenango 
State Bank, of which he now is vice-presi- 
dent. 

Mr. Tyler's budding political career got 
under way when some years ago he was 
named to the Madison County Republican 
Committee, and eventually to the execu- 
tive committee. During the last war he 
was elected to the county board of super- 
visors from the town of Sullivan and last 


year was nominated to succeed Assembly- 
man Wheeler Milmore in the state legi: 
lature. His campaign was so successful he 


HAROLD I, TYLER 


defeated the rival candidate by a three to 
one margin, 

As a first-year man in the legislature, 
Mr. Tyler has been relatively quiet but he 
promises decisive action should any legis- 
lation affecting the film industry arise. He 
is married to the former Jewel Ferguson 
of Coffeyville, Kansas, and besides his 
business and political activities, is an active 
member of the Elks, the Odd Fellows and 
the Chittenango Presbyterian Church. 


by 69 industry leaders in connection with 
his being named “Motion Picture Exhibitor 
of the Year” by Look magazine. 


DETROIT 


“This Is Cinerama” at the Music Hall has 
passed the quarter-million mark, with ad 
vance sales, since its arrival five weeks ago. 

The Michigan theatre is expected to 
gross $60,000 with “House of Wax,” in its 
first week, William Clark of Clark 
Theatre Service is buying and booking for 
three upstate drive-ins operated by W. James 
Olson. Mrs. Daniel Hembel re- 
elected president of the Greater Detroit Film 
Council. . . . Paul Field, pioneer showman 
and manager of the Alhambra theatre for 
the Kilbride Circuit, is starting his own 
production business. He plans to produce 
stage and TV shows. . .. Jack Hurford, 
formerly with the ox Theatres, has joined 
the staff of Motion Pictures for Television, 
Inc.... Frank Perry, manager of the Madi 
son for the United Detroit Theatres circuit, 
is back on the job after convalescing trom 
a heart ailment. 


HARTFORD 


A June 15 opening is planned by the Man- 
chester Drive-In Theatre Corp. of Harttord, 
for a new 700-car capacity drive-in now 


under construction at Bolton, Conn. Bernie 
Menschell of Hartford heads the new firm. 
Willard B. Rogers, formerly general 
manager of the Bond Hotels, Hartford, has 
cancelled plans for erection of a drive-in 
theatre at Columbia, Conn., following action 
by the Columbia Zoning Board of Appeals 
Walter ‘T. Murphy, manager of the 
Capitol theatre, New London, Conn., ha 
been re-appointed to a five-year term on 
the New London Zoning Board of Appeals. 
Eugene D. Jacobson, son of Morris D 
Jacobson, general manager, Strand Amuse 
ment Co., has been named president of Nu 
Sigma Nu, medical fraternity at University 
of Vermont. Alfred Domian, tormerly 
manager of Loew’s Poli Globe, Bridgeport, 
has been named house manager trea 
urer of Loew’s Poli, in that city, with Matt 
LL. Saunders, Loew’s Poli pro 
moted to managing director. Morri 
Keppner, Burnside ‘Theatre Corp., last 
Hartford, was a New York busine 


INDIANAPOLIS 


and 


Visitor. 


fob Wile, secretary of the Ohio Allied, 
was to be the speaker for the Indiana Photo 
play Indorsers meeting at the Indianapol: 
Athletic Club May 6... . Bill Haime ind 
Bill Keith, UA and 20th-Fox branch man- 
agers, respectively, attended the Kentucky 
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Derby. Al Richey, Knightstown ex- 
hibitor, and his wife are vacationing in Ari- 
zona... . Leon De Loizer, of the Rockwood 
Amusement Co., Nashville, Tenn., made his 
first appearance on film row here last week, 
booking for his Kentucky houses... . Bill 
Carroll, secretary of Indiana Allied, an 
nounces the only business session of the 
French Lick spring convention will be held 
June 10. The rest of the two day meeting 
will be devoted to sport Mrs. Claude 
MckKean, wife of the WB branch manager, 
returned last week from Florida after re 
cuperating from a heart attack suffered while 
vacationing there, 


JACKSONVILLE 


James A. Fraser, formerly of Charlotte, 

N.C., has taken Mrs. Bobby Farrell's place 
as manager of the Edgewood theatre. 
Frank Bell, Florida West Coast supervisor 
for Florida State Theatres, was here for 
conferences with home office officials. 
The old Casino theatre on Bay street is now 
known as the Follies. ... Tom Grady, travel- 
ing Metro auditor from the New York of- 
fice, is enjoying an extended leave of absence 
at his home in this city. . . . Local branch 
offices of the Hollywood film companies 
closed April 27 to observe Southern Memo 
rial Day Visiting exhibitors included 
C. Jackson, Woodbine theatre, Wood 
bine, Ga.; and B. B. Garner, Talgar thea 
tres, Lakeland Frank Benton, Benton 
Bros. Film Express, made trips to Tampa 
Pallahassee . Guy A, Kenimer, gen 
eral Florida State Theatres, and 
Col. John Crovo, manager, Areade theatre, 
attended the funeral in Augusta, Ga., ot FE 
J. Sparks, pioneer Florida theatre circuit 
owner Columbia's contract clerk, Alice 
Williams, 1s wearing Gene Mayberry’s en 
fagement ring 


and 
manager, 


KANSAS CITY 


The 


tion to the home ofhce building of Common 


recently completed two-story addi- 
the 
ot divi 
sion managers, Jack Baunagle, drive-in, and 
M. B. Smith, central Commonwealth 
Theatres’ new 240-car drive-in, the Starlet, 
at Warrensburg, Mo., opened April 30 un 
der supervision of George Willhoite, city 

Warrensburg. Almon H. 
Chatfee, 55, with the Paramount branch of 
fice 25 years and chief accountant most of 
that period, died April 28, following a heart 
attack. . The new 530-seat Commonwealth 
Theatres’ house at Holton, Kas., replacing 
the one destroyed by fire a year ago, opened 
recently with Don Tillotson as manager... . 
Jay Wooten, Fred Harpst, severly Miller 
and Glen Dickinson, of the Allied Independ 
ent Theatre Owners of Kansas and Mis 
sourt, attended the convention of the Michi 
gan Allied in Detroit. 


LOS ANCELES 


Eddie Brown, Paramount office manager, 
has resigned his post and James Merry, ot 
the booking department, has been upped to 
the spot... . Tom Wingate has been named 
manager of the Edwards, Azusa. House 
was formerly known as the State... . John 
Parsons, Telenews theatre, San Francisco, 
paid a visit to Robert Kronenberg of Man 


wealth theatres, on Film Row, houses 
booking department and the offies 


Manager at 


32 


hattan Films... . J. L. (Steve) Stevens, 
Exhibitors’ Service booker is celebrating his 
36th year on Film Row... . Ray Olmstead, 
who operates a number of theatres in Ari- 
zona and Nevada, is planning to open his 
new drive-in theatre, the Mt. Elden, this 
month, .. . Morris Borgos, Times Theatre 
Guide, is back at his desk after being hos- 
pitalized. Back from Washington after 
attending hearings for the proposed reduc- 
tion or abolishment of the Federal admission 
tax “Bud” Lollier of Fox West Coast 
and Burton Jones ot La Mesa, who are 
members of the So. Cal. Theatre Owners 
Ass'n, The Eagle Theatres Corp. is 
planning a new drive-in. 


MEMPHIS 


Malco had patrons standing in line to see 
a 3-D film, “Man in the Dark,” which 
opened Jast week-end. David Flexer, 
exer Theatres, Inc., announced he would 
equip the Ritz in Memphis, the Varsity, 
Magnolia and Albany drive-in at New Al- 
bany, Miss., with CinemaScope projection 
and would outfit them fully for 3-D pro 
jection. . R. L. Bostick, National Thea- 
tre Supply Co., made a business trip to Dal- 
las. . . . Edward Sapinsley, Malco official, 
was in Louisville, Ky., on business. . . . Ed 
Williamson, Warner Bros. district manager, 
was a visitor to the company’s Memphis 
exchange. RK. B. Lowrey, owner, will 
open his Starlite drive-in, Jonesboro, Ark., 
for the season May 17.... Mrs. W. T. Ellis, 
owner, has closed Wesco theatre, Cleveland, 
Miss., for an indefinite period. . . . Russell 
Wilson, owner, was to open his new Lyon 
County drive-in at Kuttawa Springs, Ky., 
this week. 


MIAMI 


Eddie James Sparks, former owner ot the 
E. J. Sparks Theatres, which became Florida 
State Theatres, died at 75, in Asheville, 
N. C. recently... . With the closing for the 
season of the Colony Art, manager Harry 
Gabriel is taking a well earned vacation in 
California and on his return will take over 
as relief manager for Florida State Thea 
tres, south east division, . . . Rose Capozzi, 
cashier at the Miami was on the ailing list 
with a virus pneumonia, but is convalescing 
now. ... The Wometco Showmanship con 
test is getting on the spirited side, with 
rival contenders beginning to look daggers 
at one another. Present standings have 
Carib, Miracle and Ritz as top three in the 
‘benefits’ section, and the Lincoln, Cameo 
and Surf leading in ‘quota’. 


MILW AUKEE 


The Orto Theatres here, the Oriental 
and Tower, featured the “House of Wax” 
last week without installing new screens, 
unavailable now. They painted their regu- 
lar screens and are said to have made out 
well. Many Wisconsin exhibitors re- 
ported being much impressed with the 
CinemaScope show in Chicago. The 
rights of drive-in theatre customers were 
argued recently in the state legislature. A 
proposed bill would keep new drive-ins at 
least a quarter of a mile from state trunk 
highways. Romell (Rep., Adams), author 
of the bill, modified it to provide that thea- 
tres could pay for traffic lights on adjoining 
highways or accept traffic controls ordered 
by the local municipality. 


are 


MINNEAPOLIS 


Cleveland Wrecking Co. of this city has 
been awarded a contract to wreck the his- 
toric American hotel and theatre building in 
St. Louis. “Martin Luther,” filmed 
by Louis de Rochemont productions, is hav- 
ing its world premiere showing in Minne- 
apolis. The office force of the RKO 
exchange in Sioux Falls, S. D., gave a 
party in honor of Sherm Fitch, branch man- 
ager, upon the closing of the exchange. 
Fitch will be transferred to the Minneapolis 
RKO exchange as salesman, but will con- 
tinue to headquarter in Sioux Falls. . . . 
lL. E. (Nicky) Goldhammer, Monogram 
Eastern sales manager, was in....A 
heavy snow storm delayed the opening of 
Backes brothers’ new drive-in at Harvey, 
N. D. Lyle Carrisch expects to open 
his new ozoner at Hibbing, Minn., May 13, 
and Jim Rangaard hopes to open his new 


W. H. Workman, MGM branch manager, is 
back at his desk after being hospitalized. ... 
Burtis Bishop, Jr., MGM = midwest. sales 
manager, was in. 


NEW ORLEANS 


Nile, Inc., a recently formed corporation 
of prominent New Orleans’ business people, 
has leased a 16-acre tract in Metarie, La., 
Jefferson Parish, adjacent to New Orleans, 
for construction of a twin-screen drive-in. 

Mrs. Betty F. Cooley advised that she 
will continue to manage the New, Brooklyn, 
Miss., as well as book for its new owner 
Wyatt Gillis. Heavy rains through- 
out the state on April 28-29 left many high- 
ways inundated which impeded the delivery 
and pick-up of films. Bounds & 
Houck purchased all the equipment of the 
State, Texarkana, Texas, from Mrs. Ruth 
Ketchum, who had slated permanent closing 
on April 30. John Kenlo and H. V. 
Corley have perfected a new 3-D screen tor 
drive-in theatres which they trade 
named “Ultra Brite Screen.” Southland 
Tent & Awning Co., Alexandria, La., is 
merchandising it. Milton Cohen, 
U.A.’s eastern and southern division man- 
ager, stopped a day enroute to San [ran- 
cisco for company’s meet. George Pabst, 
southern district manager, joined him. 


OKLAHO CITY 


“House of Wax” is now showing at the 
Warner theatre. “Pony Iexpress” 
moves to the Tower theatre for its second 
week, The Frontier theatre has a new 
“3-Way Screen.” Children 12 years 
or younger can exchange cash register slips 
of $1 or more from Humpty Dumpty stores 
for free admission ticket at the Redskin or 
Knob Hill theatres for Saturday’s show... . 
Claude Leachman, Stillwater, Okla., theatre 
operator, will retire as manager of a chain 
of five theatres at Stillwater, June 1. He 
says he plans to devote more time to per- 
sonal interests and other aspects of his thea- 
tre business. He said he had entered into 
a contract with the Video Independent 
Theatre Company, with which he is asso- 
ciated, to furnish a resident manager. 


OMAHA 


The Allied Independent Theatre Owners 
of lowa and Nebraska will feature 3-D at 
the annual convention at the Fort Des 
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Hotel May 12-13, including a 
special showing of “Fort Ti.” Mrs. 
James Schlatter, wife of the Town theatre 
manager, is recuperating from an operation 
at St. Joseph’s hospital. Art Katzen, 
Chicago, has replaced Al Golin as MGM 
publicist tor the Omaha-Des Moines area. 
Katzen will move his headquarters from Des 
Moines to Omaha and Ivan Fuldauer, dis- 
trict publicist, will be in Des Moines. 
Golin has been transferred to Pittsburgh. 
Karl Wilson has opened his new 
theatre at Marcus, la. replacing the one 
which was burned out. Bill Haar- 
mann, Paramount office manager, under- 
went an arm operation at St. Catherine’s 
hospital. . . . The State theatre at Has- 
tings, Neb., was severely damaged by fire 
but manager Vic Downey hopes to reopen 
at the same site. 


PHILADELPHIA 


Clarifying the recently enacted mercantile 
tax as it affects theatres: subject to the tax 
of three mills on every dollar are the entire 
boxoffice receipts including concession re 
ceipts, less admission taxes. William 
C. Hunt, head of the Hunt Theatres in 
Wildwood, N. J., was nominated for vice- 
president of the New Jersey Resort Asso 
ciation. 19th Street theatre, Allen 
town, Pa., closed for many months, has been 
sold tor $90,000 to Albert A. Moffa, oper- 
ator of the Sauconia, Hellertown, Pa., who 
will reopen it soon, John Hopkin, 
manager of the Riant, Conshohocken, Pa., 
declared, after paying $5,000 in amusement 
taxes for the past year, that the house may 
be forced to close unless tax relief is pro- 
vided. Transit, Allentown, Pa., 
leased by Fred Krash for conversion into a 
music store and studio. . License fee for 
projectionists would be increased from $5 
to $7.50 under the provisions of a State 
Senate bill introduced in Pennsylvania 
Legislature. Howard T. Atkinson, 
former manager of Warners’ Towne, Wil- 
mington, Del., was appointed chief deputy 
in the office of the Register of Orphans 
Court in that city. 


PITTSBURGH 


that 
answer to television, 
ager Moe Silver, Ben Steerman, publicity- 
director Henry Burger and chief booker 
Saal Bragin of the Stanley Warner organ- 
ization, went to Philadelphia to see the 20th- 


Moines, lIa., 


three-dimensional — films 
zone man- 


Realizing 
may be the 


Fox CinemaScope demonstration at the 
Mastbaum. . . Joe Ferris, steward of 
Variety Club Tent No. 1 received as a 


birthday gift from the membership an all- 
expense-paid trip to the Variety Club con- 
vention at Mexico City. Dave Kim- 
melman, branch manager for Paramount, 
screened “Stalag 17” for the members of 
the company presenting the stage version 
at the Nixon theatre. Lou Fordan, 
manager of the suburban McKeesport Me- 
morial theatre, is recuperating from a heart 
attack. . . . The Variety Club has an all- 
night telethon scheduled at the Nixon thea- 


June 5, 


PORTLAND 


“House of 


came to town this week 


as the 7th advanced price picture in as 
many weeks. Walter Hoffman, Para- 
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mount field man, due in this week to work 
with J. J. Parker brass. . . . The 20th 
Century-News theatre inked to have 3-D 
equipment installed for shorts and fight pic- 


tures. Lou Metzlaar, Evergreen 
booker, back at his desk after a tew days’ 
vacation. John Hamrick’s city man- 
ager, Marvin Fox, is emphasizing “regular 


to the surge of 
Orpheum man 
terrific business 


prices” at his houses due 
hiked price films here. . 

ager Kenny Hughes did 
with “Call Me Madam.” 


PROVIDENCE 


The Carlton theatre, long a landmark in 
this city, has closed indefinitely because of 
“the inability to obtain a sufficient supply ol 
satisfactory picture product. . 

The statement by Enterprises, 
Inc., operators of the Carlton, made no men- 
tion of when or if the theatre would reopen, 
but it was learned definitely that the theatre 
would not be operated during the summer, 

For the past year the Carlton has 
spec talized largely in fore ign films and those 
usually plaved in “art” houses. . . . Robert 
Ruceo, an usher at the RKO Albee, played 
an unscheduled “hero's role’ when an un 
identified assailant recently stabbed a patron 
in the theatre. Rucco gave chase but lost 


the assailant in the crowds. . . . The Avon 
Cinema premiered “Justice Done.” 
Rotus Harvey, who resigned in’ July, 


1952, as president of the Western Theatre 
Owners, was reelected to the office, at the 
WTO meeting here April 22-23. The or- 
ganization had been without a_ president 
since Harvey’s resignation. Graham 
Kislingbury, district manager, North Coast 
Theatres, is the father of his first son, 
Graham David, born April 27. He has one 
daughter. Homer Gray and Guy Meek 
are running 3-D shorts satisfactorily, at 
their Ranch Drive-in, San Pablo, despite 
talk it could not be done. . Boyd Spar- 
row, manager, Loew’s Warfield, entered 
Notre Dame Hospital. Lester Pollack of 
Rochester, N. Y., is here to relieve him. 

James Simms, former night manager, 
St ige Door, has been named vacation relief 
manager for Ackerman-Rosener houses. . . . 
San Francisco Bay Area now has 586,160 
TV sets—which makes it exactly 10th out 
of the 10 largest cities in the country as far 
as sets per family goes. Fox West 


Coast Theatres closed the 1000-seat Bay 
wood, San Mateo, April 28 
ST. LOUIS 

After extensive advertising — build-up 
“House of Wax” led first run box office 
here last week. Bill Emas, former 
usher for St. Louis Amusement Company, 
has resigned as booker for Allied Artists. 


Sill will start with Realart Pictures of St. 
Louis as salesman for southern Illinois. .. . 
Charles (Chick) Scheufler, has left the 
booker staff of 20th-Fox to take over as 
office manager for Warner Bros. sill 
Humphreys, former WB. office manager, 
has been transferred to Jacksonville, Fla., 
branch. Tom Edwards, of Farming 
ton, Mo., was master of ceremonies at Jetf- 
ferson City Chamber of Commerce legis 
lative dinner recently. . . . Pfc. George J. 
Caporal, son of Mr. and Mrs. John Caporal, 
part owners of Wellston theatre, was among 
Korean War veterans returned to the U. S. 


Bovim, 
Bovim 


20. . . . Shirley Ann 


April 
year-old daughter of Russ and Mrs. 
(manager of Loew’s State theatre) departed 


WAVE training in Maryland. 


tor basic 


TORONTO 


The Calgary branch of RKO ts leading 


the Canadian section ot the company’s “25th 
Anniversary Drive. \ Sunday mid 
night show at the ( Capitol theatre, Winnipeg, 
benefited the benevolent fund of the Cana 
dian Picture Pioneers. Third annual 
3rotherhood Award of the Beth Sholom 


Synagogue, Toronto, was awarded to John 
|. Fitzgibbons, president of Famous Players 
Canadian Corp. Numerous industryites 
attended the dinner, The Kssex, Kent 
and Lambton Theatres Association staged 
a benefit show in Windsor and_ collected 
$1,011 for the Overseas Flood Relief Fund. 

Industryites honored by the Canadian 
Jim Nairn and Morris 


Cancer Society were 

Stein. Each were presented with a cita 
tion. A large gathering of techmienimns 
and independent theatre owners heard 


Davee, of the Century Projection 


New York, speak under the 


Larry 
Corporation, 


VANCOUVER 


Paul MacEwan, manager of the Famous 


Plaver Kitsilano, is no longer with the ci 


cuit. No replacement has been made to 
date. Eric Green, Orpheum theatre 
engineer, is father of a baby girl. It is the 
sixth child for the Greens. Bill 


Faulkes, manager of General Films, has re- 
signed to enter other business... . Jim 
Montgomery, office manager of General 
Films, is transferred to the Toronto head 


office. Ken Atkey, of the publicity 
department of Odeon circuit, is the father 
of a baby daughter. Nellie Gath, of 
Famous [layers district office, is a new 
member of the company’s 25-year Club, 
making four members at the B. C. district 
ottice. Wally Woolridge, of the 
Strand, and his wite Bessie, secretary of 
the Colonial theatre, have left for England 
to attend the coronation, . . . On sick list 
are Charles Richard, of the Rex, and Jack 
Donnelly, of the Dominion. Trans 


build a third outdoor 


West Theatres will 
theatre at Prince George in northern [Brit 
ish Columbia. 
Morton Gerber, president of District 


was married May 2 to Rosalie 
Aaronson of Baltimore, Md. . . ‘The 
Variety Club of W ashington expended 
$48,797.58 for charity in the period from 
March 31, 1952 to April 1, 1953. The pledge 
for 1953-54 period is $50,000. K-B’s 


Theatres, 


MacArthur theatre has made arrangements 
with the J. Arthur Rank organization tor 
showing of the coronation films. 
Robert Pruett, 76, retired steward of the 


Variety Club, died on April 25, at his home 
in Green Meadows, Md... . The Play- 
house theatre, an “art” house, celebrated it 
fifth birthday, at a champagne breakfast... . 
Local theatre men journeyed to Philadelphia 
exhibition ot 


this past week to see an 
CinemaScope. Herbert Bennin, branch 
manager of MGM, has transferred his mem 
bership from the Variety Club of St. Louis, 
Tent No. 4, where he was assistant chief 
barker, to the Variety Club of Washington, 
Tent No. 11 New cashier at Allied 
Artists is Larry Friess 
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Court Backs 


Ohio Censor 
In Case 


COLUMBUS: The Ohio State Supreme 
Court last week, in a five-to-two decision, 
upheld the constitutionality of the Ohio 
Censor law in refusing a request by Su- 
perior Films for an order vacating the cen- 
or board’s rejection of “M.” Superior 
contended the censor law is unconstitutional 
because its vague wording constituted a vio- 
lation of the freedom of speech. 

The court held that the law is not a vio 
lation of rights and the act does not con- 
stitute an unconstitutional delegation of 
legislative power. 

The court said “the lofty purposes which 
the plaintiff claims for ‘M’ would appeal 
only to a limited number of viewers, whereas 
even the producers admit the film’s portrayal 
of evil 1 0 bad as to need radical cor- 
rection.” 

The court ordered the board to reexamine 
and pass upon “Native Son,” which Classic 
Pictures distributes. It had been rejected 
three times by the board on the grounds it 
made a harmful portrayal of racial frictions. 
Classic’s counsel told the court changes had 
been made in the film since the last. re- 
jection, 


Tax Is ""Confiscatory" 
Congressman Warns 


WASHINGTON: Rep. Albert Rains (D., 
Ala.) told the House Tuesday that the 20 
per cent federal admission tax “is amount- 
ing to almost total confiscation for thou 
sands of small businesses in this country.” 
Rep. Rains put in the Congressional Record 
a letter from an Alabama exhibitor outlin 
ing his current plight and stressing the need 
for speedy passage of the Mason Bill to 
exempt motion picture theatres from the 
admission tax. “It the Congress delays 
much longer action on this matter,” Mr. 
Rains warned, “hundreds of small busi- 
nesses in this country will be closed, many 
mall towns will be without moving-picture 
theatre entertainment, and a great injustice 
will be done to thousands of people.” 


RCA Hits Record with 
First Quarter Volume 


Brig. General David Sarnotf told Radio 
Corporation of America stockholders meet 
ing Tuesday in New York that business 
during the first quarter of 1953 resulted in 
the largest volume for any first quarter 
period in the history of the corporation, 
Sales of the company’s products and services 
amounted to $208,007,533 for this period. 
After providing $11,163,000 for Federal 
taxes, net earnings for the initial three 
months of the year were $9,293,141, an in- 
crease of 31 per cent over a similar period 
last year. Earnings per common share were 
61 cents, compared to 45 cents last year. 
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Congressman Says Films 


Are "Best Ambassador" 
WASHINGTON: Rep. Holt (R., Cal.) 
told the House that “Hollywood is Amer- 
ica’s best roving ambassador.” 

Inserting in the Congressional Record a 
series of articles from the Los Angeles 
Herald and Express, outlining the role 
\merican films are playing overseas in 
building friendship for the U. S. and win- 
ning converts to democracy, Rep. Holt said 
he wanted to “call to the attention of my 
colleagues and the American public the fine 
job that the film industry is doing in selling 
America, and the freedom that our way of 
life stands for, to the rest of the world. 

“Tam sure all of us realize,” he declared, 
“the wonderful job our movies are doing in 
assuring the world that what we Ameri- 
cans want is everlasting peace.” 


Vatican Sets 
Film Group 


ROME: The establishment of a permanent 
organization to serve the Pontifical Com- 
mission for Motion Pictures was advanced 
at a three-day meeting at Vatican City this 
week presided over by Bishop Martin J. 
QO’Connor, rector of the North American 
College in Rome and president of the Pon- 
tifical Commission. 

The international group will act as ad- 
visors to the Commission. They were named 
by the hierarchies of their respective coun- 
tries and appointed by the Holy See. 

The United States was represented at the 
sessions by Msgr. Patrick J. Masterson, di- 
rector of the National Legion of Decency. 
He came here from Malta where he attended 
a meeting of the International Catholic Film 
Office on “Motion Pictures and Missions.” 

Under its constitution, Bishop O’Connor 
explained, the Commission is to be “an or- 
gan of study, of service to the Sacred Con- 
gregations and to the Episcopate, and for 
the coordination of the activities of national 
Catholic film centers.” 

Delegates to the meeting at Malta, accord 
ing to Msgr. Masterson, decided to devote 
efforts to influencing and inspiring proper 
attitudes and standards of film production in 
their home countries. They also recom- 
mended, he said, that their respective hier- 
archies establish a national film center in 
each mission land, 


New Preview Theatre 


Opened by Jeffee 


The opening of a new projection room 
and preview theatre at 619 West 54th Street, 
New York, has been announced by Saul 
Jeffee, president of Movielab Theatre Serv- 
ice, Inc. The theatre is available for use by 
both major and independent producers and 
distributors. It is air-conditioned, seats 47 
people, and has facilities for both 3-D and 
conventional projection. Among its special 
advanced features are three channel inter- 
lock projection. 


SEC Lists 
Warner Buy 
OF Common 


WASHINGTON: Jack L. Warner bought 
29,925 shares of Warner Brothers Pictures 
common stock in his own name in March 
and another 2,000 shares for a trust account, 
according to reports to the Securities and 
Exchange Commission. 

The purchases boosted his holdings to 
226,099 shares in his own name and 12,750 
shares in the trust account. Albert Warner 
sold 5,000 shaves in the same month, drop- 
ping his total to 15°,675 shares in his own 
name and 13,300 shares in trust accounts. 

Other transactions on the March report 
of the SEC listing of trading in film com- 
pany stocks by officers and directors were 
these: 

Robert Lehman bought 10,000 shares of 
20th Century-Fox common, for a total of 
20,000 shares. Sol A. Schwartz bought 
1,500 shares of RKO Theatres Corp, com- 
mon, for a total of 2,500 shares. Charles P. 
Skouras bought 8,100 shares of National 
Theatres, Inc., common, boosting his hold- 
ing to 27,510 shares. Elmer C. Rhoden 
through holding companies bought 1,500 
shares of National Theatres, giving himself 
16,800 shares in his own name and 3,525 
shares in holding companies. Earle G. 
Hines bought 1,000 shares in the same firm, 
his total holding. 

At Columbia Pictures, Abraham Mon- 
tague bought 250 shares of common for a 
total of 6,134 shares and Abraham Schneider 
bought the same amount for a_ total of 
7,683 shares. 

Jacob Starr bought 6,000 shares of Trans 
Lux Corp. common in February, it was 
reported, for a total holding of 21,400 
shares, Harry 3randt boosted his personal 
holdings in the firm to 113,015 shares 
through the purchase of 1,800 shares in 
March, while Harday, Inc., which he con- 
trols, sold 1,400 shares and had at the 
end of March only 200 shares. Mrs. Brandt 
was listed as owning 17,700 shares. 


Butterfield Turned Down 
For Michigan TV Unit 


WASHINGTON: Federal Communications 
Commission Hearing Examiner Benito 
Gaguine last week turned down the appli- 
cation of W. S. Butterfield Theatres, Inc., 
for a television station to be located in 
Flint, Mich. 

He recommended that the Commission 
give the channel to Trebit Corp. on the 
ground that its proposed site would serve 
the city better and because the public serv- 
ice programs it outlined were better than 
those proposed by Butterfield or by a third 
applicant, WJR, Inc. The examiner indi- 
cated that he had not ruled against Butter- 
field because it owned theatres, saying that 
as of now he could see no conflict between 
owning theatres and TV interests. 
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Columbia 


HANGMAN'S KNOT: Randolph Seott--An excellent 
Scott western.--S. T. Jackson, Jackson Theatre, Flo 
maton, Ala. 


LADIES OF THE CHORUS: Adele Jergens, Mari 
lyn Monroe—Excellent little ““B” picture. Don’t fail 
to play this one again. Eddie Garr good in this. Why 
don’t we see more of hira? Played Sunday, April 18 

S. T. Jackson, Jackson Theatre, Flomaton, Ala. 


MEMBER OF THE WEDDING: Julic Harris—We 
had the first play date in the state, and was I sorry 
A picture for the long hairs. The acting of Julie 
Harris, Ethel Waters and Brandon De Wilde was 
great. As for the plot, not enough to make it interest 
ing. Very slow and definitely not for small towns 
Played Sunday, Monday, April 5, 6.—James C. Balk- 
com, Gray Theatre, Gray, Ga 


Paramount 


GREATEST SHOW ON EARTH: All-Star cast 
A wonderful movie that will compete with television 
any night. This brings out the young and old alike 
Nothing to equal this superb movie since “Gone with 
the Wind.” Let's have more of this calibre. Played 
Saturday to Wednesday, March 28 to April 1.—James 
(. Balkcom, Gray Theatre, Gray City, Ga 


GREATEST SHOW ON EARTH: All-Star cast 
Paramount should be highly congratulated for this 
outstanding feature Never have I heard so many 
favorable comments on a picture. Truly for all ages 

W. N. MelIntosh, Pembina Theatre, Manitou, Mani- 


toba, Canada 


JUST FOR YOU: Bing Croshby—This was one of 
Crosby’s best pictures in some time, but my patrons 
just won't come to see him A good small town 
movie if you can get them *laved Tuesday, Wednes- 
day, March 10, 11.—James C, Balkcom, Gray Theatre, 
Gray, Ga. 


SOMEBODY LOVES ME: bkctty Hutton -The title 
killed it before I opened my doors, Certainly was 
three lost days for me Continuous music, beautiful 
Technicolor, great acting by Hutton still didn’t mean 
a thing, Played Monday, Tuesday, Wednesday, March 
2, 3, 4.—James C. Balkcom, Gray Theatre, Gray, Ga. 


STOOGE, THE: Martin & Lewis—This picture did 
not draw as well as their previous movies. I thought 
it their best but because there was some sentiment 
attached with the plot, it didn’t go over as well as 
their others. Played Sunday, Monday, March 22, 23 

James C. Balkcom, Gray Theatre, Gray, Ga. 


TROPIC ZONE: Ronald Reagan, Rhonda Fleming 
My folks enjoyed this.—S. T. Jackson, Jackson 
Theatre, Flomaton, Ala. 


TROPIC ZONE: Ronald Reagan, Rhonda Fleming 
Entertaining enough feature of banana plantations in 
the tropics Some romance, intrigue, and skulldug 
gery, plus Technicolor, add up to a pleasing enough 
feature for most situations Business good. Played 
Wednesday, Thursday, April 8, 9.—Lew Young, Nor 
gan Theatre, Palmerston, Ont., Canada. 


RKO Radio 


FACE TO FACE: James Mason, Robert Preston 

This double bill from RKO is the worst thing I ever 
showed on my screen. Played Tuesday, Wednesday, 
March 24, 25.—James C, Balkcom, Gray Theatre, 
Gray, Ga 


SUDDEN FEAR: Joan Crawford -] certainly think 


Joan Crawford should have won the “Osecar’’ because 
her performance in this thriller certainly surpassed 
Shirley Booth’s in “Come Back, Little Sheba.”-—James 


C. Balkcom, Gray Theatre, Gray, Ga 
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Republic 


GOBS AND GALS: Cathy Downs--A nice comedy 
that drew well. Excellent for a double bill. Played 
Thursday, March 5,—~ James C. Balkcom, Gray Thea 
tre, Gray, Ga 


HOODLUM EMPIRE: Brian Donlevy, Claire Tre 
vor—-This is very good if you can get them in to see 
it. We had an average mid-week and they all en 
joyed it. Played Wednesday, Thursday, April 15-16 
Dave Seng, Karlstad Theatre, Karlstad, Minn 


QUIET MAN, THE: Jehn Wayne, Maureen O'Hara 
This is good but not as good as Republic would have 
you believe. We did some extra work on this and 
had an average return Played Sunday, Monday, 
April 12, 13.—Dave Seng, Karlstad Theatre, Karlstad, 
Minn, 


Twentieth Century-Fox 


PONY SOLDIER: Tyrone Power | 
bill. Good action to keep the weekend happy 
C. Balkcom, Gray Theatre, Gray, Ga 


PRESIDENT’S LADY, THE: Charlton 
Susan Hayward Both perfect in their roles 
Jackson, Jackson Theatre, Flomaton, Ala. 


PRESIDENT’S LADY, THE: Susan Hayward- One 
of the better pictures that will add prestige to your 
house. Susan Hayward was never better. Charlton 
Heston is a born star. Recommend especially for high 
school age and up Played Tuesday, Wednesday, 
Thursday, April 7, 8 9% -James C. Balkcom, Gray 
Theatre, Ga 


ed on a double 
lames 


Heston, 


SILVER WHIP: Rory Calhoun, Dale Robertson 
Good outdoor melee Nayed Sunday, Monday, April 
13, 14.--Elstun Dodge, Elstun Theatre, Cincinnati, 
Ohio. 


SNOWS OF KILIMANJARO: Gregory Veck, Susan 
Hay ward— Technicolor Highly over-rated Average 
Played Tuesday, Wednesday, Thursday, April 

Elstun Dodg Elstun Theatre, Cincinnati, 


gross 
& 
Ohio. 


SOMETHING FOR THE BIRDS: Patricia Neal, 
Victor Mature It might have been something for the 
birds but I didn’t find anything at the box office 
A complete flop Nayed Tuesday, March 10.--Mrs 
Cleo M Shingler, Buena Vista Theatre, Buena 
Vista, Ga 


Universal 


AGAINST ALL FLAGS: Errol Flynn—Pirate pic 
tures seem to be a dime a dozen for the past six 
months. This was poorly done and Flynn gave a had 
performance Played Sunday, Monday, March &, 9 
James talkcom, Gray Theatre, Gray, Ga. 


BATTLE AT APACHE PASS, THE: John Lund 
teverly Tyler—This one drew better than usual They 
still like their glorified westerns everything was in 
our favor this weekend Weather cold, not too bad 
to get out, but just too bad for our friends and con 
petitors, the drive-ins. No school activities going on 
no nothin’ 
Sunday, Monday, April 19, 20 
Theatre, McArthur, Ohio, 


Marcella Smit} 


Should be good for any situation. Played 


BLACK CASTLE, THE: Stephen McNally, Richard 
Gircene— My folks seemed to enjoy this. Good cast in 
this one S. T. Jackson, Jackson Theatre, Flomaton, 
Ala 


FRANCIS GOES TO WEST POINT: Donal! 
(Connor, Francis This drew fairly well Was well 
liked No complaints and no walk-out wo years 
ago | would have said it didn’t draw and was a floy 
it the box office but now, the way thing re I 
consider it a good draw and would recommend it for 
inv situation In fact, if this won't draw, what will 
Played Sunday, Monday, April 1 13.- Mareella Smith, 
Vinton Theatre, MeArthur, Ohi 


JUST ACROSS THE STREET: John Lund, Am 
Sheridan—This one drew Was well liked Am 
Sheridan was rather ridiculous in the role of a young 
girl However, she eot by with it and did a fine job 
These amusing little comedies always scem to please 
everybody Played Wednesday April Marcella 
South, Vinton Theatre, MeArthur, Ohto 


WILLIE AND JOE BACK AT THE FRONT: Jom 
Ewell larvey embeck— How can two guy be ) 
dumb Anyway, our patrons liked it and we had a 
good run Played Friday, Saturday, April 17, 18 
Dave Seng, Karlstad Theatre, Karlstad, Minn 


Warner Bros. 


JAZZ SINGER, THE: Pewsey Lee, Danny Thoma 
Fairly good Technicolor feature but slow on the 
draw Played Wednesday, Thursday April 


Elstun Dodge, Elstun Theatre, Cincinnati, Ohio 


his 18 indeed a wonderful picture and should be 


shown everywhere. It« being true add oO much to it 
value I wish | could say it drew, but it didn't Hlow 
ever, it was Easter, and a nice one All the people 
were out in their car he drive-ins had o 
our closest competitor was playing an exceptionally 
good picture But I think the real reason it didn't 
draw 1s due to the trailer, It was terrible! In faet, it 
almost kept me away Why they do this Vl never 
understand, Anyhow, I do think Hollywood should 
make more religious pictures Played Sunday, Mon 
day, April 5S, 6.—Marcella Smith, Vinton Theatre, Me 

Arthur, Ohio. 


MIRACLE OF FATIMA, THE: Gilbert Roland 
} 


MIRACLE OF FATIMA: Gilbert) Roland, Susan 
Whitney—-Another good Warner Brothers Pi 

everyone enjoyed Phis 
our records The 
Color were all superb 
school to help back it Every 
this one Neighborhood first run Played Sunday te 


wonderful movie ne 


Wednesday, January Jesse Hebert 
Lincoln Theatre, Baton Rouge, La 

MIRACLE OF FATIMA: Gilbert Roland, Angel 
Clark-- This should be a must in any Catholic town 
Ours is non-Catholic We sent letters 1 ever 
parish priests in nearby towns and consequently we 
had a very nice run Weather good Played Sunda 


Monday, April , 6 Dave Seng Kar 
Karlsted, Minn 


SPRINGFIELD RIFLE: Gary Cooper,  Phylli 
Thaxter—Small town and rural patronage Did not 
and wi expecting returns 

prove that r patror know more 

tur than ou d Pitte good Stat 

value No box office Played Sunday, Monday, 


March 1, 2--Mrs. Cleo M. Shingle Buena Vista 
Theatre, Buena Vista, Ga 
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Benepicr Corrone has resigned as general 
counsel for the Federal Communication 
Commission, to enter private practice 
Mr. Cotton erved as general counsel 
during the recent color television, theatre 
television, and American Broadcasting 
United Paramount merger proceedings. 


Davip Pinct of Caravel Films has been 
clected president of the Film Producers 
\ssociation of New York. He succeeds 
Perer Mooney of Audio Productions 


Leo Universal - laternational 
branch manager, will be given a bachelor 
dinner by the Albany Variety Club at the 
Shaker Ridge Country Club on May 18 


HARLAN has been appomted a 
istant international president of the In 
ternational Alliance of Theatrical Stage 
Employees to fill the vacaney caused by 
the death of THomas SHEA, 


Craupe LeacumMan, of Stillwater, Okla., 
will retire as manager of a group of five 
local theatre on June l. 


Leo YOUNG has been appointed managing 
director of the Metropolitan theatre in 
Providence. ‘The theatre is a part of the 
Ralph | Snider enterprises circuit. 


Will Import 
British Films 


Promising a flow of British “experimen 
tal” product, Leslie Baker, managing di 
rector of Associated British Film Distribu 
tors, told the trade press ‘Tuesday in New 
York he had arranged for their distribution 
by Arthur Mayer and Edward Kingsley, 
and disclosed their titles and content. 

The three men during the interview 
stressed that in their experience and estima 
tion art house chentele is now asking tor 
British rather than Continental product. 
They also feel that a quiet advertising ap 
proach is preferred to the drum beating for 
ome foreign product which several times 
has put some notable pictures into larget 
houses with the wrong audiences. 

The pictures from Associated British are 
from Group 3, Ltd., a British Government 
sponsored unit to encourage young pro 
ducers, The group has the help of Sit 
Michael Baleon, of Ealing Studios; James 
-Lawrie of the Film Finance Corporation; 
John Baxter, noted director, and John 
Grierson, documentary producer 

Phe pictures completed are “The Oracle,” 
a comedy fantasy; “Highland Fling,” a 
satirical novel, and “Time Gentlemen, 
Please,” a topical satire, Editing are 
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Tueopore R. KUPPERMAN, general attorney 
for Cinerama Productions Corp., will lec- 
ture on “Radio and Television Law” May 
11 at the Yale Law School, 


Ray Herinporr, Warner Brothers musical 
director, will be honored by his home town 
May 10 when Mechanicville, N, Y., ob- 
serves “Ray Heindorf Day.” He will also 
be honored by the American Iederation 
of Musicians. 


SAMUEL GOLDWYN, currently on a four 
month tour of Europe, presented the Vari- 
ety Club in London a check for £1,000 
for the Heart Fund. He also gave the 
fund a check for 10 guineas which he re- 
ceived from the B.B.C. for what the 
broadeasting company called “a first-rate” 
television appearance, 


GERALD LUEDTKE has been appointed gen- 
eral Manager of John P. Adler’s seven 
theatres in Marshfield, Merrill and Wau- 
paca, Wisc. For the past 11 years, Mr. 
Luedtke has been manager of the Warner 
Milwaukee theatre in Milwaukee. 


Hucu Hernerr, screenwriter, Tuesday 
addressed the New York school teachers 
participating in an in-service course on 
motion pictures, 


“Kigezi Story,” an Africal location story, 
and “Where the Heart Is,” a divorce drama, 
Shooting and in preparation are “The An- 
gel Pawned Her Harp,” “Moppy,” “Inter- 
national Bust-Up” and “Old Mickmack.” 
Mr. Mayer and Mr. Kingsley have already 
released “Brandy for the Parson” and “The 
Brave Don’t Cry.” 


DeMille Receives Industry 
Council Support on Films 


The Motion Picture Industry Council has 
reaffirmed fullest cooperation for Cecil B. 
DeMille’s task in aiding the State Depart- 
ment make pictures to tell the truth about 
this country. Mr. DeMille has reported to 
the Council after returning from Washing- 
ton where he consulted with Dr. Robert L. 
Johnson, administrator of the State Depart- 
ment’s international information administra- 
tion, Mr. DeMille is chief film consultant. 
He told the Council: “the quality of the 
films shown all over the world in the State 
Department’s ‘truth’ campaign must equal 
the importance of their mission.” 


Cinerama Holds Contest 

Backed by the official approval of the 
New York City Board of Education, Cine- 
rama has launched an essay contest for New 
York junior and senior high school students 
on the topic, “The New Dimension in 
Films.” 


Industry TV 
Show Backed 


The board of directors of the Motion Pic- 
ture Association of America at its first 
quarterly meeting last Friday unanimously 
reelected all incumbent officers and author- 
ized MPAA to proceed in working out 
arrangements with the American Broadcast- 
ing Company for industry television 


show. 

Those reelected are Eric Johnston, presi- 
dent: Joseph I. Breen and Ralph D. Hetzel, 
Jr., vice-presidents; Sidney Schreiber, sec- 
retary; Fred W. DuVall, treasurer; William 
H. Roberts, assistant secretary; Stanley R. 
Weber, assistant treasurer, and James S. 
Howie, assistant secretary-treasurer. 

All the present directors were elected. 
These now include James R. Grainger, 
president of Radio Pictures, and 
Milton R. Rackmil, president of Universal 
Pictures. 

Mr. Johnston, at the board meeting, ap- 
pointed a special committee to survey the 
possibilities for standardization new 
technical advances. Serving on the commit- 
tee under the chairmanship of Abe Schnei- 
der of Columbia are: Edward Morey, 
Allied Artists; Joseph R. Vogel, Loew’s; 
Paul Raibourn, Paramount; Edward L. 
Walton, RKO; Theodore R. Black, Re- 
public; Al Lichtman, 20th Century-Fox; 
John J, O’Connor, Universal; Wolfe Cohen, O 
Warner Bros., and Herman Robbins, Na- 
tional Screen. 

The board also approved the extension of 
the Canadian Cooperation Project for an 
additional year. 


Report Formation of New 
Distributing Company 
CHICAGO: Formation of a new distribut- 
ing firm, Beacon Pictures, was reported 
here this week. It is understood that the 
organization meeting was held in the offices 
of Max Roth of Henry Elman Enterprises 
and that 12 leading independent franchise 
holders from all over the country parti- 
cipated. It was further reported they sub- 
scribed $100,000 to finance their first film 
venture, “Kentucky Rifle,” to be shot in 3-D 
and black and white, for August release. 


Variety Club Convention 
Expects 1,500 Delegates 


Luis Montes, general chairman of the an- 
nual convention of the International Vari- 
ety Club to be held in Mexico City, May 
18-21, has announced that more than 1,500 O 
delegates from the United States and other 
nations are expected to attend the meeting. 
Mr. Montes briefed news service reporters 
on the aims and functions of the organiza- 
tion at a press dinner last week in Mexico 
City. Screen actress Dolores Del Rio will 
be hostess to the wives of the delegates. 
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The Pre-Selling Value of “Showcase” Theatres 


ALKING up Broadway the other 

\ evening, we noted the last showing 

of “Come Back, Little Sheba” at the 
Victeria theatre, where the picture had a 
highly successful run of twenty weeks, for 
an average gross of $12,500 a week. The 
admission price, at 9:30 p.m. was $1.80— 
about four times what the public will pay in 
the subsequent runs. The film is already in 
the neighborhood houses across the nation. 
and we think small situations should profit 
by the pre-selling benefit of the pre-release 
engagement. Folks may judge the compara- 
tive value they get on Main Street. 

All the Broadway ‘showcase’ theatres 
are doing well, at high prices. The Music 
Hall leads, with $150,000 for the first week 
of “Shane”—which had excellent advertis- 
ing. The Music Hall always has the best 
stage show in town, but it is noticeable that 
the stage show never holds the picture over. 
In other words, when the picture runs out, 
the stage show changes. The Paramount 
stands next, with $100,000 for the third 
week of “House of Wax”—and for once, in 
this theatre, it was the picture and not the 
stage show that provided the draw. Eddie 
Fisher takes credit in music trades advertis- 
ing, but nevertheless, this was one time that 
the stage attraction didn’t dominate. 

Third in line was the Roxy, with $70,000 
for the sixth and final week of “Call Me 
Madam.” We noted, this Spring, long lines 
all the way around the block at the Roxy, 
for the first time in our memory, and that 
was during the run of “Peter Pan’—clearly 
established because of the number of chil- 
dren and their parents in line before noon, 
every day. They obviously didn’t come for 
the stage show. 

The Capitol is celebrating the end of the 
third month in the run of “Moulin Rouge’— 
which will go thirteen weeks or more, to 
break the record of ‘Gone With the Wind” 
in the same theatre. This is without a stage 
show, which isn’t needed to bolster up the 
attraction value. “Hans Christian Ander- 
sen” is in its 22nd week at the Criterion, for 
the longest run on Broadway. “Salome” 
continues to big grosses at the Rivoli, now 


BEYOND EXPECTATIONS 


We've seen CinemaScope, at the press 
previews in New York, and it overcomes 
our slight misgivings, in advance of the 
screenings. We worried over focus, in the 
belief that definition could not survive 
the process of distortion and expansion via 
the “Anamorphoscope" idea. Not so; the 
picture is as in as any on Broadway, and 
you can dismiss the thought. 

We worried about i//umination, on the 
grounds that you can crowd only so much 
light through a small aperture—and then 
spread it out over two and one-half times 
the screen surface No need to worry; the 
picture is not only bright, but it is more 
evenly lighted | with more pleasing ef- 
fect, to our eyes. 

We worried about color, knowing the 
Technicolor processes, and how were they 
to get color into the hills-and-valleys of 
photography—then put it through conden- 
sation and expansion, somewhat like com- 
pressing and opening an accordion? No 
difficulty; in the completed scenes from 
"The Robe" the color is as fine as any that 
we've ever seen, anywhere. 

We worried about the opportunity to 
include close-ups in the action. We are 
relieved; it is not only possible but it is 
easier than by standard methods. The re- 
sults are better, and studio costs are lower. 
They say, they can shoot straight through 
a sequence, close-ups and all, in a matter 
of hours, where it formerly took days to 
make different camera set-ups. 


in its sixth week. And, of course, Cinerama, 
which isn’t picture business, in its 31st week 
at the Broadway. 

The so-called “little art theatres” set the 
pace for the long runs, with “The Promoter” 
in its 27th week at the Fine Arts; and “The 
Importance of Being Earnest” with 18 
weeks, at the Baronet. All these things 
serve to gain public esteem for motion pic 


tures—in your vicinity. 
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qg Mrs, Jane S. Mellvaine, author of “It 
Happens Every Thursday,” which is 
previewed this week before the Second An 
nual Country Editors’ Conference at Rentro 
Valley, Kentucky, writes with sincerity and 
conviction of her own experiences in Holly- 
wood, as a visitor and contract writer. She 
says, in the Downingtown, VPa., Archive, 
that “Hollywood was wonderful, and the 
people harder working and pleasanter than 
She thinks “Hollywood is not at 
you would from reading 
news stories and fan magazines” and that 
“the Universal lot was as businesslike-look- 


most.” 


all what expect 


ing as the Dowingtown Paper Company. I 
didn't see that 
news stories out ot Hollywood might lead 


any of the conditions some 


vou to expect.” 


A friend of ours has said “Why do press 
agents who walk slowly and talk slowly seem 
to get the best accounts?” We know just 
what he means, for along Broadway, such 
Bill Fields, Karl 
others whom we've known over the years, 
do literally “walk slowly, talk slowly’ —but 
they DO things. What they lack 
ing, they make up in action; what they don't 
sell you as “front” they get in results. We 
like the comparison—and let it be a lesson 
The best 


men as Bernsteim and 


m boast 


to all of you, wherever you are 
press agents are men of few words. 


qg Sid Blumenstock, advertising man 
ager for Paramount, is beaming over 
the success of the current newspaper 
paign for “Shane” at the Radio City Music 
Hall 
tising agency, with the 
The tyle sel] 
without 


prepared by Donahue and Coe adver 
merit of added dimen 
SIONS, increased size on the 
aying so, by portraying 
the advertising itself, We'll re 


, in the Round Table, 


screen, 

scope im 
produce some sample 
to show you how to make an ad look as big 
omewhat less than that 


—Walter Brooks 


is all outdoors, in 


much newspaper space 


An International AHEE§ion of Motion Picture Showmen — Walter Brooks, Director . 
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That Display 
In Your Window? 


Is il one that might make a sale? (We don’t often run pictures 
of window displays, but this page has special theme music.) 


clohn Hust 


Rov 


GABOR SUTANNE FLON 


Bill Trambukis, manager of Loew's thea- 
tre, Harrisburg, had some music-shop win- 
dows for ‘Moulin Rouge. 


‘ 


Tom Cleary, publicist for Consolidated 
Theatres in Montreal, wins our applause 


with this window for ''Hans Christian 


Andersen''—playing at Loew's theatre. O 


1G Boyd Sparrow's window 
0 PRIZE 


ieup for "| Love Melvin 


‘ using the popular cover-girl 
a4. contest, at Loew's Warfield. 


PRIZES 


Another of Bill Trambukis 
excellent windows for Loew 


engagement ot “Moulin 
=Rouge” in Harrisburg. 


And another of Boyd te. 
Sparrow's ‘| Love Melvin 
contest windows for Loew's 
Warfield, San Francisco. 


COTTE 


Howard Rutherford, man- 
ager of Loew's theatre, In 
dianapolis, placed an inter 
esting art-shop window for 
“Moulin Rouge.’ 
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CANADIAN 


SHOWMEN 


IN ACTION 


Ivan Ackery, manager of the Orpheum, 
Vancouver, rings up a new one in a mid- 
night cartoon show for adults, on the theory 
that the grown-ups like the cartoons just as 
much as the kiddies do, and they can’t all 
attend the Saturday morning show. 


T. Murray Lynch, manager of the Capitol 
theatre, Moncton, N. B., sends photos of his 
“Niagara” and “The 
Jazz Singer’—pictorial and type styles. 

v 

Bill Burke, manager of the Capitol the- 
atre, Brantford, had some fine window dis 
plays on “Plymouth Adventure” and a ful! 
page newspaper ad, sponsored by the local 
Mlymouth dealer, which gave a half-page ad 
mat to the theatre. 


banner displays for 


Capitol showmanship ! 

Odeon showmen are excited about the 
$2,500 prize contest, sponsored by the J. 
Arthur Rank Organization, for the best 
showmanship in handling “A Queen Is 
Crowned’—the only full-length, full-color 
picture of the Coronation. 

v 

Bob Harvey, manager of the Capitol, 
North Bay, is the eagerest beaver of them 
all, with the mostest of the bestest in oar 
mail from Canada. 
every one of his excellent campaigns and do 
him justice, without changing the name ot 
this publication? Bill Burke is right behind 
him, for honors, 


But how can we review 


Bob put out some very nice cut-outs of 
Dorothy Lamour as road “The 
Road to Bali” with the advertising slogan, 


signs for 


“Watch out for curves ahead’—and_ they 
were promptly pilfered by Lamour enthusi- 
asts who probably want them as pin-ups. 
Martin W., E. Cave, manager of the Do- 
minion theatre, Victoria, B. C., sends tear 
sheets from the Daily Times and the Daily 
Colonist to show the public response to the 
theatre’s 40th anniversary, with nice appre 
ciation for the theatre manager. 
Gerry Saunderson, manager of the Odeon 
lag-ship theatre in Toronto, got some nice 
local publicity for “Taxi” by a tieup with 
Canadian General Electric, who were install- 
ing two-way radio in local taxicabs. 
v 
Gerry also “discovered” a group of all- 
girl musicians who needed showmanship, 
changed the name of their act to “Rainbow 
Strings” and booked them across Canada, 
with oodles of publicity for Odeon, in 53 
newspapers from coast to coast. 
v 
Lew Young, manager of the Norgan the- 
atre, Palmerston, Ont., and one of our best 
contributors, had a nice response from local 
publicity sources on “The Quiet Man” which 
pleased. — His British 
Flood Fund totaled over $100, from a com- 
munity of 1,600 population, 


collections for the 


Among the “Bills” and among the “Capi- 
tols” we should rate high Bill Prucdell, ol 
the Capitol theatre, London, Ontario, and 
we have only ourselves to blame if we didn't 
this 
pile of Canadian showmanship on our desk 


say so sooner—that he rates high in 


He got front page stories on Shirley Booth 
pag 


when she won her Osear ! 


v 


Bill’s “young mermaids” for “Million Dol- 
lar Mermaid” were an excellent added attrac- 
tion, and the youngsters in their swint suits 
really put over that picture with a splash! 


v 


Allan W. Perkins, our robust friend from 
the Roxy Midland, 
Ont., has a campaign book in this quarter 
on his handling of “The Quiet Man’ 
played his town for six full davs, longest 
local run in history, 


and Capitol theatres, 


which 


¥ 


Mel Jolley came through with his weekly 
full-page, co-op in the Hamilton News as 
promotion for the Century theatre—but we 
haven't heard often enough from Mel since 
he got back on the job, and we missed him 


at Niagara Falls. 


v 
Herb Chappel, at the Palace, Guelph, 
made with the LOOK promotion for “I 
Love Melvin” and obtained a record tieup 
with the musie stores, with three of his 


merchandising friends coming through with 


cooperative advertising. 


Two very important Canadians, surrounded by their co-workers. 


Bob Broadway 
theatre, 


with cut-out displays which he creates trom 


Nelson, 


Timmins, Ont., gets good etfects 


manager oft the 


poster materials, and he pastes a SIX sheet 
on the lobby floor, a week in advance, pro 


tected by a coat of white shellac. 


UL S. “Dick” Allaire, manager of the The 
atre Victoria, Victoriaville, Que., 
song-writer, and he sends us sheet) music 


is also a 


of his “Revant de Toi"? (“Dreaming ot 


You”), a long fox-trot. 

Dan Krendel’s “Ballvhoo” bulletin is 
packed with promotions, and he tells us he 
is all bent over with the business of getting 
it in type every week, what with deadline 
upcoming events, and outgoing prizes for 
showmanship 


v 
I. G, Tickell, citv manager for the Mon 
arch, Empress and Roxy theatres in Medi 
cine Hat, Alberta, tor 
nadian, is an active member of the 
Fable and always in there pitching for pro 


Famous Plavers-Ca 
Round 


motion in his far-away town, 


of the Dominion 
theatre, on Granville St., Vancouver, doing 


Dave Borland, manager 
special promotion in his subsequent-run the 
atre, where the circuit really earns its divi 
dends ! all of 
his own creation, 


Dave does distinctive thing 


v 


Frank Lawson’s campaign on “Stars and 


Stripes Forever” from the Odeon Danforth 


theatre, Toronto, is an entry in the Quigley 


\wards, and worthy of special attention 


At the desk, Ivan 


Ackery, the Vancouver A-bomb, and manager of the Orpheum theatre; standing alongside, 
Charles E. Doctor, manager of the Capitol theatre, both Quigley Grand Award winners, 


and Ivan for the second time. 


At left, Joan Edworthy, Orpheum secretary; center, Art 


Lorimer, Orpheum assistant manager, and right, Natalie Miller, Orpheum usherette. Maybe 
they called in the Doctor for a consultation. As a matter of fact, they're congratulating 
Charlie Doctor for having won the $1,000 top prize in 20th Century-Fox's “Something for the 


Birds" showmanship contest. 
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Debbie is the Darling 


Of the Exploiteers 


Debbie Reynolds, on personal appearance tour for “I Love Melvin," finds her love 
-eciprocated by MGM field men and by theatre managers wherever she goes. Here you 
see her in action, in the music department of a Boston store, where she autographs rec- 
ords with a smile; and posing for her picture, on a counter at the May Co., in Cleveland, 
in conjunction with a cover-girl camera contest. 


The Miracle 
In “Sault” 


We know right now that you don’t know 
what we're talking about in this headline 
but we'll explain, We are referring to the 
substantial showing of “The Miracle of 
Fatima” in Sault St. Marie, Ontario, which 
is inthe news with a story of the exploita 
tion of this Warner Brothers’ picture by 
Olga  Sharabura, Famous 
Vlavers-Canadian’s 
which must be Dan Krendel’s dis 
trict, tor he tells the story, 

Olga (please send picture and biographi 
eal data for the Round Table files) rolled 
in terms of a six-day 


of 
theatre, the Orpheum, 


up an all-time higl 
vross, in her town on the Soo Canal between 
Lake Superior and Lake Michigan, Lat. 
16° North, Long. 84° West—not far from 
Whitefish Point, (Lake Superior Whitefish, 
mmmmm!) She contacted every Catholi 
priest Call of whom she knows personally ) 


“the Ministerial Association, the principals 


of all the schools, and the cooperation. she 
received was amazing. The Regis Club dis- 
tributed 5,000 booklets, at their own expense, 
\ full co-op newspaper page, and complete 
radio cooperation, with the ponsorship, 
filled the house to capacity. The front of the 
theatre was sight to behold, with a 
“Batima™ cut-out Uluminated at night with 
blue and white spots. 


ed Rosenfield, manager of the Trans-Lux 
theatre at S5th and Madison Avenue, has 
heen transtererd to the Trans-Lux in Bos 
ton. Edgar Van Bloem is carrying on at 


the New York theatre 


40 


On Their Honeymoon 

Bill Trudel, manager of the Capitol, Lon- 
don, Ont., found a local couple, the groom 
19, the bride 16, who had a two-bit part in 
“Niagara” 


publicity on the local radio for their ex 


—no pun intended, and made nice 


perience in the movies, 


Migh School 


John M. Endres, capable manager of 
Skouras Calderone theatre, Hempstead, 
L. I., had the world premiere of Para- 
mount’s one-reel Pacemaker film, “Hi- 
Jinks,” which was made by Paramount's 
newsreel organization on location in Hemp- 
stead. The premiere was handled in grand 
style, from engraved invitations to special 
program heralds. Paramount made a trailer 
and provided lobby display material which 
glorified the Hempstead High School band, 
featured in the film. Three radio stations, 
and the Nassau Review-Star, important 
area newspaper, pleved up the event to a 
fare-you-well, because of the high local in- 
terest. The band had a wire from Bob 
Hope which made them very happy, indeed, 
and the New York dailies picked up the 
news. You can never go wrong with the 
High School Band! 


Network Does a Good Job 
Selling Cowboy Westerns 


Mutual Broadcasting System is) again 
celebrating “Western Week"—for cowboys 
who ride the airwaves and which we have 
applauded before as good theatrical exploi- 
tation, This year it’s May 10-18, and you, 
too, can catch a ride! Mutual is plugging 
Paramount’s “Pony Express” — a_ super- 
western that isn’t available except in 


theatres. 


Toy Makes News As 
Ballyhoo Gadget 


That “Fli-Back" device, revived after fifty years as a children’s toy in the action of 


Warner's “House of Wax,’ becomes a first-rate gadget for street ballyhoo or lobby pro- 
motion, especially with such cooperation as you see above. The jigger is just a rubber 
ball on a rubber string, attached to a ping-pong paddle, but it reaches out and hits you. 
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Charlie Gets Selling Approach 


Results From 
R.T. Ideas 


Charlie Jones, we mean, manager of the 
Dawn theatre, Elma, Lowa, secretary of the 
Allied Caravan of Iowa, Nebraska and Mid- 
Central, and author of various pieces for 
publication in Better Theatres and 
where. (They say he’s writing a book or 
something.) At any rate, he read the story 
of Al Camillo’s “Juvenile Panel” at the Fox 
Modjeska theatre, in) Milwaukee, in the 
Round Table issue of April 4th, and set 
about doing the same thing in his small 
town theatre. 

He called it “Elma’s Junior Town Meet- 
ing,” which is a good title; and he set it for 
Thursday—always a problem night. He 
took a long portable table and set up a cheap 
P. A. system with three microphones, in the 
manner of the radio quiz shows. 
the cooperation of the public and parochial 
schools, and placed question boxes in each 
school to provide material for the panel, 
hoping for questions that would keep the 
program aimed towards movies, and espe- 
cially coming attractions. And he acted as 
the moderator, to direct this questioning the 
way he wanted it. 

The discussion ran 25 minutes, and then 
came three questions from lucky ticket stubs 
which carried a reward in silver dollars. 
For instance, to plug “Road to Bali,” the 
question asked was “What is Bing Crosby's 
first name?” It had to go to five different 
contestants before the winner came up with 
“Harry.”  Charlie’s six-year-old daughter 
dispensed the silver dollars at the end of the 
stage program, It was a rousing success, 
and he says he will do it all over again, with 
“small fry” variations, 

Interesting is the note he makes of how 
he obtained “chimes” for this program. He 
wanted the formal bell effect of the big-time 
radio shows but had no bell. 3ut he does 
have a wire-recorder, which proves he is a 
showman of the new school. He shut him- 
self and the recorder in a closet, hung an 
old crowbar from a string, hit the crowbar 
five times with a hammer, and recorded as 


else- 


He got 


pretty a set of chimes as you'll hear this side 
of Big Ben or the Bells of St. Mary’s, 


Kearney, Nebr., Applauds 
Company Cooperation 


Ed Schoenthal, manager of the World 
theatre, Kearney, Nebraska, has plenty of 
praise for Paramount's Sid Mesibov, Jim 
Castle and Bob Goodfriend, for the publicity 
break he had with “Pony Express.” Since 
Kearney was a famous pony express station 
in the 1860's, Paramount stopped their mod- 
ern “Pony Express” plane there on the way 
from Omaha to Denver, for personal ap- 
pearances of Jan Sterling and Forrest 
Tucker. Kearney is a town of 9,000 popula- 
tion, and there was a crowd waiting for the 
“Pony Express” to arrive, three days in 
advance of the theatre’s playdates. 


TROUBLE ALONG THE WAY—Warner 
Brothers. John Wayne, in the lustiest 
laughingest, two-fisted hit of his life, or 
yours! He's a rarin’ trouble-shootin’ guy, 
with a girl who puts a gleam in his eye. 
And a new twist that gives you the star of 
"The Quiet Man" in a story as good a: 
"Going My Way." Charles Coburn plays 
the part of a priest in the film, but you'd 
never find it out in the pressbook. We 
notice newspaper ads current in New York 
which establish this fact and it dominates 
the amusement pages. Ask for these sup 
plementary ad mats at your,exchange cen- 
ter. 24-sheet and all made to 
order for cut-outs, as lobby and marquee 
display. There's no herald, but you better 
print your own with the shot of John 
Wayne and Father Coburn, the pool-play 
ing padre, in the scene they'll all be talking 
about. A set cf teasers ads are all good, 
with the absence of Coburn noted. John 
Wayne is one of our favorite stars, but thi: 
is not a boy-meets-girl story, with all the 
old familiar cliches. The combination ad 
and publicity mat, biggest bargain at Na 
tional Screen, for 35c, gives you all the 
mats and slugs necessary for small theatre: 
—except Father Coburn, who is vital t 
your campaign in most situations. 


poster 


SMALLTOWN GIRL—-MGM. !n Color by 
Technicolor. Joyous Jane Powell tame: 
big-city wolf Farley Granger, with Ann 
Miller for her dancing, Nat King Cole for 
his songs, and Bobby Van, the new hippity- 
hop dancing man, in a tippity-top musical. 
24-sheet and other posters, somewhat too 
crowded with credits, but containing spe 
cial art for cut-outs as lobby and marquee 
display. Make your own, and 
best trick in show busines: 

mats in good assortment, and especially 
the terrific bargain you get in MGM's big 
35¢ economy-size mat, which gives you 10 
ad and publicity mats and two kinds of 
linotype border, for the price of one ordi 
nary mat. Get the selection and give your 
newspaper composing foremen a 
chance to pick something new. MGM' 
special accessories include the personality 


learn the 


Newspaper ad 


room 


one-sheet in full color, which you can use 
and use again, as a big picture of Jane 


Powell, for only 20c. Also, 8x10 color stills 


at National Screen, so sell colo: 
with color, as a special lobby displa: 
Bobby Van does a "'Hippity Hop" da>-e 
that may start a new fad in your tow.:, 
among the teen-age set. 


you can 


SOMBRERO—MGM. In Color by Techni 
color. Serenades and senoritas! Fight 
and feuds! Comedy and carnivals! Drama 
and daring! Darlings and dancers: Cor 
to the land where the cun casts a spell over 
body and soul! Spectacular romance with 
music and color. Large, all-star cast in 
picturesque settings. 24-sheet and all post 
ers, make cut-outs for lobby and marquee 
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display with small expense and effort. 
Jumbo herald keys the campaign for most 
situations. Newspaper ad mats in good 
variety, with nice portrayal ot Mexican 


backqrounds. Excellent complete campaign 
ad mat, at 35c great credit to MGM who 
invented this bargain for small theatre 

which contains 13 ad mats, publicity mat 
and slugs, with enough linotype border to 
give you a change in appearance. 


MAN IN THE DARK—Columbia Pictures. 


Terror strikes in  3-dimensions. Terror, 
stalks the carnival! You ride the scoller 
coaster, dodge the bullets, do the loving 


in three dimensions! No poster larger than 
a 6-sheet but all contain art work that will 
make cut-outs for lobby and marquee. You 
these in effective 


fit your own require 


can some of 
tyle and shape t 


ments. 4-page herald keys your showman 


combine 


ship campaign and has all the best adver 


tising slant. Newspaper ad mats hit the 
third dimension hard, and you can get what 
you want in both large and small sizes. The 


pecial 35c bargain mat is a little short of 
everything it should have, but still the big 
gest bargain in town for small theatres. 


There is an electrifying lin ty e border, 
used 45a borde i he re, whi h you Can sepa 
rate for your own use by casting the mat 
twice. Pressbook inter 


ested in hi: But he 
gives you a page of 3-D stunts to make up. 


maker was more 


result than in yours. 


COUNT THE HOUSE—RKO. Another of 
ks developed on the Coast by 
department, and 


the pre ssboc 
the studio advertising 
again RKO demonstrates something new 
This pressbook will sell you 
film, 
violent 


and different. 
and your patrons on the Strange 
things happen in the night 
ing, scandalous, mysterious, startling things, 
that make this a truly different kind of pic 
ture, as bold as the murder that 
shocking 24-sheet 
are strong, and will give you that kind of 
cut-outs for lobby and marqueeé display. 
(Are you ordering en ugh paper?) 4 page 


exc if 


tarts thi 


story! and all poster 


herald follows the adverti ing style and 
keys the campaign. Newspaper ad mat 
are equally trong, with a set of teasers in 
reverse, and plenty of styles in all sizes, for 
your selection. But, we regret, no 35< bar 
cain mat for small situation the only 
missing item in RKO's new pre: books. 


‘GET THAT wa 
EXTRA your 


TOUCH SECIAL 
Showmanship TRAILERS 


‘GOOD and FAST’ From 
1327 S. WABASH AV. CHICAGO 


630 NINTH AVE NEW YORK FILMACK 


; 
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CLASSIFIED ADVERTISING 


Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1.50. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher OD 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 


THEATRES HELP WANTED STUDIO EQUIPMENT 


OREGON DRIVE-IN THEATRE CORP. ONE OF THEATRE MANAGERS EXPERIENCED | local newsreels. Commercials M 
the hette cation third iccessful eason New England area in Connecticut and Massachusetts aka Prod Ha Eau 

peakers, 13-acre te. Owner 1y 1952 income $66,000 Write J TOTMAN, Stanley-Warner Management INEMA. SUPPLY 
Expenses 34 wit includes $9250 in salaries pa Corp., 70 College St., New Haven, Conn | CORPORATION, 604 W. 52nd St., New York 19 
to stockh 4 ‘ r all of stock offered 1 

de. Oppe i it like this re rare, so phone, wire : 

or write for detaiis now! Other drive-in theatres wit! MAN AGER FOR FIRST RUN THI \PRE OPEN | 

lown payment $12,000, $15,000 and $30,000. Also 4 Mav 17. Ability and exploit ‘ti n required Group in- | SERVICES 

ntcrest--$ 4) dows Let us help you get urance Starting salary $100, Opportunity to ear 
thi rofitable new business PHEATRE EXCHANGI ore ON 2718, MOTION PICTURE HERALD - 
Co., 4 SE Monroe, Portland 22,° Oregon. Phone | WINDOW CARDS, PROGRAMS, HERALDS, 
EV 1-7100 | photo-offset printing. CATO SHOW PRINTING CO.. 

| Cate, N. Y. 


: SEATING - 
NEW EQUIPMENT PA ET A FORMER THEATRE MANAGER HAN 


your printing problems! Any size order —- quick 


SENSATIONAL SEAT SAVINGS! 820 Hevwoo a eee work, and economical prices. Free cop 
: ad Waketield modern chairs w ply veneer back, metal riting or advice. Contact SILBERM. an PRINTING 
EVERYONE'S BI YING Mz ASONITE M CF R\ E. 8717 Clyde—Chicago FSsex 5-9212 
ques Jatters Ue; “Adle cellent mdition ittractive, comfortable, only $5.95; | — 
ee > lent rs send Chau Bulletin Ss 
Revelite sign Ss. O. S CINEMA SUPPLY CORP. SUPPLY CORPORATION, 52nd BOOKS 
(O04 W nd Street, New York 19, N. Y Street, New York 19, N. Y. 


GET SE1 FOR D! INTERLOCKS, MECHANI -- < MAGIC SHADOWS — THE STORY OF THE 
cal $150: Fle il $37 Metallic Screen 9c sq, ft Origin of Motion Pictures by Martin Quigley, Jr 
i Magazine Porthole Filters, $47.50) pair DRIVE-IN EQUIPMENT Adventurous exploration of all the screen’s history told 
. Oo S CINE MI, \" SUPPLY CORP., 04 W n in 191 crisp pages ; 28 rare illustrations. Exciting 
street, New Yor! - ~ reading for now and authoritative reference for to 


ORDER NOW OPEN IN 19 SUPER SIMPLEX morrow. A Georgetown University Press book. Price, 
drive-in outfit for 500 cars, $3,495, others from $1,59 postpaid, $3.50. OUIGLEY BOOKSHOP, 1270 Sixth 
w junetion x; underground cable % SM Time pa 
HIGH VALUES—LOW PRICES AT STAR! ORATION, 4 W. Sénd St, New York 19 N.Y the big book about your business—1952-53 edition. 
Pair DeVry XDC_ projectors, heavy bases, Strong | Contains over 12,000 biographies of important motion 
intermediate lamphouses, rectifiers, Altec speaker sys picture personalities, Also all industry statistics. Com 


tem, all practically new, $1750; Century (Westrex) BUSINESS BOOSTERS plete listing of feature pictures 1944 to date. Order your 


sound system, used one month, $925; Forest 60 amp copy today, $5.00, postage included. Send remittance to 


}-pbase rectifiers, $235 pair; pair Magnarc lamphouses, OUIGLE BOOKSHOP, 1270 Sixth Avenue, New 
rebuilt, $500; E-7 Mechanisms, rebuilt, $775 pair York 20, 
What do you need? STAR CINEMA SUPPLY, 441 | COMIC BOOKS, BALLOONS, TOYS. WRITE FOR 


West 50th St., New York 19 catalogue. HECHT, 3074 Park Ave., New York 51. 


RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller, since 1911. Now in 7th edition. Revised to 
USED BUT EXCELLENT CONDITION AND PHEATRICAI AND present last word in Sound Trouble Shooting Chart 


Super Simplex Intermittents $4 0; Super Simplex “ive aways will increas Ko Pri Expert info ematic n on all phases of projection and 
mechan W. Avail ‘ tim Ss. ©. lis nm request TIME Si U ARE ‘DIST | equipment, Special new section on television. Invalu 
CINE M "SI LY ¢ \ ION. M4 W. 52nd OME ANY, 2 W 4th St (Suite 18 New able to beginner and expert, $7.25 postpaid. QUIGLEY 


Street, New Y« 19, N. ¥ York City BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y 


Conclude Deal for initial Lew Legion Approves Six 
mg Picture Digest; Wye Bossin, managing ° 
Betty Grable Loan Out editor, Canadian Film Weekly; H. T. Ven- Of Seven New Films 


For the first time since Betty Grable In ning, president of the Association of Cana- The National Legion of Decency this 
came a 20th Century-Fox star in 1939, she dian Advertisers, and Athol MeQuarrie, week reviewed seven new films, putting 
is being loaned out to another studio, Jerry yyanaving director of the A. C. A. Cana- three in Class A, Section I, morally unob- 
Wald, executive producer of Columbia Pic- dian managers who play the film between — jectionable for general patronage; three in 
tures, has just completed a deal with 20th June 6 and August 29 are eligible to enter. Class A, Section IT, morally unobjectionable 
Fox which will allow him to use Miss ~ 7 ee for adults and one in Class B, morally ob- 
Grable in) Columbia’s 3-D musical, “The jectionable in part for all. In Section are 
Pleasure Is All Mine,” to be filmed in color Connie Papas Dies “The Girl Next Door,” “Rebel City” and 


Connie Papas, 40, part owner of the 
Milw be and “Trail Blazers.” In Section I] are “It Hap- 
4 « « 


pens Every Thursday,” “Jamaica Run” and 
“Remains to Be Seen.” In Class B is “Ver- 


by Technicolor. The film will be a musical 
adaptation of Somerset Maugham’s Broad 
way play, “Too Many Husbands.” 


Powne theatre, 
number of other theatres in the midwest, 
died May 4 in Chicago. He is survived by 
his widow, four children, and his brother, ginita” because of “suggestive costuming and 


Name Contest Judges Spyros, who was his business associate. situations.” 


For Coronation Film 

FORONTO: Judges for the international Ernest Pagano Decca Quarter Net $234,685 
showmanship competition for the best cam Ernest S. Pagano, 53, independent screen Consolidated net earnings of  Deeea 
paigns submitted by Canadian theatres on Writer, died in Los Angeles April 29.) Mr. Records, Inc., for the quarter ended March 
the feature length coronation color film, “A | Pagano was the creator of many of Buster 31, 1953, amounted to $234,685, after pro- 
Queen Is Crowned,” were announced here — Keaton’s old comedies. vision of adalapai for income tax. These 
by Leonard W. Brockington, president, and — earnings are equal to 23 cents per share on 
Frank HH, Fisher, general manager of J. Arthur Mitchell the 1.035, 533 shares of capital stock out- 
Arthur Rank Film Distributors (Canada), Arthur Mitchell, 65, owner of the Dixie standing on March 31, 1953 and compare 


lad. The judges are: Martin Quigley, pub theatre, Russellville, Ky., died April 23 at | with net earnings of $231,580 or 30° cents 
lisher and editor-in-chief, Motion Picture Logan County Hospital in Kentucky. He is per share on 776,050 shares outstanding on 
Daily and Motion Picrure Heratp: Rav survived by his widow and a daughter, March 31, 1952. 
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Thunder Bay 
U-I—Big in Every Way 


Producer Aaron Rosenberg makes a 


vital contribution here to the sustained flow 


of guaranteed grossers wearing the U-I label. His picture tells a big story in a big 


big enough to fill thrillingly the big sereen on which it was reviewed and wall 


be projected in pre-release runs—and with a big cast. 


His principals are James Stewart, Dan 
Duryea, Joanne Dru, Gilbert Roland, Jay (¢ 
Flippen, Marcia Henderson and, in a brilliant 
portrayal, Antonio Moreno, and he has played 
no favorates in parcelling out performance reé 
sponsibilities. His subject is timely, his setting 
is fresh, and his total result is tremendously in- 
teresting entertainment. Its box office potential 
is as big as everything else about it. 

Off-shore oil, currently a headline subject, is 
one of the two principal topics in the story, with 
shrimp fishing, a profession the tunesmiths have 
been publicizing extensively, the other. Port 
Felicity, Louisiana, and the adjacent waters is 
the setting. The script by Gil Doud and John 
Michael Hayes is from a story by the latter, 
based on an idea by George W. George and 
Slavin, so the credit for its direct- 
ness and clarity is hard to place precisely. 
Chere is no question, however, about Anthony 
Mann's foreeful direction, which is excellent. 

\t its core, the story is about a conflict be- 
tween a little town’s interest in shrimp fishing, 
which has been its sole industry as long as 

can remember, and oil-men’s interest in 
off-shore oil which has never been tapped 
Stewart and Duryea, oil wildcatters, arrive in 
town, broke, and meet by appointment with 
Flippen, an oil company president and himseli 
a former wildeatter, who decides, despite the 
advice of his stockholders, to stake Stewart in 
a project to sink an oil shaft in the harbor 
at the risk of his own and his company’s future. 
The oil crews and the fisher folk do not mix 
ll, and several violent incidents take place, 

Stewart stoutly maintaining order until a 
fisherman, jealous of Duryea’s interest in Miss 
Henderson, undertakes to dynamite the oil rig 
in the harbor during a terrific storm and dies 
in the attempt. Then the total population ot 
the town sails out to the off-shore derrick to 
wring satisiaction from the oil men. 

The U-I sereen on which the picture was pre 
viewed for the press is in a 1.85 to 1 aspect 
ratio, which is wider than Paramount’s big 
screen and less wide than CinemaScope. The 
film is full of wide-sweeping scenes, including 
one fierce sea storm, which attain vast realism 
and a powerful impact from this expansion. 
Whether projected in this expanded shape or 
in the standard dimensions, the picture is a fin 
dramatic property in every sense 
reviewed at the studio. Reviewer's Rating 
Wittram WEAVER. 

August, 1953. Running time, 103 min 
audience classifieatior 
James Stewart 
Joanne Dru 


George | 


anyone 


witl 


Dan Duryea 
Gilbert Roland 
Marcia Henderson, 


*lippen, Antonio Moreno, 
Robert Monet, Henry Morgan 
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Stalag 17 


Paramount—P.O.W. Comedy Drama 


Life in a Nazi prisoner of war camp is de 
picted with a dramatic rush of events im 
“Stalag 17.” Under the production guidance 
of Billy Wilder the picture emerges as a 
superbly balanced job whose grim theme 1s 
lighted by frequent sparks of humor. 

The story has made the transition from the 
Broadway stage to the screen without any basic 
change en route. A group of American boys 
are thrown together under the rickety roof oi 
one barrack where the camera focuses linger 
ingly upon them During the two hours it 
takes the picture to run its course a frenzied 
stageful of events take place without the benefit 
of help from the feminine side worth mention 
ing. (A couple of fleeting scenes offer glimpse: 
of women when a haul of Russian maiden 
are brought into the compound. ) 

The picture adds up to entertainment of dis 
tinction as it puts a magnifying glass over 
human nature in distress for all to examine 
Strong and affecting vignettes are brought 
forth as the story rolls suspense, 
somberness and intermittent 

The exact public response to a picture of thi 
type cannot be predicted with any certainty 
One can say, however, that once the custome 


along in 


comedy 


is in the theatre, he almost certainly will be 
a highly satisfied patron 
William Holden heads the cast as an Amer 


salesman’s talent and eyni 


ican P.O.W. whose 


cal approach doesn’t endear him to the other 
hoys in the barracks \s every event that 
takes place in the barrack leaks out to the 


commandant, Otto Preminger, it becomes evi 


dent that a spy has been cunningly concealed 
in their midst. The burning question it who 
Anger swells into hysteria and the result is a 


for the suspected one—Holden 
Wilder and Edwin 


unabated interest and intensity 


savage beating 
The screenplay by 
continues 


with 


SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
SHORT SUBJECTS 

THE RELEASE CHART 


til! the final disclosure of the spy and a last 
Int of heroies in which Don Taylor, 
aviator, is slipped out of the Nazi noose 

In the story’s telling, dozens of characters 
are caught up and spotlighted. All are excel 
lent. Robert Strauss is unforgettable as “Ani 
mal,” then there is Sig Ruman, the burly, dk 
ceptively simple German guard, and Harvey 
Lembeck, Richard Erdman, Peter 
Neville Brand, Michael Moore, Peter 
Robinson Stone, Robert Shawley and 
Pierson to mention but a few in the 
cast. 

Wilder also directed, showing a 
mand of comic and dramatic value 

Seen at the New York 


a iptured 


Gorave >, 
Baldwin, 
William 


deserving 
ure com 


projection room Ne 


viewer's Rating: 
MAN 
Kelease date, Jul» 1953 Running ti 
PCA No. 1586¢ (eneral audience classit tot 
Williar Hi 
Lt. Dunbar Don Taylor 
Oberst Von Scherbach Preminge 
Robert Strat Harvey Lembecl Richard 
Peter Graves, Neville Brand, Sig tuma Michael 
Moore, Peter Baldwin, Robinson Stor Robert 
ley, William Pierson, Gil Stratton, Ih Jay Lawren 
Erwin Kalser, Edmund Tr iski, H 1) Mare 
Jers Singer, Ross Bagdasariat Lyda Vashkulat 
lrey Sti Svetlana 


Ambush at Tomahawk Gap 


Columbia—Action in Technicolor 


Columbia carries on its series of much -better 
than-average Westerns in “Ambush at Toma 
haw action-filled 
Fechnicolor which is as straighttorward as it 
literal title. Like very atistactory 
Columbia production, “Hangman’s Knot,” thi 
film, conceived and executed within a 


formula, 


Gap,” an story in color by 


another 
tandard 


omehow manages to make its relent 


less surface action morally meaningful without 
ever once becoming pretentious or “arty.” 
Heading the competent cast are John Hodial 
John Derek, David Brian and Ray Teal, a 
quartette of ex-cons who, on their release fron 
\rizona State prison right after the Civil War 


loot 


been serving tine 


et out to track down. the irom a sta 
robbery for which they 
Hodiak it revealed, 1 mnocent nd i 
framed by the trio so their fourt 
might go tree The one lady in the piece 1 
Maria [lena Marques, a beautiful Indian girl 


whom Brian kidnaps for reasons not hard te 
understand 


nave 


From its six-fisted saloon brawl opening, the 
film moves with swift economy to its bloody 
climax in the ghost town of ‘Tomahawk Gap 
where the outlaw have to cor tend, not only 
vith greed and suspicion within their ows: 
ranks, but with an Indian siege as grim as amy 


recent film Phe only survivors are 
Derek, the kid-gone 
iid appealing Mi 
gether in the new 
better life 
David 


een 
wrong, and the faithful 
Marques, who ride off to 
quiet to make, 
concise story and 


Lang’s clear and 


tinued on 


A 
= 


” fre fay 
re, for all the thunder, honest a 
iting statements of moral law ] 
including the 
without 


originally framed Ho 
equivocation for zreed 
atl 


tars in making the action be 


n Qualen as the wacky care 


ihawk (sap’s graveyard and Otto 
Government man caught 
bandit red Sears 
for keeping 


down to th 


virtuou 


money 
burning 


The Vanquished 
Paramount—Civil War Aftermath 


drama 1 


dard narrative 
or by Techn 


i mall 
corrupt 
trator 


ettiny 
return lo 
civil oppressor 


idjust 


he claim that 


times must be made 
e bewilderment and di 
Mi Gray, a childhood 
something of a re 
the screenplay of Winston 
and lew) 


girl, Mi 


tie 


| 

pining Sterling, ca 

cve 
ently Payne work as a 

tor Betteer \ time 

that rking 

ind as an oundercover move, 

Inspector (general's office to 

ratory forthwith, Betteer 

its evidence to 


ivne is actually we 


end 


kall 


rcs on to fully « 
thi 
hn 


sucees 
Mis 


him 


Tinie 
ut 
ind Ludwig directed 
m the home office prove 


tand love avaln 


nu M 


The Sun Shines Bright 


Republic-Argosy—Southern Drama 

but the value of his 
the type of vehicle, 
audience Also what 


John Ford directed this; 
alone, considering 
will depend upon your 


1830 


weight Charles Winninger carries—and it 
is literally an acting tour de force for him from 
| to end—will have to be assessed, as 
story which, like the Irvin S. Cobb 
from which it was fashioned, 
appeals mostly to those who like their southern 
characters unreconstructed Even though it 
brings in more or less vaguely and even irrele- 

such subjects as rape and prostitution, 

apy il to the less sophistic ated terri- 
the South. It is, in fact, a 
to old Kentucky. Metropolitan 
critics are almost certain to disap 
sometimes means the plain folk: 


ever 


ceyinning 
well a a 


hort stories 


tories, 


sort 


spec ially 


pac al 


\ whicl 
vill approve 
Mr. Winninger is the small town judge, fair- 
minded to all, Negroes included: with a 
ense of justice which finally almost costs him 
He and his old Confede rate 
only keep alive memories of their 
but keep quiet a truth about “Lucy 
whom they all love, and who has grown 
ward of the old doctor, Russell Simpson 
which Arleen Whelan, as Lucy, 
vers suddenly and intly, that 
prostitute and the old 


and 


the election 
bniddies 
Id glorie 


p the 


Army 
not 


fis truth, 
unplea 
the daughter of a 
General’s son 
Vhen Lucy's 
town, 
funeral, Mr. Winninger 
harity goodness He art 
request and with the aid of 
elaborate funeral pre 


tumble 


and in dying asl} 
1 


her native 
compe 
ana 
madame,” 
] an open 
dressed 
hon 
n’s “pyood” citizens 
judge It 
who then re 


} ] 
sober 


pectac 


yon | 
le attract 
step into 
hastens the old 
Lucy Lee as li 
olemnity, culminating 


lenethy 
who lin 
‘ 1} 
eral, OPTIZES 
rranddaug lites Its 

ir-inducing funeral 

the election 

ill this, there 1s a love 
W he lan and John Rus 
outhern gentleman : 

alter wi h tl 
\ 


even ¢ 


ermon, ey 


Between 
tween Mi 
reckle 
hil!billy 


and a al 
prevent 
lyn 


Negro boy, and sul 
the | 


\ illain, a 


liscovered and. she 

aplenty, but it is rathe 

to the portrayal of Winninges 

in the gentle and artless 

fa Jeisurely South The Ford touches may 
en in the funeral procession and = churel 

of the Cor | 


Phere is comedy 
subordinate 

nis cre 


atmosphere 


ervices and the meetings 
veteran 

from al 
urence creenplay 

and halting « xcept tor the chlimanxe 
It is a John Ford-Merian C, ¢ 


Competent support comes 
but Mr. I 
to be murky 
mentioned 
production 
it the New ) 


ver's Rating: Good 


Stalling’ seems 


Oopel 


thers. Milburs 

Elvi Henry ONeill 
‘ t Whitmar 

Mare! il Baylor 

ence 1 Mae Ma 


A Slight Case of Larceny 
MGM—A Little Comedy 


Here is a little comedy that should adequately 


feature program It bases its 
mostly slapstick in nature 
At times it is fun and 
then 
pipe 
oncerned 

Bracken 
should 
to the 


round 
humor on situations, 
rather than on dialoguc 
should please who delight in 


out a 


| those seeing 
oes suffering the 
spraying its contents on all « 

Phe names of Mickey Rooney, Eddi 
Klaine Stewart and Marilyn” Erskine 
a certain amount of drawing power 
performance 


wrath of a gasoline 


film Rooney gives a competent 
he cocky little fellow who makes a living 
but dreams and talks of a 
Rockefeller’s Bracken 1s perfectly 


fall the willing victim 


as ft 
pennies business 
to equal 
the 


cast as Luv who is 


of all Rooney’s schemes. The stuttering, 
coughing, screaming and exhausting Bracken 
portrayals cannot help but bring smiles. 

Fresh from publicity build-up, Elaine 
Stewart, the attractive young miss who scored 
in “The Bad and the Beautiful,” is pleasing but 
somewhat too tall to be a convincing Rooney 
heartthrob. Miss Erskine does a neat job as 
the wife of the blundering Bracken 

The title is derived from the illegal tapping 
of a gasoline pipeline by the boys, which makes 
their gas station business a financial 
but leads to them running afoul of the 
This idea of Rooney’s makes it possible for the 
boys to charge the lowest prices for gas 
win a price war. But the inevitable tal 
to ruin their business drops a match 
near their open tank business blows 
up in their faces. 

Don Weis, director, and Henry Herman, 
ducer, manage to keep the screenplay 
Davis moving along nicely by 

abilities of the performers rath 
Story. 


success 
law. 
and 
cs place 
and the 


pro- 
by Jerry 
placing emphasis 
than 
basi 
have an audience 
old-tashioned run-away 
this picture has a d 
and Rooney play this scene for all its 
chuckles All In all, it’s a | 
NKNewewed at 
Reviewer's 


It you 
those 
Bracken 
worth in 
picture 
a projyection re Vew York 


Rating od ER E 


andy 


sequences 


FOREIGN REVIEWS 
RING AROUND THE CLOCK 


International Film Associates—ttalian 
with English Subtities 


This kids the Communists, something which 
film makers this side of the Atlantic scem now 
unable to do. Its comedy is quite broad, with 
none of the subtlety the better art houses desire 
elements which comprise Italian 
these the Communists are a 
It also deals with the 
unfashionable here It 
simple man, sometimes 
confused, but always of good wall and certainly 
of integrity; and the effect is sympathetic 
The Communists and their Socialist 
ire portrayed as sincere, but 
braggarts, fools, and stupidly 
mischievous 
rhe struggle between these elements is in the 
story, upon fact, of a small vn which 
needed its historic clock repaired, rhe pric st 
collects the money by lottery, and feels the 
surplus should go to the poo! The Leftists 
object because credit will go to him, and besides 
it is the “people’s” money. In the end, they 
even steal the clock in desperation, and then 
lon't know what to do with it. The democraty 
can think of no solutions but committees 
ind subcommittees It the “ine 
chanic,” a man with no. solutions to world 
problems, who violently hates both cler and 
who finally repairs the clock. He 
does it from jov of work 
Sonio Coletti produced; Paolo 
directed; and A. J. Liebling did the 
are adequate. Che 
cast, voluble, volatile and true to their roles 
Seen at a Museum of Modern t sc? 
date, y 18, 195 


e class 


It portrays the 
and ot 
number. 


ocrety, 
torcetul 
oa manner 


the local 


clergy 
at picts 


priest as a 


allies 
also as parrots, 


and inetfectively 


based 


town’s 


rey 
politicians, 
sheer 
Tamburella 
titles, which 


performers are perfectly 


ening 


Reviewer's F.S 


General 
Parbon Bruno 
Mazza 
o Spadarc 
Brogaglia 
lo Stoppa 
Mangano 


Contractor De Mori 
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screenpl 
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hal pay 
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the 
tuker odeon 
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is the directs 
State of suspe 
roti ot of the tol the cause of 
- oticed tr ghost town treet 
Wallace MacDonald produced the film, which 
? vill please Western tans and happily Urprise 
: 
von at the Colun 1 screening eu 
ow Rating: Very G / \ 
Release date. M ) Running time nute ; 
Mf John H 
| 
Man M 
| I) ette to 
“good” 
t iron 
it the 
“= town’s PreRILLA, 
on: a Release date, June 5 1953 Running time, 71 
+s minute POCA’ No 16360. Ge d - 
it! 
plashing action in thie ficati 
- ittermat it ( i) War is the latest pre 
nture of Walham Pine Wil Bev | 
tam homa lade in a stat Hanily 
ort ime cor Henry Slate, R d lec Mit Gil 
olor, a good flow of action, and a large cast 
that mmcludes John Payne, Jan Sterling, Coleen 
(ara wd Lyle Bettger Phe preture hould 
ive Tittle ] leasing the average action 
tal 
\s the stor pen euthern town 
= is being squeezed im the rip ol Bettger, 
post-war civil admin Local citizenry 
{ ! a helple furore over the exploitation ot 
the admunistrator Plus is t 
wh Pavin i uthern ott 
the urprise of all is friend 
2 Payne casts tas lot wath th 
nent t new 
\mong the 
Pavin 
weetheart 
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| 
is 
Pr 
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STON! 
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ze Running time 4} munute Release date Ml 
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WHAT PRICE INNOCENCE? 
1.F.E.—ltalian with English Subtitles 


This Italian Films export release will appeal 
primarily to Italian speaking audiences who 
know its stars, Lyda Baarova and Otello Toso, 
and what may be expected of them. Although 
well-acted and intelligently produced, ‘What 
Price Innocence?” remains essentially a slow- 
moving, sentimental drama of mother-love 
versus sophisticated treachery, making use of 
such an old-fashioned prop as a dog who in- 
stinctively snarls at the villain. 

The story, by Luigi Capuano, who also 
directed the proceedings, is a complicated affair 
having to do with the cast-off mistress (Miss 
Baarova) of a rich landowner (Mino Doro) 
who lives in shame on the landowner’s estate 
with her fivebyear-old illegitimate daugitter. 
Into this atmosphere comes a handsome 
stranger, Toso, a friend of Miss Baarova’s late 
fiance, who has lost his wife and child during 
the war. Love blossoms between the two un- 
happy people but before there ts 
clusion, the long-suffering Miss Baarova has 
almost lost her child and the landowner is 
murdered by a scheming servant, both accom 
panied by much talk and many tears. 

The two stars perform capably, although they 
are limited by the demands of the not especially 
inventive screenplay. Fortunato Misiano  pro- 
duced trom the scenario by Fk, Palmieri, G. 
Lanzi and Capuano. The film is a Romana 
production. 

Seen at the Cinema Verdi theatre in New 
York. Keview’s Rating: Fair.—l’. C. 


happy con 


Release late, May 1, 19 Running time, 
minutes General audience classification 
Adriana Lyda Baarova 
Artesi....- Mino Doro 
Mariella Lotti, Ignazio Balsamo, Paola Quattrimi 


ADVANCE SYNOPSES 


THE CITY IS DARK 
(Warner Bros.) 
PRODUCER: Bryan Foy. DIRECTOR: 
Andre de Toth. PLAYERS: Sterling Hay- 
den, Gene Nelson, Phyllis Kirk. 

DRAMA. Sterling Hayden, a_ police ser- 
geant, 1s assigned to a case to track down three 


escaped iwicts who have killed a policeman. 
One oft t criminals, who 1s wounded, goes to 
the home of Gene Nelson, a parolee who has 
gone straight for two years and is now married 
to Phyllis Kirk An ex-convict goes to the 


house to treat the wounded man, but the killer 
dies. Nels n calls the police but because of his 
background he is arrested by Hayden. When he 
is released and returns to his apartment he dis- 
covers the other two criminals want to use this 


as a hiding place. After a number of murders 
and attempted murders, a bank robbery failure 
and ¢ tthe roval, Nelson helps the police cap 
ture the criminals who hold his wife captive. 
Nelson and his wife are cleared of all charges 


against them tor the work they have done 


SEA DEVILS 
(RKO Radio) 
PRODUCER: David Rose. DIRECTOR: 
Raoul Walsh. PLAYERS: Yvonne De 
Carlo, Rock Hudson, Denis O’Dea. Techni- 


color. 
\DVENTURE-MELODRAMA. Yvonne 


De Carl a French countess, visits Denis 
O'Dea. British customs chief, at the time of 
Napoleon's threatened invasion of England. 


Xock Hudson, a smuggler, undertakes to re 
turn her to France, where she is trying to 


ransom her brother held by revolutionaries ; 
wher t discovers she wa | rench Spy, he kid 
naps her and returns her to England. She es 


capes and returns to France, where she is work 
ing against Napoleon. She finds out vital in 


formation about the movement of the French 
fleet it is jailed before she can convey her 
report to the British. Hudson hears of her 
captur nd sails to France and rescues her. 
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PHANTOM FROM SPACE 

(United Artists) 
PRODUCER-DIRECTOR: W. Lee Wilder. 
PLAYERS: Ted Cooper, Rudoiph Anders, 
Noreen Nash. 

SCIENCE-FICTION, When radar equip- 
ment from Alaska to Southern California picks 
up a strange object traveling through space at 
better than 5000 miles per hour, two licutenants 
are sent to investigate. While making their re 
port they run into a girl whose husband was 
murdered by a man in a weird helmet. This 
same weird character later commits another 
murder and starts several explosions. The au 
thorities manage to defeat the phantom by re 
lieving him of his headgear which he needs to 
remain alive. 


SHORT SUBJECTS 


CROSS SECTION OF CENTRAL 
AMERICA 
(Universal-International) 

Earth and Its People (8367) 

Here is a quick look into the life and back 
ground of the South American nation of Gua 
temala. We Visit the schools, shops, public 
buildings, coffee-growing plantations and = farm 
lands. We see how the vocational school stu 
dents are trained to lead in the future industri 
development of the country which the peoy 
plan hopefully. Bananas, mahogany, chicle and 
coltce help save the life and economy ol 


Release date: April 20, 1953 


HOT RODS 
(20th-Fox) 


Terrytoon in color (558) 

All the boy mice of the village are hot r 
fans and soon it isn’t safe to walk the street 
Ihree cats decide to take advantage of the 
situation and challenge the mice to a_= race 
When the mice accept, they fall into a trap 
which the cats are using to make the rodents 
their next meal. The situation is saved when 
Mighty Mouse detects the nefarious plot and 
comes to the rescue of the mice who are now 
convinced that tricycles are the only safe 
vehicles. 

Release date: June 


21 minutes 


1953 7 minutes 


THE LITTLEST EXPERT ON 
HORSE AND BUGGY DAYS 


(Paramount) 
Topper (M12-3) 

Charlie, the “littlest expert,” recounts tales 
of the good old days of the 90s While he 
shows you. some newsreel shots of the habit 
and customs of this fabulous era, he comments 
on life and times. He is sure that although it 
was nice to live in those days, it is even nicer 
now: if he had been alive then he would 
heen too old now to coll t bubble oe m ecard 
Release date: April 24, 1953 10 minutes 


BASKETBALL HIGHLIGHTS (RKO) 
lwo Reel Specials (33108 
Highlights of the 1953 are 


covered in this short. Seven contests from t 
National Invitational Tournament held at Madi 
son Square Garden open the show Next v 
hop out to Kansa Citv for the final ot the 
National Collegiate AA’ tourne) Phe annual 


ast-West Collegiate All-Star game is next 
on the list. The tabulous Harlem Globe Trot 
ters close the short with an exhibition agai 

the College All-Stars 

Release date: April 17, 1953 15 minute 


THE LITTLE DUTCH PLATE (Warner Bros.) 
Blue Ribbon Hit Parade m color (1308) 
(Re-issue ) 

The Dutch salt shaker is in love with a girl 
who lives in a windmill on a Dutch plate 
Mr. Vinnegar, the villain, demands the vir] 
hand in marriage or he will demand payn 
on the mortgage. The salt shaker pays the 


money and beats the villain in tieht, much to 
the delight of his sweetheart 


Nelease date: April 11, 1953 7 minutes 

BEAUTIFUL BAVARIA (MGM 

PitsPatrick Traveltalks Techni r (T415) 
For the first time since before the last war, 

the Traveltalk camera visits Germany In 

cluded in the visit are some scenes of Bavarian 


mountain villages. Here we record some of the 


native folk dances and must 


Release date: elpril 4, 1953 minutes 

FATHER'S DAY OFF 

Disney Cartoons in Technicolor (34106) 
Gooty proves that the housewife’s job is not 


an easy one when his wite leaves him for the 
day. When he answers the door he 1 kissed 


by the milkman and the grocery man Phi 
children drive him crazy. He puts holes in tl 
walls while trying to fix the wall paper lia 


general, he makes a complete mess out of 1 
housework, 
Release date: March 28, 1953 / 


THE SECRET CODE 
(Columbia) 
Sertal (5140) (Re-issue) 

Policeman Paul Welly, assigned to smash a 
sabotage ring, gets himself thrown off the fore: 
Kelly joins the spy gang and learns their plan 
to capture a secret formula In his dual role 
as a spy and the Black Commando, Kelly play 
a grim game im which he is hunted by both 


triend and toe. He finally rounds up the spt 
and learns their secret code 
Nelease date February 19, 1953 ] thapt rs 


UNDER THE LITTLE BIG TOP 
(Warner Bros.) 
Special in color (9000) 
Phe Sarasota High School prepares for its 
Sailor Circus, The students make all the props, 


costumes and stage settings for the perform 


ANCE Once the circus is ready, the teen-aver 
perform all the difficult tricks that one can find 
in the big circuses Among the acts are liugh 
wire performances, dancing horses, clowns and 


contortionists 
Nelease date: April 25, 1953 minutes 


ONE TOO MANY 
(Columbia) 
Comedy Favorites (5454) (Ne-issue) 
Leon Errol’s great love for alcoholic bever 


ages brings him matrimonial di aster Leo 
gives an excellent demonstration of the action 
of an inebriate He staggers and slithers effes 
tively through the how 

Kelease date: January 17, 1953 
THE SPORTING BRITISH WEST INDIES 
(Paramount) 


Sportlight (R12-8) 
In this trip to the tropical islands of Jamaica 
and Nassau, we watch the islanders playing 


some of their most popular game We se 
them playing cricket, the granddaddy of hase 
hall, and soccer \mong the other port 


natives excel in are spear fishing, water skiin 
fishing and sailing on bamboo raft 


Nelease dat Vay 1, 1953 mint 


CANDID MICROPHONE NO. 4, SERIES 5 
(Columbia) 


Candid Microphone (5551) 

Taking his hidden mike and camera to. the 

Jersey State Han bunt get ! 
volved with a young lad nts a refund 
Het rocs to an office-a tore ere 
he tries t ell a etia iker a lat 
Kelease date I pril 30, 1953 It) 
TRAVEL QUIZ (MGM 
Pete mith Specialty m Techn lor (S457) 

In this latest Pete Smith short, Pete asl 
lot af questions about travel and far away 
}) if 

fi Ipril 2 19 9 minutes 


a 
| 
| 
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Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. A 

Short Subjects Chart with Synopses Index can be found on 
pages 1734-1735, issue of February 21, 1953. 

Feature Product by Company starts on Page 1725, issue of 


February 14, 1953. 


TITLE—Production Number—Company 


A 


ABBOTT & Costello Go to Mars (316) Univ. 
Abbott & Costello Meet Captain Kidd 


(208) {« olor) We 
Above and Beyond (313)* MGM 
Affair in Trinidad® (501) Col 
Against All Flags (color) (305)* Univ 
Ali Baba Nights (5215) Lippert 


All Ashore (< olor] (534) Col 
Alleghany Uprising (384) RKO 
Amazing Monsieur Fabre, The (Fr.)} 

(Eng. Dial.) Noel Meadow 
Ambush at Tomahawk Gap (color) Col 
Androcles and the Lion (368) RKO 


Angel Face (312) RKO 
Ange! Street (Brit.) Commercial 
Anna (Ital.) (Eng. Dial.) L.F.c 
Annie Oakley (383) RKO 
Apache War Smoke (305) MGM 


April in Paris (color) {209)* WwB 


Arctic Flight (5210) Mono 
Arizona Outpost RKO 
Army Bound (5216) Mono 
Assassin, The (Brit.) UA 
Assignment-Paris (507) Col 
B 

BABES in Bagdad (color) UA 
Bachelor and the Bobby-Soxer (385) RKO 
Bachelor in Paris (5213) Lippert 
Bachelor Mother (386) RKO 
Bad and the Beautiful (315)* MGM 
Bad Blonde (5211) Lippert 
Bandit of Sherwood Forest, The Col. 
Bandits of Corsica, The UA 
Battle Circus (321!) MGM 
Battle Zone (530!) AA 
Because of You (302) Univ. 
Because You're Mine (color) (304) MGM 
Bellissima (Ital) 
Berliner, The (Ger.) Burstyn 
Beware, My Lovely (302) RKO 
Big Break, The Madison 
Big Frame, The (319) RKO 
Black Castle, The (304) Univ. 
Blackbeard, the Pirate (color) (307) RKO 
Blazing Forest, The (color) (5207) Para. 
Blood on the Moon (388) RKO 
Bloodhounds of Broadway (C) 

(236) 20th-Fox 
Blue Canadian Rockies (4782) Col. 
Blue Gardenia, The (215) WB 
Bonzo Goes to College (232) Univ 
Botany Bay (color) Para. 
Breaking the Sound Barrier (Brit.) UA 
Bright Road (form. See How They 

Run) (326) MGM 
Bwana Devil (color) (3D) UA 
By the Light of the Silvery Moon 

(color) (219) WB 

Cc 
CALL Me Madam (color) (311)* 20th-Fox 
Call of the Wild (350) 20th-Fox 
Canyon Ambush (5244) Mono. 
Captain Kidd (5210) Lippert 


1832 


Release 
Stars Date 

Abbott & Costello Apr., 53 
Abbott & Costello-Charles Laughton Dec. 27,'52 
Robert Taylor-Eleanor Parker Jan.,'53 
Rita Hayworth-Glenn Ford Sept.,'52 
Errol Flynn-Maureen O'Hara Dec.,'52 
Anna May Wong (reissue) May 22, ‘53 
Mickey Rooney-Dick Haymes Mar.,'53 


John Wayne-Claire Trevor (reissue) Sept.,’52 


Pierre Fresnay Aug. 20,'52 
John Hodiak-John Derek May,'53 
Jean Simmons-Victor Mature Jan. 9,'53 
Robert Mitchum-Jean Simmons Feb. 11,'53 
Anton Walbrook-Diana Wynyard Nov. 10,'52 
Silvano Mangano-Vittorio Gassman Oct. 12,'52 
B. Stanwyck-Preston Foster (reissue) Sept.,'52 
Gilbert Roland-Glenda Farrell Oct.,'52 
Ray Bolger-Doris Day Jan. 3,'53 
Wayne Morris-Alan Hale, Jr. Oct. 19,'52 
Virginia Mayo-Dale Robertson June 25,'53 
Stanley Clements Oct. 5,'52 
Richard Todd-Eva Bartok Apr. 22,'53 
Dana Andrews-Marta Toren Oct.,'52 
Paulette Goddard-John Boles Dec. 7,'52 
Cary Grant-Myrna Loy (reissue) Dec. 5,'52 
Dennis Price-Anne Vernon Apr. 17,53 
Ginger Rogers-David Niven (reissue) Dec. 5,'52 
Lana Turner-Kirk Douglas Jan.,'53 
Barbara Payton-Tony Wright Apr. 10,'53 
Cornel Wilde-Anita Louise (reissue) Mar.,'53 
Richard Greene-Paula Raymond Feb. 27,'53 
Humphrey Bogart-June Allyson Mar.,'53 
John Hodiak-Linda Christian Oct. 26,'52 
Loretta Young-Jeff Chandler Nov.,'52 
Mario Lanza-Doretta Morrow Oct.,'52 
Anna Magnani-A. Blasetti Mar.,'53 
Gert Frobe-Aribert Wascher Oct.,'52 
Ida Lupino-Robert Ryan Sept.,'52 
James Lipton-Gaby Rodgers Mar.,'53 
Mark Stevens-Jean Kent May,'53 
Stephen McNally-Richard Greene Dec.,'52 
Linda Darnell-Robert Newton Dec. 25,'52 
John Payne-Susan Morrow Dec.,'52 


R. Mitchum-R. Preston (reissue) Mar. 27,'53 


Mitzi Gaynor-Scott Brady Nov.,'52 
Gene Autry-Pat Buttram Nov.,'52 
Anne Baxter-Richard Conte Mar. 28,'53 
Edmund Gwenn-Maureen O'Sullivan Sept.,'52 
Alan Ladd-James Mason Not Set 
Ann Todd-Ralph Richardson Dec. 21,'52 
Robert Horton-Dorothy Dandridge Apr.,'53 
Barbara Britton-Robert Stack Mar. 13,'53 
Doris Day-Gordon MacRae May 2,'53 
Ethel Merman-Donald O'Connor Apr.,'53 
Clark Gable-Loretta Young (reissue) Mar.,'53 
Johnny Mack Brown Oct. 12,'52 


Randolph Scott-C. Laughton (reissue) Dec. 12,'52 


For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: (A-|), Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 
(S) before a page number indicates advance synopsis. 


REVIEWED — RATINGS 

Running (S) synopsis Nat'l Herald 
Time Issue Page Groups L.ofD. Review 
77m Mar. 21 1766 B Good 

70m Nov. 29 1622, AYC A-| Good 
122m Nov. 22 1613 AY A-2 Very Goe 
98m Aug. 2 1470 A B Fair 

83m Nov. 29 1621 AY A-2 Very Goow 
76m 

80m Feb. 14 1717 AY B Very Good 
8Im Oct. 28,'39 

90m Aug. 30 1511 A-| Very Good 
73m May 9 1829 B Very Good 
98m Nov. 22 1614 AY B Very Good 
90m Dec. 6 1629 A B Very Good 
80m Nov. 15 1607 A-2 Fair 

{11m Aug. 9 1477 B Good 

Nov. 9,'35 

67m Sept. 20 1533 AY Good 
101m Nov. 15 1605 AY B Excellent 
78m Aug. 2 1470 A-| Good 

July 12 (S)1443 

90m May 2 1822 Good 

85m Sept. 13 1525 AY A-! Good 

79m Dec. 20 1646 A A-2 Fair 

95m June 7,'47 Excellent 
83m 

82m July 1,'39 

118m Nov. 22 1613 A B Excellent 
80m 

87m 

8im Mar. !4 1758 AY A2 Good 
90m Jan. 31 1701 AY B Very Good 
82m Oct. 18 1565 A-| Very Good 
95m Oct. 1558 AY Good 
103m Sept. 6 1517. AYC A-| Excellent 
108m Feb. 14 1717 Very Good 
80m Nov. | 1590 Fair 

77m Aug. 2 1470 AY A-2. Good 

75m Apr. 4 A2 Fair 

67m Apr. 4 1783 A-2 Fair 

Oct. 25 1582 AY Good 
99m Dec. 6 1629. AY B Good 
90m Sept. 27 1544 AYC A-| Very Good 
90m Nov. | 1589 AY B Very Good 
58m Nov. 22 1614 AYC A-| Good 

90m Mar. 14 1758 A B Good 
80m Aug. 30 1509 AYC A-| Very Good 

Feb. 7 (S)I7I1 

115m ov. 15 1605 AY A-| Excellent 
69m Apr. II 1790 A-| Good 
79m Dec. 13 1637. AY A-2 

102m Mar. 28 1773 A-| Very Good 
114m Mar. 7 1749 AY A-| Excellent 
8im 

53m Aug. 30 (S)I5I1 

89m Aug. 
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TITLE—Production Number—Company 


Captive Woman (306) RKO 
Caribbean (C) (5202) Para. 
Castle in the Air (Brit.) Stratford 
Cattle Town (207) WB 
City Beneath the Sea (308) (C) Univ. 
City Is Dark, The WB 
Cleopatra (5208) Para. 
Clown, The (316) MGM 
Code Two MGM 
Come Back, Little Sheba (5213)* Para. 
Come on Texas WB 
Confidentially Connie (322) MGM 
Count of St. Elmo, The 

(Ital.) Cosmopolitan 
Count the Hours (316) RKO 
Cow Country (5310) AA 
Crash of Silence (form. Story of 

Mandy) (Brit.) (383) U-| 
Crimson Pirate (color) (202)* WB 
Cry of the Hunted MGM 
Cry, the Beloved Country (Brit.) UA 
Cupboard Was Bare, The (Fr.} Hakim 


Curtain Up (Brit.) 


D 
DANGEROUS When Wet (color) MGM 


Dead Man's Trail (5243) Mono. 
Desert Legion (C) (315) Univ. 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) 
Desperadoes Outpost (5174) Rep. 
Desperate Search, The (314) MGM 
Destination Gobi (color) (313) 20th-Fox 
Devil Makes Three, The (302) MGM 
Don't Bother to Knock (224) 20th-Fox 
Doomed (lItal.) 
Down Among the Sheltering Palms 

(C) (317) 20th-Fox 
Dream Wife MGM 
Dreamboat (223) 20th-Fox 


Duel at Silver Creek, The (C) (228) Univ. 
E 


EIGHT Iron Men (515) Col. 
Everything | Have Is Yours (C) (306) MGM 
F 


FACE to Face (309) RKO 
Fair Wind to Java (color) (5207) Rep. 
Fangs of the Arctic (5222) AA 
Fargo (5226) Mono. 
Farmer Takes a Wife (color) (307) 20th-Fox 
Fast Company MGM 


Father's Dilemma (lItal.) Davis 
Fear and Desire Burstyn 
Fearless Fagan (241) MGM 
Feudin’ Fools (5213) Mono. 
Five Angles on Murder (Brit.) 

(form. Woman in Question) Col. 
5000 Fingers of Dr. T, The (C) Col. 
Flat Top (color) (5201) AA 
Flowers of St. Francis (Ital.) Burstyn 
Forbidden Games (Fr.) Times 
Fort Apache (387) RKO 
Fort Ti (color) (3D) Col. 
Fort Vengeance (color) (5303) AA 
Four Poster, The (519) Col. 
Francis Covers the Big Town Univ. 

G 
GAMBLER and the Lady (5204) Lippert 
Gentleman's Agreement (352) 20th-Fox 
Ghost of Crossbone Canyon AA 
Ghost Ship (Brit.) (5228) Lippert 
Girl Next Door, The (C) (320)  20th-Fox 
Girl Who Had 


Girls in the Night (31 
Girls of Pleasure Island (color) Pare. 


Glass Wall, The ol. 
Glory at Sea (Brit.) Souvaine 
Golden Arrow, The UA 


Golden Hawk, The (color) (508) Col. 
Goldtown Ghost Riders Col. 
Great White Hunter (form. Macomber 
Affair) (5209) Lippert 
Greatest Show on Earth (C)* (5129) ~— Para. 
Guerrilla Girl UA 


Guest Wife UA 

Gunfighter, The (348) 20th-Fox 

Gunsmoke (color) (312) Univ. 
H 


HANGMAN'S Knot (color) (512) Col. 
Hans Christian Andersen (color) (351)* RKO 
Happy Time, The (506) Col. 
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Release 

Stars Date 

Margaret Field-Robert Clarke Oct.,'52 
Arlene Dahli-John Payne Sept.,'52 


David Tomlinson-Margaret Rutherford Dec. 26,'52 


Dennis Morgan-Philip Carey Dec. 6,'52 
Robert Ryan-Mala Powers Mar.,'53 
Sterling Hayden-Gene Nelson June 6,'53 


Claudette Colbert-H. Wilcoxon (reissue) Dec.,'52 


Red Skelton-Jane Greer Jan. 
Ralph Meeker-Sally Forrest Apr., 53 
Burt Lancaster-Shirley Booth Feb.,'53 
Randolph Scott-Phyllis Kirk Not Set 
Janet Leigh-Van Johnson Mar.,'53 
Nelly Corradi-Massimo Serato Mar. 13,'53 
Teresa Wright-MacDonald Carey Apr. 1,'53 
Edmond O'Brien-Helen Westcott Apr. 26,'53 
Phyliss Calvert-Jack Hawkins Mar.,'53 
Burt Lancaster-Eva Bartok Sept. 27,'52 
Vittorio Gassman-Polly Bergen May,'53 
Canada Lee-Sidney Poiter Aug. 22,'52 


Fernande!-Berthe Bovy Nov.,'52 


Robert Morley-Margaret Rutherford Feb.'53 
Esther Williams-Fernando Lamas Not Set 
Johnny Mack Brown-Barbara Allen Sept. 21,52 
Alan Ladd-Arlene Dahl Apr.,'53 
Robert Newton-James Mason May, 53 
Kathryn Grayson-Gordon MacRae May 30,'53 
Allan Rocky Lane Oct. 8,'52 
Howard Keel-Jane Greer Jan.,'53 
Richard Widmark-Don Taylor Mar.,'53 
Gene Kelly-Pier Angeli Sept.,'52 
Richard Widmark-Marilyn Monroe Aug., 52 
Franca Marzi-Otello Toso Apr.,'53 
Mitzi Gaynor-David Wayne Mar.,'53 
Cary Grant-Deborah Kerr May,'53 
Clifton Webb-Ginger Rogers Aug.,'52 
Audie Murphy-Faith Domerque Aug.,'52 
Bonar Colleano-Arthur Franz Dec.,'52 
Marge and Gower Champion Oct.,'52 
James Mason-Robert Preston Nov. 14,'52 
Fred MacMurray-Vera Ralston Apr. 28,'53 
Kirby Grant Jan. 18,53 
Bill Elliott-Phyllis Coates Sept. 7,'52 
Betty Grable-Dale Robertson July,'53 
Howard Keel-Nina Foch May,'53 
Aldo Fabrizi-Gaby Morlay Sept.,'52 
Frank Silvera-Kenneth Harp Apr.,'53 
Janet Leigh-Carleton Carpenter Aug.,'52 
Leo Gorcey-Huntz Hall Sept. 21,'52 
Jean Kent-Dirk Bogarde Mar.,'53 
Peter Lind Hayes-Mary Healy Not Set 
Sterling Hayden-Richard Carlson Nov. 30,'52 
Aldo Fabrizi Oct. 6,'52 
Brigitte Fossey-Georges Poujouly Dec.,'52 


John Wayne-Henry Fonda (reissue) Mar. 27,'53 
George Montgomery-Joan Vohs May,'53 


James Craig-Rita Moreno Mar. 29,'53 
Rex Harrison-Lilli Palmer Jan.,'53 
Donald O'Connor-Yvette Dugay July,'53 
Dane Clark-Naomi Chance Dec. 26,'52 


Gregory Peck-Dorothy McGuire (reissue) May,'53 


Guy Madison-Andy Devine Mar.,'53 
Hazel Court-Dermot Walsh June 12,'53 
June Haver-Dan Dailey June,'53 
Elizabeth Taylor-Fernando Lamas Mar.,'53 
Joyce Holden-Glenda Farrell Feb.,'53 
Don Taylor-Leo Genn Apr.,'53 
Gloria Grahame-Vittorio Gassman Apr.,'53 
Trevor Howard-Sonny Tufts Mar. 10,'53 


Burgess Meredith-Jean Pierre Aumont Mar. 20,'53 
Sterling Hayden-Rhonda Fleming Oct.,'52 
Gene Autry-Gail Davis May,'53 


Gregory Peck-Joan Bennett (reissue) Dec. 12,'52 
All-Star Cast May,'53 
Helmut Dantine Jan. 23,'53 
Claudette Colbert-D. Ameche (reissue) Sept. 5,'52 


Gregory Peck-Jean Parker (reissue) Jan.,'53 
Audie Murphy-Susan Cabot Mar.,'53 
Randolph Scott-Donna Reed Nov.,'52 
Danny Kaye-Farley Granger Dec. 19,52 
Charles Boyer-Louis Jourdan Dec.,'52 


REVIEWED — 
Running (S) = synopsis 
Time Issue Page 
65m Oct. 1550 
97m Aug. 1469 
92m Jan. 1677 
Tim Nov. 1614 
87m Feb. 1709 
May (S) 1831 
104m Aug. 25,' 
92m Dec. 1662 
69m Mar. 1759 
99m Nov. 1621 
Feb. (S)1718 
7im Jan. 1686 
98m Mar. 1766 
74m Feb. 1742 
82m May 1822 
93m Feb. 1773 
104m Aug. 1509 
80m Mar. 1758 
96m Jan. 3 1213 
82m Nov. 1607 
82m Feb. 1710 
Apr. (S)1790 
59m May (S)1367 
86m Mar 1758 
Jan (S)1695 
110m Apr 1805 
54m Oct 1559 
7im Nov 1622 
89m Feb 1742 
96m Aug 1485 
76m July 1453 
94m Apr 1790 
87m Apr 1782 
10lm Mar 1758 
83m July 1461 
77m July 1442 
80m Oct 1581 
92m Sept 1541 
92m Nov 1606 
92m May 1821 
63m 
69m Sept 1526 
81m Apr 1805 
68m Apr. 1799 
88m Oct. 1550 
68m Apr. 1782 
79m July 1441 
63m July (S)1434 
88m Feb. 23 1246 
Jan (S)1679 
85m Nov 1614 
85m Oct 1559 
89m Dec 1647 
75m Apr. 1789 
103m Oct. 1558 
86m = = Mar. 22 (S$) 1291 
7im Dec 1646 
56m Apr. 1783 
Feb. (S)1718 
69m Mar. 1750 
83m Jan. 1686 
95m Feb. 1742 
80m Mar. 1750 
88m Mar. 1766 
83m Sept. 1525 
57m 
89m Feb. |, 
153m Jan. 1177 
8Im May 1823 
90m = July 28, 
84m 
79m Feb. 1716 
Nov. 1589 
112m Nov. 1621 
94m Aug. 1485 
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REVIEWS — 


(S) =synopsis 
Issae 


RATINGS. 
Nat'l Herald 
Review 


Date Time L. of D. 


TITLE—Production Number—Company 


Hell Is Sold Out (Brit.) 
Heligate (5113) 
Hiawathe (color) (5202) 
High Noon*® UA 
Hitch-Hiker, The (314) RKO 
Hoexters, The (319) MGM 
Homesteaders, The (5323) AA 
Horizons West (235) (color) Univ. 
Houdini (color) (5223) Para. 
Hour of 13, The (309) MGM 
House ef Wax (3D) (color) (218) WB 
Hurricane Smith (color) (5204) Para. 

| BELIEVE In You (Brit.) Univ. 
| Confess (213) WB 
| Don't Care Girl, The (C) (302) 20th-Fox 
| Love Melvin (color) (323) MGM 
I'll Get You (5206) Lippert 
Importance of Being Earnest (C) (381) 

( Brit.) 
Invaders from Mars (314) (color) 
Invasion U.S.A. (513) 
lron Mistress, The (C) (206)* 
It Grows on Trees (303) 
It Happens Every Thursday (319) 
Ivanhoe (color) (307)* 


J 
JACK McCall, Desperado (color) 
Jalopy (5318) 
Jamaica Run (color) (5220) 
Jazz Singer, The (color) (212) 
Jeopardy (317)* 
Johnny the Giant Killer (color) 

(5205) Lippert 
Juggler, The Col. 
Jungle Girl (5208) AA 
Just for You (color) (5201)* Para. 
Justice Is Done {Fr.) Burstyn 


K 
KANSAS City Confidential UA 
Kansas Pacific (5302) (color) AA 


L 
LADIES of the Chorus (514) 
Lady Wants Mink (color) (5205) 
Last of the Comanches (C) (511) 
Law and Order (318) (color) 
Lawless Breed (color) (306) 
Leonardo Da Vinci (color) 
Let's Do It Again (color) 
Lili (color) 
Limelight 
Little World of Don Camillo (Ital.-Fr.) 
Lone Hand (color) (317) Univ. 
Lure of the Wilderness (227) (C) 20th-Fox 
Lusty Men, The (304) RKO 
Luxury Girls UA 
M 
MA AND PA Kettle on Vacation (314) Univ. 
Magic Box, The (Brit.) (C) Mayer-Kingsley 
Magnetic Monster, The UA 
Mahatma Gandhi—Twentieth Century 
Prophet 
Man Behind the Gun (C) (211) 
Man in the Dark (3D) 
Man on a Tightrope (315) 
Man with the Grey Glove ([Ital.)} 
Marika (German) (color) 
Marksman, The (5333) 
Marshal of Cedar Rock (5241) 
Maverick, The (5322) 
Meet Me at the Fair (C) (307) 
Member of the Wedding (52!) 
Merry Widow, The (color)* (301) 
Merry Wives of Windsor (Ger.} 
Million Dollar Mermaid (C) (3!2)* MGM 
Mine with the lron Door, The Col. 
Miracle of Fatima (color) (203)* 
Mississippi Gambler (color) {310)* Univ. 
Mr. Walkie Talkie (5203) Lippert 
Monkey Business (230) 20th-Fox 
Monsoon (color) 
Montana Belle {color) (308) 
Moulin Rouge (C)* 
Murder Will Out (Brit.) 
My Cousin Rachel (301)* 
My Darling Clementine (35!) 
My Man and | [303) 
My Pal Gus (233) 
My Wite's Best Friend (231) 


1834 


Realart 
Lippert 
AA 


20th-Fox 


Col. 
Rep. 
Col. 
Univ. 
Univ. 
Pictura 
Col. 
MGM 
UA 
1.F.E. 


20th. Fox 

MGM 
20th-Fox 
20th-Fox 


Stars 


Richard Attenborough-Mai Zetterling 
Sterling Hayden-Joan Leslie 
Vincent Edwards-Yvette Dugay 
Gary Cooper-Grace Kelly 
Edmond O'Brien-Frank Lovejoy 
Guest Narrators 

Bill Elliott 

Robert Ryan-Julia Adams 
Tony Curtis-Janet Leigh 

Peter Lawford-Dawn Addams 
Vincent Price-Phyllis Kirk 
Yvonne De Carlo-John Ireland 


Jan.,'53 
Sept. 5,'52 
Dec. 28,'52 
July 30,'52 
Mar. 20,'53 
Jan. 30,'53 
Mar. 22,'53 

Oct.,'52 

July,"53 

Nov.,'52 
Apr. 25,'53 

Oct.,'52 


Celia Johnson-Cecil Parker 
Montgomery Clift-Anne Baxter 
Mitzi Gaynor-David Wayne 
Donald O'Connor-Debbie Reynolds 
George Raft-Sally Gray 


Apr.,'53 
Feb. 28,'53 
Jan.,'53 
Mar.,'53 
Jan. 16,53 


Dec. 22,'52 
May,'53 
Dec.,'52 

Nov. 22,52 
Nov.,'52 
May,'53 

Feb. 20,53 


Michael Redgrave-Joan Greenwood 
Helene Carter-Arthur Franz 

Gerald Mohr-Peggie Castle 

Alan Ladd-Virginia Mayo 

Irene Dunne-Dean Jagger 

Loretta Young-John Forsythe 
Robert Taylor-Elizabeth Taylor 


Apr.,'53 
Feb, 15,'53 
June,'53 
Feb. 14,'53 
Feb.,'53 


George Montgomery-Angela Stevens 
Bowery Boys 

Ray Milland-Arlene Dahl 

Danny Thomas-Peggy Lee 

Barbara Stanwyck-Barry Sullivan 


June 5,'53 
June,'53 
Dec. 7,'52 
Sept.,'52 
Mar.,'53 


Animated Cartoon 

Kirk Douglas-Milly Vitale 
Johnny Sheffield 

Bing Crosby-Jane Wyman 
Claude Nollier-Michel Auclair 


Jan. 16,°53 
Feb. 22,'53 


John Payne-Coleen Gray 
Sterling Hayden-Eve Miller 


Marilyn Monroe-Adele Jergens (reissue) Nov.,"52 
Ruth Hussey-Dennis O'Keefe Mar. 5,'53 
Broderick Crawford-Barbara Hale Feb.,'53 
Ronald Reagan-Dorothy Malone May,'53 
Rock Hudson-Julia Adams Jan.,‘53 
Documentary Jan. 1,°53 
Jane Wyman-Ray Milland 
Leslie Caron-Mel Ferrer 

Charles Chaplin-Claire Bloom 
Fernandel-Gino Cervi 

Joel McCrea-Barbara Hale 
Jean Peters-Jeffrey Hunter 
Susan Hayward-Robert Mitchum 
Susan Stephen 


Spec. 

Feb. 6,'53 
Jan.,'53 
May,'53 
Sept.,'52 
Oct.,'52 
Jan. 30,'53 


Apr.,'53 
Sept. 24,'52 
Feb. 18,'53 


Marjorie Main-Percy Kilbride 
Robert Donat 
Richard Carlson-Jean Byron 


Quentin Reynolds (Narrator) 
Randolph Scott-Patrice Wymore 
Edmond O'Brien-Audrey Totter 
Fredric March-Terry Moore 
Annette Bach-Mario Del Monaco 
Fred Liewehr-Harry Fuss 
Wayne Morris 

Allan Rocky Lane 

Bill Elliott 

Dan Dailey-Diana Lynn 

Ethel Waters-Julie Harris 
Lana Turner-Fernando Lamas 
Sonja Ziemann-Paul Esser 
Esther Williams-Victor Mature 
Richard Arlen-Cecilia Parker 
Gilbert Roland-Angela Clark 
Tyrone Power-Piper Laurie 

Joe Sawyer-William Tracy 
Cary Grant-Marilyn Monroe 
Ursula Thiess-Diana Douglas 
Jane Russell-George Brent 
Jose Ferrer-Collette Marchand 
Valerie Hobson-Edward Underdown Apr.,'53 
Olivia de Havilland-Richard Burton Jan.,'53 
Henry Fonda-Linda Darnell reissue) Mar.,'53 
Shelley Winters-Wendell Corey Sept.,'52 
Richard Widmark-Joanne Dru Dec.,'52 
Anne Baxter-Macdonald Carey Oct.,'52 


Apr. 28,'53 
Jan. 31,'53 
Apr.,'53 
May,'53 
Jan.,'53 
Feb.,'53 
Apr. 12,'53 
Feb. 1,'53 
Dec. 14,52 
Jan.,'53 
Mar.,'53 
Sept.,'52 
Sept. 20,'52 
Dec.,'52 
(reissue) Sept.,'52 
Oct. 11,52 
Feb.,'53 

Nov. 28,'52 
Sept.,'52 

Dec. 14,'52 
Nov.,'52 

Mar.,'53 


75m 
87m 
80m 
85m 
7im 
36m 
62m 
8im 


80m 
88m 
90m 


9im 
95m 
78m 
77m 
79m 


95m 
78m 


74m 


110m 
84m 
80m 
106m 


76m 
62m 
92m 
107m 
69m 


84m 
70m 
104m 
95m 


98m 
73m 


92m 
85m 
80m 
83m 
70m 


8Im 
143m 
103m 
80m 
92m 
113m 
96m 


75m 
93m 
76m 


8im 
82m 
70m 
105m 
102m 
78m 


54m 
7im 
87m 
93m 


66m 


Apr. 


Aug. 23 


Dec. 
May 
Jan. 


Apr. 


Sept. 


Oct. 
Apr. 


Sept. 


May 
Feb. 
Dec. 
Feb. 
Feb. 


Dec. 
Apr. 
Dec. 
Oct. 
Nov. 
Apr. 
June 


Mar. 


20 1645 
17 1686 


20 1534 


18 1798 
13 1525 


Page Groups 


4 1783 
1502 


Fair 

Very Good 

Excellent 
Very Good 
Good 


3 1349 


>> 


Fair 
Good 


1790 


Good 
Excellent 
Good 


4 1549 


2>> > 


Good 
Excellent 
Very Good 
Very Good 
Good 


1822 
1709 
1662 
1710 
1710 


Excellent 
Good 
Average 
Very Good 
Excellent 
Very Good 
Excellent 


1661 

1790 
1630 
1565 
1589 
1798 
1417 


> > 


1765 Very Good 
1798 Fair 

1789 Very Good 
1677 Very Good 
1693 Good 


1821 Good 


Excellent 
Very Good 


1469 
1759 


1606 Fair 
1782 - Very Good 


Very Good 
Good 

Very Good 
Very Good 
Very Good 


1773 
1669 
1781 
1629 
1622 


>> 


>> 


Excellent 
Excellent 
Very Good 
Very Good 
Very Good 
Good 


Fair 


> 


1757 
1557 
1694 
1773 
1461 
1542 
1751 


ty 


o>> 


Good 
Good 
Very Good 


1749 
1534 
1717 


Good 
Good 

Very Good 
1781 Excellent 
1678 Good 

1743 Fair 


(S)1791 
1742 Very Good 
1669 Average 
1637 Very Good 
1645 Good 
1441 Excellent 
Good 


1542 
1597 Good 


1822 
1662 
1789 


> >>> > 
CMa 


Superior 
Very Good 
Average 
Excellent 
Fair 

Good 
Excellent 
Good 

Very Good 


1501 

1677 
1630 
1517 
711 
1589 
1661 
1790 
1662 


Very Sood 
Very Good 
Good 


1502. AY 
1606 AY 
1558 
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; 
AY 
F AY 
|_| 
| 
| 
| — 
2 
7 A 
> 27 AY 
7 AYC 
7 
27 AY 
AY 
; 18 AY 
AYC 
18 
21 AYC 
2! 
Apr. 18 
Apr. 
Fe Jan. 10 
Jan. 24 
May 2 
Aug. 2 AYC A-2 | | 
Mar. 14 
Mar. 28 AYC 
; Jan. 3 AYC ! 
i Apr. 4 
Dec. 6 AY 
Nov. 29 
- Mar. 14 AYC 
Oct. I AY 
Jan. 24 
Mar. 28 
July 26 AY 
Sept. 27 AY 
Mar. 7 A = 
Mar. 7 AYC 
Feb. 14 AY A-| 
. May 2 
Dec. 27 
Apr. 
2 Apr. 4 
: Jan. 10 
Feb. 28 
Apr. 
Feb. 28 
Jan. 3 
Dec. 13 
Dec. 20 
July 12 
Sept. 27 
115m Nov. 8 
102m Aug. 23 AY ii 
98m Jan. 10 AY 
65m Dec. 6 
97m Sept. 6 AY 
79m Feb. 7 
81m Nov. | AY 
; 118m Dec. 27 AY 
: 83m Apr. 11 
oS 98m Dec. 27 AY 
97m 
99m Aug. 23 
83m Nov. 15 
87m Oct. II 


TITLE—Production Number—Company 


N 
NAKED Spur, The (color) (318)* MGM 
Naughty Martine (Fr.) Globe 
Never Let Me Go (327) MGM 
Never Wave at a Wac (371!) RKO 
Niagara (color) (306)* 20th-Fox 
Night Without Sleep (235) 20th-Fox 
Night Without Stars RKO 
No Holds Barred (5214) AA 
No Time for Flowers (313) RKO 
O. HENRY's Full House (228) 20th-Fox 
Of Love and Bandits (ital.) 1.F.€. 
Off Limits (5216)* Para. 
Old Overland Trail (5146) Rep. 
On Top of Old Smoky (5782) Col. 
One Girl's Confession (528) Col. 
Operation Secret (205) WB 
Outpost in Malaya (Brit.) UA 
P 
PAOLO & Francesca (Ital.) 
Pathfinder, The (color) (516) Col. 
Penny Princess (Brit.) ‘color) Univ. 
Perilous Journey, A (5206) Rep. 
Perils of the Jungle (5214) Lippert 
Peter Pan (color) (392)* RKO 
Pickup on South Street (322) 20th-Fox 
Plymouth Adventure (color) (310)* MGM 
Pony Express (color) (5217) Para. 
Pony Soldier (C) (237) 20th-Fox 
Port Sinister (317) RKO 
Powder River (321) 20th-Fox 
President's Lady, The (312) 20th-Fox 
Prince of Pirates (color) (524) Col 
Prisoner of Zenda (color) (308)* MGM 
Problem Girls Col. 
Promoter, The (Brit.) (285) Univ. 
Q 
QUIET Man, The (color)* (5108) Rep. 
Quo Vadis (color)* (218) MGM 
R 
RAIDERS, The (C) (301!) Univ. 
Raiders of the Seven Seas (color) VA 
Ramuntcho (Fr.) Davis 


Redhead from Wyoming (color) (309) Univ. 
Remains to Be Seen MGM 
Ride the Man Down (color) (5202) Rep. 
Ride Vaquero (color) MGM 


Ring, The UA 
Ring Around the Clock (Ital.) Int. Film Assoc. 
Road to Bali (color) (5209)* Para. 
Roar of the Crowd (color) (5311) AA 
Rogue's March (320) MGM 
Rome 1! O'Clock (Ital.) Times 
Ruby Gentry (303) 20th-Fox 
SALOME (color) (545)* Col. 
San Antone (5203) Rep. 
Sangaree (3D) (color) (5230) Para. 
Savage, The (color) (5206) Para. 
Savage Mutiny (539) Col. 
Scandal at Scourie (color) MGM 
Scared Stiff (5222) Para. 
Scotland Yard Inspector (5202) Lippert 
Sea Around Us, The (color) RKO 
Sea Devils (color) RKO 
Seminole (color) (313) Univ. 
Serpent of the Nile (color) Col. 
Sextette (Fr.) Davis 
Shane (color) Para. 


She Had to Say Yes 
(form. Beautiful But Dangerous) RKO 
She's Back on Broadway (color) (214) WB 


Silver Whip (309) 20th-Fox 
Sky Full of Moon (311) MGM 
Slasher, The (5218) Lippert 
Slight Case of Larcency, A MGM 
Small Town Girl (color) (325) MGM 
Snows of Kilimanjaro (color) 20th-Fox 
Sombrero (color) (324) MGM 


Somebody Loves Me (color) (5203) Para. 
Something for the Birds (238) 20th-Fox 


Son of Belle Starr (color) (5309) AA 
Son of the Renegade UA 
South Pacific Trail (5145) Rep. 
Split Second (318) RKO 
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Stars 


James Stewart-Janet Leigh 
Dany Robin-Claude Dalphin 
Clark Gable-Gene Tierney 
Rosalind Russell-Paul Douglas 
Marilyn Monroe-Joseph Cotten 
Gary Merrill-Linda Darnell 
David Farrar-Nadia Gray 
Leo Gorcey 

Viveca Lindfors-Paul Christian 


All Star Cast 

Amedeo Nazzari 

Bob Hope-Marilyn Maxwell 

Rex Allen 

Gene Autry-Gail Davis 

Hugo Haas-Cleo Moore 

Cornel Wilde-Phyllis Thaxter 
Claudette Colbert-Jack Hawkins 


Odile Versois-Andrea Checchi 
George Montgomery-Helena Carter 
Yolande Donlan-Dirk Bogarde 
Vera Ralston-David Brian 

Clyde Beatty 

All Cartoon Feature 

Richard Widmark-Jean Peters 
Spencer Tracy-Gene Tierney 
Charlton Heston-Rhonda Fleming 
Tyrone Power-Cameron Mitchell 
James Warren 

Rory Calhoun-Corinne Calvet 
Susan Hayward-Charlton Heston 
John Derek-Barbara Rush 
Stewart Granger-Deborah Kerr 
Helen Walker-Ross Elliott 

Alec Guinness-Valerie Hobson 


John Wayne-Maureen O'Hara 
Robert Taylor-Deborah Kerr 


Richard Conte-Viveca Lindfors 
John Payne-Donna Reed 

Louis Jouvet 

Maureen O'Hara-Alex Nicol 
June Allyson-Van Johnson 
Brian Donlevy-Forrest Tucker 
Robert Taylor-Ava Gardner 
Gerald Mohr-Rita Moreno 
Nando Bruno-Lauro Gazzolo 
Bing Crosby-Bob Hope 
Howard Duff-Helene Stanley 
Peter Lawford-Janice Rule 

Raf Vallone-Lea Padovani 
Jennifer Jones-Chariton Heston 


Rita Hayworth-Stewart Granger 
Rod Cameron-Arleen Whelan 
Ferando Lamas-Arlene Dahl 
Charlton Heston-Susan Morrow 
Johnny Weissmuller 

Greer Garson-Walter Pidgeon 
Martin & Lewis-Lizabeth Scott 
Cesar Romero-Lois Maxwell 
Documentary 

Yvonne DeCarlo-Rock Hudson 
Rock Hudson-Barbara Hale 
Rhonda Fleming-William Lundigan 
A. Rignault-Yvonne Gaudeau 
Alan Ladd-Jean Arthur 


Jean Simmons-Robert Mitchum 
Virginia Mayo-Gene Nelson 
Rory Calhoun-Dale Robertson 
Carleton Carpenter-Jan Sterling 
James Kenney-Joan Collins 
Mickey Rooney-Eddie Bracken 
Jane Powell-Farley Granger 
Gregory Peck-Susan Hayward 
Ricardo Montalban-Cyd Charisse 
Betty Hutton-Ralph Meeker 
Victor Mature-Patricia Neal 
Keith Larsen-Peggie Castle 
John Carpenter-Lori Irving 

Rex Allen 

Alexis Smith-Keith Andes 


Release 
Date 


Feb.,'53 
Apr.,'53 
May,'53 
Jan. 28,'53 
Feb.,'53 
Nov.,'52 
Mar. 6,'53 
Nov. 23,'52 
Jan.31,'53 


Sept.,'52 
Jan.,'53 
Apr.,'53 

Feb. 25,'53 
Mar.,'53 
Apr.,'53 

Nov. 8,'52 

Nov. 21,'52 


Feb. 13,'53 
Jan.,'55 
Mar.,'53 

Apr. 5,'53 
Mar. 20,'53 
Feb. 5,'53 
June,'53 
Nov.,'52 
May,'53 
Nov.,'52 

Apr. 10,'53 
June,'53 
Apr.,'53 
Mar.,'53 
Nov.,'52 
Apr.,'53 

Oct. 28,'52 


Spec. 
Spec. 


Nov.,'52 
May 27,53 
Feb.,'53 
Jan.,'53 
May 15,'53 
Jan. 1,'53 
Not Set 
Sept. 26,52 
May 18,'53 
Jan.,'53 
May 31,'53 
Feb.,'53 
Apr.,'53 
Jan.,'53 


Spec. 

Feb. 15,'53 
May,'53 
Nov.,'52 
Mar.,'53 
June 26,'53 
June,'53 
Oct. 31,52 
Apr. 22,'53 
May 23,'53 
Mar.,'53 
May,'53 
Feb.,'53 
Not Set 


Apr. 1,'53 
Mar. 14,'53 
Feb.,'53 
Dec.,'52 
May 29,'53 
June 5,'53 
Apr.,'53 
(Spec.) 
Apr. 3,'53 
Oct.,'52 
Oct.,'52 
June 28,'53 
Mar. 27,'53 
Oct. 20,'52 
June,'53 


-— REVIEWED — 
(S) synopsis 


Page 


1685 
1823 
1781 
1645 
1693 
1550 


(S) 1534 
1629 


1501 
1694 
1709 
1742 
1759 
1751 
1558 
1606 


1718 
1646 
1782 
(S)1823 


(S)1591 
1693 
1710 
1597 


1830 
1741 
1533 
1741 
1501 
1558 
(S)1767 
1766 
1606 
1765 


> 


>> 


>> >>>> 
= 


>>> 


Herald 
Review 


Excellent 
Fair 
Excellent 
Excellent 
Very Good 
Average 


Good 


Excellent 
Fair 
Excellent 
Good 
Good 
Good 
Very Good 
Good 


Average 
Good 
Good 


Excellent 


Excellent 
Very Good 
Excellent 
Fair 


Good 
Good 

Very Good 
Fair 
Excellent 


Superior 
Superior 


Very Good 


Average 
Good 
Good 
Good 


Good 
Good 


Excellent 


Very Good 
Very Good 
Good 


Excellent 
Good 


Good 

Fair 

Very Good 
Excellent 
Fair 

Very Good 


Very Good 
Good 
Good 
Excellent 


Good 
Good 
Fair 


Good 
Excellent 
Excellent 
Excellent 
Very Good 
Good 


Average 


Fair 
Very Good 


1835 


? 
9im dane. A | 
89m May 2 
94m Apr. 4 
87m Dec. 20 
89m Jan. 24 A a 
77m Oct. 4 A 4 
Sept. 20 
83m Dec. 6 || AY 
Aug. 23 AY 
98m Jan. 24 we 
89m Feb. 7 AYC es 
60m Feb. 28 AY : 
59m Mar. 14 AYC 
74m Mar. 7 AY i 
108m Oct. II AY 
88m Nov. 15 AY 
92m Feb. 14 
78m Dec. 20 AY 
91m Apr. 4 AYC A-| 
90m May 2 7 
63m 
Jan. 17 1685 AYC A| 
Feb. 14 (S)I7I8 
104m Oct. 25 1581 AYC A-2 a8 
Mar. 7 1750 A-2 
82m Nov. 8 1597. AYC 
65m Feb. 21 1735 AY 
Feb. 28 (S)1743 
96m Mar. 7 1750 AY B : 
80m Feb. 7 1710 =AY B 
101m Oct. 18 1565 AYC 
70m Mar. 14 1759 A B ge 
88m Oct. 25 1681 AY 
129m May 17 1365 AY A-2 Aa 
: 
80m Oct. 1558 AY A-2 
May 2. (S)1823 
89m Mar. 14 1759 = 
80m Dec. 20 1645 AY A-2 ; 
89m Apr. 25 1805 
90m Nov. 1590 AYC 
Mar. 21 (S)1767 
79m Aug. 30 1510 AY A-2 a 
88m May 9 1830 || 
90m Nov. 22 1613 AYC A2 
Mar. 28 (S)1773 : 
84m Jan. 3 1669 AY 
82m Dec. 27 1662 A B 4 
103m Mar. 14 1757 B & 
90m Mar. 7 1751 A-2 || 
May 2. (S)1823 
95m Sept. 20 1534 AYC 
73m Jan. 17 1687 AY A-l - 
90m May 2 1821 
107m Apr. 18 1798 
73m Nov. 29 1623 “ 
Jan, 17 1686 
May 9 (5S)1831 
86m Feb. 21 1733 AY A-2 : 
Apr. 18 1799 B 
90m Mar. 7 1751 
118m Apr. 18 1797 = 
89m Nov. 1 
95m Jan. 24 AY 
Tim Feb. 7 AYC 
73m 8 AY 
May 9 
93m Feb. 28 AY a. 
114m Sept. 20 AY 
103m Feb. 28 AY Ds 
97m Aug. 23 AY : 
Mar. 21 
57m Mar. 21 
60m Nov, 15 AYC 
85m Mar. 21 


Release Running (S) == synopsis Hereld 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 
Springfield Rifle (C) (204) WB Gary Cooper-Phyllis Thaxter Oct. 25,'52 93m Oct. 4 1555 AY A-| Good 
Stalag 17 (5224) Para. William Holden-Don Taylor July,53 120m May 9 1829 Excellent 
Star, The (316)* 20th-Fox Bette Davis-Sterling Hayden Mar.,'53 89m Dec. 27 1661 AY B Excellent 
Star of Texas (5332) AA Wayne Morris Jan. 11,°53 68m Jan. 17 1686 Excellent 
Sters and Stripes Forever(C)(239)* 20th-Fox Clifton Webb-Ruth Hussey Dec.,'52 89m Nov. 22 1613) AYC A-!| Very Good 
Stars Are Singing, The (color) (5214) Para. Rosemary Clooney-Lauritz Melchior Mar.,'53 99m Jan. 31 1701 =AYC A-| Very Good 
Steel Trap (232) 20th-Fox Joseph Cotten-Teresa Wright Nov.,'52 85m Oct. 25 1582 AY A-2 Fair 
Stooge, The (5212)* Para. Dean Martin-Jerry Lewis Feb.,'53 100m Oct. II 1557. AYC A-| Excellent 
Stop, You're Killing Me (210) (C) WB Broderick Crawford-Claire Trevor Jan. 17,'53 86m Dec. 13 1637. AY A-2 Very Good 
Story of Three Loves, The (color) MGM _ Leslie Caron-Pier Angeli Mar.,'53 122m Mar. 7 1749 AY A-2. Very Good 
Strange Fascination (505) Col. Hugo Haas-Cleo Moore Dec.,'52 80m Oct. 4 1550 A B Fair 
Stranger in Between, The (Brit.) (284) Univ. Dirk Bogarde-Elizabeth Sellars Aug.,'52 84m Aug. 23 1502 AY A-2 Very Good 
Sudden Fear (362)* RKO Joan Crawford-Jack Palance Aug.,52. 110m July 26 1461 A Good 
Sun Shines Bright, The Rep. Charles Winninger-Arleen Whelan May 2,'53 90m May 9 1830 Good 
Sweetheart Time (color) Rep. Ray Middleton-Lucille Norman Not Set Feb. 28 (S)1743 
Sword of Venus (315) RKO Robert Clarke-Catherine McLeod Feb. 20,'53 73m Jan. 17 1687 AY A-2 Average 
System, The (217) WB Frank Lovejoy-Joan Waldon Apr. 18,'53 90m Mar. 21 1766 Good 

T 

TALL Texan, The (5207) Lippert Lloyd Bridges-Marie Windsor Feb. 13,'53 84m Feb. 14 1717, AY A-2. Good 
Tangier Incident (5316) AA George Brent-Mari Aldon Feb. 8,'53 77m Feb. 21 1733 A-| Average 
Target Hong Kong (517) Col. Richard Denning-Nancy Gates Feb.,'5? 66m Dec. 20 1646 AY A-2 Fair 
Taxi (305) 20th-Fox Van Dailey-Constance Smith Mar.,'5$ 77m Jan. 17 1685 AYC A-| Excellent 
That Man from Tangier UA Nils Asther-Roland Young May 8,'53 80m May 2 1823 B Fair 
Thief, The UA Ray Milland-Rita Gam Oct. 10,'52 85m Sept. 27 1541 AY A-2 Excellent 
Thief of Venice (304) 20th-Fox Maria Montez-Paul Christian Jan.,'53 9Iim Nov. 15 1605 AY A-2 Very Good 
Thunder Bay (color) Univ. James Stewart-Joanne Dru Aug.,'53 103m May 9 1829 Excellent 
Thunder in the East (5210) Para. Alan Ladd-Deborah Kerr Jan.,'53 98m Nov. | 1590 A A-2. Fair 
Thunderbirds (5201) Rep. John Derek-Mona Freeman Nov. 27,'52 98m Nov. 29 1622. AY A-| Very Good 
Titanic (318) 20th-Fox Clifton Webb-Barbara Stanwyck May,'53 98m Apr. 18 1798 A-2 — Excellent 
Tonight We Sing (color) (347) 20th-Fox David Wayne-Ezio Pinza Apr.,'53 109m Jan. 31 1701 AYC A-| Excellent 
Torpedo Alley (5308) AA Mark Stevens-Dorothy Malone Jan. 25,'53 84m Dec. 20 1646 A-| Good 
Toughest Man in Arizona (C) (5109) Rep. Vaughn Monroe-Joan Leslie Oct. 10,'52 90m Oct. 25 1582 AY Good 
Trail Blazers (5329) AA Alan Hale, Jr. Apr. 19,'53 
Treasure of Golden Condor (C) 

(308) 20th-Fox Cornel Wilde-Constance Smith Feb.,'53 93m Jan. 24 1693 AYC A-1| Good 
Tromba, the Tiger Man (5201)(Ger.) Lippert Krone Circus Nov. 14,52 63m Nov. 22 1614 A-2 Fair 
Tropic Zone (color) (5211) Para. Ronald Reagan-Rhonda Fleming Jan.,'53 94m Dec. 13 1637. AY A-2 Fair 
Tropical Heat Wave (5216) Rep. _Estelita-Robert Hutton Oct. 1,'52 74m Oct. 1559 AY Good 
Trouble Along the Way (216) WB = John Wayne-Donna Reed Apr. 4,53. 110m Mar. 21 1765 A-2 Excellent 
Turning Point, The (5205) Para. William Holden-Alexis Smith Nov.,'52 85m Sept. 20 1533 AY A-2. Good 
Twilight Women (Brit.) (5217) Lippert Freda Jackson-Lois Maxwell May 15,'53 89m 
Two Cents Worth of Hope (Ital.)} Times Mario Fiore-Vincenzo Musoline Dec.,,52 107m Dec. 20 1647 B Excellent 

U 
UNDER the Red Sea (305) RKO —— Documentary Oct.,'52 67m Oct. 4 1549 AYC A-| Very Good 
Untamed Frontier (color) (230) Univ. Joseph Cotten-Shelley Winters Sept.,'52 75m July 19 1454 AY A-2. Good 
Untamed Women UA Lyle Talbot-Doris Herrick Sept. 12,'52 70m Aug. 23 1593 A- Fair 

Vv 
VANQUISHED, The (color) (5221) Para. John Payne-Jan Sterling June,'53 84m May 9? 1830 Good 
Voodoo-Tiger (518) Col. Johnny Weissmuller-Jean Byron Nov.,'52 67m Nov. | 1590 AY B Fair 

w 
WAC from Walla Walla (5123) Rep. Judy Canova-Stephen Dunne Oct. 10,'52 83m Oct. 25 1582, AYC A-!| Good 
Wagon Team (476) Col. Gene Autry Sept.,'52 bim Sept. 13 1526 AY A-| Good 
War of the Worlds (C) (5218) Para. Gene Barry-A. Robinson Not Set 85m Feb. 28 1742 AY A-| Excellent 
Way of a Gaucho (color) (229)  20th-Fox Gene Tierney-Rory Calhoun Oct.,'52 91m Oct. 4 1549 AY A-2. Good 
What Price Glory (color) (226)  20th-Fox James Cagney-Dan Dailey Aug.,52 Aug. 2 1469 AY A-2 Excellent 
What Price Innocence Ital.) 1.F.E. Lyda Bearova-Otello Toso May 1,'53 100m May 9 1831 Fair 
Wherever She Goes (Australian) 

Mayer-Kingsley Eileen Joyce-Suzanne Parrett Jan. 27,'53 80m Feb. 7 1711 Fair 

Where's Charley (color) (130) WB Ray Bolger-Allyn McLerie Aug. 30,'52 97m June 28 1425 AYC A-| Very Good 
White Goddess (5224) Lippert Jon Hall Mar. 27,'53 73m 
White Lightning (5326) AA Stanley Clements Mar. 8,53 b6Im Mar. 7 1751 Good 
White Line, The (Ital.) L.F.E. Gina Lollobrigida-Raf Vallone Jan. 12,'53 87m Jan. 3 1669 Very Good 
Wide Boy (Brit.) Realart Sydney Tafler-Susan Shaw Dec.,'52 67m Apr. 4 1783 B Fair 
Willie & Joe Back at the Front (233) Univ. Tom Ewell-Harvey Lembeck Oct.,'52 87m Oct. 4 1550 AYC A-| Very Good 
Winning of the West (57!) Cel. Gene Autry-Smiley Burnette Jan.,53 57m Jan. 17 1687 AYC A-| Good 
Woman of the North Country (5144) 

(formerly Minnesota) (color) Rep. Rod Cameron-kuth Hussey Sept. 5,'52 90m Aug. 2 1470 AY A-2. Good 
Woman They Almost Lynched (5204) Rep. John Lund-Audrey Totter Mar. 2,'53 90m Apr. 4 1781 B Very Good 
Woman's Angle, The ( Brit.) Stratford Edward Underdown-Kathy O'Donnell Sept. 29,'52 90m 
World in His Arms, The (C) (227)* Univ. Gregory Peck-Ann Blyth Aug.,52 104m June 21 1417. AY A-! Excellent 
Wyoming Roundup (5254) AA Whip Wilson Nov. 9,'52 53m July 12 (S)1443 

XYZ 
YANKEE Buccaneer (234) (color) Univ. Jeff Chandler-Scott Brady Oct.,'52 86m Sept. 13 1525 AY A-| Very Goed 
Yellow Sky, The (349) Oth-Fox Gregory Peck-Anne Baxter (reissue) Jan.,'53 98m 
You for Me (240) MGM Peter Lawford-Jane Greer Aug.,'52 7im July 26 1462 AY Good 
Young Bess (color) MGM _ J. Simmons-S. Granger-D. Kerr May 29,53 112m May 2 1821 Very Good 
Yukon Gold (5221) Mono. Kirby Grant Aug. 31,'52 62m July 12 (S)1442 
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FILM BUYERS RATING 


Film buyers of independent circuits in the US. rate current 
product on the basis of its performance in their theatres. This 
report covers 126 attractions, 6,061 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 
time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 
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Abbott & Costello Go To Mars (Univ.) - | 4 3 | 
Abbott & Costello Meet Captain Kidd (WB) 2 tt 
Above and Beyond (MGM) 13 58 27 | | 
Against All Flags (Univ.) - 5 28 26 20 
All Ashore (Col.) | 2 7 4 ~ 
Androcles and the Lion (RKO) | | 8 8 2 
Angel Face (RKO). - 2 #15 It 2 
Anna (IFE) 2 3 | 
April in Paris (WB) 
Assignment—Paris (Col.) - - 2 #19 4 
Bad and the Beautiful, The 4 
Battle Circus (MGM) ~ 6 24 6 8 
Battle Zone (AA) 1 ott 16 6 | 
Because of You (Univ. 3 12 2 
*Because You're Mine (MGM) - 12 27 35 8 
Black Castle, The (Univ.) - | 7 ] 4 
Blackbeard, The Pirate (RKO). 2 10 
Blazing Forest (Para.) 0 2 2 38 3 
Bloodhounds of Broadway (20th-Fox) 2 9 34 28 4 
Breaking the Sound Barrier (UA) 3 3 3 5 3 
Bwana Devil (UA)... 15 10 
Cail Me Madam (20th-Fox) I 6 12 5 | 
Cattle Town (WB) - 
City Beneath the Sea (Univ.) - 1 10 8 6 
Cleopatra (Para.) 5 9 
Clown, The (MGM). 4 37 43 #18 - 
Come Back, Little Sheba (Para.) 8 15 7 I - 
Confidentially Connie (MGM) - tou 5 I 
Desert Legion (Univ.). ~ 4 7 4 - 
Desperate Search, The (MGM) - - 20 3 3 
Destination Gobi (20th-Fox) - 2 9 8 ! 
Down Among the Sheltering Palms (20th-Fox) - | 2 2 ~ 


Eight Iron Men (Col.) 

Everything | Have Is Yours (MGM) 
Face to Face (RKO). 

Flat Top (AA) 


o 
> > 


Four Poster, The (Col. ) 2 | 3 

Girls in the Night a 2 
Gunsmoke (Univ.) 16 15 8 
Hangman's Knot (Col.) 3) 5 3 
Hans Christian Andersen (RKO) 10 9 2 - | 
Happy Time, The (Col.) 4 & 7 
Hiawatha (AA) 8 
tHitch-Hiker, The (RKO) ~ 2 3 ~ - 
Hour of 13, The - 7 | 3 3 
| Confess (WB) = | 4 14 2 
| Don't Care Girl, The (20th- Fox) - & 3 2 3 
| Love Melvin (MGM) - 5 26 6 - 
Invasion U.S.A. (Col.) 2 4 6 5 8 
lron Mistress, The (WB) 6 29 64 12 2 
It Grows on Trees ( Univ.) iw 
Ivanhoe (MGM) a 2 
Jazz Singer, The (WB) =a 
Jeopardy (MGM) 4 9 3 
Jungle Girl (AA) - | 5 4 % 
Kansas City Confidential (UA) - 4 9 5 6 
Kansas Pacific (AA) - ~ 1 2 4 


Last of the Comanches (Col.) 
Lawless Breed (Univ.) 
Limelight (UA) 

tlone Hand (Univ.) 

Lusty Men (RKO) 


Ma and Pa Kettle on Vacation (Univ.) 
Man Behind the Gun (WB) 

Meet Me at the Fair (Univ.) 
Member of the Wedding (Col.) 
Million Dollar Mermaid (MGM) 
Miracle of Fatima, The (WB) 
Mississippi Gambler (Univ.) 
Montana Belle (RKO) 

My Cousin Rachel (20th-Fox) 

My Pal Gus (20th-Fox) 

*My Wife's Best Friend (20th-Fox) 


Naked Spur, The (MGM) 

Never Wave at a Wac (RKO) 
Niagara (20th-Fox) 

Night Without Sleep (20th-Fox) 
No Holds Barred (AA) 


Off Limits (Para.) 
Operation Secret (WB) 
Outpost in Malaya (UA) 


Pathfinder, The (Col.) 

Peter Pan (RKO) 

Plymouth Adventure (MGM) 
Pony Soldier (20th-Fox) 
President's Lady, The (20th-Fox) 
Prisoner of Zenda (MGM) 
Promoter, The (Univ.) 


Quiet Man, The (Rep.) 
Quo Vadis (MGM) 


Raiders, The (Univ.).. 
Redhead from Wyoming (Univ.) 
Ride the Man Down (Rep.) 
Road to Bali (Para.) 

Rogue's March (MGM) 

Ruby Gentry (20th-Fox) 


Savage, The (Para.) 

Seminole (Univ.) . 

She's Back on Broadway (WB) 
Silver Whip (20th-Fox) 

Sky Full of Moon (MGM) 
{Small Town Girl (MGM) 
Snows of Kilimanjaro (20th-Fox) 
Sombrero (MGM) 

*Springfield Rifle (WB). 

Star, The (20th-Fox) 

Stars and Stripes Forever (20th-Fox) 
Stars are Singing, The (Para.) 
Steel Trap (20th-Fox) 

Stooge, The (Para.) 

Stop, You're Killing Me (WB) 
Strange Fascination (Col.} 


Taxi (20th-Fox) . 

*Thief, The (UA) 

Thief of Venice (20th-Fox) 
Thunder in the East (Para.)} 
Thunderbirds (Rep.) 

Torpedo Alley (AA) 

Toughest Man in Arizona (Rep.) 
Treasure of Golden Condor (20th-Fox) 
Tropic Zone (Para.) 

Trouble Alony the Way (WB) 
Turning Point, The (Para.)... 


Voodoo-Tiger (Col.) 
Wac from Walla Walla (Rep.) 


Yankee Buccaneer (Univ.) 


n——! 
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Have you been wondering where your 
money's going? Just add up your Cost of 
Living which, according to the Bureau of 
Labor Statistics, has risen 90.8% from 1939 
to 1952... then, add to that, the increased 
‘ cost of Theatre Equipment and Supplies, 
which Exhibitors Digest cites as having sky- 
rocketed 98.9% from 1940 to 1952. It adds up 
to heavily increased costs on just about 
everything you buy... 


Add it up for yourself and then compare 
the negligible increase, IF ANY, you've re- 
ceived from NSS during this same period 
of spiraling costs. 


Yes, COMPARE all your costs with the 
LOW COST, Service-With-A-Smile policy of 
the Prize Baby. 
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PRIZE BABY OF THE 


133.2% 
INCREASE 


HOUSE 
FURNISHINGS 
105% 
INCREASE 


RENT 
42.4% 
INCREASE 


THEATRE 
KQUIPMENT 
AND 
SUPPLIES 
98.9% 
INCREASE 
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EUUIPMENT FURNISHINGS DESIGN ¢ PHYSICAL OPERATION VENDING 
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A double bill is a bargain no theatre fan can resist. 
When vou offer vour customers the double feature of 


entertainment with high-quality films... and retresh- 


ment with delicious Coca-Cola... vou're sure to 


have a hit on vour hands. Best of all, customer 
satisfaction makes a mice sound in your coin box. A 
wide choice of vending equipment for Coca-Cola is 
available. For the money-making details, write: The 


Coca-Cola Company, P.O. Box 1754, Atlanta, Ga. 
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PEATROPHONE ANSWERS YOUR 
PHONE AUTOMATICALLY 


Peatrophone answers your theatre phone automatically —on an 
around-the-clock schedule. It gives out any message you record, 
including complete program information — and it costs only a 
few pennies a day on your phone bill! 

This remarkable instrument eliminates rush-hour confusion — 
relieves busy employees of constant phone calls requesting program 
information — eliminates hiring extra personnel to cover calls at 
odd hours — never leaves your phone unattended. 

Managers of city and drive-in theatres report enthusiastically about 
money and time saved when Peatrophone is used: “. . . Would have 
cost us about $100. a month for outside phone service . . . About 
95% of the calls are program inquiries. The records on your machine 
answer this question perfectly, and we find it a tremendous asset to 
our business.” (Amphitheatres, Inc., Portland, Oregon. ) 

Contact your local phone company or write us today for descrip- 
tive literature on PEATROPHONE. Your theatre can have the best 
information service in town for just pennies a day! 


TELEPHONE ANSWERING & RECORDING CORP. 


342 MADISON AVE. MuUrray Hill 7-2193 NEW YORK 17, N.Y. 


BETTER THEATRES SECTION 


How Peatrophone Works: 


You record a complete program 
schedule on a small talk-out record 
on your own Peatrophone, in your 
own office. 


You may make recordings ahead 
of time — or change them to fit any 
situation or meet any emergency! 


You test the recording through your 
own phone, then press the auto- 
matic button and close the machine. 


Peatrophone will automatically 
answer every call on the line, giv- 
ing out information just as you 
have recorded it. 


Peatrophone will remain in con- 
tinuous operation as long as you 
wish—freeing your office phone 
for business and emergency calls. 


Peatrophone will answer the 
1000th call with the same untiring 
enthusiasm as the first. Add a few 
descriptive phrases to your pro- 
gram announcement, and Peatro- 
phone will help to “sell’’ undecided 
patrons! 


4 { | | \ 
— 
| 
a 
3 


THE NEW 


NATIONAL 


TRADE -MARK 


13.6 mm Regular H. 1. Carbon 


Gives You: 


BRIGHTER SCREEN 
e COOLER APERTURE 
LONGER LIFE 


Hard on the heels of the sensational, new “National” 7 mm and 9 mm 
“Suprex” carbons comes still another major product improvement 
—the new 13.6 mm x 22” Regular High Intensity projector carbon 
for condenser-type lamps. 


HERE’S HOW IT WORKS: 


AT 160 AMPERES, (ten amperes higher than the previous H.L. 
Regular), you get a brighter screen, a more uniform arc... with no 
added heat on the film. 


AT 150 AMPERES, (same current as its predecessor), you get the same 
screen brightness with /ess heat on the film — and, according to labora- 
tory tests, at least 15° lower carbon consumption! 


For cleanliness, and to protect against moisture, each unit package of 
the new carbons comes to you enclosed in a heat-sealed, polyethylene 
envelope. Order your supply of these NEW, uniformly dependable 
“National” carbons and treat your patrons to a better picture . . . your- 
self to lower operating cost. Your theatre supply house has them NOW! 


BUY WISE-— 
DEMAND TO 
SEE THE 
DIFFERENCE! 


The terms National” and “Supres” are trade-markea 


of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


District Sa 
Kansas City 


es Offices” Atlanta, Chieago, Dallas, 
New York, Pittsburgh, San Franeciseo 
IN CANADA: National Carbon Limited 
Montreal, Toronto, Winnipeg 
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theatre operators by slashing their o 
tenance item—replacement af speaker 


DOUBLES THE L a 
SPEAKER CONES 


The face of the speaker unit is covered by a\faut ( 
linen cover impregnated with a chemi 

which makes it waterproof and dustproof. This cove 
will double the life of the speaker unit as 
moisture, dust and grit simply cannot reach its cone. 


SPEAKER EQUIPMENT FOR OLD AND 
NEW DRIVE-IN THEATRE. 


The Motiograph Rainmaster speaker is designed to fit practically any 
make or model of junction box, so it may be ordered with or withdut its 
companion junction box. The junction box has multi-tapped transformers 
which permit exact impedance matching with any make or model of 
sound reproducing equipment. 


\ 


The Motiograph Rainmaster line has many other features which make this 
in-car speaker equipment the finest ever offered. Speaker and junction box are 
made of light, strong aluminum beautifully finished in white on silver 

with an emerald-green trim. Beauty of appearance is matched by the high 
fidelity of the speaker's sound reproduction. 


You'd expect this fine new speaker equipment to be high priced, but Motio- 
graph offers it at a down-to-earth price that makes it practically im- 
perative that all drive-ins install them. 


MOTIOGRAPH 


the Chealre \ 


“ure 


“Ora fismen 
4431 WEST LAKE STREET © CHICAGO 24, ILLINOIS 


3-D EQUIPMENT PROJECTORS IN-CAR SPEAKERS 
SOUND SYSTEMS ° ARC LAMPS ° MOTOR GENERATORS 
THEATRE TV 


Advance In 


| | 
\ 
InCar Apeaker C 
at Apeaker Construction ‘ 
| Sipoe the Introduction of Drive-Ins | 
\ 
/ 
THE IN-CAR SPEAKER WHITH A RAINCOAT! 
A sensational new Motiograph development \ ° 4 
which will save thousands of dollar for drive- 
and 
speaker cones. — 
/ 

| | 
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Bigger oxofhice receipts 


reward the theatre 


that re-seats with 


AMERICAN B od ito rm. CHAIRS 


Luxurious, relaxing comfort— 
Kye-appealing beauty — 
Easy-passing convenience— 


Uniform seat-folding — 


YOU WILL APPRECIATE... 
Economical housekeeping — 


Low cost per year of service— 


in Principal Cities 


American Bodiform Spring-back Chair No. 16-870 


YOUR PATRONS APPRECIATE... 


Freedom from repairs or adjustment— 


(Installations remain in excellent condition 


after many years of continuous service) 


Seating Company 


WORLD'S LEADERS IN PUBLIC SEATING 


Grand Rapids 2, Michigan @ Branch Offices and Distributors 


Manufacturers of Theatre, School, Church, Auditorium, 
Transportation, Stadium Seating, and Folding Chairs 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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for MAY 1953 


GEORGE SCHUTZ, Editor 


Exploit 3-D as 
A Treatment as 
Well as a Treat 


EDITORIAL INDEX: 


Page 
THE BIG PICTURE: An inquiry into what it is, and why..................00.. 8 
IMPLEMENTING THE NEWER FORMS OF THEATRE LIGHTING, by Stanley 
ON THE HOUSE department: 
SHOW INQUIRIES ANSWERED SWEETLY WITHOUT STAFF................ 13 


THE NEEDLE’S EYE—Projection Department: 
LOOKING TOWARD ADOPTION OF STEREOPHONIC SOUND, by Gio Gagliardi 15 


METHOD IN MANAGEMENT department: 


MOTION PICTURE THEATRE MANAGEMENT, by Curtis Mees: Third of a 
CHARLIE JONES SAYS: There's Hope (We Hope) for Small Town Exhibitors 24 


THEATRE REFRESHMENT SALES department: 


CATERING TO THE YOUNGSTERS AT THE DRIVE-IN SNACK BAR.......... 29 
A DRIVE-IN SNACK BAR GOAL: 75% OF THE GATE.................2000- 33 
CANDY WRAPPERS WITHOUT 10c LABEL PLANNED FOR BENEFIT OF 


DRIVE-IN department: 
THE REFRESHMENT SERVICE, by Wilfred P. Smith. Fourteenth of a Series 


on Getting Into the Drive-In 46 
ABOUT PEGPLE GF THE THEATRE 75 


Botte hvala is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 
appears in March, issued as Section Two of Motion Picture Herald. 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100; RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
FARLEY & COMPANY, Midwest Representatives. LOS ANGELES: 3038 Beverly Blvd., 
DUnkirk 8-0163, KERR & GILLMANN, Western Representatives. 


BETTER THEATRES SECTION 


I: any patrons of a theatre presenting 
3.D pictures complain of eye strain, the 
exnibitor is entitled to tell them to go see 
an eye doctor. That at any rate would be 
honest procedure according to a paper 
read at the Society of Motion Picture 
Engineers convention in Los Angeles last 
month, by R. A. Sherman, vision specialist 
of the Bausch & Lomb Optical Company. 
Pointing out that the stereoscope has long 
been used to test visual functions, Mr. 
Sherman cited several kinds of defective 
eyesight which viewing 3-D reveals. 

He urged that this incidental benefit of 
stereoscopic movies be exploited, at least 
altruistically for the good of the public. 
He saw the possibility, indeed, that eye 
doctors would prescribe a 3-D movie once 
a week, even every day, for some of their 
patients—who would include, we hope, 
many of the cockeyed people who brag 
that they don't go to the movies. 

In another paper, Ralph H. Heacock of 
RCA, reiterated the opinion that enough 
light cannot be feasibly produced to pro- 
ject 3-D pictures adequately at drive-ins. 

And he went on to say the use of two 
screens seems so far the only expedient— 
a white diffusive screen for 2-D, and a 
"silver" screen for 3-D. 

A question that arises, these days, 
whether it's a matter of 2-D, 3-D or Wide- 
Screen, is: How dim a picture will the pub- 
lic take? Certain standards are set only 
at the box-office. Do we need to shoot 
any higher? 


Recent organization mail brings news of 
the formation of a Ladies Auxiliary of the 
Theatre Equipment & Manufacturers Asso- 
ciation. The idea, we learn, was suggested 
by Mrs. Lis Wagner of Wagner Sign Ser- 
vice, Mrs. Maxine Peek of Oklahoma Thea- 
tre Supply, and Mrs. Peg Neu, wife of 
Oscar Neu of Neumade Products. The 
Auxiliary will handle all convention func- 
tions for women, and collaborate with the 
men on company entertainment activities. 
Mrs. Wagner would welcome suggestions. 
Her address is 218 S. Hoyne Avenue, 


Chicago 12. 
—G. S. 
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The 


N  ADPRESSING the 
Motion 
Picture and ‘Television Engineers in’ Los 
Anveles last month, Mitchell Woltson ot 
Wometco Theatres, admitted that the heads 


convention of the Society of 


of exhibitors were “spinning with the 
varied formulae being hurled” at them in 
the current technical tempest; he quickly 
added, however, “We may be confused but 
it is a happy confusion because it’s a sign 
that the industry is on the move.” 

Almost everyone in the business, includ- 
ing even those who may wonder what 
benefits will accrue to them, has welcomed 
this movement; at the least, it is a release 
trom the worried inaction which froze the 
industry during the preceding four or five 


Nevertheless, Mr. Woltson 


cated that he did not regard head-spinning 


years. indi 


to make exhibitors 
implied that 


as satistactory way 


happy; to the contrary, he 
theatre operators would like to get rid of it. 

“What we want,” he said, “is to separate 
fact 


the impractical.” 


from fancy and the workable trom 

That separation will of course need to 
be made; but to accomplish it completely 
is going to take time. There is too big a 
heap to be forked over in an amount of 
time so short as the period in which it was 
furiously piled. 

A start will have been made, however, 
when 3-D has been extricated, once and 
for all, trom W-S, ot 


starting the 


“wide-screen,” With 
and 
both 


third-dimension pitch, 
atter, 


This contusion of 


“wide-screen” following soon 
vot in the same pile. 
two very different, in some ways opposing, 
techniques naturally produced the question : 

Wohich is the better 


picture 


to improve the 
third 


dimension with spectacles, or third-dimen 


way 
motion performance, true 
sional effect with a wide-screen instead of 
specta les? 

Such insistence upon an illusion of depth 


--- inquiring into what tt is-and why 


as the primary it not exclusive objective 
of the 
though depth were altogether missing, as 


new technical explorations (as 
sound once was, trom the pictorial repre- 


sentation) would seem to be a= major 
source of the happy contusion. 

The 
image is of course the exclusive objective 
of 3-D 
Whether 


be associated with that objective at all is 


creation of a— third-dimensional 


cinematography and projection, 


socalled “wide-sareen” should 
a question. Its primary objective is a rela- 


tively dig picture. And the purpose of that ? 


WHY IT WAS URGED 


During the last five 


vreat deal has been said about it in’ these 


four or vears a 


pages, chiefly by the present writer and 
by Ben Schlanger, the architect, both 
separately and in collaboration. bigger 


picture was suggested in earlier vears as 
a potential improvement; however, it could 
not be considered otherwise than academi 
cally until more projection light) became 
available. 

A tew years after the second world war, 
lamps of greater output, and taster optical 
systems, began to be developed; there was 
also appreciable improvement in the reflect 
screens. Berrer THraATRES 
for May, 1949, the lead article, entitled 
“Sound Is) Established—Now Let’s Go 
Back to the Picture,” called for “ta large: 
with 


ance of 


image, product created, theatres 
designed for it,” and it said of this image: 
“It would 


material, elements of scenery and set and 


embrace more incidental 
background action that create the environ- 
tocal add 


realism to the representation. 


ment of the action and thus 


The purpose was further stated, in this 
and subsequent discussions of The Big Pic- 
ture, as domination of the field of audience 


vision, unencumbered by architectural 


Thus dominated opti- 
cally by the area of the performance, with- 
out the 
the spectator 


forms and tones. 


extraneous matertal, 
able, it 
believed, to construct a more convincing 


of 
would be Was 
mental experience of the pictorial material. 
The Big Picture would take the motion 
picture performance off a black wall many 
times larger than itself... . It would end 
the necessity to employ the fantastic arti- 
fice of the closeup to a degree which 
removed characters completely from con- 
text. It would substitute the world 
of the performance for a black hole framed 
by architectural structures and displays. 
Thus was the idea of The Big Picture 
suggested long before 3-D appeared on the 
horizon. And although it has not vet been 
applied completely, in a theatre designed 
for it, the first public exhibition of Cin- 
supplied proof of its 


erama convineing 


validity. The objectives cited above for 
The Big Picture are those in large degree 


attained by Cinerama (at least for much 


of the audience) and available through 
other methods. 
The extent to which a picture not 


involving stereopsis may produce sense 
of perspective depends on several factors. 
As noted in these pages some months ago, 
“the quality of depth is more pronounced 
in one picture than another. .. . It varies 
Rapid panoramic 
The larger the 
image the greater these possibilities. When 


trom scene to. scene. 


movement enhances it. 
the mind really gets absorbed in something 
it can be a great little kidder.”’ 

The material, composition and lighting 
of a scene have long been handled with 
perspective in mind, and in some cases con- 
ditions are perfect for the quality of depth. 
A situation in “Limelight,” a dancing audi- 
tion, strikingly 

But made so small as to seem remote, 


sugvests stereoscopy. 


(Continued on Page 76) 
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Newer Forms of 
Theatre Lighting 


OW CAN lighting be used most ettec- 
tively in the motion picture theatre? 
‘The question covers cost, safety, com- 
fort, appeal and showmanship—variables 
that cannot be reduced to simple figures 
attributes which appeal to the customer, 
second only to the quality of the show it- 
self. The sales appeal of a comfortable seat 


and a comfortable temperature cannot be 
denied, but good lighting, as it contributes 
to the above qualities, is a far more com- 
plicated problem than good upholstery and 
air-conditioning. 

Good lighting is still a rare commodity 
because it involves so many persons—the 
architect or decorator, the engineer, the 
manufacturer, the showman, the owner and 
the public. The diverse points of view of 
each of the above can be fused largely into 
a common objective when each one accepts 
the idea that the satisfied customer keeps 
a business alive. Lighting provides com- 
fortable seeing for each part of the theatre, 
and creates much of the appealing atmos- 
phere and glamour that attract patrons. 

Each part of the theatre plays a role— 
the marquee sign tells what is playing, the 
lobby leads you in, and so on. Each pre- 
sents a different lighting problem which 
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Implementing the 


can be considered the 
technical terms of seeing 
—brightness, color, tone, 
layout of instruments, and 
control. And just as each 
space or part has a= spe 
cial function, so does each 
lighting instrument con 
tribute a specific visual et- 
fect, in terms of watts, color, distribution 
and movement. 

The following analysis is an attempt to 
put into simple, practical terms the details 
involved in lighting each space. In order 
to see the picture through the eyes of the 
customer, we shall start with the exterior 
and vo through the lobbies to the audi 
torium. 


EXTERIOR LIGHTING 
MARQUEE SIGN 


The purpose of the marquee sign is to 
call attention rather forcibly to what ts 
playing at the theatre, and to that extent 
it is desirable to give a high brightness to 
a vertical translucent background panel. 
From 25 to 50 watts per square foot is 


practical, although in some cases this has 


The front and entrance area of a theatre usually calls for 
a high level of illumination (though rarely ‘spectacular’ 
effects any more), with a clearly defined name sign, and 
attraction advertising boldly standing out against a luminous 
background, as illustrated in the example shown above. 


been stepped up to 200 watts per square 
foot. The bright background seems to call 
attention to the theatre more readily than 
the luminous letter formally preferred. 
The consideration of color and move 
ment, such as flashing sequence of lamps is 
probably only necessary where several thea 
tres are close together, and in this case a 
motor-operated sequence switching system 
can be installed to control a border or band 
of small flashing lamps, generally in color. 
Only in the large installations in. cities 
does the “spectacular” appear. It is such a 


special problem we won't consider it here 


THEATRE SIGN 


This generally consists of a tall vertical 
panel spelling out the name of the theatre 
with several systems of lighting—with ex 


posed tubes in several colors, and with in 


3 


\ 
in that ornamental de one of the most 
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Instead of fully exposed lamps spaced only a few inches apart, which was long regular practice in 


marquee soffit lighting to create dazzling illumination at the entrance, so-called hi-hat fixtures set into 
the soffit are recommended today, with reflector lamps mounted flush, as illustrated above more or less 


typically, and at right in an entrance design which is seen to present quite different conditions. 


directly lighted silhouette letters under 
sequence switching control. ‘Vhis is partic 
ularly a sign company’s job and should 
generally incorporate the suggestions they 


have to make. 


EXTERIOR FLOODLIGHTING 


If the architecture of the building is at 
all striking, it may very well be floodlighted 
by units placed on the top of the marquee, 
or within special constructions on the face 
of the building. Generally speaking, 2 to 
5 watts per square foot will give adequate 
illumination, the new 
high-powered reflector lamps, which can be 


particularly with 
mounted on angling sockets more cheaply 
than the old time weather-proot floods. 

Only on special occasions is it recom 
mended that strong colors be used; how 
ever, a permanent color such as an amber 
tint, or a daylight blue, will give a special 
character to the facade of the building. In 
veneral, the exterior floodlighting should 
be used to emphasize the architectural form 
of the building as a whole, rather than to 
point up small unrelated parts. 


MARQUEE SOFFIT LIGHTING 


The basic purpose of this lighting is to 
provide a bright and attractive walk-way 


FIGURE 1—Reflector lamps of PAR-38 type, shown 
with two types of special adapters for mounting. 


10 


which will entice a certain number ot 


passers by to come in, and to vive others 
the anticipation which a well-lighted en 
trance conveys. ‘The writer prefers closely 
spaced hi-hat fixtures with a relatively dark 
soft. hese units can house reflector lamps, 
which are the most efficient means of de 
livering brightness to the side walk. As 
foot will 
provide none great an illumination 
(100-150 foot-candles) for this, although 
one-third of this wattage in an otherwise 


much as 15 watts per square 


too 


unlighted area will usually give an effec: 
tive result. 
The PAR-38 spot lamp (see Figure 1) 


mounted flush is the best lamp for this 


FIGURE 2—One of various types of spot- 
lights now available for lighting of display 
cases to give the promotional material the 
brilliance of front lighting. This arrange- 
ment of the light source can be used for 
downlighting in some areas, but if set in the 
ceiling, the unit can be angled up to 30 
for wall display illumination. 


purpose. ‘There is still good reason tor 
using a myriad of small lamps, either in 
an overall pattern or around the edges of 
the marquee, to produce a brightly lighted 
entrance. In this case, the bare bulb serves 
as a part of the “spectacular,” particularly 


if it is put under cycle switching. Six 25- 
watt bulbs on close spacing would tend to 
form a jewel-like border, but they also 
would create excessive brightness and con- 
siderable heat. 


LOBBY LIGHTING 


Sometimes there are two or three sec- 
tions to the theatre lobby entrance (which 
lighted as a continuation of the 
marquee )—the box office area, a prome- 
nade, and even a lounge section. These 
form a train of spaces through which the 
reach the audi- 
torium and they should serve the function 


may be 


customer must travel to 


of leading the patron into a less brightly 
lighted space in each step, thereby adapt- 
ing his eyes more readily to the darkness 
of the seating area; and it should likewise 


enhance the atmosphere of anticipation by 
vlamorized surroundings or tastefully sim- 
plified decoration, depending upon the type 


of audience catered to. 
OUTER LOBBY OR VESTIBULE 


Often the ceiling of this space is the con- 
tinuation of the marquee. Under any con- 
dition, the location of the box-office should 
be clearly indicated and lighted more bril- 
liantly than ordinary circulation area. 
Here, and also in the promenade section, 
it is customary to put in what are called 
shadow boxes, with posters of present and 
If the box is deep, 6 
can 


coming attractions. 
inches, or so, the inside of the frame 
house fluorescent tubes shielded from the 
eve of the customer, or a the 
wall can be lighted from a concealed spot- 
light mounted above the ceiling and even 
framed to the area of the picture. This 
last effect can be accomplished by the use 


of a picture spot similar to Figure 2. 


poster on 


[In the next installment will be discussed and 
illustrated sources of light for such circulation 
areas as the foyer and lounge.| 
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Rectifiers are Preferred 


The only rectifiers especially designed, manufactured and 
tested in one plant together with and for use with motion 
picture projection are lamps. This is highly important, as 
efficient operation of each type and rating of are necessitates a 
rectifier specifically engineered to its particular requirements. 
There is a dependable Strong Rectifier for every type of 
projection lamp: 
2-Tube—4-Tube—6-Tube Single and Three Phase Models for 

* Rotating Feed Angular Trim High Intensity 

* Copper Coated Coaxial High Intensity 

¢ 1 K.W. High Intensity 

* Low Intensity 
All assure smooth output current, long life, low operating 
temperature, and flexibility in control. 


NEW 3-0 PROJECTION 
POWER SUPPLY EQUIPMENT 


Power supply equipment designed to operate only one lamp 
on 20-minute cycles with 5-minute changeover periods cannot 
be used where two projectors and two are lamps are running 
simultaneously and for extended periods of time. 


The New Strong 95008 (3-D) 
RECTIFIER FOR 3-D PROJECTION 
has been especially designed to meet the demands of these 
new conditions. This 75-85 ampere 3-phase 220-volt tube-type 
rectifier embodies automatic fan air cooling for efficient opera- 
tion with the new Strong 90,000-8 (3-D) projection arc lamps. 


"THE STRONG ELECTRIC CORPORATION. 


CITY PARK AVENUE 
PROJECTION LAMPS SLIDE PROJECTORS 


REFLECTORS” 
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Write for 
SPOTLIGHTS 


the House 


* editorial reports and comment on events, trends, people and opinion 


The Odds Are on 
Equipping for 3-D 


11H A SCORE of feature pictures in 
3-1) already on the way, the place 
of stereoscopy in the art 
thorough examination in 


Act ording to book- 


vetting a pretty 


the next tew months. 
thousand theatres will 


next month or two, and by the end of sum 
will 


inys, same two 


have been equipped tor within. the 


mer two or three times that number 


be bringing this novel product to commun 
ities of most sizes throughout the country. 

That is as it should be. Motion picture 
stereoscopy has been rapping at the indus 
door for that it 


try's a long time; now 


has been invited in, it should be given a 
full chance to show and demonstrate what 
and the box-office. 


will 


it has to offer the art 
\ thorough test of public 
not be had with 3-D product shown only 


reaction 


theatres in the 
this 


at the more prominent 


3-1) 


a cross-section of the public. 


places. exhibition yeal 


test 


laryver 
should 
And there will be no real guidance for the 
future unless this cross-section has more 
than one chance to see a3 1) show. 

Would the public accept spectacles as a 
regular instrument indispensable to movie 
yoing? “They accept them, we now know, 
in order to experience something entirely 
new to them, or to witness an occa 
sional “horror” performance or comparable 
novelty. But would a great majority of the 
find the 


picture enough of an improvement in the 


movie-yvomy public stereoscopic 


art to make the use of spectacles quite 
acceptable?) That we will not be able to 
public generally has 


know until the 


attended several 3-D exhibitions. 
Important as wide-spread exhibition is 

is a test of 3-D for the guidance otf those 

to advance the art, 


who are endeavoring 


the exhibitor is interested very much, in 
3-1) pictures are going to 
On that point he 


that at the out 


deed, what 


mean at the box-office. 


has assurance in the tact 
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will be 


set 3-D is giving him something new to 
exploit. And the special equipment and 
supplies peculiar to 3-D projection do not 
cost so much as to risk a loss on them. 

If new lamps, and additional current 
rectification equipment, are necessary, they 
necessarily prove. to 


would not represent 


worthless expenditures anyway, Quite prob- 
ably the new lamps would be an improve- 
ment that has been needed for regular 
projection; moreover, they might very well 
be called for by any “wide-screen” installa- 
tion he would make. Fred Matthews of 
Motiograph recently put it this way: 
“Even if 3-D becomes a bust and wide- 
screen picture showings become the one 
acceptable form of picture presentation, 
most of the equipment purchased for 3-D 
will still be 


presentation, so the theatre owner will suf- 


required for wide-screen 


fer no great loss from obsolescence. 


LAMPS AND POWER SUPPLY 


“Everyone who has seen 3-D and wide- 
screen. picture showings realizes that they 
both need the arc lamps that give the 
zreatest possible screen illumination and, 
of course, they must have the proper power 
supply equipment. 

“The large magazines can be used in 
all forms of picture presentation, so only 
the screen, the interlock equipment, and 
some S100 in miscellaneous 3-D accessories 
could become useless if 3-D is to pass out 
of existence. 

“Stereophonic sound reproduction ts still 
a problem and will remain so until the pro- 
ducers standardize on a system that can be 
sold at a reasonable figure. “Those 
planned for temporary use for early show- 


now 


ings are too complicated and costly except 
for but a few theatres. 


“The 


venerators, the lenses, yes, even the present 


projectors, the are lamps, the 


sound systems will not be obsolete no mat- 


ter what course the industry — follows. 


Equipment manufacturers can’t possibly 
produce all the equipment needed tor years 
to come, so those exhibitors who buy early 


will reap the greater profits.” 


The Screen Image 
Of CinemaScope 


EPORTS on CinemaScope as demon- 
strated at the Roxy theatre in New 
York late last month have placed 
the stamp of more or less general approval 
20th Century-Fox wide-screen 
Being predisposed to like a big 


on the 
method. 
picture, we applaud CinemaScope heartily 
as further proof of the need for an “eye- 
filling’ screen image. 

With a picture 65 feet wide, which at 
the CinemaScope ratio would make it about 
26 teet high, projection lighting provided 
a convincing performance. ‘The demonstra- 
tion used one of the new Ashcraft ‘Hi- 
Power” reflector lamps trimmed with the 
National 10mm “Hi-Tex” 
coupled with a 7/16-inch copper-coated 
negative, and pulling 130 amperes. Na- 
tional Carbon output of 
such a trim, when burned at something 
like 125 amperes, to be around 20‘: more 
10mm 


new positive, 


estimates the 


than a trim employing the “H. 1.” 
positive with a 11/32-inch negative. ‘The 
lamp was equipped with a quart glass 
heat filter cooled by forced air. 

The light 


across the screen, 


distributed 
metallic 


well 
which had a 
surface both 
lateral reduction of projection angles. The 


appeared 


embossed — for vertical and 
slight curvature of the screen of course 
contributed to the light gain at the sides. 

Detinition with the anamorphic lenses 
of the CinemaScope system appeared yen- 
erally acceptable; loss of sharpness, being 
spotty and only occasional, appeared due 
to photography rather than projection, 

We had only one reaction definitely on 
the minus side, and that a controversial 
one: We now agree with those who, in 
vears past, have been inclined to regard 
an aspect ratio of more than 2 to 1 as too 
great. A picture that is wide enough to 
recede at the sides should not be cut off 
sharply at the top deep within the area 
of central vision. 
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Show Inquiries 


Answered Sweetly 
Without Staff! 


WITH TECHNICAL devel- 
opments of the motion picture itself dom- 
inating the minds of the business, other 
“marvels” of modern industrial science that 
can be of practical use in theatre operation 
may not command their merited attention 
among exhibitors just now. that 
should not be overlooked, we think, is an 
automatic telephone-answering machine 
which came to our notice a few weeks ago 
(Berrer THrarres tor April, page 37). 

The device is designed to handle tele- 
phone operations in) remarkably human 
fashion. It can record incoming messages } 
also by means of a recording, it can “talk” 
to the person making a call. 

It is the latter function in’ particular 
which gives this development practical sig- 
nificance to theatre operation. ‘Phe vast ma- 


jority of theatres are in actual operation 
only a few hours a day; all but a few are 
closed until afternoon, and a large per- 
centage until evening, excepting holidays 
and weekends. Yet the public is wont to 
call up at any time to ask what is playing, 
and what time the feature picture goes on. 
The machine, called ‘*Peatrophone,” can 
be on the job through all hours of the day. 

But even during operating hours, in- 
quiries about the program and schedule are 
often a burden to the staff. Because of the 
nature of theatre operation, the job of an- 
swering the phone is usually assigned to 
the cashier, and there are times when she 
has had her hands full dispensing tickets. 

The necessity to be doing two things at 
once can put quite a strain on the nerves 
of the best disciplined person, so that the 
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Black and Gold Marlite Marble Panel Lower Walls. Plain-Color 
Marlite Upper Walls. Mohawk Theater, Waynesburg, Ohio 


modernize with Marlite 


When you remodel with Marlite prefinished wall and 
ceiling panels, your first cost is your only cost. 

The big panels, installed over old or new walls, cover 
large areas fast. Periodic redecorating is eliminated 
Maintenance costs are drastically reduced. The baked 
Marlite finish is permanent and soilproof . .. needs 
only an occasional cleaning with a damp cloth. 


Choose from a wide variety of colors and patterns, 
including new woods and marbles, for modernizing 
entrances, lobbies, lounges, rest rooms, offices, candy cases, 
counters, doors, fixtures, and other service areas. 

Look for the Marlite name on the back of every panel 

its your guarantee of satisfaction, See your building 
materials dealer, or write Marsu Watt Propuctrs, 
Dept. 569, Dover, Ohio. Subsidiary of Masonite Corporation, 


Marlite 


WALL and CEILING PANELS 


WENZEL 


Time-Tested 
Theatre Equipment 


HEADQUARTERS 


for 


Manufacturers of: Projec- 
tors, Sound Heads, Bases, 


24’ 
MAGAZINES 


and 


Magazines, Accessories, 
Parts, etc. 


Send for descriptive 
literature 


WENZEL 


PROJECTOR CO. 
2505-19 S. State Street 
Chicago |, Illinois 
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“Showmanship” 
includes your plant 
equipment. Super Snaplite 
#/1.9 Projection Lenses 
give your patrons maximum 


viewing satisfaction. 


For Better Showmanship and Better Boxoffice 


use Super Snaplites. True speed 
of f/1.9 in all focal lengths 


up to 7 inches. 


Ask for bulletin 207 and 209. 


Plant: Northampton, Massachusetts 


a 
KOLLMO 


New York Office: 


You get more Light | 
with Super Snaplite 


CORPORATION 


30 CHURCH ST., NEW YORK 7, N. Y. 


READ THE AVS 


TO ENHANCE YOUR SCREEN PRESENTATION 


BESTEEL 
SILENT STEEL 
FENESTEEL 


CURTAIN TRACKS 


AUTODRAPE e SILVER SERVICE 
and Stop-Start & Reverse 
CURTAIN MACHINES 


. consider the importance of smooth, effortless, 
and dependable operation where your curtain 
is concerned. Remember to include the latest 
ADC Curtain Track & Control equipment in 


your modernizing plans. You'll be glad you did. 


Write for information about our 


NEW "BACK-PACK” GUIDE 
AUTOMATIC 


DEVICES COMPANY 


116 N. 8th St. Allentown, Pa. 


“We support the most celebrated curtains in the world" 


patron at the box-ofhice window, and the 
prospective patron on the phone, may both 
yet curt attention instead of the courteous 
interest so important in the cashier’s op- 
eration. 

In recording the desired message for au- 
may be chosen 
specifically for the purpose, of course, with- 
out regard to the staff; or anyone on the 
staff who happened to have a particularly 
winning manner of speech could make the 
recording. And the message could be com- 
posed deliberately, with thought for both 
clarity of information and for subtle in- 
clusion of selling adjectives or phrases. 
‘The machine itself handles the’ recording 
of the desired message as well as the call 


tomatic delivery, a ‘‘voice’’ 


answering. 

A-number of theatres already are using 
the “Peatrophone” for this purpose, we 
learn—including drive-ins, at which the 
advantage of such equipment is obvious. 
Phil L. Polsky, operator of a drive-in at 
Portland, Ore., estimates that without the 
“Peatrophone”’ installation, it would cost 
him about $100 a month for phone service 
to answer inquiries concerning the program 
and schedule, which he says constitute 95% 
of the calls. 

There might be times when the message- 
receiving (recording) function of the ma- 
chine came in handy; the big help would 
come, however, from answering calls about 
the show, at any time of day or evening— 
and always with a smile. 


Proposing a Contest 
For a ‘Miss Drive-In” 


E. Y. Stafford, district supervisor for 
H. B. Meiselman Theatres of Charlotte, 
N. C., has submitted a proposal which 
he has been “thinking about for over 
three years.’ It is: Elect a ‘Miss Drive- 
In Theatre of 1953." He writes: 

“Every drive-in could hold a contest to 
pick a local Miss Drive-In. Local mer- 
chants could contribute prizes. Each win- 
ner would be given an all-expense trip 
to a city where the national Miss Drive- 
In would be chosen from among the 
local winners. With local businessmen 
bearing the cost, the promotion could 
be a big event each year at little ex- 
pense to the drive-ins themselves.” 

Mr. Stafford has had an outstanding 
career in drive-in management in various 
parts of the South. He is a winner of 
a Better Theatres Manager of the Month 
Award; and in the Theatre Refreshment 
Sales department of this issue he de- 
scribes methods which further attest to 
his enterprise. 


In proposing a “Miss Drive-In" pro- 
motion, he offers to work with other 
drive-in managers throughout the coun- 
try to organize it into a national contest, 
which would give the local competitions 
that much added interest. Drive-in man- 
agers who would like to write him about 
it should address him at 509 South Tryon 
Street, Charlotte 2, N. C. 
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Che Eye 


A Department on PROJECTION & SOUND 


*& "No other art or industry in the world narrows down its success to quite such a NEEDLE’S FYE as that 


through which the motion picture has to pass—an optical aperture 
by a man and his machine, the projectionist and his projector.” 


in the continuous miracle of the screen 


TERRY RAMSAY] 


Looking Toward Adoption 


Of Stereophonic Sound 


BY GIO GAGLIARDI 


WHEN A NORMAL person 
looks at a scene in real life he generally 
absorbs it sensorally in two ways. He views 
it with two lenses— 
the eves; and he listens 
to it with two pick-up 
devices—the ears. Both 
of these 
closely related to each 
other. 
photography en- 
deavored to bring two- 
eve vision to the view- 
ing of pictures. Stereo- 
phonic sound takes into 
consideration the directional perception of 
two-ear hearing, 


senses are 


Stereoscc ypic 


GIO GAGLIARDI 


Stereophonic sound may be defined as the 
creation of an acoustic illusion of sound- 
source placement, and therefore also of 
sound movement (when the source is 
moving). For completion of the illusion, 
stereophonic sound is necessary with screen 
images so large that the source of each 
particular kind of sound would otherwise 
be too distant from its pictorial source. It 
can be located at some distance away with- 
out preventing an adequate illusion because 
vision plays a part in identification of the 
source (that is why, with relatively small 
screen images, we have got along well with 
one horn system at the center of the 
screen). But there is a limit, and stereo- 
phonic recording and reproduction must 
observe it. 

Let us assume an ideal condition of 
stereophonic motion picture sound: A scene 
is being photographed and a great number 
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of microphones are located across the set. 
Each microphone, let us say, has its own 
individual amplifier and a separate record 
ing track 
sound “heard” by that microphone alone. 


upon which is impressed the 

In the theatre, during projection, each ot 
the sound tracks has its own optical sys 
tem, amplifier, and set of stage loudspeak 
ers located behind the screen’ in 


relationship. 


propet 
If the picture and the multi 
ple sound tracks are operated in proper 
synchronism, each horn will reproduce 
only that sound which was picked up by its 
corresponding microphone, therefore any 
sound in the original scene will be repro 
duced as coming from its correct location in 
the projected scene, 

Under 


actual operating conditions, it 


has been found impractical for normal 
screen sizes to use more than three micro 
phone setups, three separate reproducing 
channels, and three loudspeaker systems 
behind the picture. It has been felt that 
with these channels (plus, perhaps, a num- 
ber of special-effect speakers in the audi 
torium) a realistic illusion of stereophonic 
sound can be accomplished. 


THE BELL DEMONSTRATION 


One of the first public demonstrations 
of stereophonic sound was given in Con- 
stitution Hall, Washington, D. C., in the 
early part of 1933. The Bell ‘Telephone 
Laboratories were able to reproduce on the 
stage, in full “auditory perspective’’ (stereo- 
phonic sound) a complete concert being 
performed by the Philadelphia Symphony 
Orchestra in Philadelphia. 

In this case the pick-up from the live 
stage in Philadelphia was accomplished by 
means of three microphones, and the three 


Cinerama 
Natural Vision 
Stereo-Techniques 
Cinemascope 
Triorama 
Stereo-Cine 
Tri-Dim 

Depth Dimension 


Electronic Images in Space 


Naturscope 
Paravision 

Metro Vision 
Amorphoscope 
Tri-Opticon 
Dunning 3D Process 
Vectograph 


SUPER-CHARGED 


THEATRE OR 
DRIVE-IN 


CARBONS, | 
Boonton, N. J. 


 BANDWAGO 


Whatever 3D or Panoramic 
System you will use: 


| 
= 
e 
e 
e 
e 
4 
e 
UNIFORM DISTRIBUTION 
4 
4 
15 


FILM WITH FOUR 
SOUND TRACKS 


PREAMPLIFIERS 


‘ 


VOLUME 
EXPANDER 


POWER 
AMPLIFIER 
vA 


ONE SET 
STAGE HORNS 


NO.% 


PHOTOCELL PICK-U 


CONTROL AMPLIFIERS 


NO.1 


FIGURE 1—Bell Laboratories’ three channel and one control track stereophonic system used at 


Carnegie Hall. 
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FIGURE 4—Simplified block diagram for the Cinerama stereophonic sound. 


separate signals were transmitted over the 
telephone cables, amplified separately, and 
ted to three sets of loudspeakers behind the 
drawn curtains on the stage of Constitution 
Hall in Washington. 

This was a momentous occasion, show- 
ing that ordinary canned music could leave 
mechanical ot point 
source and could depict realistically the full 


its confines single 
auditory perspective of a large wide-spread 
orchestra. The next step was to record this 
type of performance and to reproduce these 
recordings at will in any auditorium. After 
many attempts and after overcoming many 
engineering obstacles, Bell engineers finally 
achieved it. During the early part of 1940, 
Bell Laboratories presented, at Carnegie 
Hall in New York, a demonstration of 
stereophonic sound from film recordings of 
orchestra, and ‘The 
tonal range and frequency limits were be- 
yond anything previously produced. Inci- 
dental or descriptive sound could be moved 
across the stage at will; and tremendous 
un- 


opera choral music. 


undistorted acoustic could be 


leashed into the auditorium. 
This type of stereophonic sound was re- 


power 


corded on a 35mm film which ran through 
a special film reproducer called the film 
phonograph. Vhe tilm contained four pho- 
tographic sound tracks spaced across its 
‘Three of the tracks 
were used for the three separate horns be- 
track 


was used as a control device on the vari- 


entire face. sound 


hind the screen. Vhe fourth sound 
able gain for the amplifiers. Figure 1 con- 
tains a block diagram showing this system. 

About this time there began to appear 
various adaptations of these principles for 
applving some type of stereophonic sound 
tee 


a sVvs- 


to actual motion pictures. E.R, 
demonstrated to the S$. M. P. E. 
tem using a standard 35 mm film with nor- 
mal picture and two half sound tracks used 
to provide two separate sound channels and 
the screen. 


two horn systems behind 


THE FANTASOUND SYSTEM 


The Disney Studios, working con 
junction with RCA, produced the Fanta- 


later 


In 


sound system which they used with 
their picture “Fantasia.” “Phis system might 
he considered the first commercial example 
of motion picture stereophonic sound with 
added effects. In 


film-phonograph type reproducer was used 


spec ial Fantasound, a 


to scan tour 200-mil sound tracks simul- 
taneously on one 35mm print. ‘This repro- 
ducer was driven in synchronism with the 
picture projector by means of a selsyn in- 
terlock system. 

Fantasound used three sets of loudspeak- 
ers behind the screen and a variable num 
ber of horns located around the walls of 
the auditorium. Vhree ot the sound tracks 
and the 


control 


material, 
the 


supplied the program 


fourth soundtrack supplied 
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MAKE YOUR PICTURES GLOW WITH RICH DETAIL 


@ Guarantee better lighted pictures that are easier on the eyes. For 


any projection lamp. any size theatre or drive-in. 


@ Burn much slower and cooler with precision uniformity (so important 
for 3D. when 2 lamps are operating simultaneously); maintain uniform 
brightness throughout the life of the carbon anc. 


distribution of light. Eliminate pitting of mirrors. 


@ Consume far less amperage, last much longer, saving in both carbon 


consumption and electric power. 


HELIOS BIO CARBONS, Inc., 122 Washington St., Bloomfield, N.J. 
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HAVE EVERYTHING 


CENTURY’S high-efficiency projector with 

the NEW 4-inch diam. lens provides pics 
tures of increased brightness and appeal} 
for even the largest drive-in screens. “im 


A BRILLIANT SPOTLIGHT 
Six beautiful, flowing colors add 
interest to displays, candy coun- 
ters, etc. Do more business with 
changing colors. Compact, light 
weight, easy to set up. Long-life 
| bulbs, trouble-free mechanism. 
500 watts of brilliant color. Pipe 
clamps, wall and ceiling brackets 
ovailable. See your decler—or 


CENTURY’S water-cooled aperture gives 
as much light with a 90 ampere arc as 
other projectors using a 180 ampere arc 
and heat filters|—Reduce p>wer cost—Get 
sharper pictures—Save film. ba 


CENTURY’S sealed, oil-less bearings and 
glass-hard gears reduce maintenance, 
costs. No oil sprays or baths to mess up 
film or projection room. 


Gou can SEE and HEAR the Lierence| 


CENTURY PROJECTION AND SOUND SYSTEMS. 
See your dealer or write for information 


DJECTOR 


' tones, which operated the electrical se- 
lective system determining the signal level 
and the choice of loudspeakers to be op- 
erated on any of the sound tracks. Figure 
2 shows a block diagram for this system. 


THE WARNERS’ VITASOUND 


Another innovation in sound enhance- 
ment came at about the same time, with 
Warner Bros.’ Vitasound. Here it was felt 
that increased dramatic exploitation of 
sound in the theatre would add to the en- 
joyment and realism of sound pictures. In 
ordinary dialog reproduction increased vol- 
ume is not required. But for music and 
sound effects an increase in range, and a 
spreading of sound source, seems very neces- 
sary for maximum dramatic effect. Vita- 
sound produced these results in a some- 
what simplified manner. A simple control 
track was printed on a standard sound 
and picture film along the sprocket hole 
section. This control track operated a vari- 
able gain amplifier, which increased the 
sound level and also operated a_ selector 
relay which connected two or more addi- 
tional loudspeakers on each side of the 
screen. Figure 3 shows a block diagram of 
this system. 


CINERAMA’S SOUND SET-UP 


We come now to one of the principal 
users of stereophonic sound thus far—Cin- 
erama. This system, with its extremely 
wide screen, is admirably suited to a stere- 
ophonic sound presentation. For this pur- 
pose, Cinerama employs a separate mag- 
netic sound-track film which is run through 
a magnetic reproducer synchronized with 
the three picture projectors. The mag- 
netic film was designed for seven sound 
tracks. Three of these operate three speak- 
ers directly behind the screen, two operate 
speakers on the side walls adjacent to the 
screen, and one operates auxiliary speakers 
in the remainder of the auditorium. 

The seventh sound track is used only 
in case of emergency—it contains com- 
posite sound for the entire picture and 
to be used only in case of stereo-amplifier 
failure. Relative volume range and level, 
and selection of loudspeaker sections, may 


| be controlled by an engineer from a control 


console located in the auditorium. Figure 


| + shows a block diagram of this system. 


Now the industry appears to be ready 
to adopt stereophonic sound as a regular 


_method. It has been announced as a defi- 


nite component of ‘‘wide-screen systems,” 
and quite probably, with basic changes be- 
ing made in the picture, advantage will be 
taken of multiple-track recording and_re- 
production to give sound comparable ad- 
vancement. 

For regular purposes, the sound system 
would then require three channels, and it 


MOTION PICTURE HERALD, MAY 9, 1953 


ee: 
TRPROJECTORS 
A 
| 
| 
| 
| 
TURY 
= For IN NOVION.GET Tie 
| 
sows M 
» REWINDER 
GOLDE Chicege 40, lilineis 
is 


probably would include control of vol- 
ume by a fourth track. 


Too much is yet to be determined as to — ~ 
the way in which stereophonic sound will 
be employed te deal specifically with the ig 
changes and additions it will require in the- | i 5 
atre equipment; however, on the basis of 
current trends, an effort will be made in ———— ‘ 
a following article to give an idea of the a ~ 
possibilities. 

e 
EQUIPPING FOR 3-D FILMS 
CETRON 15-amp. Tungar Bulbs are guar- *. 
Installation of new equipment and other changes anteed for a life of 1,500 hours—300 hours i : 
in the projection set-up necessary for the screening 
of 3-D films were recently effected at Fox Mid-— longer than any of the other accepted 
west's Orpheum theatre in Wichita, Kan., as shown 
here. New 5000-feet upper magazines with a 5 oe rectifiers. 4 
free-wheeling’ type reel were mounted on Simplex = 
X-L mechanisms (see photo at top) and the lower For efficient operation, long 
magazines attached to Simplex 4-Star soundheads. | ay “ 
(Not shown is a special rewinder for the 5000-feet | life, and dependability, use a 
reels.) The photo below is a close-up of the non- | 
operating side, showing the installation of Simplex | | : CETRON, the bulb with inbuilt 
X-L "floating'’ type take-up assemblies on the | ig 
5000-feet magazines. To allow for the forward tilt | ¥. quality. Provide your projec- 
of the larger upper magazines, the projector was | 2 s 
moved back 8 inches, which necessitated reloca- | te tion room with the finest rec- ‘ 
tion of all feeder wiring under the pedestals. New | oe 8 
wiring also had to be installed for the selsyn elec- it tifiers built and reduce your 
trical motor interlock control. Another modification | 
was the use of 2!/2-inch wedges for the larger | replacement costs. 
lower magazines to prevent their striking the | i as 
pedestal bases. The theatre also installed a Walker | 4 
“H. 1." screen in a tilted-back position approxi- | 
mating 10° in order to partly compensate for a | : 
projection angle of nearly 20°. The complete | y 
installation, including the design of special frames | SPECIFICATIONS . 
to accommodate removable porthole extensions for | ; 
regular X-L take-ups, was made by Seth H. Barnes, | Filament volts 15.0 
member of IATSE local Number 414. | Filament amps. 7.0 
DC amp. output 15.0 3 
Nom. DC voltage 60.0 “a 
Peak Inverse volt . 230.0 4 


CETRON Tungar Bulbs are 


available at your Dealers. 


Type CE-235A (Flexible Anode Lead) 
Type CE-235 (JAN 5B21) 


CONTINENTAL ELECTRIC COMPANY 
GENEVA, ILLINOIS, U.S.A. 
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QO NE OF THE tunni 


est true stores con 


cerning newcomers to 
showbusiness came out 
of Texas recently, 
when a young couple 
with absolutely no the 


atre experience dec ided 
fo yo mto the drive-in 
field and construct their 
own drive-in at a minimum of expense, em- 
ploving no architects or technical advisors 
whatever. VPhe husband visited a number of 
driveins and got measurements for the pic 
ture throw trom projector to screen, size of 
creen, placements of speakers, ete. He 
nevlected, however, to eX\amine the projec 
tion booth 

When the time came tor them to pur 
chase their booth equipment, they were 
astounded when told they would need 1wo 
projectors, instead of the one they had 
planned on buying. Believing advantage 
was being taken of their inexperience, thes 
wandered out without explaining their 
reasons, Visiting second supply house, 
they were once again ottered feo projec 
tors, and they naturally thought the first 
salesman must have telephoned ahead to 
tell others about the “suckers” loose on film 
row. 

\r the third supply house, they vot the 
manager and caretully explained they were 
not suckers and only wanted one projector, 
This yventleman was smart enough to. sit 
them down and get a signed contract, with 
sizeable down-payment, tor one projector. 
Only atterwards did he invite the young 
couple to visit a nearby theatre with him, 


where he vently broke the facts of theatre 


20 


Supervision of Booth and Stage 


THIRD ARTICLE OF SERIES: 


Motion Picture Theatre Management 


By CURTIS MEES 


lite to them as he showed them the interior 
of a projection booth. Two projectors for 
uninterrupted projection ot a program 
came as a rude shock to them, By his tact 
and cooperation this manager, incidentally, 
won two customers who should. stick by 
him for life! 

Not all who enter the industry in’ the 
field of exhibition have as little knowledge 
of the technical requirements as these two 
young people had, but for the benefit of the 
newcomer we will briefly review the basic 


equipment necessary. 
BASIC BOOTH EQUIPMENT 


The heart of the booth is its projectors, 
which are mounted on heavy bases, with 
reel housing (called magazines) above and 
below each projector mechanism, or 
“head,” and with a lamp at the rear. 

\ great amount of light is required to 
project the small film image (called a 
frame) from booth to screen and enlarge 
it 300 times or more. “To produce this 
amount of light, a pair of positive and 
negative carbons are used to form an elec- 
tric are in much the same manner as the 
old-fashioned street arc lamps (if you are 


old enough to remember them). Direct 


current for these lamps is furnished by 


means of current rectifiers or generators. 

The sound system begins in the sound 
“head,” where a minute beam of light is 
directed through the sound track on one 
side of the film, on to a photoelectric cell 
which converts the shadowy pattern. of 
light waves into electrical energy. “This 
energy is conducted by wire, first to ampli 
fiers for proper increase of its power, and 
thence to loudspeakers behind the screen, 
which create the sound according to the 
“pattern” of the electrical energy acquired 
from the sound track on the film. 

In theatres featuring stage attractions, 
there is one, perhaps more, spotlights in 
the booth. Many theatres also have a 
light projection machine which will) pro 
ject slides on the screen, or color eftects 
against stage curtains. 

Most booths have record players, taking 
all the different speed records, for “mood 
music” at the opening and closing of the 
theatre, and for intermissions. (Selection 
of these records, by the way, should receive 
caretul attention from the manager so that 
they may fit in well with the various ocea 
sions of their use.) 

There will pfébably be also a remote 
curtam and lighting control panel in the 
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hat is large enough for plenty of 
powerful sales copy and enough letters to 
spell it out as you plan it, with a variety of sizes and colors to 
lend emphasis. Then you'll be proud of the appearance of your 
front. Theatres with these modern type boards afford positive 
proof that they do bring in the business. 


EXCLUSIVE FEATURES MAKE WAGNER 
PANELS AND LETTERS THE MOST FAVORED 
WAGNER WINDOW-TYPE FRAMES AND GLASS UNITS 


Because of their stronger construction, plus the fact that they can be installed before 
installing the glass, they are the only frames which can be built without limitation of 
size, and which can be economically serviced through open windows and without 
removing frames. 


WAGNER LOW COST ENDURONAMEL PANELS FOR DRIVE-INS 


Highly effective by daytime, they may also be illuminated by floodlights. 
spotlamps, gooseneck reflectors or fluorescent tubes. Consist of a series of 
best grade 18-gauge stamped steel panels, seven inches high, that comprise 
both the background and letter mounting arrangement. The uprights are of 
16-gauge metal, galvanized after fabrication. The unit also includes an attrac- 
tive 2” border which is an integral part of the background, and easily 
attached end pieces. Two-thirds the cost of porcelain enamel. Finished in a 
newly developed baked enamel which by long, exhaustive tests has proved 
to be chip-proof, shock-proof, alkali-resistant, and salt-spray resistant. 


WAGNER TRANSLUCENT PLASTIC LETTERS 


The easiest changed of all letters. The new type tapered slotting (Pat. Pending) causes 
the letter to “‘lock’’ on the bar and not be disturbed by even high winds. The only letters 
that can be stacked in storage without danger of warping. Five sizes in five gorgeous 
colors ... the widest range on the market. Also slotted aluminum letters in the largest 
range of sizes, styles and colors. 


NOW CHANGEABLE COPY SIGNS 
CAN BE CHANGED WITH EASE! — 


those which heretofore could not be changed ~ 


WITHOUT THE USE OF LADDERS! 
10-ft. (for 


F.0.B, Oklabome City 
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Theatre men everywhere 
rely on Dayton Safety Lad- 
ders for maximum safety 
and convenience. Ideal for 
your marquees—perfect for 
those odd jobs. 


Daytons are constructed of 
tested airplane spruce and 
reinforced with rigid steel 
supports to give great 
strength and lightness of 
weight. Sizes 3 feet to 16 
feet in height (measured 
from ground to platform) 
with Standard Rubber Safe- 
ty Shoes at no extra cost. 


Write for Bulletin 100 


Dayton Safety Ladder 
Company 


DAYTON SAFETY LADDERS 


QUEEN FIRE EXTINGUISHER 
SAFETY SUPPLIES 


2337 GILBERT AVENUE, CINCINNATI 6, OHIO 
In Canada-—-Satety Supply Company—Toronto 


booth so the operators may open and close 
the stage curtain, and operate a dimmer 
bank which raises and lowers the ‘‘house 
lights” in the auditorium. Where stage 
shows are not presented, this is an efficient 
method of operation, since it eliminates the 
need for stage personnel. 

Volume controls for a house public ad- 
dress system are also frequently located in 
the booth so the operators can control this 
sound much as they do the volume of the 
motion pictures sound. 

Everything in the booth must be fire- 
proof. “There will be a metal work bench, 
and apparatus for rewinding the film after 
Adjacent to this 
will be film cabinets, which are a series of 


each reel has been shown. 


numbered pull-out drawers where all film 
is stored when not in use. 

Film measuring devices, reels, film splic- 
ers and other small related paraphernalia 
all have their proper place on the work 
bench and in metal cabinets in the booth. 

‘These, then, are the basic items of booth 
equipment; however, spare parts, sound 
tubes, carbon supplies, etc., also have their 
proper place in the booth, or nearby. 


$.0.P. FOR THE BOOTH 


The manager should work out tor his 
particular theatre, in conjunction with his 
projectionists, a Standard Operating Pro- 
cedure for the booth. While this will vary 
from theatre to theatre, there are certain 
basic principles upon which all these pro 
cedures are based. 

For a manager to appreciate the prob- 
lems of the booth, he should have a general 
“working knowledge” of the booth opera- 


| tions, which will entail some study and the 


co-operation of his projectionists in learning 
first-hand the practical application of his 
studies. It is not necessary that a manager 
have detailed 
sound, ete., but he should know the basic 
principles involved and have a general idea 


knowledge of projection, 


of the component parts of the equipment 


and their proper functioning. 
“Richardson's Bluebook of 
has been a standard textbook on booth op 


Projection” 


erations for many years and is suggested as 
an appropriate source of authoritative in 
formation for managers and projectionists 
alike. Using this as a guide, a manager 
can improve his appreciation of the appara- 
tus and processes by which a screen per- 
formance is produced. 

It is the manager’s responsibility to “set 
up” each show—that is, to give the pro- 
jectionists the order in which each element 
of the program is to be run. Lighting cues, 
special music or other effects desired should 
also be outlined. Working from this list, 
the projectionists will proceed to inspect 
the film and align the reels in the storage 
cabinet in the order they are to be used. 
Customarily the film exchanges inspect 


film before shipping to each theatre. but 
that does not relieve the projection. staff 
at the theatre of all responsibility for its 
condition. It is good practice to remount 
the film on well made reels kept at the the- 
atre for this purpose. At the same time, 
the film is measured for exact footage, so 
that the program can be properly timed. 

In the days of silent pictures, the film 
could be speeded up or slowed down to suit 
a schedule (which geared 
to a fast turnover of audiences). Sound 
film, however, must be run at a standard 


was usually 


rate of speed of 90 feet per minute or 
there will be the sound. 
Schedules, therefore, are less elastic; they 


distortion of 


are easily calculated, however, from the 
footage of each subject on the program. 
Inspection of each new program should 
be made the day before the 
open, if at all possible, so as to permit 


show is to 


any last minute changes and to minimize 
the bugaboo of a “missout’ (non-delivery 
of scheduled film). 

Buzzer signals to the booth for correc- 
tion of sound or projection defects, has been 
fairly well standardized as follows: 

One buzz—Increase sound two points; 
two buzzes—Decrease sound one point; 
three buzzes—Correct projection. 

At the first show of each new program, 
it is customary for the projectionist on duty 
to keep a cue sheet and record each correc- 
tion as “buzzed” by the manager during 
this very important showing. ‘Thereafter, 
during the run of the program, the projec- 
tionist can increase or decrease sound ac 
cording to cue without need of further 
prompting from the floor. 


COMMON BOOTH PROBLEMS 


In any enterprise involving the human 
element, there are bound to be problems 
which are essentially ‘The 
booth is no exception to this, though every 
effort should be made on all sides to mini- 


human errors. 


mize such occurrences. 
Occasionally an will 
changeover, leaving the screen blank for a 


operator miss a 


few seconds or longer. ‘These cue marks 
are small dots or perforations in the upper 
right hand corner of the screened picture 
—a first dot appearing when it is time to 
start the motors on the “dead” machine, 
tollowed by a second dot about 10 seconds 
later to cue the changeover. In houses em- 
ploying two operators on each shift, there 
is very little excuse for missing a change- 
over, as both men should be at their ma- 
chines and should call out the observation 
of cues to each other. 

Probably the most exasperating error 1s 
using the wrong reel of film! Usually the 
audience lets out so many cat-calls and 
hisses that this is quickly discovered in the 
booth as well as on the floor (there have 
(Continued on page 27) 
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For ALL 
In-Car Speakers and 
In-Car Heaters 


For Effective 
Low-Cost Underground 
Sound Transmission 


of satisfactory sound transmission are (1) trouble-free wiring (2) long lasting 
speaker cords that do not catch or become damaged easily. 


Whitney Blake Teleseal Direct Burial Underground Wire 2nd Big Hit — Standard Koiled Kord features a neat 
means trouble-free wiring. Teleseal is constructed like 16 inch coil when not in use. It extends easily to 8 feet 
a miniature submarine cable. It has a tough, long-wear- and always retracts to its original length when tension 


ing Neoprene jacket for extra protection. You can bury 
Teleseal directly in the ground without expensive con- Drive-in operators are giving star billing to Koiled Kords, 


duit or other protection even in damp locations. This the perfect answer to the problem of the right length 
Tel ‘eae Spa for in-car speakers and in-car heaters. Koiled Kords 


Another important advantage of Teleseal is the lasting 


adhesion of the inside rubber insulation to the con- Koiled Kords mean fewer speaker losses, lower repair 
ductor. This is accomplished by the exclusive Whitney and maintenance costs. They come furnished with 2 
Blake Teleplate* process. and 3 conductors. 


Both these stellar attractions can be ‘‘booked” through your theatre supply house or local electrical 


distributor. Always specify Koiled Kords when you order in-car speakers or heaters. 
*Trade-mark 


WHITNEY BLAKE CO. Kailed Kords 


INCORPORATED 


NEW HAVEN 14, CONN. ~ BOX K, HAMDEN, CONN. 
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is the time 


In Your Admissions 
Control System 


If there ever was a time when the 
Motion Picture Industry NEEDS 
every dollar that comes to its door— 


that time is now. 
Revenue lost through ticket manip- 
ulation or employee connivance can 


doom your operation. (Last year, 
America’s theatres lost over 15 mil- 
lion dollars through improper ticket 


handling.) 
Make sure your theatre's admissions 
control system is profit-tight ... with 


Automaticket Register and 


Ticketaker, to give you effective con- 
trol both in the box office and at the 
door! Write for full information. 


GENERAL REGISTER CORP. 


43-01 Twenty-Second Street 
Long Island City 1, N. Y. 
1018 S. Wabash Ave., Chicago 5, Illinois 


There's Hope (We Hope) for 
Small Town Exhibitors 


ELMA, IA. 
S IN politics, economics and interna 
tional relations, confusion reigns the 
world of the cinema. Probably 
time in history when there 


there has 
been no other 
Was more uncertainty in the affairs of man. 
‘Then again, it might be that mankind has 
needled itself for so long that his nervous 
constitution can no longer cope with what 
is just the normal confusion that has al- 
ways existed. 
We're a little 
which is the case. Certainly it is 
needled our 


“contoosed” about just 
true in 
this industry that we have 
selves and each other so long that we are 
approaching this “promised land’ of 3-D 
Paradise through beach-heads of confusion 
that makes the early-day sound 
seem like a Quakers’ meeting. 

We were just a colt kicking up 
heels at the experience of ushering in those 
davs of the late 20's and early 30’s when 
the exhibitors of the nation started reserv- 
ing separate wings in all the mental insti- 


noise ot 


our 


tutions because every time Marie Dressler’s 
lips moved Wallace Beery’s voice filtered 
out to the audience. 

‘To get into exhibitor conventions in those 
days you had to know. the 
and sign. The sign consisted of grabbing 
a handful of your own hair and pulling it 
the follicles; the password was: 


secret word 


out by 
It's out of syne! 
‘There was a period of utter contusion 
that had an exhibitor stealing his wife's 
them in 


drapes and hanging 


corners of his auditorium. He 


velvet 
“houncey”’ 
found himself puzzling over such words as 
acoustics, frequencies, vacuum tubes, dect- 
hels, and others such. Finally he gave up 
trying to understand that kind of pigeon- 
English, turned it over to an expert and 
went back to showmanship to earn enough 
“Scratch”—at ten and 25 those 
days—to pay for the monstrous thing that 
had invaded his projection room and turned 


cents in 


his peace of mind into a snake pit. 

Just like the inevitability of a war's end, 
or the birth of babies, confusion always set- 
tles down with some form of standardiza- 
tion. Standardization in sound came and 


vou started seeing exhibitors with hair on 
their heads again. 

The moving finger wrote and the scene 
dissolved into a parade of technical experts 
marching across the stage with capacitors 
for brains, vacuum tubes for hearts, and 
voltmeters where a wrist watch used to 
be. The atmosphere of the carnival was 
replaced by the exactness of the laboratory. 
The technician became an integral part of 
show business. Acoustical engineers were 
sometimes described as “scientists trying to 
measure the number of bounces in a flea’s 
belch” ; standardized. 
The projectionist became a normal human 
heing at about the time the Depression 
the 


however, we were 


Was exhibitor could get 
back on the golf course. 
6 

We shudda known it was too good to 

last. It was bound to blow up sooner or 

later. Yep, and the igniting spark which set 

off the charge came from a rusty old gun 


over, 


that had been lying around for a quarter 
of a century and nobody even knew it was 
loaded! Now 
when we are going to be able to get up off 
the floor. 

Hunching upon one elbow, we read a lot 


a lot of us are wondering 


about it. Facts are scarce, but plenty is 
said and printed. You read and you wonder 
and maybe you pray a little that one of 
these gadgets will be it and that it will 
fill your house, maybe for less than 50% 
of the take. Then, with the smoke cleared 
out of your head, you wouldn't feel addle- 
brained any longer, and maybe you might 
vet to do a little fishing again. 

“The miserable have no other medicine, 
but only hope’—so sayeth the Bard. Not 
that we're so terribly miserable, we small 
towners, but we'll nevertheless take a little 
shot of that hope. Good pictures still draw 
(that’s a platitude of no mean_ propor- 
tions) ; they always did—but some of the 
few years back! You 
buy good pictures from every. film 
pany—just ask the salesmen. They're all 
good, they say. But that only adds to the 
confusion. After all, when we talk about 


did, too—a 


“dogs” 


com- 


good pictures we are simply referring to a 
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No matter what you need 
Westrex has it! 


The complete Westrex theatre supply and serv- 
ice Organization is the answer to every equipment 
supply problem for theatres in 62 countries outside 
the U. S. A. and Canada. Offices in over 100 cities 
are staffed with Westrex-trained engineers who 
have installed over 5000 Western Electric and 
Westrex Sound Systems, and who service our sys- 
tems plus hundreds of installations of other makes. 


For studios throughout the world, Westrex 
offers a full line of Western Electric and Westrex 
studio recording equipment and accessories to meet 
every photographic and magnetic recording and re- 
recording need. These equipments—like the Wes- 
trex Theatre Sound Systems — are the outcome of 
many years of research by Bell Telephone Labora- 
tories and the Westrex Hollywood Laboratories. 


No one else serves the industry 


so well as Westrex 


SOUND AND PROJECTION SYSTEMS. 
Academy Award Winning Western 
Electric Hydro Flutter Suppressor is 
featured in Westrex Master, Ad- 
vanced and Standard Systems. 


AMPLIFYING EQUIPMENT. Westrex 
Amplifiers, in power output ranges 
from 15 to 100 watts, are designed to 
give clear, undistorted reproduction 
even when operated at full capacity. 


LOUDSPEAKER SYSTEMS. Designed for 
theatres of every size and shape, these 
systems are built around Western 
Electric loudspeakers for single or 
muitiple installations. 


EIGHTH AVENUE, 


PHOTOGRAPHIC RECORDING SYSTEMS. 
For outstanding results with either 
area or density recording, the Westrex 
line ranges from newsreel systems to 
de luxe studio equipment. 


MAGNETIC RECORDING SYSTEMS. Mag- 
netic recording on film offers maxi- 
mum quality, immediate playback, re- 
usable film, higher signal-to-noise 
ratio, and eliminates film processing. 


RE-RECORDERS. The Westrex line pro- 
vides facilities for 35mm and 16mm, 
100 mil standard, 100 and 200 mil 
push-pull photographic, and also for 
magnetic film recordings. 


“NEW, YORK 


HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, 
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majority opinion of the paying public. If 
enough of them pay, the pictures are good. 

But to get back to this hope thing: 
We see a glimmer of hope through the 
current fog. It looks like a row of bright 
and shiny dollars, so we're not going to 
let loose of that proverbial straw. We know 
that if we can stay out of the strait-jacket 
long enough to let the confusion die down, 
there will be compensation beyond the mere 
satisfaction of being self-employed, some- 
thing more than just subsistence, which has 
become the standard of small town theatre 


operation. 
a 


Seems to us that during this period 
' at. random announcements and furious experi- 
YEARS OF Prompr, = mentation we will have to endure the 
ERFICIENT, COURTEOUS disease of confusion until the bugs are 
d now, cutting corners so as to have enough 
wherewithal to install whatever system is 
finally settled on by the majority of the 
producing companies. 

I’m talking about the little fellows who 
can’t afford to experiment with every new 

system that’s announced. They must wait 
until the technique is all set. They can af- 
RCA Service Com an Inc ford to buy only once! We anil operators 
om p y, . know that all of us would, once the present 
Radio Corporation of America ~—” confusion settles down, be willing to shoot 
the works again in a demonstration of faith 

that the movies are here to stay. 

Then, when we have the motion picture 
again standardized in sight and sound, we 
can look forward to the day when pictures 
can be viewed while lying down. We are 
not technically minded enough to develop 
the idea, but we’ve begun to wonder also 
about a system that will have on each seat 
little electrodes which the patron can wear 
like headphones to produce a sensation of 
touch, and possibly smell. 

Guess we'd better quit thinking and just 


32 ALL-STEEL MODELS 


| or the jent Slide-Back type whieh, with 
effortless retraction, gives 100% more passing space 
and eliminates the necessity of standing. 
LUXURIOUS COMFORT 
BEAUTIFUL STYLING 
Full length back panel eliminates pinching hazards. 
No protruding parts to snag clothes. 
THE MOST SERVICEABLE CHAIR MADE 
For maximum service, more even usage, seat cushions 
are easily rc bie for ¢ without the use of 
tools. 


Free planning service. 
GET THE EXTRA MONEY 


deal's 
Comfortable, All-Weather 
DRIVE-IN CHAIRS 
attract in pedestrian business 


YENTUR 
puRT LANCASTER 


THE CRIMSON PIRATE 


ANY 


cOMP ich. 
Grond Rapids: 

Ann Street. 

513 Please send fr ree 
~ m Modernization of the Empress theatre in Fairbanks, 
Thea Alaska, recently included installation of a new 
Street atin : marquee made by Neon Products, Seattle, for the 
City and B. F. Shearer Company, with Wagner attraction 
panels. The sign opening measures 8 feet wide. 
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Supervision of 
Booth and Stage 


(Continued from page 22) 


been times, incredibly enough, when the 
continuity of a picture was such as to defy 
the audience to detect such an error !—with 
the result that at the end of the day no one 
knew why the schedule was so far off). 
Projectionists should be careful to check 
and recheck the reel before loading film 
into a projector. 


More complicated problems, such 


as | 


| 


mechanical break-downs, are bound to arise | 


in the operation of equipment. In many 


cases the more simple of these problems 


can be solved quickly by 
themselves. Sometimes, however, 
break-down is of such serious nature as to 
go beyond the technical “know-how” or 
tools of the projectionists, which means that 
expert assistance must be called in. To 
cover such situations, as well as to prevent 
them, inspection and repairing may be con- 
for with service companies or- 
Their 


tracted 
ganized specifically for this purpose. 
field engineers are available on short notice 
for emergency repairs. 


SAFETY IN THE BOOTH 


‘The safety of patrons of a theatre must 
constantly be borne in mind by all mana- 


gers. The greatest fear comes from the 
dread cry of “fire”; accordingly, steps 
should be taken to prevent any such oc- 
currence. Because of the inflammable 


nature of some film (safety film, however, 
is now generally used) and the possibility 
of flash fires in the booth, there are certain 
definite rules which should be laid down 
and strictly adhered to. They are outlined 
as follows: 

SMOKING IN THE 
BOOTH. Vhe reasons are obvious. 

2, CLOSED MAGAZINES OF 
PROJECTORS IN USE. This will pre- 
vent fire jumping into the main reels in 
event of a break in film. 

3. TEST FIRE SHUTTERS REGU- 
LARLY. Fuseable links hold up the metal! 
covers which should drop over each port- 
hole in event of a fire. ‘These should be 
dropped manually to test smooth action. 

4, KEEP FIRE EXTINGUISHERS 
CHARGED AND HANDY, At regular 
intervals all extinguishers should be re- 
charged. Some times there is temptation to 
use the carbon tetrachloride from the small 
hand extinguishers as a dry cleaner—check 
against this. 

5. SET ROL- 
TINE. made for 


notifying fire department and theatre man 


UP 


Provision 


EMERGENCY 


should be 


agement immediately in event of an emer- | 
gency in the booth. This should tie-in with | 
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projectionists | 
the | 


1 Hand Rewind for 23” Reels 


NEW Ballantyne 


@ MECHANICAL or 
ELECTRICAL 


® SIDE MOUNTED 


No Moving Projectors back 
from Booth Wall 


@ SILENT TIMING 


Linkages 


Universal Electrical 
Using Selsyn motor stabilization, silent post- 


tive synchronization with complete instant 
control. Designed for both 42" and %8” ex- 
tended soundhead motor shafts 
Universal Mechanical 
Gear boxes mounted at side of motor 
eliminates moving projectors back from 
front projection room wall. . . shortens 
interlock shaft, provides. smoother, bet- 
ter operation. Designed for both 42” and RS 
extended soundhead motor shafts. 
3-D-9 Mechanical 
— with Instant Disconnect : 
For Model 9 Ballantyne Soundmaster 
Soundheads with clutch-type instant discon- 
nect and silent, balanced overall operation 


Designed and engineered to become an in 


the 


tegral part of Model 9 Soundmaster 


Soundheads. 


3-D-6 Mechanical 

— with Instant Disconnect 

For Model 6 Ballantyne Royal Sound- 
master Soundheads. Complete, silent, all- 
gear drive — smooth, practical and effl- 


Motor-to-Selsyn and 
motor-to-gear reduc- 
tors drive with silent 
drive gears and timing 
linkages. 


cient. 
come an integral part of 
Soundmaster Soundheads. 


IMPORTANT — You can depend on The Ballantyne Company to provide 
step by step advancements as they develop in stereophone sound, magnetic 
sound tracks, wide angle curved screens, and modifications and adaptations 
of existing equipment where possible. 


Designed and engineered to be- 
the Model 6 


BALLANTYNE 
COMPANY 


1712 JACKSON ST. 
OM , NEBR. 


Electrical or Mechanical Interlock 1 Set Porthole Holders for same 

1 Set 24” Upper and Lower Magazines 1 Static Master Brush 

1 Set 23” Reels 1 Williams Seamless Silver Screen 
SP or 3PH Arc Lamp rectifiers 


1 Set of Polaroid Filters 


All Are Available Through Your Baliantyne Company Dealer 
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the house routine for evacuating patrons. 

6. PROVIDE FOR EVACUATION 
OF BOOTH PERSONNEL. — Study 
should be made of the booth to see that 
there is little or no chance of a projectionist 
being trapped in by a flash fire. 

7, VISIT THE BOOTH REGI 
LARLY. 


the theatre floor, the booth is not. visited 


Being somewhat removed from 


and inspected as regularly as other parts 
of the house. Regular inspections by the 
manager should be scheduled while the 


house is open. 


THE STAGE 


‘The presentation of stage shows in con 
junction with motion pictures has been on 
the decline for a number of years, but it is, 
nevertheless, a phase ot theatre operation 
with which all manayers should be some 
what familiar. And if yours is a theatre 
equipped to present stage shows, it may be 
found that an occasional stage show is a 
welcome change for your patrons. 

It is on the stage that the newcomer is 
contronted with the most bewildering tech 
nical terms peculiar to the theatre. “These 
should not frighten one away, but some 
eftort should be put forth to learn these 
“tools of the trade.” Some few of the 
more important items in a glossary of stage 
language will be briefly explained as we go 
along. 

Looking at a bare stage with the lights 
on, we find the electrician’s switchboard at 
This will 


have a number of dimmer banks, which 


the left as we face the stage. 


raise and lower the various lights on stage. 
Just behind the electrician along the side 
wall of the stage are the Jines which raise 
and lower the stage scenery. ‘These lines 
are counterweighted to balance each piece 
of scenery hung on the battens overhead so 
they may be easily handled manually and 
flown out of sight until needed. The 
motion picture screen may be so flown, 
while the speakers may be flown or rolled 
to one side of the stage. 

An asbestos curtain at the extreme front 
of the stage is standard equipment in the 
older houses, with a house border, legs and 
curtain just behind it. ‘The border is the 
drapery across the top of the proscenium 
opening; the legs are drapes down the side, 
while the curtain, of course, opens just be- 
hind this masking. “The purpose of legs 
and borders is to mask off mechanical equip- 
ment from the view of the audience, as 
well as to prov ide scenic eftects. 

Lighting is one of the most fascinating 
aspects of stage productions and calls for 
experience in stage effects and a “‘teeling” 
for color in setting the scenes. It can make 
or break a show and for that reason is 
given more than passing interest by both 
the artists who know the ins-and-outs of 
stage effects, and the manager who wants 
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to build an interesting stage show for his 
patrons. The neophyte manager might 
well study some of the fine textbooks on 
lighting, as well as experiment with the 
color wheels on the spotlight against vari- 
ous backgrounds. 

Many light sources are available on the 
well-equipped stage, including the foot- 
lights and border lights (overhead) as well 
as baby spots, which can be placed strate 
gically to light) particular scenes, and 
olivets tor sweeping light over a_ broad 
area; and off-stage spotlights. 

A show which can be seen but not heard 
from every seat in the theatre is an abom- 
ination to patrons, so an item of importance 
for the stage is a modern public address 
(p.a.) system with a number ef microphone 
outlets placed at different points en stage 
and in the orchestra pit for full coverage. 

If the time comes to buy new p.a. equip- 
ment, do not try to economize by buying 
the cheapest set or you will end up with a 
“tinny” effect and poor coverage. Get the 
best and have the installation supervised by 
a recognized sound engineer who can locate 
the speakers and balance the system for full 
coverage of the auditorium. 


DRESSING ROOMS 


Actors do not expect too much in the 
way of dressing room facilities in houses 
not normally playing stage shows; even so, 
the rooms available should be made as com- 
fortable and usable as possible. “The man- 


“Magic Voice” Describes 
New Films to Patrons 


To impress upon his patrons the name 
and dates of coming film attractions to 
be shown at the Louis theatre in Chi- 
cago, manager Hugh S. Borland has in- 
stalled a recording device in the outer 
lobby which is known as the “Magic 
Voice." It consists of an ordinary wire 
recorder located in the manager's office 
and connected to a speaker hidden out 
of sight in the lobby. 

A typical announcement heard by pa- 
trons as they leave the theatre is as fol- 
lows: “Good night, folks, hope you have 
enjoyed the show. This is the Magic 
Voice speaking. No use looking around 
as you can't see where | come from. 
Baffling and mystifying, isn't it? Now | 
wish to inform you about our next attrac- 
tion tomorrow and Saturday. You'll see 
two of your favorite stars (their names 
are given) in a thrilling drama of the 
West. (Then another feature is announced 
along with its stars and a ‘catchline.')" 

The recorder was promoted at no cost 
to the theatre, with credit being given 
in @ screen trailer to the Radio Service 
and Record Mart, Chicago, for provid- 
ing the ‘new, revolutionary advertising 
idea.’ Mr. Borland has also publicized 
the system in his weekly film program. 


ager who wants stage performers to go 
away with a good opinion of his theatre 
will see that clean dressing rooms are avail- 
able, with some furniture for resting be- 
tween shows. And it will be found that 
any little special touches, such as providing 
ice water or special directory information 
regarding the town and interesting things 
for visitors to see, are truly appreciated by 
the artists. 

House rules for stage personnel, such as 
the wearing of stage makeup outside the 
theatre, directions for using house phones, 
location of all facilities in the theatre, and 
policy for passes to other theatres in the 
town, etc., should be posted backstage. 


S.0.P. FOR THE STAGE 


A regular routine should be established 
by the manager for handling all matters 
relating to the stage. This must  neces- 
sarily be worked out in conjunction with 
the union, if yours is a union house. “To be 
covered are such matters as the number of 
stage hands and electricians needed for dif- 
ferent types of stage shows; working hours 
and pay scale for setting up the show; size 
and pay of crew working the show; sched- 
uling the removal of stage equipment at the 
conclusion of an engagement. 

Union contracts should contain clauses 
covering all these provisions, as their clari- 
fication in advance will contribute to 
smooth operation with a minimum of head- 
aches. In the old days there was consider- 
able labor strife in the theatre world, but 
today’s operations reflect a more friendly 
and cooperative attitude on sides. 
Reaching agreements on all questions in- 
volved in contracts of this nature should be 
mostly a matter of common sense plus an 
appreciation of the economic problems  in- 
volving both parties. 

In addition to their duties on stage, 
houses employing one or more regular stage 
hands usually put certain matters of house 
maintenance under them. Frequently this 
includes taking over the lighting of the 
entire theatre and marquee, and correcting 
minor electrical defects within the scope of 
their training. Certain phases of the 
engineering, such as operation of the air- 
conditioning system, might be made their 
responsibility if there were not a regularly 
emploved engineer. 

Naturally the maintenance of the stage 
equipment is one of the continuing duties 
of the stage hands, and it should be fol- 
lowed through regularly. The manager 
must check to see that there is not too much 
“borrowing from Peter to pay Paul,” leav- 
ing some equipment bare of necessary parts 
so as to supply other equipment. 

Stage management is a field by itself and 
the reader interested in it is directed to the 
many books on stagecraft, many of them 


available through public libraries. 
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Catering to the Youngsters 
At the Drive-In Snack Bar 


Paying special attention to children at 
the refreshment stand is considered a 
most important phase of ‘‘good public 
relations’’ at the Raleigh Road Drive-In 
at Fayetteville, N. C. Here is how they 
carry out the slogan, ““Where Children 
Are Catered To, Not Hollered At!” 


By E. Y. STAFFORD 


District Supervisor for 
H. B. Meiselman Theatres, Charlotte, N. C. 


IN 25 YEARS of 
ing theatres, with the past six spent at 
drive-ins in Miami, Fla., and North Car- 


olina, | have come to realize the extreme 


manag- 


importance of maintaining good public re- 
lations in all phases of theatrical operation. 
This includes the running of the drive-in 
refreshment stand, where it seems to me 
building good will has been neglected in 
a number of vital respects. 

Foremost among these latter is giving 
special attention to children as “customers” 
at the drive-in snack bar. Now it is true 
that many drive-in managers cater to the 
small fry in other ways. In the majority 
of situations, for instance, children are ad- 
mitted free of charge. 
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Children have no difficulty making themselves seen in order to receive service at the Raleigh Road 
drive-in's refreshment stand, as demonstrated above. Behind the counter is E. Y. Stafford, district 
supervisor for H. B. Meiselman Theatres, Charlotte, N. C. who treats the youngsters as ‘customers’. 


many drive-ins, elaborate playgrounds have 
been installed for their enjoyment. 

But very tew, ves, far too tew operators 
have taken the youngsters into considera- 
tion when it comes to the design and opera- 
tion of their refreshment stands, Ask them 


and they'll say: “Those little 


devils! They only cause me trouble, and | 
don’t make a dime off them!” 

If these operators would only stop and 
think, however, they would realize the 
can't half as 


the children and their good will. 


W ithout 
And if 


you're going to count on them for future 


make many dimes 
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Tree stands with candy hanging from the limbs have been found to have a special appeal for youngsters 
at the Raleigh Road. The trees are spotlighted and carry items the younger set particularly likes. 


patrons, you had better count them in now! 
can you do that in regard 
merchandising? Well, for 


And just how 
to retreshment 
one thing you should consider them in the 
actual design of the stand itself. One sec- 
tion of the counter should be low enough 
and 


so that a small child can see over it 


at the same time be easily spotted by your 
attendants. N 
than to send his child to the snack bar and 
wait 20 to 30 


return all 


othing makes a parent angrier 


him to 
fellow 


minutes tor 
little 


then 
because the 
couldn’t make himself seen! 

I'll bet your own counter is too tall for 
to 10 vear olds. The 


doesn’t) lie in 


most answer, ot 
rushing about to 
remodel the entire stand. Heck, just a 10 
foot lowered with a swuny 
over it reading “Kiddie would 
do the trick. And if you do this you will 
make a lot of kids feel they are 


COUTSC, 


section sign 


Counter” 


wanted 


in your refreshment building and mothers 
and dads will consider you thoughtful. 
Another means of pleasing the young 


sters is to merchandise certain candies or 
other products with displays especially de- 
For instance | 
“candy 

which 
limbs, 


signed for their interest. 


arranged what I call trees.” 
two small trees 
candy from their 
lighted and carrying items the kids zo for. 

Then, too, 


have 
‘These are have 
hanging spot- 


could) decorate your 
like an ice 
There are any number of such 


the small fry talking 


you 


“Snow cone’ machine cream 
mountain, 
ways 
about your refreshment stand. 

Sure, | will grant you won’t make too 
much profit out of the items stocked just 
for the kids. But in the long run you will 


gain more good will than your cash regis 


you can get 


ters could ever hold. 
In addition to the consideration of chil- 


dren at the refreshment stand there are 
other ways of building good public rela- 
tions there. One of these is in regard to 
Don't try to make a world’s fair 
out of your operation by charging prices 
that are too high! I have noticed some 
mighty “big” theatre operators becoming 
too selfish about this. 


prices. 


Nobody denies you the right to a reason- 
able mark-up. But learning early just 
where to stop in your prices is mighty 
Folks don’t mind paying a 
reasonable price for your merchandise, but 
they are going to shy away from the fel- 
low who persists in being 


important. 


away out of line. 
HANDLING CAR SERVICE 


And, in regard to public rela- 
tions in refreshment operation, there is the 


finaliy, 


matter of providing car service to patrons. 
While this practice can much 
extra revenue, it will also cause complaint 
unless properly handled. 

Every location, of course, offers different 
problems. Here I have found a system that 
works well and pleases the patrons at the 
same time. I have four attendants who 
work the field each night, two on each side. 
Just before the newsreel | 
trailer 


bring in 


run a_ short 
announcing that car service is avail- 
able to patrons desiring it. They are in- 
formed that all they have to do is to turn 
on their parking lights, and the attendant 
will come for their order. 

We do not allow the boys to approach 
any car unless the parking lights are turned 
on. In this way no one is annoyed by horns 
blowing or lights blinking. ‘The boys work 
and do pretty well— 
particularly during the summer months. 

Incidentally, during 
period, we 


on a commission 


our intermission 
use a combination retreshment 
selling trailer with a clock trailer. The 
clock trailer has been cut in halt, making 


it of 5 minutes duration. It works, too! 


In conclusion let me repeat the point 
that is most important in public relations 
at the drive-in. That concerns the children 
Don't forget them and they won’t 


forget you or vour theatre! 


The full length of the Raleigh Road's refreshment counter 
is shown at left, with Mr. Stafford standing in front. As 
part of the drive-in's program for children a free Easter 
egg hunt was held recently and promoted as shown below. 


G6 HUNT 
Kal 


DRIVE 


THEATRE 


WFAY DENS 
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1920 Wyandotte St., 
Kansas City 8, Mo. 


Dont Miss Big Profits! 


MAIL THIS COUPON TODAY! 


MANLEY, INC. 
Dept. MPH-553 
me 1920 Wyandotte St., Kansas City 8, Mo. 


[_] Please have a Manley representative call right away. 

[-] Send complete information on the new Manley 
“ICE-O-BAR.” 

Address 


Serves 1500 Ice Cold Drinks 
As Fast As You Can Draw Them! 
Simplified Design Minimizes Service Problems! 


Here is the drink machine you asked for...the revolutionary, new 
Manley “ICE-O-BAR.” 

Now you can handle large crowds...meet peak period demands... by 
serving cold drinks just as fast as fwo operators can draw them! Now you 
can be sure every drink will be ice cold—whether you draw one drink or 
1000! Now you can forget all troublesome, expensive service problems! 

Manley developed the “ICE-O-BAR” to meet recommendations made 
by hundreds of concession and fountain operators like you. That's why 
you can be sure the “ICE-O-BAR” has all the advantages you want in a 
drink machine. 

The “ICE-O-BAR” guarantees ice cold drinks during peak rush periods. 
A double-action icemaker coil builds up a 4-inch bank of ice.. reserve 
cooling for more than 1000 drinks. Operating the special water circulator, 
the “ICE-O-BAR” will cool this volume on continuous draw. This capacity 
is based on 80-degree incoming water, With 65-degree water, the “ICE-O- 
BAR” will serve more than 1500 ice cold drinks just as fast as two operators 
can draw them! 

The “ICE-O-BAR” is also unparalleled for easy operation and service. 
Never before has such simplicity and efficiency been developed in a bev- 
erage dispenser. Any local refrigeration man can easily install and service 
the “ICE-O-BAR” because of its uncomplicated design and use of standard 
parts. Operating the “ICE-O-BAR” is just as simple as pouring a glass of 
water. Pre-cooled syrup is gravity-fed...syrup pans are quickly refllied 
from the top. 

The sensational Manley “ICE-O-BAR” is equipped with stainless steel 
faucets ... can be fitted for any desired combination of carbonated or plain 
water, for two or three flavors. Features easy-to-clean, white, baked-on 
enamel... formica top. Overall dimensions: 3312” wide, 45” high, 24” deep. 

Make sure you're ready for thirsty summer crowds. Don’t delay. Send 
in coupon... right now . . . for complete details on the new Manley “ICE- 
O-BAR"—the best drink machine ever made. 


Ge 
at 
| 
| / 
| 
ae 


“ip A drive-in) snack bar 
is properly and advertised to 
theatre patrons, you can easily average 75‘ 
of the gate, and even more at times.”” “This 
is the conviction of Mrs. Jane Harris, re- 
freshment stand manager and cashier for 
the theatre, a Bearden 
Theatres’ operation, owned by W. O. 
Bearden and J. B. Beeson, and located 
four miles west of El Paso, Tex., on the 
Mesa Highway. 

Mrs. Harris originally gave her appraisal 
in replying to Berrer ‘THEATRES’ survey 
of vending practices conducted early this 
vear. That 75‘¢ figure is such an ambitious 
one, and speaks so well for the way the 
Fiesta’s snack stand is conducted, that we 
asked Mrs. Harris to tell about her meth- 
ods of operation. In doing so she gave 
much credit for favorable results to her 
husband, Bob Harris, who as manager of 
the Fiesta ‘naturally has a big interest in 
the snack bar.” 

To both of the Harrises the drive-in re- 
treshment building is not “just a place for 
us to serve food.” They liken it to the 
lobby of an indoor theatre as a place for 
meeting and becoming acquainted with 
their customers. “Either my husband or | 
try to be present there at all times,” Mrs. 


managed 


Fiesta Drive-in 


efreshment operators can 


reach that figure through proper management 


and advertising, declares Mrs. Jane Harris of 


the Fiesta drive-in at El Paso, Tex. Here she 


tells of the methods she uses in merchandis- 


ing, purchasing and service for that operation. 


i} 


The cafeteria system has been found to have a number of exceptional advantages for speedy 


and efficient service at the Fiesta drive-in. 


Mrs. Jane Harris, manager and cashier, is shown 


above standing in front of the counter with her husband, Bob Harris, manager of the drive-in. 


Harris says, “to carry out this purpose.” 

The method of service used at the Fiesta 
is cafeteria style. The most popular item 
is. frankfurters, the brand 
Armour and Company's. ‘Vhe intermission 
trailers provided by that company have 
quite successful 


and used ts 


proved promoting 


The outside rail in the Fiesta's cafeteria is far enough from the counter to permit customers 
to pass one another, and this helps also to speed service. The Harrises’ son, Jim, is shown enjoy- 


ing a snack at left above. 


BETTER THEATRES SECTION 


sales of refreshments, Mrs. Harris reports. 

Other merchandise sold ham 
burgers, popcorn, Sno-cones, candy, three 
cold) drinks (Coca-Cola, 
orange), coffee, hot chocolate and cigarettes 
In addition a complete foun 


includes 


root beer and 
and cigars. 
tain service is offered, featuring cones, dixie 
cups, sodas, malts, milk shakes and_ five 
flavors of sundaes. “We 
says Mrs. Harris, ‘because it 
We make a 
very rich cream for the cones, etc., but can 
make it with less butterfat for malt cream.” 


make our own 
ice cream,” 


is more profitable that way. 


EMPHASIZING QUALITY 


First consideration is given at the Fiesta 
“We 


serve only the best and most popular brands 


to the quality of merchandise sold. 


of merchandise,” says Mrs. Harris, adding 
that 
that doesn’t move fast we discontinue, 


“we keep a close check and anything 
We 
try to serve things that make the most profit 
but 
the most and best for his money,” 


at the same time give the customer 


And in merchandising the food she puts 


an emphasis on three qualities : attractive 


displays, speedy service cleanliness. 


“The more a customer can see, the more 


(Continued on page 73) 
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DO THEATRE patrons ob 
ject to paying an extra penny or two tor 
regular ‘“‘nickel-size” and ‘‘dime-size” candy 
bars? Operators of other candy retail out- 
lets, particularly at newsstands, have found 
a resistance among their customers to bars 
priced at 6¢ or 7¢ and 11¢ or 12¢. As a 
result, many of them have not been able to 
take advantage of this means of adding to 
their profits on candy. 

That this same reluctance to pay the 
increased price does exist among theatre pa- 
trons, too, is evidenced in results of BETTER 
‘THeatre’s fifth annual survey of refresh 
ment vending, reported on in detail in the 
1953 Berrer PHearres Guipe, published 
in’ March. 


of the theatres polled have not adopted the 


‘The survey showed that 75% 


practice of so raising the price of candy 
bars. And many of the theatre operators 
responding took special note of the subject. 

Speaking for the majority was a manager 
in Cornell, Mass., who said that ‘Selling 
dime bars for 11¢ does not make for good 
will. It hurts gross sales rather than in- 
creasing the gross from the extra penny 
revenue,” 

And an operator in Washington, D. C., 
who experimented with the increased price 
found that when he went 
back to the straight nickel and dime charge. 
“We have found that customers often pur 
instead of one when the 


sales doubled 


chase two. bars 
price is 5¢ and 10¢,” he said. 

Similar experience was recounted by the 
owner of a large theatre in Chicago. “‘l 
lost business from the increase in 10¢ candy 
bars. Many of my customers began bring 
ing in their own,” he said. 


REMOVING PRICE LABELS 


In contrast to this attitude, the publica- 
Industry 
survey it conducted that many theatre op- 


tion Cand recently found in a 


erators have appealed to candy manufac- 
turers to eliminate the price label from their 
wrappers for the theatre trade. Vhe pub 
lication found further that some manufac- 
this with thei 


already doing 


turers are 
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Candy Wrappers without 10¢ Label 
Planned for Benefit of Theatres 


of their patrons object to paying 11 and 12 cents for the “large size” candy bars 


dime-size candy bars and that others plan 
to do so in the future. 

With the exception of theatremen, this 
report stated, all candy sellers, including 
jobbers, vending machine operators, inde- 
pendent retailers and chain store executives, 
prefer to have the price marked plainly on 
the product. As a concession to the the- 
atres, however, most companies will make 
a second wrapper bearing the legend “Large 
Size” (or something similar) instead ot 
the price. 

A list of dime-size bars labeled /arge 
size, but without price marking on the 
wrapper when sold to theatres has been 
compiled by Lawrence F. Kerski, manager 
of the Merchandising Corporation, Mil- 
waukee, who has been one of the leaders 
in the theatre candy field working for the 
omission of price tags on wrappers. Almost 
all the bars he has listed do have a dime 
price marking as wrapped for sale else- 
where. Mr. Kerski’s list, as published in 
Candy Industry, follows: 

Almond Joys and Mounds (Peter Paul) ; 
Baby Mints and Milk Duds (Holloway) ; 
Bit-O-Honey (Schutter); Baby Ruth and 
Butterfinger (Curtiss) ; Cadbury Fry Dark 
and Fry Milk (Cadbury Fry); Chocolate 
Chew Ets (Goldenberg) ; Chocolate Cov- 
ered Wafers (Neece) ; Clark Bar (Clark) ; 
Chlorophyll Mint (F & F); Hershey 
Almond and Plain (Hershey); Jordan 
Almond (Banner) ; Jujyfruits (Heide). 

Also Kit Kat Bar (Drake); Lemon 
Drops (Lusk); Malted Milk Balls and 
(Johnson); Nestle Crunch 
(Nestle); Pine Brothers Cough Drops 
(Litesaver); Pom Pom and Coconut 
(Welch); Terry Mints (Terry); Vicks’ 
Cough Drops (Vick); Wagon Wheels 
(Melster) and Wayne Buns (Wayne). 

A number of the bars appearing on the 
above list were named by theatre executives 
responding to Berrer ‘Heatres’ refresh- 
ment survey as being among their ten “best- 
sellers.” The executives were also asked to 


Powerhouse 


give the price at which they sell these bars, 
and the following list comparing the per- 
centage of those selling at 10c with those 


Q But survey of refreshment operators shows many 


selling at lle 12¢ indicates that most 
theatres still retain the dime price. 


Sell at 
Sell at 10¢ 1l¢or12¢ 

Almond Joy 76%, 24% 
Baby Ruth 
Butterfinger . 23% 
Clark Bar .. 61% 39% 
Hershey .... 777, 23% 
Jordan Almond 75% 25% 
Mounds 80% 20% 
Milk Duds 75% 25% 
Nestle's Bars 86%, 14%, 
Terry Mints 90%, 10% 
Wayne Buns 75% 25% 


A number of the bars appearing on the 
list are offered in two sizes—small (5c) 
and large (10c). When a further compari- 
son is made, based on the Berrer THEA- 
TRES’ survey, as to which size is offered by 
the larger number of theatres, the small 
size is found to be in the majority in most 


Cases. 
Sell at 5¢ Sell at 10¢ 

Baby Ruth 63% 3775 
Butterfinger 737, 277, 
Clark Bar 78%, 22% 
Hershey 63% 37% 
Jujyfruits W% 9% 
Milk Duds 52% 48%, 
Nestle's Bars 63% 
Terry Mints 50% 50% 


15¢ ITEMS SELL WELL 


A further phase of the Candy Industry 
investigation dealt with the sale of 15c 
candy items in theatres. “At least one of 
these items sells better than some dime 
bars,” the report said, “and even 25c¢ units 
have a market in this special outlet.” 

This theory is also substantiated by one 
of the respondents to the Berrer ‘THEA- 
TRES’ poll, who wrote that he is in favor 
I find there is 
One 


“of many more 15c items. 
little sales resistance against them. 
that we sell currently is just as popular as 
most dime bars.” 

And a theatre owner in Junction City, 
Kan., believes the candy companies are 
making a mistake in not putting out a “25c 
to the 
retailer. Ones we are able to get sell well.” 


bar with a cost not to exceed 50% 
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ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 


I—Adler Silhouette Letter Co... . 48 
Changeable letter signs: Front lighted panels ‘tor 
drive-ins (1A), back-lighted panels (iB), and 
changeable letters (iC). All dealers. 


63—American Playground Device Co. 61 


Drive-in playground equipment. Direet. 


2—American Seating Co wax 6 
Auditorium seating. NTS and direct. 


3—Ashcraft Mfg. Co., C. S. 3rd Cover 
Projection are lamps (3A), rectifiers (3B). Unrafili- 
ated dealers. 


4—Automatic Devices Co. 14 


cutele controls and tracks. Unaffiliated dealers and 
iree 


5—Ballantyne Co., The...... ee 
interlocks (SA), selsyn motors. (5B), kit 
(5C). Dealers: 1, 4, 7, (9, 20, 21, 32, 35, 43, 
66, 70, 77, 80, 93, 105, 113, 116, 125, 133. 


6—Bausch & Lomb Optical Co.... 65 
Projection lenses. Direct and branches and dealers 
in all principal cities. 


7—Berezny Engineering & Mig. Co 48 


Drive-in car counter. Direct 


8—Canada Dry Ginger Ale, Inc. ... 45 
Soft drinks (8A), beverage dispensers (8B). Branches 
in principal cities. 


9—Carbons, Inc. . 15 


Projection carbons. Franchise ‘dealers. 


10—Century Projector Corp.......... 18 
Projectors (10A). sound systems ‘(10B). Dealers: 
2, 7, 0, ‘7, 22, 26, 32, 35, 39, 40, 44, 54, 57, 63, 
nH 70, 72, 82, 86, 88, 96, 98, 99, 109, 112, 115, 


11—Coca-Cola Co., The.... .2nd Cover 
Soft drinks (IIA), dispensers (11B). " Branches in 
principal cities, 


12—Concession Supply Co............. ae 


Distributors, 


13—Connolly, Inc., J. E... 


Frankfurter grills. Direct. 


14—Continental Electric Co. 
Rectifier tubes. Direct. 


15—Dawo Corp. 


in-car speakers. Direct. 


16—Dayton Safety Ladder Co. 


Ladders. Direct. 


17—Eprad 


In-car speakers. Unaffiliated dealers. 


18—F & Y Building Service, The 


Architectural design and building service. 


19—Forest-Harrison, Inc. 
Rectifiers. Direct. 


20—General Register Corp. 
Admission control system (20A), ticket issuing ma- 
chines (20B). Unafhiiated dealers. 


21—Goldberg Bros. 18, 48, 
Box-office speaking tube (21A), film rewinders (21B), 
sand urns (21C). Unaffiliated dealers and direct. 


22—GoldE 
Portable color spotlight. il 


23—Griggs Equipment Co. 


Auditorium chairs. Direct. 


24—Helios Bio Carbons, In 


Projection carbons, Direet. 


25—Heyer-Shultz, Inc. 


Metal projection are reflectors. Dealers marked * 
and NTS. 


Reference Adv. Reference 
Number Page Number 


26—Heywood-Wakefield Co. 57 47—Robin, Inc., J. E.... 


Auditorium chairs. Unaffiliated dealers and direct. Motor-generators. Direct. 


27—Ideal Seating 26  48—S, O. S. Cinema Supply Corp 
Auditorium chairs (27A), drive-in stadium seating Distributors. 
(27B). Unaffiliated dealers. 
49—Spacarb, Inc. 


28—Indiana Cash Drawer Co.. 43 Boverage dispensers. Direet. 
Cash drawer for drive-in concession ‘sales. Direct. 
50—Sta: Co. 


Projector Corp...... .4th Cover ‘steamer and bun warmer. Direct. 
Complete projection and sound systems. NTS. 
. 51—Strong Electric Corp., The 
30—Kliegl Bros. 67 Projection, are lamps 
Theatre lighting equipment. Direct. Dealers: |, 2, 4. 7, 8. 12 
20, 21, 22, 24, 
) , 42, 44, 46, 4 9 
31—Koiled-Kords, Inc. 23 37, 38, 50, 60, 62, 68. 64, 66, 
Self-coiling cords for in- car speakers. All dealers 77, 78, 79, 80, 81. 84. 
and Graybar Electric Corp. 101, 103, 105, 106, 107, 09, 
115, 116, 117, 118, 119, 125, 129, 130, 131. 
32—Kollmorgen Optical Corp...... . 14 132, 133. 


Projection lenses. NTS and all dealers. 52—Supurdisplay, Inc. 


33—LaVezzi Machine Works 68 — (52A),. popeorn container (52B). 
rect, 
Projector parts. All dealers. 
53—Telephone Answering & Recording Co. 
35—Manley, Inc. Automatic telephone answering equipment. Direct. 


Soda fountain. Offices in principal cities. 
4—Theatre Seat 
Decorative wallpaneling. Direct. 
55—Vallen, Inc. 


37—Master-Kraft Fixture Co. Curtain controls and tracks. Direet. 


Custom-made refreshment counters. Direct. 
56—Vocalite Screen Corp... 
38—Motiograph, Inc. . Projection screens, Direct. 
In-car speakers (368A), motor-generators (488), sound 
systems (38C), projection are lamps (38D), Trad 57 W Si S | 
—Wagner Sign Service, Inc. 
televiclon. dealers. letter signs: Front lighted panels for 
drive-ims (57A); back-lighted panels (578); and 
39—National Carbon Co., Inc. changeable letters (570). Dealers: 8, 10, 13, 


Projection carbons. All dealers. 3 . 17, 21, 23, 24, 25, 26, 28, 20, 30, 32, 
» 4, 42, 43, 44, 54, 56, 57, 59, 60, 


_— i i . . 67, 69, 70, 72, 73, 74, 75, 77, 79, 80, 

40—National Super Service Co., Inc. 86, 91, 92, 98. 100, 101, 104, 107, 108, 109. 

Vacuum eleaners. All dealers. tes 115, 116, 119, 120, 122, 123, 125, 129, 131 and 
NTS Detroit. 


41—National Theatre Supply. 
Distributors. ad 58—Wenzel Projector Corp. 
24-inch magazines (586A), 23-inch reels (588), pro- 
42—Poblocki & Sons jector heads (58C). Unaffiliated dealers. 
Drive-in projection screen, NTS and direct 
‘ 59—Westrex Corp. 
43—Prestoseal Manufacturing Foreign all 


Film splicers. Direct. 
60—Whitney-Blake Co., The 
44—Radio Corp. of America ree th Non-conduit speaker system cable for drive-in thea- 
In-car speakers. Dealers marked *. tres. Distributors: Graybar Eleetrie Corp. 


45—Raytone Screen Corp...... ; 61—Williams Screen Co. 


Projection sereens. Uaemilated dealers. Projection screens. Direct. 


46—RCA Service Co.... 26 62—Wrigley, Jr. Co., Wm.. 


Projection and sound maintenance service. Chewing gum. Direct. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 
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Theatre Supply 


ALABAMA 

i—Queens Feature Servies, (912%, Merris Ave., Birmingham. 
ARIZONA 

2—Girerd Theatre Supply, 682 W. Van Buren Phoenix. 
ARKANSAS 


1021 Grand Ave., 


3—Theatre Supply Co., ort Smith. 
1008 Main 8t., Reck. 


4—Perria Theatre Bupply. 
CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 & Vermont Ave.* 
National Theatre Supply, 196) & Verment Ave. 
7—Pembrex Theatre Supply, 1960 8. Verment Ave. 
&—B. F. Shearer, (964 & Verment Ave. 
San Francisco: 
National Theatre Supply. 255 Golden Gate Ave. 
o—Preddey Theatre Supplies, 187 Geidea Gate Ave. 
10- -B. F. Shearer, 243 Golden Gate Ave. 
~Westera Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
National Theatre Supply, St. 
13—Service Theatre Supply, 2 
14—Westera Service & 8 way.” 
CONNECTICUT 

New Haven: 
National Theatre Supply, 122 Meadow 
DISTRICT OF COLUMBIA (Washington) 
15——-Grient & Sons, 925 New Jersey Ave., we 
16—Ben Lust, 100! New Jersey Ave, N. W 
FLORIDA 


17—Joe Hornstein, 714 N. E. ist 


18—Southeastern Equipment, 206 E. Bay 
1%—United Theatre Supply, 110 Frankila Tampa. 
20-—United Theatre Supply, 829 W. Flagier &t., Miam!.* 
GEORGIA 
Albany: 
2!|—Dixie Theatre Service & Supply, 1010 N. Slappey Dr. 
Atianta: 
22—Capital City Bupply, 161 Walton &t., 
er Theatre Supply, 167 Walton St., 


Southeastern Theatre Equipment, 201- St., N. 
wil Kin Theatre Supply, 301 North Ave., N. E. 


ILLINOIS 

Chicago: 
25—Abbett Theatre & Wabash Ave.* 
26—G. 0. Anders Co., 317 8. Sangamon 8t 


°7——-Gardrer Theatre Service, 1235 8. Wabash Ave. 
28—-Movie Supply, (318 8. Wabash Ave. 

National Theatre Supply, 1325 8. Wabash Ave. 
INDIANA 


Evansville: 
20—Evaneville Theatre Supply, 2900 E. Chandler Ave. 


Indianapolis: 
30-—Gor-Bar, ine., 442 N. Iilinols St. 
31--Mid-Weet Theatre Supply Company, 448 N. St.* 
National Theatre Supply, 436 Illinois St. 


Des Moines: 
52—Des Moines Theatre Supply, 112! High St. 
National Theatre Supply, 1102 High 6t. 
KANSAS 


Wichita: 
83—Southwest Theatre Equipment, P. 0. Bex 2138. 


KENTUCKY 


Louisville: 


34—Falls City Theatre Equipment, 427 8. Third St. 
35—Haddes Theatre Supply, 208 ard St. 


LOUISIANA 


New Orleans: 
36—Hedges Theatre Supply, 1309 Cleveland Ave. 
37—Jehncon Theatre Service, 223 ul St. 
National Theatre Supply, 220 8. Liberty 
38—Southeastera Theatre Equipment, 214 Liberty S8t.* 
Shreveport: 
39—Alon Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
40—-J. F. Dusman Co., 12 East 25th S 
National Theatre Supply, 417 St. Paul 


MASSACHUSETTS 


Boston: 
41—Capitol Theetre Sepely. Piedmont 
42—Joe Cifre, 44 Winehes 
43—Independent Theatre "28 Winchester St. 
44m weetts Theatre Equipment, Piedmont St. 
Naticoal Supply, 37 Winchester St 
45—Standard Theatre poly, 78 Broadway. 
46—Theatre Service & Supply, 30 Piedmont St. 


MICHIGAN 


ply, 208 W. Monteaim St. 

heatre Supply, 214 W. Montcalm St. 
49—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave 


50—Unpited Theatre Equpiment, (06 Michigan St., N. W. 
Grand Rapids: 
5!—Risgeld Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


Tate 
52—Elllott T Equipment, 
53—Fresoh Theatre Supply, Currie Ave.* 
National Theatre Supply, 56 Glenwood Ave. 
55—Westera Theatre Equipmeat, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 
56—Missour! Theatre Supply, 
National Theatre Supply, 223 W 
57—Shreve Theatre Supply, 217 
56—Stebbime Theatre Equipment, Wyandette St. 


St. Louls: 
59—MeCerty Theatre Supply, 3330 Olive St. 
Theatre Supply 3212 Olive St. 
Leule Supply Ce., 3310 Olive St.* 
MONTANA 
6!—Mentama Theatre Supply, Missoula. 
NEBRASKA 


Omaha: 
62—Ballantyne Ce., 1712 Jackson St. 
National Theatre Supply. 1610 Davenport St. 
€3—Quality Theatre Supply. 1515 Davenport St. 
64—Weetern Theatre Supply, 214 N. St.* 
NEW MEXICO 


110 Ave. 


st.° 


65—Easters Now Mexice Theatre Supply, Box 1009, Clovis. 


NEW YORK 
Albany: 
66—Alb. Theatre Supply, 443 WN. Pearl. 
National Theatre Supply, 962 Broadway. 
Aubarn: 
67—Aubern Theatre Equipment, § Court St. 


Buffalo: 
68—Beeker Theatre Equipment, 402 Peart St. 
66—Eastern Theatre Supply. 8t.* 
National Theatre Supply, 496 Pearl 8 
70—Perkine Theatre 505 Peart St. 
71—United Projector & Film, 228 Franklin 8t. 


[Canadian dealers and Foreign Distributors are listed on page 74} 
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Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


New York City: | 
72—Amusoment Supply, WwW. 4th St 
73—Capitel Motion ang Supply, 630 Ninth Ave.* 
74—Crown Motion Picture Supplies, 354 W. 44th St. 
75—Joe Hornstein, 630 Ninth Ave. 
National Theatre Supply, 356 W. 44th St. 
76—8.0.8. Cinema Supply, 602 W. 52nd St. 
77—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
78—Central N. Y. Theatre Supply, 210 N. Sailea St. 
NORTH CAROLINA 


Charlotte: 
79—Bryant Theatre Supply, 227 S$. Church St. 
60-—Charlotte Theatre Supply, 116 Poplar. 
8i—Dixie Theatre Supply, 213 W. 3rd e. 
National Theatre Supply, 304 8. Church & 
62—Southeastern Theatre Equipment, 209 Poplar St.* 
63—Standard Theatre Supply, 219 _ Church St. 
64—Theatre Equipment Co., 220 S. Poplar St. 
85—Wil-Kin Theatre Supply, 229 8 Chureh St. 
Greensboro: 
86—Standard Supply. Washington St 
67—Theatre Suppilers, 304 8. Davie St. 
OHIO 


Akron: 
88—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
89—-Mid-West Theatre Supply, 1638 Central 
National Theatre Supply, 1657 Central — 
90—Theatre Equipment Ce., 1714 Legan S$ 
Cleveland: 
Natlonal Theatre Supply, 2126 Payne Ave. 
91—Ohio Theatre Equipment, 2108 Payne Ave. 
92—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
93—American Theatre Equipment, 165 N. High St. 
94—Mid-West Theatre Supply, 662 W. Third Ave. 


, Dayton: 
Dayton Theatre 111 Velkenand St. 
Supply, 627 Salem Ave. 
Toledo: 


97—American Theatre Supply, 439 Dorr St. 
98—Theatre Equipment Co., 1206 Cherry St. 
OKLAHOMA 

Oklahoma City: 
99—Century Theatre Supply Co., 20 N. Lee St. 
(00—Howell Theatre Supplies, 12 8. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
(01—Oklahoma Theatre Supply, 628 W. Grand Ave.* 


OREGO 
Portiand: 
{02—Modern Theatre Supply, 1935 N. W. st.* 


103—Portiand Motion Picture Suoply. 916 19th st. 
104—B. F. Shearer, (947 WN. K earn 
105—Theatre Utilities supply,” (987 N. W. ‘hove st. 
106—Inter-State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 

Philadelphia: 
107—Blumberg Bros., 1305-07 Vine St.* 


National Theatre Supply Ce., 1225 Vine St. 


Pittsburgh: 
108—Alexander Theatre Supply, 84 Van Bramm 8t.* 
109—Atias Theatre Supply, 402 Miltenberger St. 
Theatre Supply, 1721 Blvd. of Allies 

110—Superior Motion Picture Supply, 64 Van Bramm St. 

Wilkes Barre: 
1i11—Vineent M. Tate, 


RHODE ISLAND 

112—Rhode Island Supply, 357 Westminster St. Providence. 
SOUTH DAKOTA 

113—Amerloan Theatre Supply, 316 8. Main St., Sioux City. 
TENNESSEE 


Memphis: 
114—Monareh Theatre 492 8. 
National Theatre Supply, 42 8. Secon 
115—Tri-State Theatre Supply, 318 8. St. 


TEXAS 


Dallas: 
''6—Hardin Theatre Supply. 714 South Hampten Ra. 
117—Herber Bros., 408 arwood St 
118—Modern Theatre Equipmeat, St. 
Theatre Supply, 300 H 
119—Southwestern Theatre Eeulpmest, Jackson 8t.* 
Houston: 
!20—Southwestern Theatre Equipment, 1622 Austin 
San Antonio: 
121—Alamo Theatre Supply, 1303 Alametee 
UTAH 
Salt Lake City: 
122—Intermountain Theatre Supply, Seuth 
123—Serviee Theatre Supply, 20 First 
(24—Western Sound & Equipment, 264 E. First 
VIRGINIA 
125—Nortolk Theatre Supply, 2700 Celley Ave, Nerfeth. 
WASHINGTON 
Seattle: 


126—Amorican Theatre Supply, 2300 First Ave., 
Theatre Equipment Co., 2224 
128-—Modern Theatre Supply, 2400 Third Ave.* 


1620 Wyoming Ave., Ferty-Fert. 


Theatre Supply, 2319 Seeond Sst. 
129-—-B. F, Shearer, 2318 Second Ave. 
WEST VIRGINIA 
130—Charieston Theatre Supply, 506 Lee St, Charleston. 
WISCONSIN 
Milwaukee: 


705 W. Clybeurs 8t.* 
1027 N. Eighth 8t. 
& Sepely, 64; Sevesth Ot. 


| 
Detroit: 
| 
: 
= 
131—Manhardt Ceo 
National Theatre Su 
132—Ray Smith, 710 
1838—Theatre Equipe 
> 


CLASSIFIED DIRECTORY OF 


SUPPLIES 


BEVERAGES 


Bireley’s, 1127 North Mansfield, Los Angeles, Calif. 

CANADA DRY GINGER ALE, INCORPORATED, 
100 Park Avenue, New York, N. Y. See page 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. Second Cover. 

Dad's Root Beer peveey, 2800 North Talman Ave- 
nue, Chicago 18, III. 

Delaware Punch Company of America, San Antonio 


Tex 

Doctor Pepper Company, 429 Second Avenue, Dallas 
2, Texas. 

te Company, 1478 Market, Chattanooga 8, 
enn. 

The Grapette Company, Incorporated, 112 E. Grin- 
stead, Camden, Ark. 

— & Green, Inc., 2000 Providence, Houston, 
ex. 

Green Spot, Inc., 1501 Beverly Boulevard, Los 
Angeles, Calif. 

Charles E. Hires Company, 206 S. 24th Street, Phila- 
delphia 3, Pa. 

Mission Dry Corporation, 5001 S. Sota Street, Los 
Angeles, Calif. 

National Fruit Flavor Company, Inc., 4201 Girod, 
New Orleans 6, La. 

Nehi Corporation, 10th & 9th Avenues, Columbus, Ga. 

Nesbitt Fruit Products, Inc., 2946 East 11th, Los 
Angeles 23, Calif. 

Orange Crush Company, 318 W. Superior Street, 
Chicago 10, IIL 

a ie Company, 1931 W. 63rd Street, Chicago 

Pacific Citrus Products Company, P. O. Box 392, 
Fullerton, Calif. 

Pepsi-Cola Company, 3 W. 57th Street. New York. 

Red Rock Bottlers, Incorporated, 901 W. Peachtree, 
Atlanta, Ga. 

Rich Maid Products Company, 1943 West Highland 
Avenue, San Bernardino, Calif. 

Richardson 1069 Lyell Avenue, Roch- 
ester 3, 

Syrup 255 Freeman Street, Brook- 
yn, 

Seven-Up Company, 1316 Delmar, St. Louis, Mo. 

The Squirt Company, 202 S. Hamilton Drive, Bev- 
erly Hills, Calif. 

Doctor Swett’s Root Beer Company, Incorporated, 
134 S. LaSalle Street, Chicago, Ill. 

Tru-Ade, Incorporated, 20 N. Wacker Drive, Chi- 
cago 6, Ill. 

James Vernor Company, 239 Woodward Avenue, 
Detroit, Mich. 

The Welch Grape Juice Company, Westfield, N. Y. 

Wonder Orange Company, 223 W. Erie, Chicago, II. 


BEVERAGE DISPENSERS 


Anderson & Wagner, Incorporated, 14715 South 
Broadway, Gardena, Calif. 

Automatic Products Company, 250 West 57th Street, 
New York 19, N. Y 

Bastian-Blessing Company, 4201 Peterson Avenue, 
Chicago 30, IIL 

Bert Mills Corporation, 400 Crescent Blvd., Lombard, 
Ill. (coffee) 

test Products Company, 220 West Addison Street, 
Chicago 18, Ill (coffee) 

CANADA DRY GINGER ALE, INC., 100 Park 
Avenue, New York 17, N. Y. See page 45. 

Carbonaire, Inc., 114 Fern Avenue, San Francisco, 
alif. 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. See Second Cover. 

Cole Products Corporation, 39 South La Salle Street, 

Chicago 3, IIL. 

Dad’s Root Beer, Fountain Service, 2800 North Tal- 

man Avenue, Chicago 18, Ill. 


BETTER THEATRES SECTION 


Listing by Brand Names: 


Candy Bars, 


Drincolator Corporation, 3700 Oakwood Avenue 
Youngstown, 

The Fischman Company, 10th & Allegheny, Philadel- 
phia. Pa. 

Fruit-O-Matic Manufacturing Company, 5. Wilshire 


Blvd., Los Angeles 6, Calif (milk an tices). 

Green Spot, 1501 Boulevard, 
Los Angeles, Cali 

Charles E. Hires _ 206 S. 24th Street, Phila- 
delphia 3, Pa. 

WwW. Inc., 1790 First Avenue, New York 


Knickerbocker Beverage Dispenser, Incorporated, 453 
6th Avenue, New York, ae 

Lunch-O-Mat ¢ corporation of America, 2112 Broadway, 
New York, ". (coffee, milk and sandwiches hot 
ind cold) 

Lyons Industries, 342 Madison Avenue, New York City 

MAJESTIC ENTERPRISES, INC., LTD. 959 
Crenshaw Boulevard, Los Angeles, Calif 

MANLEY, INC., 1920 Wyandotte Street, Kansas 
City 8, Mo. See page 32. 

Mighty Midget Manufacturing Company, 2824 East 

Washington, Phoenix, Ariz 

Mills Industries, 4110 Fullerton Avenue, Chicago, Ill. 

Mission Dry Corporation, 5001 S. Sota Street, Los 
Angeles 54, Calif. 

Modern Refreshers, Inc., 1812 West Hubbard Street 
Chicago, Ill. 

Multiplex Faucet Company, 4319 Duncan Avenue, St. 

uis, Mo. 

Orange Crush Company, 318 W. Superior Street, Chi- 
cago 10, IIL 

Seco a Incorporated, 5206 S. 38th, St. Louis 
16, ° 

Selmix Dispensers, Inc., 28-25 Borden Avenue, Long 
Island City, 

SPACARB, INC., ea Madison Avenue, New York 


16, Y. See page 40. 

STAR MANUFACTURING COMPANY, 6300 St 
Louis Avenue, St. Louis, Mo 

Uniflow Manufacturing Company, Erie, Pa 

West Coast Sheet Metal Works, 935 Venice Boule 
vard, Los Angeles 15, Calif. 


CANDY BARS AND SPECIALTIES 


Fred W. Amend Company, 8 S. Michigan Avenue, 
Chicago, IIL 

Banner Candy Manufacturing Corporation, 700 Liberty 
Street, Brooklyn, N. Y 

Paul F. Beich Company, Bloomington, Ill 

E. J. Brach & Sons, 4656 W. Kenzie, Chicago, III. 

Blumenthal Brothers, Margaret & James Streets, 
Philadelphia 37, Pa. 

=> Inc., Polk & California Streets, San Francisco, 
Cali 

Brock Candy Company, 11 Chestnut street, Chatta- 
nooga, Tenn. 

Bunte Brothers, 3301 Franklin Boulevard, Chicago 
24, Ill. 

Cadbury-Fry, Inc., 261 Broadway, New York 7, N. Y 

Cardinet Candy Company, 2150 Marker Street, Oak- 
land, Calif 

Charms Company, 601 Bangs Avenue, Asbury Park, 


Chase Candy Company, 4230 Gravois Avenue, St. 
Louis 16, Mo 

Cherry Smash Company, Inc., 1401 Lee Highwa 
Arlington, Va 

The D. L. Clark Company, 503 Martindale, Pitts- 
burgh 12, Pa. 

Cook Chocolate Company, 4825 S. Rockwell, Chicago, 
Ill. 

Cox Confection Company, East Boston, Mass 

The Cracker Jack mpany, 4800 W. 66th Street, 
Chicago, IIL 

Curtiss Candy Company, 110! Belmont Avenue, Chi- 
cago 13, IIL. 

Deran Confectionery Company, Incorporated, 134 Cam- 
bridge, Cambridge 41, Mass. 

Drake America Corporation, 20 East 50th Street, New 
York 22, 


Beverages and Chewing Gum widely sold in 
theatres are listed alphabetically by trade name with manufacturers indicated on page 53. 


The Euclid Candy Company of Calif, Incorporated, 
715 Battery, San Francisco 26, Calif 

F & F Laboratories, Inc., 3501 West 48th Place, 
Chicago, Ill 

Gold Medal Candy Corporation, 2857 W. 8th Street, 
Brooklyn, 
Golden Nugget Sweets, Ltd., 1975 Market Street, 
San Francisco, Calif. 
D. Goldenberg, Incorporated, “I’’ & Ontario, Phila- 
delphia, Pa 

H. K = Confections, Inc., 540 39th Street, Union 
City, 

Henry Heide, Incorporated, 313 Hudson Street, New 
York, N. 

Hershey Chocolate Corporation, 19 E. Chocolate 
Avenue, Hershey, Pa. 

M. J. Holloway Company, 308 West Ontario, Chicago 
10, DL 

Hollywood Candy Company, Chestnut & Calumet, 
Centralia, IL. 

A. S. Jaffe Company, 946 East Pico Street, San Fran 
cisco, Calif. 

Walter H. Johnson Candy Company, 4500 W. Bel- 
mont Avenue, Chicago 41, IIL 

Kimbell Candy Company, 6546 W. Belmont, Chicago, 
Ii. 

Klein Chocolate Company, Incorporated, Brown Street, 
Elizabeth, Pa. 

Kontney arte Company, 418 North Clay Street, 
Green Bay, Wis 

— Foods Company, 500 North Peshtigo, Newark, 

J., Chicago, IIL 

Edeer P. Lewis & Sons, Incorporated, 183 Commer 
cial Street, Malden 48, Mass. 

Life Savers Corporation North Main Street, Port 
Chester, N. Y. 

Luden's, Inc., 200 North a Reading, Pa 

Lummis & Company, 148 Delaware, Philadelphia 
6, Pa. 

Lusk Candy Company, 2371 Bates Avenue, Daven- 
port, la 

M, Ltd., 200 N. 12th Street, Newark, N. J 

Marlon Contections Company, 321 West 54th Street, 
New York 19, N. 

Mars, Incorporated, 2019 N. Oak Park Avenue, Chi- 
cago 35, 
Mason, Au & Magenheimer Confectionery Manufac- 
turing Company, P. O. Box 549, Mineola, N. Y. 
National Licorice Company, 106 John Street, Brook- 
lyn, 

Nestle’s Chocolate Company, Main and William Street 
White Plains, N. Y. 

New England Confectionery Company, 254 Massachu- 
setts Avenue, Cambridge 39, Mass. 

Norris Candy Company, Atlanta, Ga. 

Overland Candy Company, Div. of Leaf Brands, 
155 N. Cicero Street, Chicago 15, Ill 

Pearson Candy Company, 108-114 Glenwood Avenue, 
Minneapolis 3, Minn. 

Peter Paul, Incorporated, New Haven Rd., Naugatuck, 
Conn. 

Planters Nut & Chocolate Company, Suffolk, Va 

Quaker City Chocolate & Confectionery Company, 
Incorporated, 2140 Germantown Avenue, Philadel 
phia, Pa. 

Queen Anne Candy Company, Hammond, Ind 

Thomas D. Richardson Company, Atlantic and I, 
Philadelphia 34, Pa. 

Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y. 

Rockwood & gamers 88 Washington Avenue, Brook- 
lyn 5, 

Schutter tied Division, Universal Match Corpora- 
tion, 1501 Locust Street, St. Louis 3, Mo 

Sperry Candy Company, Milwaukee, Wis 

Sweets Company of America, Incorporated, 1515 Wil 
low Avenue, Hoboken, N. J. 

Switzer ‘eanine Company, 612 N. First Street, St 
Louis, 

James O ‘Welch Company, 810 Main, Cambridge, 
Mass 

Wilbur-Suchard Chocolate Candy, Incorporated, 48 

Broad, Lititz, Pa. 


37 


$2 
LEADING SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND 


n Candy Co 
39, I 
George Ziegler Company, 408 West Florida, Milwaukee 
4, is. 


mpany, 4701 Armitage Avenue 


CANDY MACHINES 


Automatic Canteen Co 
Cuicago, 
Belvend Manufacturing Company, 
Avenue, Chicago, Ill 

Arthur H. DuGrenier, Inc., 
hill, Mass 

Mills Automatic Merchandising Corporation, 44-01 11th 
Street, Long Island City, N. Y 

The Kowe Corporation, 
City 

Automatic Candy Corporation, 
Street, New York Cit 

Stoner Manufacturing Corporation 328 Gale Street, 
Aurora, II! 


of America, Merchandise Mart, 
122 South Michigan 


15 Hale Avenue, Haver- 


31 East 17th Street, New York 


259 West 14th 


VER 
l:quipment 
e 


CIGARETTE MACHINES 


Arthur H 
hill, Mass 

The Rowe Cx 
York City 


Haver- 


New 


DuGrenier, Inc., 15 Hale Avenue, 


wporation, 31 East 17th Street, 


DISLAY CASES AND 
COUNTER EQUIPMENT 


Columbus Show Case Company, 850 W. Fifth Avenue, 
Columbus 8, Ohio 

Confection Cabinet Corporation, 234 Central, Newark, 
N. J 

Grand Rapids Equip. gg Monroe 
Avenue, N. Grand Rapids 2, 

INDIANA casn DRAWER shetbyville, 
ind. See page 43. 

MASTER-KRAFT FIXTURE COMPANY, 434 
North Front Street, Ra'timore. "1. See page 39. 

SUPURDISPLAY CORPORATION, Wisconsin 
Tower Bidg., Milwaukee, Wis 

Weber Showcase & Fixture Company 
Boulevard, Los Angeles 54, Calif 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. 


5700 Avaion 


FOOD SERVICE EQUIPMENT 


Acton Manufacturing Company, 
St., Arkansas City, Kans 
food container) 

American Playground 
Ind. (outdoor grills) 


605 South Summer 
(portable, hot or cold 
Anderson, 


Devices Company 


STAR AND CRETORS EQUIPMENT 
FLOSS MACHINES WAFFLE MOLDS 
KIDDIE RIDES BOXES —BAGS 
COLORING POPCORN SUPPLIES 

ICE SHAVING EQUIPMENT 
FOOD STAND EQUIPMENT 


Write for Catalog 


CONCESSION SUPPLY CO. 


3916 SECOR RD., TOLEDO 13, OHIO 


Anderson & Wagner, Inc., 
Gardena, Calif. 

Cinesnax Corporation, 988 Market Street, 
cisco, Calif. (frankfurter bar) 

J. J. CONNOLLY, INC., 457 West 40th Street, 
New York 18, N. Y. (frankfurter and roll grill). 
See page 39. 

Cory Corporation, 221 LaSalle, Chicago 1, Ill. 
brewer). 

Dalason Products Manufacturing Company, 825 West 
Madison Street, Chicago 7, Ill. (frankfurter steamer). 

Dairy Service Company, 100 East Main Street, 
Menominee Falls, Wis. (butter dispenser). 

Doughnut Corporation of America, 393 7th Avenue, 
New York City, N. Y. (doughnut mixer) 

Helmco, Inc., 1215 Fullerton Avenue, Chicago, IIL. 
(barbecue sandwich equipment). 

Hotpoint, Inc., 5600 W. Taylor Street, 
Ill. (deep fryer and roll warmer). 

W. Kestenbaum, Inc., 1790 First Avenue, New York 
28, N. Y. (griddle stand). 

Kneisley Electric Company, 2509 LaGrange, Toledo, 
Ohio. (hot and cold drinks). 

J. C. Pitman & Sons, 711 Broad Street, Lynn, Mass. 
(deep fryer). 

Prince Castle Sales, 121 West Wacker Drive, Chicago, 
Ill. (beverage mixers). 

Pronto Popcorn Sales Corporation, 702 Beacon Street, 
Boston 15, Mass. (frankfurter steamer and dis- 
penser ) 

STAR MANUFACTURING COMPANY, 6300 St. 
Louis Avenue, St. Louis 20, Mo. See page 41. 

Steel Products Company, Cedar Rapids, Ia. (coffee 

Steel Products, Inc., Bank Bldg., 
Rapids. Ia. (coffee brewer) 

SUPURDISPLAY, INC., 3100 Wisconsin Tower 
Bidg., Milwaukee 3, Wis. See page 42. 


14715 South Broadway, 


San Fran- 


(coffee 


Chicago 44, 


427 Guaranty Cedar 


FOOD SPECIALTIES 


Armour & Company, Union Stock Yard, 
Gardena, Calif. (cabinets). 

Blue Jay Products Co., Inc., 36 Bainbridge Street, 
Brooklyn 22, N. Y (biscuits). 

Castleberry’s Food Company, Augusta, Ga. 
barbecue pork). 

Coast Packing Company, 3275 E. Vernon, 
Calif. (potato chips). 

Frito Company, Inc., 2600 Cedar Springs, Dallas, Tex. 
(potato chips) 

Meadors Manufacturing Company, Greenville, S. C 
(biscuits). 

Pronto-Pup, Incorporated, 619 Ist National 
Bldg., Cincinnati, Ohio. (frankfurters). 

National Biscuit Company, 449 West 14th Street, New 
York 10, N. Y. (biscuits). 

Purity Pretzel Company, 38th & Derry Streets, Har- 
risburg, Pa. (pretzels). 

Savon Candy Company, 61 Bridge Street, 
N. J. (French fried potato sticks). 

2929 


Chicago, Ill 


(canned 


Vernon, 


Bank 


Patterson, 


So-Good Potato Chip Company, Gravois, St. 


Louis, Mo. (potato chips). 


GUM, CHEWING 


American Chicle company, Thompson Avenue & Manly, 
Long Island City, 

Beechnut Packing Ramee. 10 E. 40th Street, New 
York, = 


N. 
Clark Bros. Chewing Gum Company, Merchant St., 
N.S. Pittsburgh 12, Pa. 


Frank H. Fleer Corporation, 10th & Somerville, Phila- 


delphia 41, Pa 
WILLIAM WRIGLEY, JR. COMPANY, 410 N. 
Michigan Avenue, Chicago, tll. See page 31. 


ICE CREAM AND FROZEN 
CUSTARD EQUIPMENT 


Anderson & Wagner, Inc., 14715 
Gardenia, Calif. (cabinets) 

Freez-King Corporation, 2518 W. Montrose Avenue, 
Chicago 18, Ill. 

General Equipment Sales, Incorporated, 824 S. W. 
Street, Indianapolis 2, Ind. (ice cream) 
Ioecre amolator Corporation, 3700 Oakwood 

uungstown, Ohio (ice cream) 

La Crosse Cooler Company, 2809 Losy Boulevard, 
South, La Crosse, Wis. (ice cream) 

Mills Industries, Inc., 4110 Fullerton 
cago 39, Ill. (ice cream) 

Multiple Products Company, 225 W. 39th Street, New 
York 18, N. Y_ (cone dispenser ) 

Sweden Freezer Manufacturing Company, 3401 17th 
Avenue, West, Seattle 99, Wash. (frozen custard 
and cone dispenser) 

Swirley Manufacturing Company, 2518 West Montrose 
Avenue, Chicago 18, Ill (soft ice cream) 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. (self-service ice cream cabinet) 

Whirla-Whip, Incorporated, W. O. W. Bldg, Omaha, 
Neb. (soft ice cream) 


South Broadway, 


Avenue, 


Avenue, Chi- 


PAPER CUPS 
— Cup Company, 24th and Dixie Avenue, Easton, 


Lily- “Tulip 
York 17, N. 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York 38, N 


122 E. 42nd Street, New 


Incorporated, 


INC., 1920 Wyandotte Street, 


POPCORN BAGS AND BOXES 
Kansas City 8, Mo. 
NATIONAL THEATRE SUPPLY, 92 Gold Street, 
Oneida Paper Products, 
Boulevard, Clifton, N. J 
95-109 Onderdonk 
Avenue, Brooklyn 6, N. 
SUPURDISPLAY CC RPCRATION, Wisconsin 
The Best Foods, Incorporated, 1 E. 43rd Street, New 
York, N. Y. 
Kansas 
City, Mo. 
C. F. Simonin’s & Sons, Incorporated, 


MANLEY, INCORPORATED, 1920 Wyandotte Street, 
New York 38, N. 
10 Clifton 
Rex Specialty Bag Corporation, 
Tower Bidg., Milwaukee, Wis. See page 42. 
MANLEY, 
Tioga & Bel 
grade Street, Philadelphia, Pa. 


POPCORN POPPERS 
in mere & Company, 600 W. Cermak Road, Chicago, 


MANLEY, 1920 Wyandotte 
Street, Kansas City, 
THEATRE SUPPLY, 92 Gold Street, 


ork 38, New York. 
STAR MANUFACTURING COMPANY, 6309 St 
Louis Avenue, St. Louis 20, Mo. 
Viking Popcorn Machines, Incorporated 1481 W. 
Washington Boulevard, Los Angeles 1, Calif. 


POPCORN, RAW 


A. B. C. Popcorn Company, 
North Avenue, Chicago, III. 

American Pop Corn Company, Sioux City 6, Iowa. 

Blevins Popcorn Company, 3098 Charlotte Avenue, 
Nashville, Tenn. 

Centra: Popcorn Schaller, Iowa. 

Charles arden & Company, 308 S. Harwood 
Street, Dallas, Tex. 

Dore Popcorn Company, 5913 W. North Avenue, Chi- 
cago, Ill 

Indiana Popcorn Company, Muncie, Ind. 

Interstate Popcorn Company, 1243 S. Wabash Avenue, 
Chicago, Ill. 

MANLEY, 1920 Wyandotte Street, 
Kansas City, 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
York 38, N. 

McCarty Seed pn Evansville, Ind. 

SU PU RDISPLAY CORPORATION, Wisconsin 
Tower Bldg., Milwaukee, Wis. 

Betty Zane Corn Products Company, 640 Bellefontaine 
Avenue, Marion, Ohio. 


Incorporated, 3441 W. 


POPCORN SEASONING 
AND DISPENSERS 


Arlington Edible Oil Products, 38 Yetten Place, Wal- 
tham, Mass. (seasoning). 

Automatic Products Company, 250 West 57th Street, 
New York 19, N. Y. (butter dispenser). 
Best Foods, Incorporated, 1 E. 43rd Street, 

York City, N. Y. (seasoning) 
C. Cretors & Company, 606 W. Cermak Road, 
16, Lil. (butter dispenscr) 
Dairy Service Company, 100 Main 
Falls, Wis. 

E. F. Drew & Company, 5 East 26th Street, 
York City (seasoning). 

Helmco, Inc., 1215 Fullterton 
(butter dispenser) 

MANLEY, INC., 1920 Wyandotte Street, 
City 8, Mo. (cheese seasoning) 

NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York 38, N. Y. (seasoning). 

C. F. Simonin Sons, Incorporated, Tioga, and Bel 
grade Stre Philadelnhia. Pa (seasoning) 

SUPURDISPLAY CORPORATION, Wisconsin 
Tower Bidg., Milwaukee, Wis. (butter dis- 
penser). See page 42. 


New 
Chicago 


East Street, 


New 


Avenue, Chicago, Hl. 


Kansas 


POPCORN WARMERS 
AND DISPENSERS 


Blessing-Hoffman Corporation, 2422 W. Cermak Road, 
Chicago, Ill. (warmer). 

C. Cretors & Company, 606 W. Cermak Road, Chicago 
16, (warmer). 

Servmaster, Incorporated, 1908 S. Vermont 

Avenue, Los Angeles 7, Calif. (warmer). 

MANLEY, INC., 1920 Wyandotte Street, 
City, Mo 

Popcorn Equipment Company, 2004 Broadway, Santa 
Monica, Calif. (warmer). 

Pronto Popcorn Sales, 702 Beacon Street, 
Mass. (warmer and dispenser). 

Queen City Manufacturing Company, 
Street, Cincinnati, Ohio. (dispenser). 


Kansas 


Boston 15, 
1020 Richmond 
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SUPURDISPLAY 
Tower Bldg., Milwaukee, Wis. (warmer). 
West Coast Sneet Metal Works, 935 Venice Boule- 

vard, Los Angeles, Calif. (warmer). 


CORPORATION, Wisconsin 


e 
SODA FOUNTAINS 


Anderson & Wagner, Incorporated, 14715 South 
Broadway, Gardena, Calif. 

Helmco, Inc., 1215 Fullerton Avenue, Chicago, II. 

a game Inc., 1790 First Avenue, New York 

Weber Showcase & Fixture Company, 5700 Avalon 
Boulevard, Los Angeles 54, Calif. 


e 
VENDING CARTS 


Federal Quality Corporation, Atlanta, Ga. 
POBLOCKI & SONS, 2159 S. Kinnikinnic Ave- 
nue, Milwaukee 7, Wisc. 


Walky Service Company, 401 Schweiter Bldg., Wich- 


ita, Kans. 


BRAND NAMES | 


[Addresses of the following list can 
be found by referring to proper classi- 
fication in the preceding directory.] 


BEVERAGES 

BIRELEY'S: General Foods Corporation. 

CANADA DRY (cherry, cream, ginger ale, grape, 
lemon lime, orange, root beer): Canada Dry 


Ginger Ale, Inc. 
COCA-COLA: Coca-Cola Company. 


DAD'S ROOT BEER: Dad's Root Beer Company. 

DELAWARE: Delaware Punch Company of America. 

DR. PEPPER: Dr. Pepper Company. 

DR. SWETT'S: Dr. Swett's Root Beer Company 

GRAPETTE: The Grapette Company. 

GREEN RIVER: Schoenhofen Edelweiss Company. 

GREEN SPOT: Green Spot, Inc. 

HAWAIIAN: Pacific Citrus Products Company. 

HIRES ROOT BEER: The Charles E. Hires Co. 

HI-SPOT: Canada Dry Ginger Ale, Inc. 

RED ROCK: The Red Rock Bottlers, Inc. 

ROYAL CROWN COLA: Nehi Corporation 

SEVEN-UP: The Seven-Up Company. 

SPUR: Canada Dry Ginger Ale, Inc. 

SQUEEZE: National Fruit Flavor Company, Inc. 

SQUIRT: The Squirt Company. 

TRU-ADE: Tru-Ade, Inc. 

VERNOR'S: James Vernor Corporation. 

WELCH: The Welch Grape Juice Company. 

WONDER ORANGE: Wonder Orange Company. 
e 


CANDY BARS and SPECIALTIES 


ALMOND JOY: Peter Paul, Inc. 

ANNABELLE'S ROCKY ROAD: A. S. Jaffe Co. 

BABY RUTH: Curtiss Candy Company. 

BAFFLE BAR: Cardinet Candy Company. 

BIT-O-HONEY: Schutter Candy Div. of Universal 
Match Corporation. 

BLACK CROWS: Mason, Au & Magenheimer 
Confectionery Company. 

BONOMO'S TURKISH TAFFY: Gold Medal Candy 
Company. 

BUTTERFINGER: Curtiss Candy Company. 

BUTTERNUT: Hollywood Candy Company. 

CARDINAL BAR: Euclid Candy Company. 

CHARMS: Charms Candy Company. 

CHOCOLETTOS: Peter Paul, Inc. 

CHUCKLES: Fred W. Amend Company. 

CLARK BARS: D. L. Clark Company. 

CRACKER JACK: The Cracker Jack Company. 

CUP-O-GOLD: E. A. Hoffman Candy Co., Inc. 

DOTS: Mason, Au & Magenheimer Confectionery. 


FIFTH AVENUE: Ludens, Inc. 
FOREVER YOURS: Mars, Inc. 
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GOOBERS: Blumenthal Bros. 

GOOD & PLENTY: Quaker City Chocolate Co. 
HERSHEY: ‘dershey Chocolate Company. 
JU'CELETS: F & F Laboratories, Inc. 

JUJUBES: Henry Heide, Inc. 

JUJSYFRUITS: Henry Heide, Inc. 


JUMBO BLOCK: Planters Nut & Chocolate Co. 


JUNIOR MINTS: James O. Welch Company. 
KRAFT KARAMELS: Kraft Food Company. 
LEAF-MINTS: Overland Candy Company. 
LICORICE PASTILLES: Henry Heide, Inc. 
LICORICE TWIST: Switzer's Licorice Company. 
LIFE SAVERS: Life Savers Corporation. 


M & M'S: M & M Ltd. 
MALT BALLS: Leaf Brands, Inc. 
MARS: Mars, Inc. 


MILK DUDS: M. J. Holloway Company. 


MILK PODS: M. J. Holloway Company. 
MILK-SHAKE: Hollywood Candy Company. 


MILKY WAY: Mars, Inc. 
MOUNDS: Peter Paul, Inc. 
MR. GOODBAR: Hershey Chocolate Company. 


NECCO BOLSTER: New England Confectionery Co. 


NIBS: National Licorice Company. 


NECCO WAFERS: New England Confectionery Co. 


NESTLE'S: Nestle Chocolate Company. 
OH HENRY: Williamson Candy Company. 
OLD NICK: Schutter Candy Co. 
PAYDAY: Hollywood Candy Company. 
PEANUT CHEWS: D. Goldenberg, Inc. 


PECAN ROLL: Sperry Candy Company. 

POM POMS: James O. Welch Company. 
POWERHOUSE: Walter H. Johnson Candy Co. 
RAISINET: Blumenthal Bros. 

RED SAILS: Hollywood Candy Company. 


ROOT BEER DROPS: Chase Candy Corp. 

7-11: Mason, Au & Magenheimer Conf. Co. 
SHERBITS: F & F Laboratories, Inc. 

SOFTEES: Mason, Au & Magenheimer Conf. Co, 


SNICKERS: Mars, Inc. 

SUCKERS: M. J. Holloway & Company 

TEENS: Marlon Confections Corporation 3 
3 MUSKETEERS: Mars, Inc. . 
TOOTSIE ROLL: Sweets Company of America. Ne 
25 KARAT: Charms, Inc. 

WELCH'S COCOANUT: James O. Welch Co. 


CHEWING GUM ? 
BEEMAN'S: American Chicle Company. : 
BLACK JACK: American Chicle Company. 

CLARK'S TEABERRY: Clark Bros. 

DENTYNE: American Chicle Company. 
DOUBLEMINT: William Wrigley, Jr. Company. 
FLEER: Frank H. Fleer Corporation. 3 
JUICY FRUIT: William Wrigley, Jr. Company. 2 
P-K'S: William Wrigley, Jr. Company. pe 
PEPPERMINT: Beechnut Packing Company. X. 
RED HOT: Leaf Brands, Inc. 
SPEARMINT: William Wrigley, Jr. Company 


Makes 'em FASTER— Makes 'em BETTER! 


GLEAMING STAINLESS STEEL 


CONNOLLY AUTOMATIC 


BOOSTS YOUR 


FRANKFURTER 


SALES—AND PROFITS! 


NO 
INSTALLATION 
NEEDED—JUST 


ROLL-A-GRILL 
stops traffle with its 
fascinating slow 
rotary motion—sells 
franks because it 
makes ‘em look so 
appetizing. 

@ SELF-BAST.- 


ROLL-A-GRILL 


Now used in 
Thousands of 
Drive-in Theatres, 
Amusement Parks, 
Food Service 

Counters. 


in size — leoks 


@ Saves time and 
labor — NO AT. 
TENDANT 
NEEDED to watch | 
or turn franks—no 
scraping of grill 


ICES, retains and it’s FAST 
natural flavor . . . grills 500 FRANKS 
frankfurter expands PER HOUR! 


PLUG IN! 


Consult your local dealer—or use handy coupon for further information 


“ J. J. CONNOLLY, INC 
457 West 40th St., N. Y. 18, Dept, BT5 
Please send me literature on complete tine of Con- 
nolly Automatic Roll-A-Grills 
MANUFACTURER NAME ....... 
457 WEST 40th STREET, N. Y. 18, N. Y. ADDRESS 
Phone: CH 4-5000 Cable Address: JAYCONLEY CITY STATE 


YOU MWAVEN'T HMEARD 
WE ARE THE NATION’S LARGEST MANUFACTURERS OF 


THEATRE REFRESHMENT UNITS 


These integrated units are complete stands which include popeorn warmer, or 
popping machines (of your choice) drink dispensers, ice cream and candy case. 
The booth type enclosure consists of BACKGROUND with 3rd. dim. displays. 
Illuminated CANOPY, and SIDE WING ENCLOSURES, Prefabricated in our plant, 
installed in one night. We have 7 yrs. experience in this field. Cost is nominal. 


Call or write me—ELVMVER DANIELS 


WASTER-KRAFT 434.N. FRONT ST., Baltimore 2, Md. 
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worth more — and eS 
NO SMOKE YOU GET MORE % 
NO ODORS FOR IT! 
GRILt EALS IN 3 
- 


Compare 
pacarb 


eed THE CHOICE OF 
BETTER THEATRES EVERYWHERE 


...-the high speed cup 
machine designed for short- 
rush demands 


THEATRE-DESIGNED JUMBO CAPACITY 
@ ..., the modern way to take care of 
customer demand during intermission 
rushes easily, speedily ...no lost sales 
due to slighted patrons. 
@ EYE APPEAL... Cool, modern exterior 
blends with your lobby. 
INCREASED VOLUME & HIGHER PROFITS 
. through Spacarb 4-flavor selec- 
tivity. Patrons love to use Mix-A- 
'e Drink for new flavor thrills. Save on 
overtime to attendant, too. 


Let the Spacorb Operator in your locality tell 
you more or send todoy for further details. 


Write for FREE BOOKLET 


SPACARB, INC. 
270 Madison Ave. 


d tree booklet 
your oper 


hasing Spacer 
aterested in pure 
full details of national financing 


NAME 
THEATRE 
ADDRESS 
city & STATE 


New York 16 


ator call on me. 
b equipment. 
pion. 


Large Frankfurter 
Steamer and Warmer 


frankturter 


steamer and bun warmer with a capacity of 


\ NEW 


up to 350 frankturters and up to 200 buns 
has been announced by the Star Manutac 
turing Company, St. Louis, manutacturers 


of a complete line of food serving equip- 
ment and popcorn machines. 
‘Trade-named the “Star Steamro, Sr.” 
the new machine has been designed as two 
matching units due to the fact that trank- 
furters and buns require difterent temper- 
atures. Each unit has a Fenwal ‘Thermo- 
stat to provide the proper heat and a sep- 
arate Water reservoir for pin-point control, 
designed to prevent the frankfurters from 
shriveling, drying out or becoming tough. 
The unit is 
steel with “Hot Dogs” lettered in) bright 
red across the glass panels on the front. 


manutactured of stainless 


It is completely finished in front and rear 
to permit use on the counter or back bar. 
‘The 


movable tor ease in cleaning. 


stainless steel sliding doors re- 


Special Candy Bars 
To Boost Metro Films 


CHOCOLATE BARS with 
special wrappers publicizing specific motion 
pictures are the 
Cook Chocolate Company, Chicago, in a 
with the Metro-Goldwyn-Maver 
Hollywood. will be 


used for prizes, gifts and contests. 


being manutactured by 
tie-up 


studio in The candy 


News and Comment about 
Merchandise Sold in the Theatre 


The chocolate bars are to be made in 
10 and 25 
pounds. Wrappers will be imprinted with 


several sizes, including 1, 2, 5, 


actual scenes from the films, names of stars 


and other descriptions. 


The first picture involved is “Never Let 


Me Go,” and copy for the wrapper reads: 
“World’s finest milk chocolate filled with 
for 
namic Clark Gable and lovely Gene Tier- 
ney in M. G. M.’s wonderful, ‘Never Let 
Me Go.” A cut of the two stars also 
appears on the wrapper. 


New Utility Apron 
Of “Durawear” Fabric 


A UTILITY 


roasted almonds made especially dy- 


apron,  de- 


signed to be wiped clean with a damp cloth 


and not require laundering, has been an- 
nounced by the Utility Apron Company, 
Chicago. Made of “Durawear” fabric, a 
plastic said to be resistant to animal fats 


and greases, the new apron is soft in tex- 


ture and does not require laundering, 


according to the company. 

Cleaning is by wiping with a damp cloth, 
it is explained. Among other qualities 
the 
water, stain, acid and mildew and also to 


claimed for are resistance to 


apron 
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Don't get away... 
PLENTY FOR EVERYBODY 


with Star's ‘=. 
New Large Capacity POPCORN WARMER © 
the most convenient warmer ever made... ¥ . 
@ Elevator bottom rises to keep popcorn always at serving level. . 
@ Heated bin, also elevator operated, provides place to keep filled boxes rt 
ready for sale. 
@ Finished in hammered grey enamel, lighted red plastic panels and top, 
polished chrome trim, stainless steel serving shelf. ; 
PLENTY OF HOT DOGS x 
with Star's New Lorge Capacity STEANMRO, SR. d 
steams up to 350 hot dogs and warms 200 buns... 3 
@ Two matching units with Fenwal Thermostat in each unit : 
to provide proper heat at all times. ) 
@ Each unit has own water reservoir for pin-point control, y 
preventing hot dogs from shriveling, drying out or x 
becoming tough. 2 
@ Finished in gleaming stainless steel. % 
For complete i j \ 
information on A & 
see your Stor dealer 
or write ¥ 
STAR MANUFACTURING COMPANY 5S}. Louis 20, Missouri = 
Division of Hercules Steel Products Corporation : 
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or peeling and to chemicals and 


ipron 4s oftered in sanitary snow 


n standard and extra heavy weight 


indard weight come 


vithe 


rature 


Candy Carnival Week 
To Plug Theatre Sales 


rik THEME of this year’s 
Week,” a 


ponsore d 


nationw ide 


annually 


‘ands Carns il 


promotional proyram 


will re 
thea 


leadit candy manutacturer 


around sales at motion picture 
stands, 
the campaign, which is set for the week 
of May 25th, will be in Cleveland, Ohio 
and other ma 
snack will be dis 
through the 


National Screen 


tre refreshment 


Headquarters for 


and posters 
terial for theatre bars 
tributed to operators Cleve 


land office of Service. 


LOW INVESTMENT! 


EQUIPMENT YOU OWN EARNS YOU 
MONEY SO FAST IN SO SMALL A SPACE 
RN 
PROVEN OVER 4 YEARS IN 
MORE THAN 3000 THEATRES! 


aad a Happy Exhibitor about the 


Buttercup PLAN... 


Featuring 


BUTTERMAT 


Automatic Dispenser! 


BUTTERCUPS 


Save Butter Won't Leak! 


DISPLAYS 


That Sell More Customers! 


2100 Wisconsin Tower Bidg. © Milwaukee 3, Wis. 


Advertising mats will also be made avail- 


able. All such material will stress candy 
and the special week’s celebra- 
rather than ist individual 
About 90% of the 


theatres is 


in general 
tion name 


brands. candy mer- 


chandise sold in manutactured 


by sponsors of the program, it was pointed 


manufacturers will 
Cleve 


wrapper 


addition, the 
full-page advertisements in 
conduct a con 


land papers and 


test requiring participants to purchase at 


dollar’s worth of candy during 
Baker, 
present a giant candy “key to 
to the of Cleveland. In 


other cities the sponsors will place news 


least one 


its course, Loui c a local television 


star, will 


the city” mayor 


paper, television and radio advertising on 


local ley el, 


Credit for shifting the spotlight in the 


campaign from supermarkets drug 


store chains to theatres is given to a pro 


and executed 


Charles Einteld 


motional device conceived 
Arthur Herzog, Jr., for 
of 20th Century Fox Pictures. To exploit 
the feature “My Pal Gus,” Mr. 
arranged for a special candy bar named for 
to be 


Herzog 


made and offered tor sale 


that the film 


the picture 


nationally at the same time 
was released. 
they 


Cjussow, 


successful that 
Don 
Industry,” 


Sales were so 
attracted the 
publisher of 
sor for the bar manufacturers in promot- 
ing “C Carnival Week.” Mr. 
sow handed the promotional reins for the 
week to Mr. 


exhibitors to the top of the 


attention. of 
Candy and spon 


andy Gus 


Herzog, who pushed theatre 
participating 
list for the first time. 


Building Drink Sales 
With Special Devices 


Using all the promotional devices that 
beverage manufacturers supply has re- 
sulted in large grosses for such sales at 
in theatres of the 
Company, 
circuit, Beaumont, Tex., according to 
Mortie Marks, merchandising manager. 

Chief among such devices is the dis- 
penser itself, says Mr. Marks. Sales of 
orange drinks are unusually good, and 
they are served in Jefferson houses from 
a Majestic dispenser placed on top of 
the counter which provides for an ani- 
mated flow of the drink in a plastic bowl. 
These theatres also serve carbonated 
drinks from a Drincolator dispenser, 
which is set into the counter wherever 
possible. 

Other merchandising devices which 
have proved effective include electric 
signs on the counter and mass displays 
of cups and printed posters on the 
backbar with artificial snow used for 
added decoration. On a number of 
occasions Mission Orange dangles were 
hung above the refreshment counter 
also, Mr. Marks reported. 


refreshment stands 


Jefferson Amusement Inc., 


New Beverage Dispenser 
With Capacity of 1,500 


A NEW dis- 


penser with a capacity of up to 1500 drinks, 


beverage 


which can be equipped for any desired 
combination of car 
bonated — or plain 
water and two or 
three flavors, has 
been announced by 
Manley, Inc., Kan 
sas City, Mo. 

The new 
called the 
Bar.” A 


action” 
coil builds up a 4-inch bank of ice, 


unit is 
“Tce ( ) 
“double 


icemaker 


Front of the "Ice-o-Bar 


which, 
it is explained, is reserve cooling for more 
1000. drinks. 


circulator, the 


than Operating the special 


will cool 


with this 


water dispenser 


this volume on continuous draw, 


capacity being based on incoming water of 


Rear view of the new Manley beverage dispenser. 


With 
service 

tast 
it is pointed out. 


water, the 
than 1500 cold 


as two operators can draw 


SO degrees. 65-degree 


unit will more 
drinks “‘as 
them,” 

An uncomplheated design and use of 
standard parts permit easy installation and 
servicing of the unit, the company explains. 
gravity-fed, and 


refilled from 


The pre-cooled syrup is 


syrup pans can be quickly 
the top. 
Standing 3314 wide, 45 


24 inches deep, the dispenser has 


inches inches 
high and 
and a 


a cabinet of white baked-on enamel 


Formica top. ‘The faucets are stainless 
steel. 


NEW POSTS FOR HEIDE FAMILY 


Election to new posts on the board of 
directors of Henry Heide, Inc., New York, 
of three grandsons of the late Henry Heide, 
Sr., founder of the 84-year-old confec- 
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tionery manufacturing firm, has been an- 
nounced by Herman L. Heide, president. 
Andrew H. Heide, formerly vice-president, 
was elected executive vice-president; Victor 
H. Heide, formerly assistant vice-president, 
Was named vice-president and secretary; 
and Vincent H. Heide, formerly assistant 
vice-president, is now vice-president and 
secretary. Each of the newly-elected officers 
has had extensive experience in’ various 
phases of the business, Andrew having been 
with the company for 21 years and Victor 
and Vincent for 16 years. Andrew and 
Vincent are sons of the late Julius A. 
Heide, and Victor is the son of the late 
William F. Heide. 


New Model of Soft 
Ice Cream Freezer 

A NEW MODEL “Swirly 
Top” soft ice cream continuous freezer, 


containing an increase in power and freez- 


ing capacity, has 
al 


been announced by 
the Swirly Manu- 
facturing Company, 
Chicago. Designated 
Model 700-B, the 
new unit has a I- 
h.p. beater motor 
and a 1-h.p. Freon 
22 compressor. 
Overall size of the 
machine remains the 
same, however, the 
company — explains, 

still requiring only 

4 square feet of space. Like earlier models 


the unit is constructed of stainless steel with 
a baked enamel front. 

A booklet describing it is available from 
the manufacturer. 


AT ARMOUR CONVENTION BOOTH 


Drive-in operators received information about 
Armour and Company's intermission trailers, which 
are provided free of charge to drive-ins to boost 
concession sales of frankfurters and other refresh- 
ments, at the National Drive-In Convention held 
recently in Milwaukee. Shown above at the com- 
pany's booth are (left to right) Ed Almquist of 
Armour, Billy Pierce, Mike Chesnick and Ray 
Rischman, all of the Highway 15 Outdoor theatre, 
Waukesha, Wis. 
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New Drink Cup Vendor 
With Capacity of 250 


AN AUTOMATIC drink 
vendor, featuring simplified cup dispensing 
mechanism designed to “do away with ex 
pensive electronic parts’ has been an 
nounced by the Dr. Pepper Company, 
Dallas. 

Having. a capacity of 250 cups, the 
unit’s delivery mechanism accommodates 
all standard cold drink vending cups. A 


downward stroke ot the lever after coin 
insertion sets off this continuous sequence: 
‘The paper cup drops to the receptac le plat- 
form, the syrup dispensing valve is opened, 
and syrup and carbonated water are mixed 
before reaching the cup. ‘Vhere is another 
special mechanism designed to prevent 
delivery of the drink if the cup supply is 
exhausted. 

Among the vendor’s other features is a 


three-stage cooling process, designed to 


deliver the drink at 34 degrees Fahrenheit. | 


Water is first cooled to 45 degrees in the 
pre-cooled tank, reduced to 34 degrees in 
coils inside the carbonator cooler, and 
lowered still further in temperature in a 
third stage within the carbonator proper. 
‘Then syrup and water lines are refrigerated 
to the point of drink delivery. 

Housing for the vendor is coated with 
the new Epon base enamel, which is baked 
on at 400 degrees Fahrenheit. An auto 
matic coin changer will accept either 
nickels or dimes, making change as required. 

Dimensions of the unit are 201% inches 
deep, 221% inches wide, and 6334 inches 
high. It has adjustable leveling legs giving 
it from three to six inches floor clearance. 

All parts of the vendor are easily accessi 
ble for quick cleaning, and the front opens 
completely for rapid servicing (accompany 
ing photograph shows the vendor with door 
open). The unit operates on a 1/3 hp. 
electrical refrigeration unit off a standard 
110-volt, 60-cycle line. 


INDIANA counts 


MODEL VI 


IDEAL FOR CONCESSION COUNTERS 


@ 5 coin, 5 currency compartments with bill 
weights. 
High-grade disc tumbler lock. 


Warning gong rings each time drawer is opened. 
Kiln-dried Indiana hardwood. 

Easy action drawer—roller mechanism. 

Office grey or natural lacquer finish (specify). 
Size 18/4" x 144%," high. 

Shipping weight approx. 19 Ibs. 


Price $26.50 f.o.b. Shelbyville, Ind. 
ORDER TODAY OR WRITE 


INDIANA 


DRAWER CO. 
SHELBYVILLE, INDIANA 


Dept. M 


RICHARDSON’S 


BLUEBOOK of 
PROJECTION 


SEVENTH EDITION 


For over three decades, through edition 
after edition, this celebrated work has 
grown with the technics of the screen art. 
Today it is known among projectionists 
throughout America and much of the rest 
of the world as the projectionist's standard 
textbook. 


Now in the current Seventh Edition 
this standard textbook on motion picture 
projection and sound reproduction brings 
up-to the-minute guidance. Contents in 
clude four chapters on Theatre Tele- 


vision, prepared for the practi al instruc 


tion of motion picture projectionist: 


and a chapter on 

control - track and 25 
stereophonic repro $ . 
duction. Order Postpaid 


QUIGLEY BOOKSHOP 
1270 Sixth Ave., New York 20, N. Y. 
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As a “taste treat,” 

say some 
As a “nutritional food,” 
say others 


Not to overlook other ways to make 
pepeorn eppesling—as, perhaps, the 
angle (and curves?) employed in the 
hunt at right, with a girl to give 
a sample po t + h 

a popcorn to patrons as they enter 
the lebby of the Olympia theatre in 


Miemi. This promotional device was suc- 
cessfully carried out in @ number of 
Florida State Theatre's houses, under the 
direction of Harry Botwick, head of the 


LD popeorn be 


advertised to the theatre patron as a “‘nu- 
tritional food” which provides energy? 
Oras a “taste treat’ which melts the 
mouth ? 

On this question of selling approach for 
the popular snack stand item there is a 
controversy amony operators as to which 
will produce the yreater sales. Some be- 
lieve that all mention of the “food value” 
of popcorn should be carefully avoided, 
while others teel that playing this aspect 
up can be profitable. 

\ zealous spokesman tor the latter point 
ot view is Van Myers, manager of conces 
sions tor the Wometco ‘Theatres’ circuit in 
Miami, Fla. 
Popcorn Industries Convention in Chicago 
(see Berrer TPHearres tor December, 


In a speech delivered at the 


1952) he advocated selling program 
based on the idea that popeorn is “nu 
tritional and healthful.” 

“As occasion permits,” he said, 
your patrons know that popcorn is highly 
nutritious. In energy value popcorn ex 
ceeds milk by 60 to l, eges by 24 to |, 
The United States 
Department ot Agriculture is authority for 
Talk it up, 


in a nice way, as a healthful food that also 


round steak by 2 to I. 
that, but few people know it. 


supplies necessary roughage to the diet.” 


Such a program, according to Mr. 


Myers, would help to dispel a widespread 
notion among theatre patrons that “pop- 
corn is a noisy nutsance, a sinister scheme 
on the part of processors and exhibitors to 
extract pennies trom children.” “Vhe pro- 
yvram would also help, he said, in the drive 
to have popcorn classified as a tood item 
rather than a luxury. Viewed as the latter, 
it is subject to “the threat of arbitrary 
taxation and governmental restraint,” he 


warned, 
SELLING A “TASTE TREAT” 


In contrast to this attitude, Harry Bot- 
wick, of the contection sales department otf 
Florida State ‘Theatres in) Jacksonville, 
teels that popcorn should be sold only on 
the basis of its “taste appeal and delicious 
flavor.” In a pamphlet directed to the cir- 
cuit’s concession managers, he empha- 
sizes that all mention of the food and 
nutritional value of popcorn should be 
ai olde d. 

“Theatre patrons are not interested in 
the caloric content of popcorn,” said. 
“In merchandising it, make the purchase 
an inviting and desirable experience. We 
are not selling food; we are selling taste 
treats... ‘melt in your mouth’ flavors.” 

In support of this sales approach, Mr. 
Botwick points to the advertising techniques 


used by breakfast food companies in news- 
papers, radio and television. ‘Relatively 


little wutritional selling is done,” he said. 
“These products are sold through the use 
of gimmicks, puzzles, and give-aways, etc.” 

In the same pamphlet, which ts con- 
cerned primarily with the sale ot buttered 
corn, Mr. Botwick makes a number of 
other suggestions tor promotion ot the 
product, 

In analyzing sales of buttered corn in 
the circuit’s houses, he found that it can 
be sold in all tvpes of theatres, “in and out 
of season’ —provided special merchandising 
skills are emploved. ‘This special effort is 
warranted, he said, by the “substantial 
profits” attorded by the product. 

Pointing out that buttered corn is not 
an “impulse item,” Mr. Botwick feels that 
it must be “pushed” by the sales attendant, 
who must first be sold and indoctrinated as 
to its importance to the theatre by the 
manager. Enthusiasm for its sales must be 
venerated, sparked and created by him, he 
said, and a “desire to sell” must permeate 
the sales approach of the attendant. 

This enthusiasm for the products they 
sell is a vital qualification tor all refresh- 
ment stand personnel, in’ Mr. Botwick’s 
view. “Those who do not like, or cannot 
eat, candy and popcorn should not sell it,” 

(Continued on page 73) 
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|WE SERVE | 
CANADA DRY 


[BEVERAGES 


DRY 


BEVERAGES 


© aquatity! 


i Identify each drink with 
the Canada Dry name. 


APPRECIATION! 
_ PROFITS! Offer consumers the same 


quality they enjoy in their 


Rotate 9 popular 
homes. 


flavors. Cash in on 
plus sales. 


For information, call your local Canada Dry Ginger Ale, Inc. office or 100 Park Avenue, New York City. 
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Che Orive-in 


% A regular department devoted 


to the design, equipment and operation of outdoor theatres. 


The 


efreshment Service 


Fourteenth of a Series on GETTING INTO THE DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


Former drive-in circuit executive, now oper- 


ator of his own drive-in at Ledgewood, N. J. 


EVERY NEW operator 
into. the 


should 


retresh- 


venturing 
field 
explore the 


drive-in 


ment phase of it to de- 
termine whether — he 
should leave this sery 
ice to a reputable con- 
cessionaire, or conduct 
the service himself. 
Generally, when the refreshment stand is 
“concessioned out,” the lessee will advance 
a sum of money that is quite attractive to 
the owner, who may be in need of immedi 
ate capital. 

‘The money advanced by the concession 
aire applies against the percentage of the 
‘The general formula 
of the 


sales as rental. 
offered by the concessionaire ts 25% 
gross sales of merchandise sold on the prem- 
‘| he lessee also installs the necessary 
equipment to operate the service efficiently. 
It has been known that the lessee who is 
liberal and believes he has an opportunity 
to realize above the average in net. sales, 
after selling on the basis of 250, will go so 
tar as to build the retreshment building, o1 
money necessary tor 


ta» advance a sum of 


the owner to erect the refreshment stand. 


This would be done only if the owner gives 
the concessionaire a long-term lease, so that 


he has a chance to recover his investment 


and make a profit, 
One approach to a deal is to vive the 


concessionaire a ftive-vear lease with vear 


to year options. It can be so stipulated 


46 


that in the event both parties cannot agree 
upon the operation of the refreshment coun- 
ter after the first five years, the owner will 
refund to the concessionaire 50% of his 
original investment in either the building 
and equipment, or in the building only. In 
this case it would have to be further stipu- 
lated whether or not the equipment, after 
five years, would become the property of 
the drive-in owner, 

Another: 
which the concessionaire offers the owner 


formula is an arrangement in 


250 of the gross sales as rent, with addi- 
tional rises of 242° should the amount of 
gross sales reach a certain figure in any one 
year. This would be on the basis of a 
sliding scale upward, with the minimum 
Price ranges to ascertain the in- 
creased percentage levels would then have 
to be mutually agreed upon, predicated on 
the concessionaire’s investment in  equip- 
(For 
an average drive-in, about 600° cars, the 


ment, merchandise costs and labor. 


starting point for increase in rental would 
be around $25,000 in any one year). 


PAYMENT FOR MAINTENANCE 


In any event, when such an arrangement 
is made, the drive-in owner pays for power 
and light, sewerage and general mainten- 
ance of the building outside and structur- 
ally. Should city gas 
too is paid for by the drive-in 
However, should bottle gas be installed for 
operating the refreshment equipment, this 


be available, this 


operator. 


expenditure, in most cases, is accepted by 
the lessee. 

‘The other policy, the owner of the drive- 
in operating the refreshment stand along 
with the theatre, is adapted in the majority 


of cases. Starting from scratch, this is no 
easy task and takes plenty of experience or 
a willingness to accept the pitfalls of trial 
and error to learn the basic and specialized 
field that it is. 
sionaire, with all his years of experience, is 
much better qualified at the outset than a 
Hence, these two 


The professional conces- 


new drive-in operator. 
methods should be carefully weighed. 


ROLE OF REFRESHMENTS 


More and more there is the tendency 
for drive-in operators “to go all out’ in 
refreshment merchandising. What with a 
high cost of pictures, the majority of drive- 
in operators have tried to figure out every 
angle of how to get maximum returns out 
of the refreshment service. 

One night at the writer’s drive-in a car 
drove up and the occupants inquired if we 
sold pizza pies? It so happened that on 
the marquee was advertised one of the most 
Believe it 
or not, the driver of the car said that if we 


important pictures of the year! 


didn’t serve pizza pies, the party was not 
interested in purchasing tickets. Had we 
suspected this, we would have been care- 
ful to have the marquee copy read: ‘Stars 
and Stripes Forever,” also Pizza Pies. 

In recent years one has observed new 
construction and expansion of refreshment 
tacilities throughout the country at existing 
mail brings us circu- 


drive-ins. Our daily 


lars advising us of new and _ interesting 
items that can possibly be incorporated into 
our refreshment enterprise. 

The drive-in owner has probably done 
more experimental work to advance sales 
at his refreshment stand than the average 
roadside restaurant. Invariably, the owner 
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aggressive drive-in operator says to himself, 
“Now that I have you here, I'm going to 
do everything possible to get an extra quar- 
ter out of you,” and he usually succeeds. 

Through the medium of his screen he 
presents hard-to-resist copy about his deli- 
cious refreshments. At the counter he 
posts license numbers of cars actually in 
the theatre, to get them down to the coun- 
ter to receive free items (apparently this 
is more appealing than a free show!) He 
may print his programs numerically and 
post a few lucky numbers for the winner 
to receive free items at the refreshment 
counter. All such simple devices help to 
make the refreshment building a center of 
attraction, 


CATERING TO CLIENTELE 


Many items at the refreshment snack bar 
are more attractive in one part of the coun- 
try than another; nevertheless, there are 
numerous items which are generally stable 
for the entire country. These include candy, 
popcorn, hot dogs, hamburgers, minute 
steaks, coffee, soft drinks and ice cream. 
As a guide to practicable prices to pay for 
them, the following is offered: 

Popcorn purchased pre-popped should not 
exceed 5¢ per ounce, 

All-beef frankfurters (8 to 10. Ibs.) 
§2¢ per lb. based on the April 1953 market. 
Similarly, beet and pork franks—55¢. 

Coftee, 77¢ per pound. 

Soft drink syrups, orange and root beer 
are priced between $1.25 and $1.50. per 
gallon (Coca-Cola at $1.65 per gallon). 

Ice-cream—60¢ per dozen for ice cream 
on a stick weighing not less than 3 oz. For 
the 7 0z. cups, the contents should not ex- 
ceed $1.20 per dozen. 

Minute beef steaks (frozen), packed in 


counts of eight, are currently 72¢ per pack- 


age from most reliable houses. Beef ham 
burger is now priced at 49¢ per pound, 
with eight patties to the pound. 

‘To arrive at the proper pricing of these 
standard items on the basis of the cost indi 
cated, the tollowing is a general guide for 
realizing a fair profit: 

1! oz. bag or box of popcorn, 15¢. 


Cottee with cream, 6 oz. hot cup size, | 


10¢; 12 oz. size, 20¢. 


Soft drinks, 9 oz. cold cup size, 10¢;| 


20 oz. size, 25¢. 


Ice cream, 7 oz. cup, 25¢; 3 0z. on stick, | 


10¢. 


Minute steaks on hamburger roll, 30c | 


(with or without onion). 


Hamburgers, 25¢ (with or without | 


onion). 


The cost for first-grade frankfurter rolls, | 
already sliced, should not exceed 19¢ per | 


dozen, delivered. Vhe hamburger rolls 
used tor both hamburger and minute steak, 
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of the restaurant buys and_ installs his | 
equipment, opens his doors and waits. The | 


ANNA 


AND 


ARE NOW AVAILABLE FOR 


DRIVE INS witha 


PERMALUM SCREEN 


AMERICAN and CANADIAN PAT. APPLIED FOR 
A PERMALUM screen is made up of a series of alum- 


inum panels with a special face design which is alumi- 
lited. This design and finish makes PAINTED SCREENS 
OBSOLETE... 


. . . and HERE’S WHY! ! 


@ LASTS A LIFETIME. 


@NO MAINTENANCE COST BECAUSE OF ITS 
SPECIAL PERMANENT FINISH. 


@ 40% MORE REFLECTED LIGHT FOR BRIGHTER 
DEFINITION AND BETTER UNIFORM REFLECTIVITY. 

@ PICTURES EQUAL WITH BEST INDOOR THEATRE 
QUALITY. 


@CAN BE PURCHASED ON A CONVENIENT TIME 
PAYMENT PLAN. 


@ PERMALUM IS ADAPTABLE TO CURVE SCREEN 
TOWER AS WELL AS FLAT TOWER. 


BE FIRST . . . WRITE TODAY! 
OR WRITE DIRECT TO.... 


— 
A AnD SONS 


2159 S$. KINNICKINNIC AVE. MILWAUKEE 7, WISCONSIN 


NATIONAL 
THEATRE SUPPLY | 


Division of Simales ¢ Budworth 


‘Tl 


“THERE'S A BRANCH NEAR YOU 


on One way to keep posted—he a coupon clipper 


The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 
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Time It! 


Producers, Labs 
Projectionists! 


New, amazing electric 
weld” produces miracle-fast splice 
that lasts the life of the film itself! 


frames 


Idd or cut one or more 


PRESTOSEAL “Pro 3” Splices 
Permanently in 10 Seconds! 


Magnetic and Picture 


veplasticized! Eliminates drying out 

s no overlap, no cement, brushes or scrap 
ing, no double thickness or distortion 

o Guarantees perfect frame alignment 

e Splices ali types of safety film. No light 
required 

Brochure on request 

PRESTOSEAL cv 

= 

e 3727 33rd st., Long Island City 1,N.Y. 


Comfort —the minute 


they‘re occupied! 
Their Beauty sparkles! 


Superior construction 


gives years of service. 


WRITE FOR CATALOG 


_GRIGGS EQUIPMENT CO. 


Belton, Texas 


DENVER, COLO. 


Ask your 
Dealer 


Red, Yellow, Blue and Green 
Chrome trim, Chromium plated top 


already slic ed, shouldn't exceed 22¢ a dozen. 
Paper goods—I case of hot 
used to serve coftee and hot chocolate, de 


$12.93 


6 OZ. cups 
livered, thousand; | case of 
12 oz. hot bor 
| case of 9 oz. cold cups to serve sott drinks, 
1 case of 20 oz. cold 


per 


cups, 317.90 per thousand. 


$19.75 per thousand ; 
cups, 328 per thousand. 
One of the drive-in’s most popular items 


is the potato chip. Packaged in 15x oz. 


moisture proof bag, they now wholesale 
for about 31.44 tor 2 dozen bags, and re 
tail at the retreshment counter at 15¢ per 


bay. “his is one of your better profit items, 
comparing with popcorn, 
Another 


for the drive-in is cracker jack, wholesaling 


excellent piece ot merchandise 


at 34.30 per hundred to a case; thus costing 
10¢ seller. 


each, this is a rapid 


SPECIALTY FAVORITES 


In the specialty department there are 


many local favorites. But one specialty 
that has grown in popularity over a large 
area is the pizza pie, known in the Middle 


Here 


isa break down on the cost of ingredients: 


West and the South as “tomato pie.” 


Yinch prepared shell, Se each; mozzerella 
pizza sauce, $4.75 
(tor 


cheese, S0e per pound ; 
per case of six No. 10 cans: oregano 
additional seasoning of the sauce where de 
ired), SI tor 12 07. can. 
\pproximate cost of preparing a single 
be: pie shell, 8¢; 2! 


‘This does not 


“tomato pie’ would 
oz. cheese, 8é@: sauce, 2¢. 
include cost of depreciation on initial in 
heating, and 
Combin 


the “to 


vestment im an oven, vas tor 
labor for preparing and serving. 

inv these three additional charges, 
cost, In its entirety, should not 


a 50¢ seller the markup 


mato pie” 
exceed 25¢. \s 
should be attractive the majority. ot 
drive ns. 

Very seldom will a patron order a pizza, 
including a soft 


or “tomato pie,” without 


drink to go with it. 


PURCHASING AN OVEN 


A tour-tier gas oven can be purchased 
and installed tor $275. tour-tier all 
electric baker's oven is priced at about 
S1,100. Both are thermostatically con 


trolled at 575° Fahrenheit tor proper bak 
ing of pizza pies in three minutes. 
It should be the 


start, but continually, to experiment with 


practice, not only at 


new You might, for example, try 


doughnuts (as we did), only to find that 


items. 


they don't go well enough to pay out (as 
we did). Study local tastes among people 
who frequent roadside stands and similar 
eating places. If some type oft tood that 
vou could handle seems to be popular, test 
it out in a small way. If it has promise, 
strony That is drive- 


vive it promotion, 


in retreshment merchandising. 


AUTOMATIC CAR COUNTING 


None like it anywhere! Always ac- 
curate and on the job. Used for 
years as the Foolproof Automatic 
Car Counting Meter. 

Easy to install. 

Simple in operation. 

Usually placed just inside the box- 
office area of a drive-in. Now avail- 
able with either a visible or invisible 
locked meter. 


For information write: 


BEREZNY ENGINEERING & 
MANUFACTURING CO. 


4208 AVALON BLVD. 
LOS ANGELES 11, CALIF. 


Now is the time 
to buy on time payments 


DRIVE-IN EQUIPMENT 


SYSTEM DI 501SS WITH 


@ Super Simplex @ High Intensity ramps 


Projectors @ Generator or 
© Rotary Stabilizer Pectifiers 
Soundheads @ 250 W. Amplifier, 


@ Series 11 Coated Lenses Tubes & Monitor 
—made up of new and rebuilt like 
new components—ALL FOR $3495 
OTHER OUTFITS FROM $1595. Send for equipment listings. 


GET OUR LOW PRICES ON: projectors, 
soundheads, amplifiers, speakers, underground 
cable, marquee letters, screen paint, etc. 


$.0.5S CINEMA SUPPLY CORP. 


602 West 52nd Street, New York City 


For The Best Signs You'll See ... In ‘53 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—**REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


"ADLER “SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 
WRITE FOR FREE CATALOG 
ADLER SILHOUETTE LETTER Co. 
11843 b W. Olympic, Los Angeles 64, Calif. 
3021 b West 36th Street, Chicago 32, Ill. 
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incomparable Sound~— The finest sound reproduc- 
tion you can get from a drive-in speaker. 


® Practical Engineering- by the leaders in electronics 
—experts in drive-in theatre requirements. 


® All-Weather Dependability— The original, 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. WN. J. 


NOW, from drive-ins across the nation, comes important proof 
of speaker preference. A million RCA Speakers tell you 
the choice of drive-in operators is definitely RCA. Here 
are some of the important reasons why: 


weatherproof RCA design has carried RCA Speakers 
through wind, rain, sand, snow, and flood since the 
earliest days of drive-ins—some for more than 6 years. 


® Reasonable Prices—There’s an RCA Speaker for 
every budget. 


HERE’S YOUR PROOF 


You have probably seen this fish-tank demonstration 
at conventions and shows. It’s your proof that RCA 
Speakers can be completely submerged in water for 
days—and come out operating perfectly. Keep it in 
mind when you buy. 


In Canada: RCA VICTOR Company Limited, Montreal 
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Ballantyne Line of 
Projector interlocks 


A LINE of electrical and 
mechanical projector interlocks, designed 
to equip virtually almost all types of drives 
for the showing of third-dimensional films, 
has been announced by the Ballantyne 
Company, Omaha. 

Kor soundheads other than the com 
pany's own, a universal mechanical unit 
has been designed with a gear box and 


Ballantyne Model 


6 and 9 “Soundmaster” soundheads can be 


sent timing linkages. 


obtained with mechanical interlocks inte 


yrated and instant disconnects built into the 


units. The electrical interlock uses selsyn 


Baliantyne mechanical interlock equipment provides for instantaneous disconnect for single projector 
operation, indicated by arrow in view above of installation for Soundmaster Model 6 soundhead and 
left below in view of one side of a Model 9 Soundmaster installation. Below at right is shown one side 
of the universal mechanical interlock. All the new interlocks feature side mounting and silent timing. 


Products 


% news and views of the market and its sources of supply 


motors equipped with silent timing linkages. 

All the new interlocks feature side 
mounting of the equipment, which is de- 
signed to prevent the need to move projec 
tors and bases. Side mounting also short- 
ens the length of the interlock shafts and 
increases smoothness of operation, the com 
pany explains. All have silent timing. 

A complete 3-D kit, including polaroid 
filters, porthole holders, static master 
brushes and alignment film loops, has also 
been made available by the company. 

According to R, Scott Ballantyne, presi- 
dent, the company will provide “step by 
step advancements in stereophonic sound, 
magnetic sound tracks, wide-angle curved 
screens, and modifications and adaptations 


of existing equipment where possible.” 


Aluminum Surfacing 


Projector interlock with Ballantyne selsyn motors. 


For Drive-in Towers 


A NEW SCREEN surface of 
aluminum, designed for mounting on new 
or existing drive-in screen towers for the 
showing of both third-dimensional and con- 
ventional films, has been announced by 
Poblocki & Sons, Milwaukee. It is named 
“Permalum” and is manufactured of virgin 
aluminum sheets, which are embossed in 
mirror-like facets and anodized to obtain 
a permanent finish. 

The announcement points out that the 
construction of “Permalum”’ is similar to 
that of the company’s “Permascreen,” a 
surface of vitreous enamel designed to 
eliminate paint as the light reflecting mate- 
rial of drive-in screens. However, while 
“Permascreen” weighs pounds per 


“a 


square foot, “Permalum” is only 13 ounces 
per square foot. “The lighter weight makes 
it easier and less expensive to ship and in- 
stall, the announcement explains. Also like 
“Permascreen,” it is adaptable to both 
curved and flat towers. 

The new surfacing was developed after 
extensive tests made in a “trial and error 
method,” the announcement continues. Pre- 
liminary tests were made in an enclosed 
theatre, and later at the Bluemound drive- 
in at Milwaukee. A screen structure of 
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lumber faced with “Permalum” was hoist- 
ed there and “Bwana Devil” shown. “The 
definition was excellent,” the announce- 
ment states. 

“After this test,” it continues, “a 2-D 
film was run, and to everyone’s surprise, 
the definition was better than on the adja- 
Both 3-D and 
2-D pictures were viewed from 12 cars, 
two of which had tinted windshields. Little 
or no difference could be seen through those 
that were tinted.” 

‘The tests were viewed by representatives 
ot National Theatre Supply and the RCA 
Service Company as well as of Poblocki. 
Distribution of the product is through Na- 
tional Theatre Supply and also direct from 


Poblocki. 


cent white Permascreen. 


New Safety Ladder 
With Folding Platform 


A NEW movable ladder 
equipped with special safety devices for use 
in stock and storage rooms has been an- 

nounced by the 
Dayton Safety Lad- 
der Company, Cin- 
cinnati, manufac- 
turers of occupa- 
tional safety equip- 
ment. Called the 
Dayton ‘* Roll 
Along” safety lad- 
der, it is mounted 
on 3-inch ball bear- 
ing, rubber-tired 
swivel casters fitted 
to the back stand- 
ards. The front 
standards are 
equipped with steel 
ferrule type “‘safety 
shoes” with rubber suction grip treads, 
which are renewable. When the ladder is 
occupied, the weight of the workman holds 
it stationary, the company points out. 

The unit also has a wide top shelf for 
holding tools, boxes, etc., and an auxiliary 
plattorm which gives 9'4 inches of addi- 
tional height when required, folds 
back into the main platform when not in 
use. 

The ladder is available in three different 
sizes: 3 feet; 4% feet and 6 feet (height 
from floor to platform). “The accompany- 
ing illustration shows the 6-foot size being 
employed. 


STEREOPHONIC FOR B G K 


‘Ten theatres of the Balaban & Katz cir- 
cuit in Chicago will be equipped with RCA 
stereophonic sound systems, according to 
J. F. O’Brien, theatre equipment manager 


of RCA. 
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New Cleaning Powder 
For Rubber Matting 


A NEW CLEANING com- 
pound designed for use on rubber matting 
and other types of floor coverings has been 
announced by the American Mat Corpora- | 
tion, Toledo, manufacturers of floor mat- 
ting. ‘Trade-named the “Amatco Rubber | 
Mat Cleaner,” the new product is in | 
powder form and is sold in 5-pound pack 
ages. It will safely and rapidly clean rub- 
ber of all types and colors as well as lino- 
leum, terrazo, vinyl, asphalt tile, enameled | 
and painted surfaces, and wooden floors, | 
according to the company. 

‘The compound is designed to remove 
organic oils and greases, such as vegetable 
oils, food greases and butter; as well as 
inorganic greases, such as petroleum and | 
mineral oils. It is not caustic and will not | 
discolor, crack or deteriorate rubber goods, | 


the company points out. 


New Spring-Back Chair 
Added to RCA's Line 


AN AUDITORIUM chair de 
signed to provide spring-back seating with 
out sacrifice of seating capacity, has been | 
announced by the RCA Victor Division of | 
the Radio Corporation of America, Cam 
den, N. J. It is cataloged as International 
Model 2450. 

The chair is so constructed as to allow 
for normal back-to-back spacing, according 
to the description; except for the spring- 
back feature, it is similar to others in the 
regular RCA International line, retaining 
the regulation seat, “quiet-rod-type” hinge | 
action requiring no oil or other main- 
tenance, and the similar aisle panel styling. | 

The construction of the chair-back fea- | 
tures an application of “no-sag” springs, | 
next to which is a layer of ‘“Kimpak,” used 
to deaden noise. ‘This in turn is covered | 
with a flexilator insulator and a half-inch 
filter pad of rubberized sisal. Next, a 
generous layer of felt cotton is applied. 
Upholstery is then fitted to the back by the 
International “wire-on” method. 


New Fire Hose Cabinet 
in Variety of Sizes 


A NEW WALL fire protec 
tion cabinet featuring a door and trim of 
satin-finish extruded aluminum, has been 
introduced by the Elkhart Brass Manu- | 
facturing Company, Elkhart, Ind. In 
order to keep the door and trim free from | 
damage during construction, they are so | 
designed that they may be installed after | 
plastering, the company points out. 

Available in a variety of sizes to meet 


NEW TYPE 


RECTIFIERS 


for 


Continuous Duty 


75 to 90 amps. 


Now available—the latest development 
in heavy-duty super power rectifiers of 
unmatched dependability and advan- 
tages for continuous duty .. . especially 
when two arcs are operating simul- 
taneously for 3D. 


® Write for full particulars 


FOREST-HARRISON, Inc. 


207 Railroad Avenue, Harrison, N. }. 


CASHIERS 


%.00 — 2," to 4," opening 

$8.00 — 214,” te 5,” opening 
Sold thru Theatre Supply Dealers Exclusively 
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fit Hush 


iterent requirements, the cabinets 
to the wall. “Vhey are factory-ylazed with 
the yvlass cushioned in) concealed rubber 
channels. The contents ora typical cabinet 

clude a J inch anyle valve with 75 feet 
of 1!4-inch unlined linen hose mounted on 
a one-piece rack, and equipped with a fog 
nozzle; plus az inch valy eto be used by 
local fire fighters, a 2 gallon 500 pound 


tested brass drawn shell fire extinguisher, 
fireman's ax, and a spanner wrench, 
The cabinet door has a cam type lock 


ing device. Doors and trim are constructed 


with mechanical joinery at the corners, and 
the doors are aligned means of a guide 
pin arrangement. Doors may be easily re 
moved tor installation of hose rack and 
hose. Cabinets may also be made to hold a 
hand extinguisher only. Standard sizes 


come in tive widths and three heights, 


Black Light Fixture 
For Outdoor Lighting 


weatherproot black 


ot 


announced by 


light fixture for illumination outdoor 
siyns and billboards has been 
Ultra-Violet Products, South Pas 
dena, Calit. 


Known as 


“Blak-Ray,” 


the unit employ 5 


two selt-hitering, wave ultra-violet 


tubes with a reflector especially designed to 
intensity, thereby reduc- 
ot 


and obtaining brilliance 


deliver tar greater 


inv the number fixtures required 


lineal foot of copy 


per 


52 


at locations where an unusual amount of 


visible light exists. 
Both tubes 


a larve-diameter, 


and reflectors are housed 


ultra-violet. transmitting 
Pyrex tube that is adjustable so its power- 
ful horizontal beam is directional. Units 
are 150-watt 
Hlood-type bulbs as an integral part of the 
Hasher for 


installed in the 


available with two white 


fixture, and an. intermittent 


these white lights may be 


base if specified. 


Also available for use with the new fix 
tures Is a complete line of outdoor “Blak- 
Ray” bulletin paints matched to the Out 


Advertising Association ot America’s 


standard bulletin colors. 


Ad-Offerings 


Special information and catalogs are offered 
free by advertisers in this issue, as listed 
below. Write for them direct—or use the 
Theatre Supply Mart Postcard (page 35) 
with reference numbers as given in Index of 
Advertisers, on same page. 


door 
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Dayton Safety Company Bulletin 
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Indiana Comb Drawer Writ 


matior f ist 
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stanley, f t 
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JE Robin, Inc.: Literature 

aprons, Inc.: Booklet on Spacarb Operator be 


Manufacturing Corporation: 


Strong Electric Corporation: 


Supurdisplay, ones Write 
Wagner Sign Service 
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Williams Company: F 


New Ashcraft 
130-Amp. Lamp 


PROJECTION light for the 
first theatrical presentation of CinemaScope, 
20th Century-Fox wide-screen process, in- 
troduced for this purpose a new lamp de- 
veloped by the C. S. Asheraft Manufactur- 
Island City, N. Y., 
10mm “Hit-Tex”’ 


1 a series ot special 


Long 
National 
carbon. Demonstrated 1 
showings at the Roxy theatre in New York, 
CinemaScope was 
Mastbaum theatre 


ing Company, 


using the new 


toward the end of April, 


later exhibited at the 


in Philadelphia, emploving the same type 
of light Called the ‘“Hi-Power,” 
the lamp is being installed in many theatres 


source, 


to be equipped tor CinemaScope. 

The ‘“Hi-Power” is a modification of the 
Ashcraft “Super-High,” 
tion at 125-130 amperes. 
film from the heat produced at the aper- 
ture by a reflector lamp operated at that 
amperage, the lamp is equipped with the 
Ashcraft air-cooled heat deflector (BETTER 
‘The manu- 


designed tor opera- 
‘To protect. the 


‘THEATRES for April, page 38). 
facturer rates output at 32,000 lumens. 
‘The “‘Hi-Power” also has a special lamp- 
house ventilation as an integral part of its 
design. A draft flue is located 
immediately over the arc to draw oft heat 
effect 
deposit ot 


directed 
an also 
pointed out ts ot 
smoke or ash on the reflector. 
The trim used at the Roxy 
quent demonstrations of CinemaScope con- 
sisted of 20-in. “Hi-Tex” 
with 7 “Orotip” 
It is pointed out that this trim is the first 


and smoke at the source | 


prevention 
and subse- 


10mm. x 
tive lo x 9-in, negative. 
in which the negative carbon is larger than 
the A special high-speed carbon 


rotating mechanism is used to maintain a 


positive. 


pertect crater, 
Another feature of 
Asheraft “AG” 
duct the current to the 
According to the 
head only pure silver touches the carbon at 
the This, 
eliminates corrosion and 


the “Hi-Power” is 


anew contact head to con- 
rotating. positive. 


manutacurer, with this 


It Is pointed out, 
The 


which flows 


arcing end. 
electrolysis. 
cooled by water 
over the head, the 


the Asheraft recirculator. 


contacts are 


water being supplied by 
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A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL 
MATERIALS... LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT 


|For classes of products related to refreshment service, see THEATRES SALES BUYERS INDEX beginning on page 37| 


AIR-CONDITIONING AND 
VENTILATING EQUIPMENT 


ASSURANCE OF clean, 
comfortable atmospheric conditions in a 
theatre usually requires some means at 
least of cooling the auditorium during the warm 
months. 

In regions of little hot weather, and particu- 
larly of low relative humidity, simple ventila- 
tion—filter-equipped intake and one or more 
blowers of liberal capacity at the screen end 
of the auditorium, also an exhaust vent and fan 
at the opposite end—may be adequate. 

3ecause the amount of heat and moisture in- 
troduced into the air by people seated close 
together in an enclosure for two or three hours, 
theatres generally need cooling facilities (which 
are commonly what is meant by the term air- 
conditioning, although that term properly sig- 
nifies positive control of sensible heat, relative 
humidity and air motion). 

Comfort-cooling can be supplied by (1) built- 
up plants consisting of one or more compressors 
and in coils for transfer of heat in the air to 
water or refrigerant (direct expansion, which 
method is not permitted in some cities); (2) a 
similar central plant but consisting in one or 
more unit conditioners; (3) unit conditioners 
installed for direct space cooling; and air wash- 
ers (evaporative cooling). 

Unit-conditioners are designed to provide all 
of the essentials of a complete cooling plant, 
including an evaporative condenser, with coils 
for heating 1f desired. In their smaller sizes 
(generally from 5 to 10 tons), they can be in- 
stalled within room zones to be cooled (space 
cooling), thus conditioning air supplied through 
a simple ventilation system. Unit condition- 
ers are available in various capacities from 3 to 
75 tons (3, 5, 7%, 10, 15, 20, 30, etc.). For 
central plants, they can be had for ceiling as 
well as floor mounting. 

Engineers generally regard built-up plants 
more desirable from 100 tons up. 

Either unit or built-up plants can be ar- 
ranged for use of two or more compressors 
together or separately so as to provide for 
variation in load requirements. Such flexibility 
may also be adapted to cooling (also heating ) 
of a theatre by divisions, or zones (as main sec- 
tion of auditorium, in or under balcony, lounge- 
foyer-lobby area, etc.). 

Evaporative cooling is commonly regarded 
as being adapted to regions where relative 


BETTER THEATRES SECTION 


humidity is seldom higher than 72%. That fac 
tor is minimized, however, by designers of 
some types of evaporative cooling equipment on 
the market. 

Such equipment is not to be confused with 
evaporative condensers, which are devices for 
cooling the refrigerant of mechanical cooling 
plants. They reduce water consumption for 
this purpose (estimated at 95%). For some 
installations, a cooling tower may prove cheaper 
Some water-saving device is required in a 
growing number of localities. 

Since a large audience even in winter can 
raise relative humidity above the comfort level, 
it is well to integrate heating and cooling, 
preferably under automatic control 


AIR DISTRIBUTION 


Blowers: Fans usually preferable for the ven- 
tilation of theatres are of multi-blade (“squirrel 
cage”) type. They range in air volume capacity 
from those adapted to simple (ductless) ventila- 
tion systems, to large sizes capable of overcom- 
ing the resistance of extensive duct systems. As 
a rule, a simple ventilation system should in- 
clude an exhaust fan. 

Diffusers: To assure uniform distribution of 
conditioned air to each zone of the auditorium 
and other areas of the theatre, without an effect 
of draft, outlets for duct systems should be of 
“aspirating” type, which mixes the conditioned 
air with the room air before it reaches the 
breathing zone. Such diffusers are available in 
circular flush-set or projecting ceiling types, 
flush wall types, and rectangular ceiling types 
(the latter are indicated particularly for inte- 
gration with ceiling tiles). Each has readily 
adjustable dampers. 


PRODUCT NEWS . . Pages 40 and 50 


The department ‘About Products” 
on general equipment and supplies 
is on page 50. The Vender Vane" 
on refreshment service products is 
on page 40. 


DEALERS ... . Page 36 


Dealers in the United States are 
listed in the Theatre Supply Mart; 
those in Canada on page 74. 


ADVERTISERS INDEX 


Page 35 


. . . 


For concealment of outlets that are merely 
dampered openings in ducts or in walls, con 
cealing dampers or blowers, ornamental grilles 
are available in various stock sizes and also 
built to specifications in bronze, stainless steel, 
aluminum or other metals, with finish to match 
other metal fittings or the decorative scheme 
of the room. 


AIR CLEANSING 


Whether the theatre is air-conditioned or has 
only a simple ventilating system, the incoming 
air should pass through efficient filters to re- 
move as much dust and pollen as_ possible. 
Throw-away type filters are discarded when 
dirty ; permanent type, of which there are many 
kinds, are occasionally washed. One type is 
treated also for elimination of odor from out- 
side air. 

Equipment for cleaning air of unpleasant 
odors and of bacteria responsible for many 
air-borne diseases is available in electrical and 
chemical types. 


CONTROL EQUIPMENT 


An air-conditioning system can be designed 
for the simplest manual control or for automatic 
operation embracing a complex system of damp- 
ers and switches, safety valves, etc., all respond- 
ing, in fixed relation to each other, to changes 
in temperature and moisture. 


AIR WASHERS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, Mo 

United States Air Conditioning Corporation 
Como Avenue, S.E., Minneapolis, Minn 


BLOWERS AND FANS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Ig Electric Ventilating Company, 2850 N. Crawford 
Avenue, Chicago, II. 

National Engineering & Manufacturing Company, 519 
Wyandotte Street, Kansas City, Mo 

Reynolds Manufacturing Company, 412 Prospect Ave- 
nue, N. E., Grand Rapids, Mich 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, N. Y 


3310 


794 Union Street 


United States Air Conditioning Corporation, 3310 
Como Avenue, S.E., Minneapolis, Minn 
Westinghouse Electric Corporation, Sturtevant Divi- 


sion, Hyde Park, Boston, Mass 


COILS 


McQuay, Inc., 
Minn 


1600 Broadway, N. E, Minneapolis, 
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CONVITIONERS, UNIT (5-tons up) 


Airtemp Division, Chrysler Corporation, 1600 Webster 
Avenue, Dayton 1, Ohio 

Alton Manufacturing Company, 
Dallas, Tex 

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd 
Street, New York City (integrated dry and wet bulb 
reader ) 

Curtis Manufacturing Company, 1998 Kienlen Street, 
St Lo uis 20, Mo 


1112 Ross Avenue, 


Corporation, Syracuse, N. Y. 

ire bi vision, General Motors Sales Corp., 300 

St., Dayton 1, Ohio 

General Electric Company, 9 Lawrence Street, Bloom 
J 


field, N 

Governair Corporation, 605 West Main Street, Okla- 
homa City, Okla 

Typhoon Air Conditioning Co., Inc., 
Brooklyn, N 

United States Air Conditioning Corporation, 3310 
Como Avenue, S.E., Minneapolis, Minn. 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Corporation, Sturtevant Division, 
Hyde Park, Boston 36, Mass 


794 Union Street, 


CONTROLS & INSTRUMENTS 


The Brown Instrument Company, Philadelphia, Pa 

Buensod-Stacey nditioning, Inc., 60 E, 42nd 
Street, New York City (integrated dry and wet bulb 
reader) 

Minneapolis - Honeywell Regulator Company, 2822 
Fourth Avenue, S., Minneapolis, Minn 

Monitor Controller Company, 51 S. Gay Street, Balti- 
more. Md 


Air Devices, Inc., 17 East 42nd Street, New York 17, 
N Y 


American Air Filter Company, First and Central 
Avenues, Louisville 8, Ky 

Owens-Corning Fiberglas Corporation, Ohio Building, 
Toledo, Ohio 

Research Products Corporation, 1015 East Washington 
Street, Madison 3, Wis. (line includes odor-elimina- 
tion hiters) 


Universal Air Filter Company, Duluth, Minn 


AND DIFFUSERS 
17 East 42nd Street, New York 17, 


GRILLES 
Air Devices, Inc., 
N.Y 


American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Anemostat Corp. of America, 10 E. 39th Street, New 
York City 

Barber-Colman Company, Rockford, Il. 

W. B. Connor Engineering Corporation, 114 East 32nd 
Street, New York 16, N 

Multi-Vent Division, The Pyle-National Company, 
1334 North Kestner Avenue, Chicago, Ill 

Tuttle & Bailey, New Britain, Conn 


REFRIGERATION MACHINES 


Airtemp Division, Chrysler Corporation, 1600 Webster 
Avenue, Dayton 1, Ohio 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich 

Baker Refrigeration Corporation, South Windham, 
Maine 

Carrier Corporation, Syracuse, N. Y. 

Curtis Manufacturing Company, 1998 Kienlen Avenue, 
St. Louis, Mo 

Frigidaire Division, General Motors Sales Corporation, 
300 Taylor Street, Dayton, Ohio 

General Electric Company, 5 Lawrence Street, Bloom- 
field, 

General Refrigeration Corporation, 
Beloit, Wis 

Governair Corporation 
homa City 1, Okla 

Typhoon Air Conditioning Co., Inc., 794 Union Street, 
Brooklyn, N. Y 

United States Air Conditioning Corporation, $310 
Como Avenue, §.E., Minneapolis, inn. 

York Corporation, Roosevelt Avenue, York, Pa 

Westinghouse Electric Corporation, Sturtevant Divi- 
sion, Hyde Park, Boston 36, Mass 

Worthington Pump & Machinery Corporation, Harri- 
son, 


Shirland Avenue, 


605 West Main Street, Okla 


AMPLIFIERS AND 
AMPLIFYING TUBES 


AMPLIFIERS, which are 
an integral part of a theatre type sound 
system, may be classified in three groups 
—pre-amplifiers, power amplifiers, monitor 
amplifiers 

Most power amplifiers today contain their 
own filament and plate supplies, needing only 
commection to a powel line of suitable voltage 
and frequeney and dispensing with all auxiliary 
batters generators or rectifiers. In addition 
they commonly supply polarizing voltage to 
photocel They also provide filament and plate 
supplies to pre-amplifiers, and in many cases 
to monitor amplifiers, where such are incor- 
d in the sound system. 

Pre-amplifiers, where used, are built into the 


soundheads themselves, or may be mounted on 
the front wall of the projection room. In gen- 
eral, sound systems use two pre-amplifiers (one 
jor each reproducer), and a combination voltage 
and powe!s amplifier ol suthcient capacity to 
provide sound in a given theatre auditorium 
without distortion. Where additional power is 
required, it may be obtained by using a mul- 
tiplicity of power amplifiers to obtain the re- 
quired wattage, or by installing one large power 
amplifier oi equal wattage. The method em- 
ployed is dependent upon the manutacturer s 
specifications. 

Minimum limitations for amplifier wattage in 
comparison with seating capacity have been 
established by the Research Council of the 
Academy of Motion Picture Arts and Sciences, 
and it is strongly recommended that exhibitors 
consult these requirements before purchasing 
sound equipment. 

The main amplifier equipment is generally 
mounted on a rack, or in a steel cabinet, for 
mounting on the projection room wall or built 
into the wall dividing the projection ,room from 
am adjacent equipmert room. 

The monitor amplifier, where used, is some- 
times installed as a separate unit in its own 
housing. 

The volume control and sound changeover 
equipment is today commonly associated with 
the photocell pre-amplifier. 

Cabinets are usually available in either single- 
or dual-channel type, while panels may include 
provisions for non-sync and radio equipment 
with related switching means. 

Supplementary amplifiers in small wattage 
are available for cry-room as well as monitor 
speakers, group hearing aids, etc. 

For drive-in sound systems with in-car speak- 
ers, amplification may be built up to required 
output by the addition of main amplifiers or 
booster units according to the number of 
speakers. There are integrated systems of this 
kind designed specifically for drive-ins. 


AMPLIFIERS 

Altec-Lansing Corporation, 9356 Santa Monica Boule- 
vard, Beverly Hills, Calif. 

Amplifier Company of America, 398 Broadway, New 
York 13, 

THE BALLANTYNE COMPANY, 
Street, Omaha, Neb. 

CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York City. 

DeVry Corporation, 1111 Armitage Avenue, Chicago, 
Il. 


1712. Jackson 


INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 

MOTIOGRAPH, INC., 4431, West Lake Street, Chi- 
cago, Ill. 

RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 

J. E. ROBIN, INC., Robin- er Division, 267 Rhode 
Island Avenue, East Or N. 

WENZEL PROJECTOR CORPORATION, 2505-19 
South State Street, Chicago 16, Ill 

WESTREX CORPORATION, lil Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


AMPLIFYING TUBES 


CONTINENTAL ELECTRIC 
Hamilton Street, Geneva 
General Electric Company, 1 River Road, Schenectady, 

N. Y 


COMPANY, 715 


Gordos Corporation, 86 Shipman Street, Newark, N. J. 

RADIO CORPORATION OF AMERICA, Engineer- 
ing Products Department, Camden, N. J. 

Radiant Lamp Corporation, 700 Jeliff Avenue, New- 
ark, N. 

Raytheon Manufacturing Company, Foundry Avenue, 
Waltham, Mass. 

Westinghouse Electric Corporation, Bloomfield, N. J. 

Western Electric Company, 195 Broadway, New York 
City. 


ANCHORS FOR CHAIRS 


EXPANSION BOLTS suited 
to anchoring chairs in concrete flooring 
are available with metal jacket. A leading 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 
sleeve, washer and hexagon nut. 

Chicago Expansion Bolt Company, 1338 West Concord 
Place, Chicago, Ill 

Fensin Seating Company, 1139 South Wabash Ave.. 
Chicago, II. 


ARCHITECTURAL MATERIALS 
AND THEATRE DESIGN SERVICE 


[See also Fabrics and Wallpapers] 

THE NUMBER of archi- 
tectural materials especially applicable to 
the facing of the fronts and finishing of 
the interiors of theatres has been greatly aug- 
mented by modern industrial science. Following 
is an indication of the variety of these ma- 
terials for various purposes; 

Laminated (built-up) tiles and sheets with 
permanent baked plastic finish provide wall 
finishes in solid color, in patterns and natural 
woods with the practical advantage of re- 
sistance to scratching and repeated washing 
Such plastic-finished wallboards are obtainable 
with either semi-gloss or high-gloss surface; 
the latter is especially suited to refreshment 
stand counters 

Wood veneering (plywood ) now makes the 
choicest grain available for woodwork finishes 
of relatively moderate cost 

Architectural glass, which has many interior 
applications, is notably successful as a means 
of giving the theatre front rich color without 
gaudiness. Glass blocks are excellent for ex- 
terior panels (translucent window effect, etc.), 
interior partitions, illuminated standee rails, 
and so on. Mirrors may be considered architec- 
tural materials, too, when used in floor-to- 
ceiling panels. 

Some of the natural beauty of terra cotta 
has been imparted to the best grades of porce- 
lain enamel finishing of metallic forms designed 
for exterior facing; these are obtainable in 
shapes which, when assembled, give a rib pat- 
tern, and in a variety of colors with either 
glossy or dull finish. Aluminum and steel mem- 
bers are available to facilitate erection of fronts 
employing such porcelain enamel facing or 
structurally comparable materials. 

Modern glass products include clear-vision 
doors which allow a charming interior to be 
visible from the street. For colorful doors 
of solid shade or designed in a multicolored 
pattern the laminated plastics have, in addition 
to the qualities cited above, the ability to seal 
the structure against weather. 

Ceramic tile is obtainable in types suited to 
many interior areas besides outer lobbies and 
toilet rooms, while for fronts it facilitates the 
making of varicolored architectural forms and 
patterns. 

Fluted (corrugated) asbestos sheets can be 
shaped to an architectural form on the job. 
Mineral and glass fibre tiles, solid or perforated 
for acoustical purposes may be laid in patterns 
of decorative effect. 

Perforated metal plates, with baked finish, 
are applicable especially to ceilings of areas near 
the auditorium, with noise-control material 
above; also, clipping on, they permit easy ac- 
cess to electrical or other installations above. 

For other kinds of materials of related pur- 
pose see also Fabrics and Wall Paper. 


Adelhardt Construction Company, 53-15 74th Street, 

aspeth, N. Y. (structural engineering). 

— Ceramic Corporation, Brazil, Ind. (ceramic 
tiles). 

The Celotex Corporation, 120 S. LaSalle Street, Chi- 
cago, Ill. (mineral and vegetable fibre tiles). 

F & Y BUILDING SERVICE, 319 E. Town Street, 
Columbus, Ohio (design and construction 
mouldings). See page 47. 

The Formica Insulation Company, 4616 Spring Grove 
Avenue, Cincinnati, Ohio. (laminated plastic sheets). 

Hollobilt, 2081 Laura Avenue, Huntington Park, 
Calif. (doors). 

The Kawneer Company, 1105 North Front Street. 
Niles, Mich, (steel frame and porcelain enamel front 
structures). 

Libbey Owens-Ford Glass Company, Vitrolite Division, 
Nicholas Building, Toledo, Ohio (architectural glass, 
glass doors) 

MARSH WALL PRODUCTS, INC., Dover, Ohio 
(plastic-finished paneling, plastic and metal). 
See page 13. 

Mosaic Tile Company, Zanesville, Ohio. (ceramic tile). 

Parkwood Corporation, Wakefield, Mass. (wood 
veneer). 

Pittsburgh Plate Glass Company, 2200 Grant Building, 
Pittsburgh, Pa. (architectural glass, glass doors). 
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POBLOCKI & SONS, 2159 South Kinnickinnic | 
Avenue, Milwaukee 7, Wis. (Stainless steel and | 


porcelain enamei front structures) 


Rigidized Metals Corporation, 658 Ohio Street, Buf- 


alo, N. Y. (pertorated metal plates). 


United States Gypsum Company, 300 W. Adams 


Street, Chicago, Ill. (mineral boards and tiles). 


United States Plywood Company, 55 West 44th Street, | 


New York City (wood and plastic veneers). 


Westinghouse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U. S. Plywood Corporation, see above). 


AUTOMATIC TELEPHONE-—See Telephone 
Answering Equipment: Automatr 


BASES—See Projectors and Accessories. 


“BLACK LIGHT” MATERIALS 
AND LIGHTING EQUIPMENT 


“BLACK LIGHT” is the 
term popularly applied to the applicatior- 
of near-ultraviolet light, to surfaces 


painted with luminescent iacquer which this 
energy causes to glow. 


Fluorescent materials in paint form may be | 
readily applied with either brush or sprayer. | 


A variety of colors are obtainable. 

Filament ultraviolet lamps are provided in a 
250-watt size with a bulb of filter glass, hence 
no additional filter or ballast is required. How- 
ever, the ultraviolet output of this lamp (Pur- 
ple X) is relatively low. 


Fluorescent ultraviolet lamps, called 360 BL | 


lamps, are available in the sizes and wattages 


of standard F-lamps. These are efficient gener- | 
ators of near-ultraviolet, and the tubular shape | 


lends itself readily to display work, and direc- 
tional and similar signs are available in stock 
models, or may be made up especially. Light 
density filters are required since these lamps 
produce some visible light also. 

Mercury ultraviolet, or Type H lamps, are 


concentrated sources of ultraviolet and visible | 


light; hence, they are particularly useful to ob- 


tain a spot beam of “black light” for spec- | 
tacular effects. A relatively dense filter must 
be used to absorb the visible light and to 


create effective fluorescence. 


General Electric Company, Lamp Dept., Nela Park, 
Cleveland, Ohio (lamps). 

GOLDE MANUFACTURING COMPANY, 4888 North 
Clark Street, Chicago 40, LIL. 

KLIEGL BROS., 321 W. 50th Street, New York 
City (light sources). See page 67. 

Keese Engineering Company, 7380 Santa Monica 
Boulevard, Los Angeles, Calif. (paints, light sources). 

The Stroblite Company, 35 West 52nd Street, New 
York City (paints, lamps). 

Switzer Brothers, 4732 St. Clair Avenue, Cleveland 3, 
Ohio. 

Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, N. J. (lamps). 


BOX-OFFICES AND ACCESSORIES 


BOX-OFFICES ARE Com- 


monly built “on the job” from specifica- 


tions of the designer of the front and | 
entrance area; however, box offices may be | 


obtained ready for erection, in styles, colors and 


materials to harmonize with the vestibule or | 
lobby treatment. Architectural glass, glass 


structural blocks (which may be interestingly 


illuminated from behind), porcelain-enamelled | 


metal, stainless steel (fluted or smooth) and 


laminated plastic are prominent among. the | 


facing materials. (Unless otherwise specified, 
the companies listed below are sources only of 
material suited to box-offices; see these further 
under Architectural Materials.) 

3esides ticket issuing machines and coin 
changers (which see), box-office accessories in- 


clude speaking tubes and admission price and | 


show time signs (see Signs, Directional). 
Metallic speaking tubes covering an aperture 
in the box-office window to protect the cashier 


from cold and infection, are usually louvred, but 


are also available with a resonating disk. 


Also for protection against cold are shields | 
of transparent plastic extending across the deal | 


plate and opening to several fixed positions. 
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CANADIAN PAT. APPLIED FOR 


..eand HERE’S WHY! 


@ The ONE SCREEN that lasts 


for years and years and years! 


AMERICAN AND 


Practically no maintenance cost — 


because of long-wearing vitreous enamel finish! 


Up to 40% MORE REFLECTED LIGHT — 
for brighter, sharper pictures with uniform 


reflection at all times! 
Drive-In pictures with best of indoor quality ! 


Can be purchased on a convenient 


time payment plan ! 


call.” NATIONAL 


Division of National « Simplex « Bludworth, Inc. 


for your PERMASCREEN, NOW! 


PERMASCREEN costs far less — gives your patrons far more! 
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North Fourth 
box-office 


1440 
(complete 


Everbrite Electric Signs, Inc., 
Street, Milwaukee 12, Wis 
structures, protective shields). 

The Formica Insulation Company, 4616 Spring Grove 
Avenue, Cincinnati, Ohio 

GOLDBERG SROS., 3500 Wainut Street, Denver, 
Colo. (speaking tube). See page 51. 


Libbey-Owens-Ford Glass Company 1310 Nicholas 
juilding, Toledo, Ohio 
MARSH WALL PRODUCTS, INC., Dover, Ohio 


(laminated plastic board). 
Pittsburgh Plate Giass Company, 2200 Grant Building, 
Pittsburgh, Pa 


POBLOCKI & SONS, 2159 South Kinnickinnic 
Avenue, Milwaukee 7, Wis. (complete box- 
office structures) 


Westinghoyse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U. S. Plywood Corporation, see above) 


CABINETS FOR 

FILM AND CARBONS 
REALLY FIREPROOI 

film storage are essential 


room it the 
theatre 


cabi- 
nets tor accesso 
rie at the projection 


required either by 


protec - 
tion law of 
tor’s responsibility is to be provided both pro- 
jectionists and patrons. With the 2,000-foot 
reel standard in the American film industry, film 
storage facilities should accommodate this size 
of reel in metal compartments that at least 
prevent the spread of fire from one compartment 
to another and reduce the effect of heat as a 
cause of combustion to a minimum. 

The desired safety is provided by a sectional 
abinet of relatively thick Capproximately 1! 
inches) steel wails insulated with tireproot ma- 
terial. Such cabinets are obtainable with or 
without vents (vents required by fire regula- 
tions in some communities) and with or without 
sprinkler heads inside. 

A cabinet for carbons (wherever no suitable 
compartment is otherwise provided) is a con- 
venient place to keep carbons. The carbons, 
while drying out, are out of the way so that 
breakage tends to be reduced. One cabinet 
will hold several hundred carbons (according 
to trim) and also provides a handy compart- 
ment for small tools 


Diebolt Company, Canton, Ohio. 

GOLDE MANUFACTURING COMPANY, 
North Clark Street, Chicago 0, Ill 

GOLDBERG BROS, 3500 Walnut Street, Denver, 
Colo 

= 4 Safe Company, 320 Fifth Avenue, New York. 
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Neumade Products Corporation, 330 West 42nd Street, 
New York City 
WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, Il. 
— H. Wolk, 1241 South Wabash Avenue, Chicago, 


CARBONS, PROJECTION 

MOTION PICTURE projec- 
tion carbons are required for projection 
in most motion nicture theatres (all ex- 
cept those using filament projection lamps). 
The type and size of carbons required depends 
upon the type of arc, and in this connection the 
reader is referred to the several articles in The 
Suyers’ Index on projection lamps 
HELIOS CARBONS, INC. (mfd. by Ringsdorff 


Werke, Mehiem Rhein, Germany), 122 Wash- 
ington Street. Bloomfield, N. J. See page 18. 


CARBONS, INC. (mfrd. by Societe Le Carbone 
Lorraine, Pagny, France), Boonton, N. J. See 
page 15. 

NATIONAL CARBON COMPANY, !INC., 30 East 
42nd Street, New York 7, N. Y. See page 4. 


CARBON SAVING DEVICES 


VARIOUS DEVICES are 
available to jom new carbons and stubs so 


as to continue use of short lengths to 
about 1 inch. Some are simple clamps; others 
consist in a jaw device permanently installed 
in the lamp. In still another method, carbons 
are purchased especially processed for such 


short lengths 


use of 
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G. ¢ Anders, Company, i7 Sangamon Street, Chi- 
cago 7, Ii 

Best Devices Company, 10921 Briggs Road, Cleve- 
land, Ohio. 

Cali Products Company, 3721 Marjorie Way, Sacra- 
mento 20, Calit 

‘*End-Gripper’’ Company, 1224 Homedale Avenue, 
N. W., Canton 8, Ohio. 

Hal I. Huff Manufacturing Corporation, 659 West 
Jefferson Blvd., Los Angeles 7, Calif 

THE GOLDE MANUFACTURING COMPANY, 4888 
North Clark Street, Chicago 40, III. 

Motion Picture Accessories Inc., 1678 W. 17th Place, 


Hollywood, Cal. 
Norpat Sales, 45 West 45th Street, 
West 


New York 19, N.Y 


Payne Products, 2451 Stadium Boulevard, Ann 
Arbor, Mich 
RAYTONE SCREEN CORPORATION, 165 Clermont 
Avenue, Brooklyn, N. Y. 
S. O. S. Cinema Supply Corporation, 602 West 52nd 
Street, New York Cit 
y, Ltd., 1689 E. 102nd 


Weaver Manufacturing 
Street, Los Angeles, Calif 

WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, Ill 

Edw. H. Wolk, 1241 S. Wabash Avenue, Chicago, Il 


CARPETING 

TYPES OF carpeting suited 
to heavy-duty requirements of theatres 
are (to name them alphabetically) Ax- 
minster (only in the finest grades, except pos- 
sibly when used in small lounges), Broadloom, 
Chenille (an expensive weave feasible only in 
rare instances in which superior carpet of special 
shape is absolutely required), Patent-Back (a 
special type consisting in Broadloom sections 
cut into desired shapes and colors and cemented 
to a backing), Velvet (pattern dyed) and 
Wilton (pattern woven). The last two are the 
weaves most widely used in theatres because of 
their durability and relatively moderate price 
while providing a wide selection of interesting 
patterns and colors. 

Many stock patterns suited to theatres (some 
primarily designed for them) are available in 
Velvet and Wilton weaves especially, either 
with all-wool or wool-rayon facing. In the 
latter type, the fabric is woven partly with 
synthetic carpet yarns, which have proved of 
advantage in giving the face toughness and 
in realizing true color. 

Theatres are usually carpeted in a single 
pattern, but consideration should be given to 
the advisability of using another design, or a 
plain Broadloom, or the same design in a 
smaller scale, for areas like lounges, which differ 
greatly in size and function from foyers and 
standee areas; and also on stairs, where some 
patterns can be confusing. 


Bigelow-Sanford Carpet Inc., 140 Madison 
n 


venue, New York City e includes patent- 
back type) 
Goodall Fabrics, Inc., 525 Madison Avenue, New 


York City (patent-back). 

A. & M. Karagheusian, Inc., 
York City. 

Thomas L. Leedom Company, Bristol, Pa. 

James Lees & Sons Company, Bridgeport, Pa. 
H. Masland & Sons, 295 Fifth New York 
City 

Mohawk Carpet Mills, Inc., Amsterdam, N. Y. 

RADIO CORP. OF AMERICA, Prod- 
ucts Department, Camden, N. 

Alexander Smith, Inc., 295 Fifth 


295 Fifth Avenue, New 


Avenue, 


New York, 


CARPET LINING 


CARPET LINING or under- 
lay generally suited to theatres is made 
of hair and jute, or entirely of hair, or 
foam rubber (latex). Lining entirely of jute 
(vegetable fibre) does not retain uniform re- 
silience (it is not “waffled”), and is otherwise 
not so serviceable as the other types. 

Foam rubber lining is available in ™%-inch 
thickness and in widths of 36 and 53 inches, 
some types with “waffling” on both sides. Sec- 
tions can be joined with adhesive binding tape. 
American Hair & Felt Company, Merchnadise Mart, 

Chicago, Il. 

Bigelow-Sanford Carpet Company, Inc., 

Avenue, New York City 
E. I. du Pont de Nemours Company, Fairfield, Conn. 


140 Madison 


Fremont Rubber Comp2ny, Fremont, Ohio. _ 
— Smith Inc., 295 Fifth Avenue, New 


York 


Plastics, Inc., 470 Fourth Avenue, New 
York 16, N. Y. 

Sponge Rubber Products Co., 
ton, Conn. 

United States Rubber Company, Mishawaka, Ind. 


Waite Carpet Company, Oshkosh, Wis. 


284 Derby Place, Shel- 


CHAIR FASTENING CEMENT 

THE METAL pieces to 
which theatre chairs are bolted are firmly 
fastened to the floor by special cement 
made for that purpose, which hardens in ap- 
proximately ten minutes. In reseating a thea- 
tre, the old chair bolts are removed from the 
floor, and new ones inserted and recemented 
(See Anchors for Chairs.) 
Fensin Seating Company, as South Wabash Avenue, 

Chicago 25, IIL 

General Chair Company, 1308 Elston Street, Chicago. 


CHAIR CUSHIONS 
OF FOAM RUBBER 

CUSHIONS FOR auditor- 
ium chair seats and backs (or lounge 
chairs, settees, etc.) are obtainable in 
foam rubber. Such cushions may take the place 
of padding and coil springs, the fabric being 
fitted over them; or be used as padding over the 
springs. 

This material may be moulded to fit any chair 
dimensions or design formation. Except for 
hollow cores, the cushion appears solid, but 
actually has access to air throughout its struc- 
ture. 

Foam rubber cushions are vermin-repellent. — 
Dunlop Tire & Rubber Corporation “Dunlopillo” Divi- 

sion, Buffalo, N. Y. 

Firestone Industrial Products Company, Foamex Div., 

Akron, Ohio. 

B. F. Goodrich Company, Akron, Ohio. 
Goodyear Tire & Rubber Company, Airfoam Division, 

1144 East Market Street, Akron, Ohio. _ 
Hewitt-Robins, Inc., Hewitt Restfoam Division, Buf- 

falo 5, N. Y 
U. S. Rubber Company, 

Mishawaka, Ind. 


Foam Sponge Division, 


CHAIR REPAIR SERVICE 
AND FABRIC PATCH KITS 


AN INSTALLATION of 
auditorium seating can be completely re- 
conditioned, or certain chairs be given 
major repairs, usually without interruption of 
operation if the experience in organizing such 
work, and the necessary skill and equipment 
are available. A number of companies special- 
izing in seating rehabilitation operate nationally. 

For minor repair of coated seating fabric by 
the theatre staff, kits are available containing 


small amounts of “leatherette” in a color 
selected to match most closely the fabric of 
the seating, and cement solvent with which 


to attach a patch. Colors regularly available 

are blue, brown, red, green, ivory and_ black. 

Fensin Seating Company, 1139 South Wabash Avenue, 
Chicago 25, 

Mystik Adhesive Products, 2635 North Kildare Avenue, 
Chicago 39, IIl. 

National Seating Company, 138-13 Springfield Boule- 
vard, Springfield Gardens, N. Y. 

Rosco Laboratories, Inc., 367 Hudson Avenue, Brook- 


lyn, N. Y. 
THEATRE SEAT SERVICE COMPANY, 160 Her- 
mitage Avenue, Nashville, Tenn. See page 59. 


CHAIRS, AUDITORIUM 

AUDITORIUM CHAIRS 
best suited to the motion picture theatre 
are those manufactured from designs 
developed specifically to meet the conditions en- 
countered in film theatre operation. 

Chairs may be obtained with seat cushions 
of box-spring or spring-edge type; or with no- 
Sag springs, alone or in combination with coil 
springs (the no-sag springs absorbing the shock 
of initial tension imparted to the coils); and 
with combination coil and Marshall spring con- 
struction. 
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theatre-goer expects he can relax in, 


LIVING ROOM just like the 
COMFORT one at home 


! 
Today’s | He wants a chair 
| 
| 


HEYWOOD- 
WAKEFIELD 


EST. 1826 


Theatre Seating Division 
Venominee, Vichigan 
Sales Offices: 
Baltimore, Boston, Chicago, New York 


Heywood-Wakefield’s famous 
TC 706 AIRFLO is as comfortable 


as the average patron’s own 


easy chair at home. 


The reclining AIRFLO chair has the 
“rocking action” of the exclusive 
Heywood- Wakefield spring action 
mechanism. By virtue of this mechanism Comfort is our business... in theatre seating 
the AIRFLO retains the scientifically asin Heywood’s famous household furniture, 


. like the Old Colony platform rocker at top. 
correct pitch of seat-to-back regardless 


of how the patron shifts his weight or position, For 


further information contact your Heywood- Wakefield 


representative or write for the fully illustrated 


catalogue on Heywood-Wakefield Theatre Chairs. 


BETTER THEATRES SECTION 


| 
3 ¢ 


Ihe backs nay be 


type, and here 


either of spring or padded 
it should be noted that the choice 
affects the row spacing, spring back cusluons 
being substantially thicker than padded backs 
(spacing should not be less than 34 inches back- 
to-back for with padded backs, and as 
much as J% inches for spring backs). Chairs 
include models with self-raising seats 
retracting or with combination re- 
tracting-rising seats designed to facilitate 
passage between rows. There are also especially 
luxurious models designed for loge sections 
While end standards may be obtained in 
special designs, regular models offer a wide 
choice of patterns, which may be readily exe- 
cuted in colors suggested by the color scheme of 
the auditorium. Arm rests may be of wood or 
plastic, in “blonde” shades enhancing visibility ; 
or they may be foam rubber covered with fabric 
Acoustic considerations (each chair should 
represent approximately the sound-absorption 
of a so that the capacity factor affect- 
ing volume is fairly constant) demand a fully 
upholstered chair (see Upholstering Materials). 
Some theatre operators think it feasible, how- 
least veneer backs 


Chairs 


available 
and with 


person 


ever, to use chairs with at 

in the first two or three rows, as protection 
against children’s vandalism without critical 
effect upon acoustics. 


lend standards can be supplied with or with- 
out aisle lights 

Aisle light fixtures are also obtainable for 
attachment to standards not providing for them 


American Desk Manufacturing Company, P. O. Box 


416, Temple, Tex 
AMERICAN SEATING COMPANY, 901 Groad- 
way, Grand Rapids, Mich. See page 6. 
GRIGGS EQUIPMENT COMPANY, Box 630, 


Belton, Tex. See page 48. 
HEYWOOD-WAKEFIELD COMPANY, Gardner. 
Mass. See page 57. 
IDEAL SEATING COMPANY, 
Mich. See page 26. 


International Seat Corpor 


Grand Rapids, 


ation, Union City, Ind. See 


RCA Theatre Equipment Div 


VALLEN ALL-STEEL 
SAFETY TRACK 
LOW-COST DEPENDABILITY 


@ Noiseless, Safe, Easy opera- 
tion 

@ Designed to eliminate jam- 
ming 

@ Bearings in the hub of each 
wheel where they belong for 
smoothest operation possible 

@ Manually or electrically oper- 
ated 

There is a Vallen Electric Control and Track 

for every need 


WE'RE HEADQUARTERS 
FOR YOUR PROBLEMS 


VALLEN, INnc., AKRON 4, OHIO 


Irwin Seating Company, Waters Building, Grand 
Rapids, Mich 

Kroehler Manufacturing Company, Naperville, Il 

National Seating an 138-13 Springfield Blvd., 
Springheld Gardens, N 


RAYTONE SCRE EN ‘ ORPORATION, 165 Clermont 
Avenue, Brookiyn, N. Y. (aisle lights. ) 
Southern Desk Company, Hickory, N. C. 


CHANGE-MAKERS 

CHANGE-MAKING ma- 
chines, which speed up ticket selling and 
prevent annoying errors are available with 
different degrees o1 lacility, some issuing change 
in any amount, mciuding penimes, upon depres 
sion of single key; others delivering on depres 
sing keys of admission price; sume with split 
change keys (dimes, quarters, etc.). 

For attachment to change makers without 
such provisions, where adinission taxes im 
pennies are added to the regular price, a penny 
chute is available. It is clamped to the side oi 
the change-maker and holds about 150 pennies 


Associated Ticket & Register Corporation, 346 West 
44th Street, New York 18, N. Y. (chute) 
a Automatic Cashier Company, Watertown, Wis 


mmeter Corporation 7 South Wabash Ave 
Chics ago 5, Ill 

GOLDt MANUFACTURING COMPANY, 488% Nort) 
Clark Street, Chicago 40, 

Johnson fare Box Company, 4619 North Ravenswood 
Avenue, Chicago 40, Il 

Metal Products Engineering, Inc., 
New York 36, N. Y. 


45 West 45th Street, 


CHANGEOVERS AND 
CUEING DEVICES 

SWITCHING out one pic- 
ture projector while switching in the 
other may be accomplished in various 
ways according to the several types of devices 
ivailable. The electrical type in general, per 
iorming its functions at the touch of a switch 
(cither foot or hand), cuts off the light by a 
shutter arrangement while opening and closing 
the alternative circuits. There is also a me- 
chanical device which merely cuts off the light 
at one projection port while opening the other. 

One mechanism that employs the port cutoff 
method of light interruption, is electrically op 
erated and includes circuit switching means 
One of the electrical changeovers cutting off 
the light at the aperture also provides for clos 
ing the speaker circuit, if this is desired. Yet 
another electrical device cuts off the light by 
a dissolving shutter mechanism in front of the 
projection lens. 

Several types of changeover time indicators 
are available, including reel-end alarm bells 
actuated by film tension. 

For making changeover cues on film effec- 
tively but without mutilating the film there are 
devices which make a neat ring in the emulsion 
The better ones are designed to mark four 
cues in one operation in accordance with 
Standard Release Print specifications. 

American Theatre Supply, 2300 First Avenue, Seattle. 


Wash. (reel end signal). 

Clint Phare Products, 282 E. 214th Street, Euclid 
Ohio. (cueing device). 

Dowser Company, P. O. Box 214, 


East Northport, ; 

Essannay Electric Manofacturing Company, 1438 North 
Clark Street, Chicago. Ill angeover). 

GOLDE MANUFACTURING COMPANY, 4888 North 
Clark Street, Chicago 40, Il. 


Signal Electric Engineering Company, 179 Hopewell 
Avenue, Aliquippa, Pa. 
FILM CEMENT — See Splicers and Film 
Cement 
e 
CLEANING DEVIC] LOk -D SPEC 
TACLES See Third-Dimenston equipment 
Suppin 
e 


CLEANING MECHANISMS 

THEATRES require heavv 
duty vacuum cleaning equipment. Ordi 
nary domestic type cleaners are useful as 
auxiliary equipment, but they have neither the 
endurance nor the suction demanded by theatre 
cleaning. 


Of the heavy-duty equipment, two types may 
be regarded as specifically adapted to theatre 
work. One is the central system, with pipes 
leading to outlets so placed as to provide ac- 
cess at least to all public areas of the theatre. 
The other ts a portable type, with power plant, 
suction mechanism and dirt disposal equipment 
on rollers, to which equipment the hose 1s at- 
tached. Portable models are available with 
motor and suction devices detachable, to be 
used as a hand unit. Theatres require a hose 
length in portable models of not less than 20 
eet, and this may be provided in two sections, 
if desired, 10-foot lengths being connected by a 
brass coupling. Portable heavy-duty vacuum 
equipment for theatres should have motors of at 
least ¥%-h-p. 

Nozzles and brush attachments are available 
with both central and portable types for every 
kind of dry pick-up, and also for wet pick-up. 

In portable units, the mechanism, with at- 
tached dust bag, should not weigh over 50 
pounds so as to be conveniently carried on stairs 
and in seating area. Sound-deadening is a fea- 
ture of some heavy-duty equipment. 

Blower type cleaning mechanisms are par- 
ticularly useful in blowing popcorn boxes and 
similar refuse from under auditorium seating, 
so that it may be conveniently removed, and 
they are obtainable both in floor portable and 
hand models. Some heavy-duty vacuum equip- 
ment has a blower attachment for this purpose 

Floor machines are obtainable for general 
maintenance of terrazzo, composition, tile and 
other flooring materials. in models adapted to 
use by a theatre porter, and to compact storage 
and convenient portability. Such floor machines 
scrub, wax, polish and remove stains 


Ace Company, 112 West Washington Street, Ocala, 
Fla. 


5100 Ravens- 
blower 


Breuer Electric Manufacturing Company, 
wood Ave., Chicago 40, (vacuum and 
equipment; floor maintenance machines). 

Clements Manufacturing Company, 6632 South 
ragansett, Chicago, Ill 

Holt Manufacturing Company, 651 20th Street, Oak- 
land 12, Calif. 

Ideal Industries, 
Chicago, Ill 

Invincible Vacuum Cleaner Manufacturing Company, 
15 West 15th Street, Dover, Ohio. 

Lamson Company, Allen Billmyre Division, Syracuse, 
N 

Multi-Clean Products, Inc., 2277 Ford Parkway, St. 
Paul. Minn 

NATIONAL SUPER SERVICE COMPANY, 1946 


North 13th Street, Toledo, Ohio. See page 59. 
Spencer Turbine Company, Hartford, Conn. 


Nar- 


Inc., 307 North Michigan Avenue, 


CROWD CONTROL 
EQUIPMENT & SUPPLIES 


POSTS, BRACKETS and 
ropes for controlling patron traffic in lob- 
bies, foyers, etc., are available in types to 
meet conditions of floor plan and volume of 
patronage. Portable equipment for setting up as 
needed may have posts which screw into sock- 
ets permanently sunk in the floor, with metal 
rim to protect carpeting; or pedestal type posts 
with solid brass bases which need only to be 
lifted out of the way. The posts are made of 
hollow brass tubing, which can be obtained in 
chrome finish. For running control ropes to 
walls, plates are available with either loop or 
gooseneck attachment rings. 

Control ropes are made of cotton strands, 
over which is a woven fabric, and the covering 
is usually velour. which can be of most any 
desired color. Where a stronger rope is needed, 
control rope may be obtained with a chain or 
comparable center, which is covered with cot- 
ton strand roping, interlining and outer cover- 
ing. Metal ends for these ropes, with hook for 
attachment, are available in solid brass, which 
can be had with chrome plating, and in dull 
ar polished finish. 

Apex Brass & Bronze Works, 

New York 13, 
Lawrence Metal 

New York City. 
Newman Brothers, Inc., 
cinnati 3, Ohio. 


Inc., 116 Walker Street, 


Products, Inc., 79 Walker Street, 


670 West Fourth Street, Cin- 


CUE MARKERS 


Cueing Devices. 


— See Changeovers and 
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CURTAIN CONTROLS & TRACKS 527 West 45th the wall. Standard cases, with glazed doors 
SMOOTH AND silent Cutler-Hammer, Inc., 315 N. 12th Street, Milwaukee, that swing on hinges and lock, are available for 
i mounting against a wall as well as recessed; 


opening and closing ot curtains are ef- ee on Company, 570 Lexington Avenue, also with or without lighting provisions 
fected, either from backstage or from the ub Electrical Corporation, 2227 West Grand Avenue, (Sources may be all around, or along longest 


projection room, by automatic machines that op- Chicago, I1) sides, and are regularly fluorescent tubular 
erate at the touch of a button. The curtain go ag gay west, S0th Street, New = Jamps concealed behind the edge of the frame). 
may be stopped at any point along the stage, Superior Electric ome eed. Conn. Chey are also available in models adapted to 
or its motion reversed as desired. Such equip- Vee. 1. ig Electric Company, 91 South Street, Mt.  Dlack-light sources for luminescent displays 
nt i vailable heavy- r (fi arge stage “enon Y, ' Easel frames of either aluminum or stainless 
ment is available in heavy-duty (for large stage Westinghouse Electric Corporation, East Pittsburgh, 
openings and heavy curtains) and in lightweight Pa. steel construction are also on the market 
type (for relatively small stages, displays, etc.) a Standard poster size frames are also available 
Equipment consists of electric control mech- DISPLA in Kalamein mouldings (metal on wood), fin- 
anism for controlling travel of curtain, and steel s Y FRAMES, POSTER ished in stainless steel, chromium, aluminum or 
track with carriers. POSTER CASES with frames bronze. i 
Such equipment is available also for con- ¢ Extruded aluminum insert frames are obtain- 
tinuing the curtain travel on curved track ¥ extruded aluminum ind of stainless able in a variety of sizes for single or multiple 
around screen or along sides of stage, with turn steel are fabricated In sizes for single one- still displays. 
of small radius, a while the frame units may be adapted ajo Manufacturing Company, 1647 Wolfram Street, 
Control equipment for contour curtain opera- 3/80 to long lobby displays, usually set flush in Chicago 13, Ill. 
tion is likewise available, some adapted to 
limited overhead space. 
AUTOMATIC DEVICES COMPANY, 116 North 


Eighth Gtreet, Alientown, Pa. See page 14. iy ey 
J. R. Clancy, Inc., 1010 West Belden Avenue, Syra- t 
cuse, N. Y. 
VALLEN, INC., 225 Bluff Street, Akron, Ohio 
(curved track and contour types as well as eee é j : 
straight track). See page 58. 


DECORATION, INTERIOR : Good boxoffice is in proportion 
; to patron satisfaction. Provide 
eating that’s more comfortable 
and beautiful and it shows—in 


THE COMPLETE job of 
interior decoration, including designing, 
may be assigned to a studio specializing 
in theatres and similar buildings. Handling the 3 pre fits! Have a profe 
work on a contract basis, such a studio can : habilitation job, such as we do, 
supply all necessary decorative materials as and you've made your best move! 
well as the decorating talent and installation O 
labor. 


— H. anne Studios, 340 Hempstead Avenue, 
alverne, N, epnlaceme of w chions 
Knoxville Scenic Studios, Maryville Pike, P. O. Box : ian ment a 
1029, Knoxville, Tenn. — : backs with new ones on any type 
Manhoff Studios, 178 Wellington Road, Elmont, L, I., w or make of « hair, pronto, without 


Novelty Scenic Studios, Inc., 28-34 West 60th Street, inte rr tion of vw daily show! 
erruptior ur 1aily 1OW! 
ond Studion, ‘414 West 45th Street, New York 


F. Ge” Price, 37 Beverly Road, Merrick, L. I., ¥. : MANUFACTURERS—Foam rubber & spring cushions & back & seat covers 
Rambusch Decorating Company, 40 West 13th } od DISTRIBUTORS—Upholstery fabrics and general seating supplies 


New York City. 
Rau Studios, fac. 104 West 42nd Street, New York 


4 theatre seat service 


DIMMERS 


sional re 


include repairs of parts, 
uf holstering of seats and backs, 


Tell us your needs, We'll quote, gladly. Write today 


THESE ELECTRO-ME- 
chanical devices for controlling stage and 
auditorium illumination, permitting fad- 
ing out of any desired set of lights and fading 
in of others, are available in various types and 
capacities. 


Resistance types without interlocking features hn All Clean-up Jobs Can Be Done 


are suited to small circuits subject to individual 
control (spotlight, floodlight, etc.). Interlock- , IN 
ing models are for multiple-circuit installations # E With a Super eee 
(as needed for complex stage lighting). There 4 eR . 
are also reactance (electronic) dimmers for : Super cleaning gives you high efficiency at low cost. The Super 
stage (performance) lighting control. cleaner does the work of special nace Ma floor cleaners, mops, 
Autotransformer dimmers are adapted to squeegees, furniture dusters, air filter cleaners, blowers and 

simple auditorium house-lighting circuits; they , other expensive miscellaneous equipment once regarded 
may be installed for single-switch remote con- as necessary for the theatre cleaning Job. 
trol (as from the projection room), or be bank- Model M—general ——— The Super is easy to use. One operator and a Super 
mounted in various interlocking asemblies for can clean @Screen @ Sound Box fronts 
flexible control of a number of circuits (as for e@Upholstery e@ Air ducts @ Overhead @ Floors 
illumination in different colors or locations). wing and floor coverings @ Wet models take up 
Due to transformer action, dimming is smooth po werfyi \ scrubbing suds from bare, and carpeted, floors. 
regardless of lamp load. portable. : Your supplies dealer will be glad to demonstrate the 

Transformer type dimmer equipment is also , . ; » advantages of Super cleaning right in your theatre. Or 
available in a “packaged” portable unit with | write for complete data. 

ircuit capacities for very small auditoriums 4 

Dimming of cathode type light sources 1941 N. 13th Street Toledo 2, Ohio 
(“neon” and fluorescent lamp) is possible Sales and Service in Principal Cities. 
with equipment especially installed for this pur- Model BP-1—Powerful pick-up ta Plant Co. 
pose ar installation. for both wet and dry cleaning. Terente, Montreal, Vancouver 

ot-cathode iz s, electrome control, \ 

dimming hot-cathode lamp ntr Minimum noise level 


using two thyratron tubes, is recommended for Af 
full range from and to complete black-out. a 

()ne fluorescent dimmer, consi ting ota con All Super models ap- UPER SUCTION, 
trol unit and matching ballast, permits turning proved by Underwrit- sae 

n - lamps at any desired point within the ers’ Laboratories and 
dimming range by means of a knob. “THE DRAFT HORSE OF POWER TR 


Frank Adam Electric Company, 3650 Windsor Place, 
St. Louis, Mo. 


160 Hermitage Avenue ¢* Nashville, Tennessee 
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Ames Metal Moulding Company, Inc., 226 East 144th 
Sueet, New York City. 

Art Metal Manufacturing Company, 1408 North 
Broadway, St. Louis, Mo 

Champion Moulding Manufacturing Company, 234 


East 15ist Street, New York City 

Everbrite Electric Signs, Inc., 1440 North Fourth 
Street, Milwaukee 12, Wis. 

Lobby Display Corporation, 
New York City 

Peoples Display Frame Company, 
Montebello, Calif 


551 West 52nd Street, 


1515 Olympic Blvd., 


POBLOCKI & SONS. INC., 2159 S. Kinnickinnic 
Avenue, Milwaukee 7, Wis 
Universal Corporaiton, 6710 Denton Avenue, Dallas, 
Tex. 

e 


DRIVE-IN EQUIPMENT, 
SUPPLIES AND SERVICES 


[For Refreshment Service, Supplies and Equip- 
ment, see Theatre Sales Buyers Index, p. 56] 
MUCH OF THE equipment 
of drive-in theatres is the same as that of 
regular theatres. Noted here are the kinds 
specifically associated with this type of opera- 
tion. (Accordingly, for projectors, sound equip- 
ment, projection lamps, motor-generators, recti 
and projection accessories such as splicers, 
rewinders, etc., reference should be made to the 
classifications in The Buyers Index that deal 
with these individually.) 
Items applying specifically to drive-in theatres 
are as follows: 


ADMISSION CONTROL 

Equipment especially devised to record drive- 
in admissions is available in various types, some 
eliminating the use of tickets, others printing a 
ticket, wmle others are modifications of ticket 
issuing systems used in regular theatres 

Systems eliminating tickets may also provide 
for registration of the car by trip of a treadle 
when the car passes over it; and for registration 
of the entire transaction on an overhead indi- 
at considerable distance. 
registration equipment may 
registration, as in the 


fiers, 


cator visible 
Some admission 
be installed for remote 
manager's office 
BEREZNY ENGINEERING & MANUFACTUR- 


ING CO., 4208 Avaion Bivd., Los Angeles 11, 
Calif. (car counter). See page 48. 
Company, 483 Willis Avenue 


The Electronic Signal 
Williston Park Y 
GENERAL REGISTER CORPORATION, 43-01 
22nd Street, Long Island City, N. Y. See page 


24. 
K-Hill Signal Company, 326 West Third Street, 
Uhrichsville, Ohio (ticket control car register) 
Ohmer Corporation, 740 Bolander, Dayton, Ohio 


Perey Turnstile Company, 101 Park Avenue, New 


York City. (turnstiles). 
eof Cooper, Inc., 75 Front Street, Brooklyn 1, 


ATTRACTION ADVERTISING 

Changeable letter frames with lighted glass 
panels, and using aluminum and plastic letters, 
as installed on the marquees and fronts of 
regular theatres, are variously adapted to drive- 
ins. Where a screen tower or other facility 
structure is near the highway, the attraction 
advertising equipment may be mounted thereon. 
Otherwise special sign structures are indicated, 
with the name of the theatre and attraction 
frames integrated in an attractive pattern with 
suitable illumination. Designs for such struc- 
tures, from simple to elaborate. are available 
with complete blueprints for local fabrication. 

Changeable letter frames are also available 
for front illumination by reflector lamps, de- 
signed to be readily attached to walls, posts or 
similar supports. These are made in standard 
units for convenient erection on the job to any 
size of panel. Besides use as attraction boards 


at the drive-in, they are effective for remote 
exploitation, as along the highway, at nearby 
gasoline stations, etc. 

For changing attrac tion board letters at 
heights that cannot be reached without use of 
a ladde ye “mec han al hand” devi e that grasps 
the letter by use of a tensioning lever at the 
end of a handle is available. 


ADLER SILHOUETTE LETTER COMPANY. 
3021 West 36th Street, Chicago, Ill. See page 


48. 
POBLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
nue Milwaukee, Wis 
WAGNER SIGN SERVICE, INC., 218 South 


Hoyne Avenue, Chicago, Ill. (changeable tet- 
ters and letter mounting tool). See page 21. 


CLEANING CART 
Refuse 

grounds cleaning. The 

basket mounted on wheels and demountable so 

debris may be burned in it; it also be had 

with a utility platform for light cartage 

POBLOCKI & SONS, 2159 S. Kinnickinnic 
nue Milwaukee, Wis 


available to facilitate daily 


carts are 
a model with a steel 


re is 
can 


Ave 


DESIGN AND CONSTRUCTION 


Professional designers experienced in ramp 
grade requirements, drainage, traffic plans, etc., 
as well as structural needs and the operating 
peculiarities of drive-ins, are availale for plans 
and construction supervision 


3D ornot 3D??? 


may be your problem, but you still require the 


best in sound reproduction, and while we feel all 


our competitors offer good, high quality merchandise, 


DAWO ACOUSTICRAFT offers more 


we feel 


D-30 
Koiled Kords 


standard 


Cords — 
junction 
quality. 


Straight 
‘ standard 
in box 


junction 


and box and quality. 


high Quality projected sound and at prices O so low 


when you can buy the D30 set from your local 


dealer or direct from the factory for only $15.90 


per set 


May we send you our new catalogue? 


DAWO CORPORATION 


Toledo, Ohio 


145 N. Erie St. 


0-32 

Koiled Kords — 
junction box with 
jeweled down lite. 


Straight Cords — 
junction box with 
jeweled down lite 


Such service may also include actual con- 

struction of the project. 

BALLANTYNE COMPANY, 
Omaha 2, Nebr. 

Drive-In Theatre Service Company, 840 Cooper Street, 
Camden, N. J. (design and construction). 

F & Y BUILDING SERVICE, 319 East Town Street, 
Columbus 15, Ohio (design and constructien). 

Grithing-Laskey Construction Company, Astor Station, 

Boston, Mass. (design and construction). 


UIRECTIONAL SIGNS 
These include electrically lighted ramp marx- 
ers, with manual means of indicating when tne 
ramp is full; stop-and-go, exit signs, etc. «A 
portable type with plexiglas inserts for trafhe 
instructions or other copy is available; otners 
are designed for mounting on a pedestal or wail. 
Associated Ticket & Register Company, 354 West 
44th Street, New York City 
BALLANTYNE COMPANY 
Omaha, Nebr. 


1712. Jackson Street, 


1712. Jackson Street, 


POBLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
nue, Milwaukee, Wis 

RADIO CORP. of AMERICA, Engineering Products 
Department, Camden, N. J. 

Revere Electric Manufacturing Co., 6020 Broadway, 
Chicago 40, Ill. 


DRIVE AND RAMP OILING 


Fogging and spraying equipment (see above ) 


is available also with attachment tor uniform 
controlled application of road oil over drives 

and ramps (not only preserving surtacing and 
laying dust, but retarding weed growth). 

Welch Equipment, Inc., 224 S. Michigan Ave., Chi- 
cago 4, Ill. 


IN-CAR SPEAKERS AND HEATERS 


Two in-car speakers are hung suspended for 
convenient removal by patrons, from the ter- 
minal, or junction box attached to a fixed pipe, 
which is located between each pair of auto- 
mobile positions, making one speaker readily 
available to each car. The speaker unit is 
equipped for attachment to a car door or other 
suitable portion of the interior, with a control 
for regulation of the volume according to the 
wishes of the car occupants. 

Such equipment is available in a variety of 
models, with speaker units ranging from 3 to 6 
inches. 

In-car speaker equipment can be obtained with 
or without lights for illuminating post and ramp, 
and for signaling refreshment vendors. 

Heating units separate from the speaker are 
also available; they suspend from the speaker 
post and are electrically supplied through the 
speaker junction box. 

Following manufacture in-car speakers only 
unless otherwise specified : 

THE BALLANTYNE COMPANY, 

Street. Omaha, Nebr 
CENTURY PROJECTOR CORPORATION, 

Seventh Avenue, New York City 
DAWO CORPORATION, 145 North Erie, Toledo, 

Ohio. See this page. 
DeVry Corporation, 1111 


EPRAD, 1206 Cherry Street, Toledo 4, Ohio. See 


1712 Jackson 


729 


Armitage Avenue, Chicago, 


page 17. 
General Electric Company, Electronics Dept.. Syra- 
cuse, 


INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 

Loizeaux Lumber Company, 561 South Avenue, Plain- 
field, N. J. (rainproof speaker cover). 

Minnesota Mining & Manufacturing Company, St. 
Paul, Minn. (rainproof speaker cover) 

Oxford Electric Corporation, 3911 S. Michigan Avenue, 
Chicago, IIL 

MOTIOGRAPH, INC., 4431 W. Lake Street, Chi- 


cago, lll. See page 5. 
National In-Kar Heaters, _ Victory Boulevard, 
Glendale, Calif. (heaters only 
RADIO CORPORATION OF AMERICA, Engi- 
neering Products, Camden, N. J. See page 49. 
RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue. Brooklyn, N. Y. (speaker guard). 
WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 


INSECTICIDE FOGGING AND SPRAYING 

Equipment mountable on a small truck is 
available for application of insecticides by the 
fogging method (mist carried by air over broad 
area, effective particularly to discourage mos- 
quitos and similar pests from entering drive-in 
area). Some equipment is designed also for 
spraying insecticides (within buildings, on foli- 
age, etc.) and weed killers. Other uses include 
spray painting and tire inflation. 


To control flies, mosquitoes and other insects 
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as drive-in refreshment buildings and restrooms, 

there are electrical vaporizing units which can 

be mounted on the wall. When they are 

plugged into an ordinary electric outlet, the 

heat generated vaporizes an insecticide, either 

crystal or liquid, which is supplied by the 

manutacturer. Most models are designed to 

operate in an area of up to 10,000 square feet. 

Detjen Corporation, 303 West 42nd Street, New York 
City (pest electrode) 

}uindavap Corporation, Ann Arbor, Mich. (electrical 
“saporizer ). 

Magic Fog, Inc., Cissna Park, Il 

Todd Shipyards Corporation, Combustion Equipinent 
Division, 81-16 45th Avenue, Elmhurst, L. ¥s 


Welch Equipment, Inc., 224 S. Michigan ‘Avenue, 


Chicago 4, Ill. 


LIGHTING 
Mushroom and pylon lighting fixtures for 
drives, and floodlights for mounting on poles 
or high structures, are available in various 
styles and combinations, including downlights 
with glass insets to aid lane demarcation. 
Associated Ticket & Register Company, 354 West 
44th St., New York City. 
General Electric Company, Nela Park, Cleveland, O. 
ay BROS., 321 West 50th Street, New York 
19, N. Y. 67. 
Revere Electric Manufacturing Company, 6020 Broad- 
way, Chicago 40, 


PLAYGROUND, FIREWORKS, ETC. 

Drive-in playgrounds for the younger chil- 
dren usually include teeter-totters, slides and 
swings. These are available in many designs, 
built to assure safety and painted in lively 
colors. But the playground may be made more 
interesting by the addition of other pastimes, 
notably rides. Ride equipment includes small 
carousels and miniature trains; also “thrill” 
rides such as “airplanes” swung from a pole, a 
small, safe version of “The Whip,” etc. These 
are operated by motors of around 1 h.p. 


AMERICAN PLAYGROUND DEVICES, Ander- 
son, Ind. See this page. 

Bally Manufacturing Company, 2640 Belmont Ave., 
Chicago, Ill 

CONCESSION SUPPLY COMPANY, 3916 Secor 
Road, Toledo 13, Ohio. See page 38. 

King Amusement Company, Mt. Clemens, Mich. 

Joyrider Co., Ontario, Calif. 

Liberty Fireworks Company, Box 98, Franklin Park, 


W. F. Mangels Company, 2863 West 8th Street, 
Brooklyn 24, 

Miniature Train Co., Rensselaer, Ind. 

Miracle Whirl Sales Company, Grinnell, Iowa. 

National Amusement Device Co., Dayton 7, Ohio. 

Pedal Plane Manufacturing Company, South Beloit, 


Wis 

er te 4 Company, 3227 Indiana Avenue, St. Louis 
18, o. 

B. A. Schiff, 901 S.W. 69th Avenue, Miami, 34, Fla. 


PREFABRICATED FENCING 


Prefabricated fencing of durable timber (such 
as white cedar) is available in styles particularly 
suited to drive-in theatres, for defining the limits 
of the theatre with visual isolation from high- 
ways and adjoining property, and to accomplish 
this in a rustically decorative manner. It may be 
had in heights from 4 to 8 feet, in natural bark 
or pealed palings, in straight-top or escalloped 
forms. The fencing comes in sections ready for 
erection, including gates and hardware. 


Arnold-Dain Corp., Mahopac, N. Y. 
Habitant Shops, Inc., Bay City, Mich. 


SCREEN TOWERS 

Prefabricated screen towers are available 
with steel framing designed to withstand pres- 
sures equivalent to wind of 90 miles per hour. 
Some types are designed for convenient en- 
closure of the frame with wood or other 
materials, also for attachment of a stage. The 
members come complete for erection by local 
labor, including materials for the screen itself. 
The structures are designed in several sizes, 
for screen widths from 40 to 60 feet. 

Paint is available especially prepared for 
drive-in screens and applicable to surfaces of 
metal, transite, etc. 

Steel plates with a screen surface of vitreous 
enamel (not requiring painting) are available 
for mounting on existing or new drive-in 
screen towers 
BALLANTYNE COMPANY, 1712 Jackson Street, 

Omaha, Nebr 
a Iron Works, Green Lane, Elizabeth, N. J. 
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POBLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
nue, Milwaukee, Wis. See page 47. 


SPEAKER AND UNDERGROUND CABLE 

For wiring an in-car sound system, a type of 
cable (neoprene-covered) is available which 
may be laid underground without conduit and 
without reference to frost line. 

For safer connection of in-car speakers to the 
terminal than that provided by ordinary cable, 
self-coiling cable is available. Leading makes of 
in-car speakers are obtainable with self-coiling 
cords instead of the straight type. 

General Electric Company, Bridgeport, Conn. (under- 
ground cable). 
KOILED-KORDS, INC., Hamden, Conn. (coied 

cords for speakers). See nage 23. 

Permofiux Corporation, 4900 N. Grand St., Chicago, 

Ill. (speakers). 

Western Insulated Wire Company, 1001 East 62nd 


Street, Los Angeles 1, Calif. 
THE WHITNEY-BLAKE COMPANY, New 
Haven, Conn. (underground cable). See page 


STADIUM SEATING 

For situations that advise chairs in front of 
the first automobile ramp, for persons preferring 
to view the screen performance from such posi- 
tion, or for vaudeville or other special attrac- 
tions on a stage at the screen structure, standard 
outdoor stadium type chairs serve the require- 
ments. Typically of hardwood on metal frames, 
there are portable types, and models designed 
for safe attachment to wood or concrete. 
AMERICAN SEATING COMPANY, 901 Broad- 


way. Grand Rapids, Mich 
GRIGGS EQUIPMENT COMPANY, Box 630, Belton, 


Texas. 
IDEAL SEATING COMPANY, Grand Rapids, 
Mich. See page 26. 


e 
EMERGENCY LIGHTING AND 
ELECTRIC POWER EQUIPMENT 


AUTHORITIES IN some 
localities require, and all theatres should 
have, equipment which safely illuminates 
at least the auditorium and exit areas in the 
event of power line failure, going into opera- 
tion automatically. Storage battery systems are 
available for this purpose. Small portable flood- 
lights that merely plug into an electric outlet 
and automatically go on when line power fails, 
taking their power from a dry cell battery, 
are also marketed for this purpose. 

Plants capable of supplying current for con- 
tinued operation of the theatre in case of line 
power failure, or where there is no public util- 
ity service, are obtainable with either gasoline 
or Diesel engine power in motor-generator 
units readily portable on trucks as well as for 
stationary installation. Such units are made in 
capacities approximately from 15 to 35  kilo- 
watts. There are also water turbine types. In 
all cases, for emergencies, switching is auto- 
matic 
Chatham Products Company. 15 East Runyon Street, 

Newark 5, N. J. (batery floodlamp). 

Consolidated Diesel Electric Corporation, 230 East 

Eighth Street, Mt. Vernon, N. Y. (power plants). 
Electric Storage Battery Company, Allegheny Avenue 

and 19th Street, Philadelphia, Pa. (storage battery 

lighting systems, and battery floodlamp). 
Fairbanks, Morse & Company, 600 South Michigan 

Avenue, Chicago, Ill. (power plants). 

General Electric Company, Schenectady, N. Y. (power 
plants) 
Lamplighter Products Co., Inc., 95 Atlantic Avenus, 

Brooklyn 2, N. Y. (battery floodlamps). 

D. W. Onan & Sons, University Avenue, S.E., at 
25th, Minneapolis 14, Minn. (power plants). 

Portable Light Company, 216 Williams Street, New 

York, N. Y. (battery floodlamps) 

Ready-Power Company, Kales Building, Detroit, Mich. 

(power plants) 

U-C Lite Manufacturing Company, 1050 W. Hubbard 

Street, Chicago, Ill. (battery floodlamp). 

U. S. Motors Corporation, 412 Nebraska Street, Osh- 
kosh, Wis (pe wer plants). 
Westinghouse Electric Corporation, East Pittsburgh. 

Pa. (power plants). 


e 
EXPLOITATION &G PROMOTIONAL 
DEVICES G MERCHANDISE 
FOR QUICK and easy cut- 
ting of figures, settings, etc., out of com- 
position or wooden board, in making 


AMERICAN 
Approved 


PLAYGROUND 


EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 


@ It’s the plus factor that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 
... Plus in performance— Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service ... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children, Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


— 


AMERICAN 
PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA U.S.A. 


WORLD'S LARGEST MANUFACT 
PLAYGROUND & SWIMMING 
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saws 
such 


electric 


for 


almospheric obby di piays, etc., 

especially 
rposes 

Posters can be quickly 
often by persons of little or no 
aid of a poster projector. 
plug into electric light 
ible in small models adapted to 
the lobby 


and conveniently made, 
training in 
poster art, will 

Slide projectors that 
outlets are avail: 
projecting advertis 
or el 

A. motor-driver 
able for 
large 


ing Ona screen in 
ewhere 

hnoider 18 aval 


mounting 


revolving tree 
Christmas dec 


material 


oration and 


exploitation 


COMPANY, 116 North 
(revolving Christmas 


DEVICES 
Allentown, Pa. 


AUTOMATIC 
Eighth Street, 
tree holder) 

Best Devices ( 
land, Ohio 

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson 
Heights, New York City (continuous automatic slide 
projector) 


Rroad, Cleve- 


ompany, 10921 Briggs 


(slide projector) 


670 La Fayette Park Place, 


Flowers of Hawaii, Ltd., 
(orchids). 


Angeles 5, Calif 

Die & stamping Company, 262-272 

New York 12, N. Y. (revolving stand) 

GOLDE MANUFACTURING COMPANY, 4888 North 
Clark Street, Chicago 40, Il 

ial Register Company, 2620 West Washing 
ton Street, Chicago, Ill. (cutout machines) 

K & W Automatic Stand Company, Muskegon, 
(Christmas tree stand) 

F. D. Kees Manufacturing Company, P 
Beatrice, Neb. (slide projector). 


Mott 


General 
Street 


Internatior 
Mich. 


O. Box 105, 


FABRICS FOR WALLS, 
CURTAINS & STAGE DRAPES 


FABRICS ADAPTED to most 
requirements of motion picture 
theatres are of four general types: cotton- 
rayon damask; fabric woven of glass filament; 
weaves combining glass and cotton; also glass 
bestos; and fabrics woven of plastic fila 


drapery 


and a 
ment 

labrics of these types are suited to stage 
drapes and curtains, to auditorium walls, either 
for covering acoustical materials or for purely 
and for the decoration of 


decorative purposes, 
as wall coverings, door 


all other public 
and window drapes, etc. 
Cotton-rayon fabric should be (usually must 


arcas, 


be) flame-proofed before erection and as neces- 
sary thereafter to maimtain adequate resistance 
to fire. Fiberglas, plastic woven and_ glass- 


asbestos fabrics are non-combustible. The cotton 


of Fiberglas-cotton fabric is  flame-proofed 


before weaving 

Corp. of Georgia, Lumite 
Div., 40 New York City (plastic). 

Dazian's, Inc., 142 44th Street, New York 18, 
N. Y. (cotton-rayon damasks) 

Duracote Corporation, 350 North 
Ravenna, Ohio 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (cotton and wool) 

Maharam Fabric Corporation, 130 West 
New York City (cotton-rayon damasks). 


Manufacturing 
Worth Street, 
West 


Chicopee 


Diamond Avenue, 


46th Street 


Manko Fabrics Company, Inc., 114 East 27th Street, 
New York 16, N. Y. 

New York Flameproofing Company, 115 Christopher 
treet, New York 14, N. Y 

Plymouth Fabric Fall River, Mass. (Fiberglas-cotton). 

Thortel Fireproof Fabrics, Inc., 101 Park Avenue, 
New York City (Fibergias) 

United States Rubber Company. 1230 Sixth Avenue, 


New York City (glass-asbestos). 


e 
FIRE EXTINGUISHERS 
FIRE EXTINGUISHING 


available for putting out small 
personally portable 
basic types—liquids using 
carbon tetrachloride or comparable compound 
(not injurious to fabrics), soda-acid, foam, and 
carbon dioxide, There are extinguishers of va 
rious designs for applying them. 


materials 
fires by means ot 
equipment are ot tour 


\ guide in selection of the required pre- 
ferred type is supplied by the Underwriters’ 
Laboratories, which classifies fires as follows: 

Class A—Wood, paper, textiles, rubbish. etc.. 


with which quenching and cooling effect is of 
first importance. 
Class B 
which require 
Class C 


Oil, grease, inflammable liquids, etc., 
smothering effect. 
equipment, which 


Electrical with 
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fire extinguishing material must be a non-con- 
ductor for protection of person applying it. 
nar compounds are for more or less general 
use. Carbon dioxide, however, is specific in its 
efficiency for Class B fires and is effective at 
temperatures as low as 40° below zero. 

Besides such pressure or pump equipment, 
small extinguishing are available. 
Containing a material of general purpose, they 
are thrown into the fire; the container is shat- 
tered, releasing thie « xting guishing medium 


F bombs’ 


American LaFrance & Foamite Industries, 100 East 
LaFrance Street, Elmira, N 

Bostwick Laboratories, 706 Bostwick Avenue, Bridge- 
port, Conr 

Buffalo Fire Appliance, 221 Crane Street, Dayton 1, 
Ohio 

General Detroit Corporation, 2272 East Jefferson Street, 
Detroit, Mich 

Pyrene Manufacturing Company, 560 Belmont Avenue, 
wark, N. J 


FIRE PREVENTION 
DEVICES, PROJECTOR 


THESE ARE automatic 
dowsers and film-cutters that cut off pro- 
jection light from the film and also sever 
the film when any of several controls installed 
on the projector sets the device into operation 
fhe actuating element is usually a fusible link, 
which melts upon ignition of the film. There is 
ilso a safety sprocket which actuates the dowser 

y means of a speed-sensitive mechanism within 
the sprocket 
63rd Street, 


Film Treatizor 117 


Corporation, West 
New York 23, N. Y 
INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 


FIRE SHUTTERS, 
PROJECTION ROOM 

FIREPROOF SHUTTERS 
for projection room ports to isolate the 
projection room in an emergency, operate 
either automatically (by melting of fusible links 
in case of fire), or manually. 

A special switch is available for tripping the 
port shutters by electro-mechanical action, in- 
stead of by means of fusible links, and at the 
same time actuating an exhaust fan to draw the 
fumes into a projection room ventilation duct. 


Best Devices Company, 10921 Briggs Rroad, Cleve 
iand, Ohio 

Murch Electric Company, Franklin. 

RAYTONE SCREEN CORPORATION, 
Avenue, Brooklyn, N. Y. 

The Trumbull Electric Manufacturing Company, Wood 


ford Avenue, Plainville, Ohio 


165 Clermont 


FLAMEPROOFING 


FLAMEPROOFING OF any 
combustible fabrics used for walls, stage 
drapes or curtains should be carried out be- 
jore they are set in place and as often there- 
after as is necessary to maintain their resist- 
ance to fire. Compounds are available in pow- 
der form to be diluted with warm water. Appl 
cation can be made either by immersion or 
praying 


Flamort Chemical Company, 746 Natoma, San Fran- 
cisco, Calif 

Monsanto Chemical Company, 
St., Boston, Mass 

Neva-Burn Product Corporation, 67 Sullivan St., 
York City 

New York Flameproofing Company, 


Merrimac Div., Everett 
New 


115 Christopher 


St., New York City 
Signal Chemical Manufacturing Company, 15116 
Kinsman, Cleveland, Ohio 
L. Sonneborn Sons, Inc., 300 4th Avenue, New York 
City. 


FLOOR SURFACING 

MATERIALS, COMPOSITION 
COMPOSITION floor cover- 

ings of roll or tile type are available for 

colorful pattern effects as well as solid 


tones in heavy-duty qualities adapted to non- 
public areas of theatres, and to certain sections 
of public areas, such as lobbies, in front of re- 
freshment counters and drinking fountains, and 
toilet rooms (not below grade) where terrazzo 
or ceramic tiles would be too expensive relative 
to hours of operation. 

Such materials make serviceable baseboards, 
and composition bases of cowled type are avail- 
able for this purpose 

Composition flooring of heavy-duty grade, 
without design, is recommended for projection 


rooms. 
American Floor Products Company, 1526 M Street, 
N. W., Washington 5, D 


722 Adams Street, 


American Mat Corporation, 1 Toledo 
2, Ohio 

Armstrong Cork Company, Lancaster, Pa. 

Congoleum-Nairn, Inc., Kearny, N 

Fremont Rubber Company, Fremont, Ohio. 

Goodyear Tire & Rubber Company, 1144 E. Market 


Street, Akron, Ohio. 

. C. Musson Rubber 
Street, Akron 8, Ohio. 

Tile-Tex Company, 1222 McKinley Avenue, 
Height, Ill. 

a Rubber Company, 1230 Sixth Avenue, New York 
ity. 


Company, 10 South College 


Chicago 


FOUNTAINS AND 
WATER COOLERS 


DRINKING WATER foun- 
tains are of two general types: (1) com- 
plete water coolers (cabinets with me 


retrigeration equipment enclosed and 
with bubblers; and (2) ornamental 
fountains, which may be directly connected to 
the main where water is available at suitable 
temperatures (without prolonged running), 

be piped to a concealed mechanical refrigera- 
ion unit. (In some cities, among them New 
York, water cooling equipment must be isolated 
irom patrons. ) 

Ihe simplest kinds of ornamental fountains 
are white or tinted porcelain-finished pedestals 
or wall bowls, the latter sometimes being in- 
corporated with mirror or tile ornamentation on 
the wall or in a niche. 

Cabinet fountains, or water coolers, are ob- 
tainable in finishes adapted to public areas of 
theatres where decorative considerations are not 
of first importance. The usual models for this 
purpose are approximate] a foot and a half 
square and about 40 inches high, built of steel 
with baked enamel finish in a limited choice of 
olors, and equipped with either ac or d.c. 
motors for plugging directly into a power line 
outlet. To supply cooled water to an ornamental 
fountain, a unit of this type may be placed ina 
closet or compare able nearby compartment and 
piped to the fountain. 

To assure sufficient drinking water where 
cooling is necessary, the equipment should de- 
liver a gallon per hour for every hundred of 
seating capacity, and have storage provisions for 
several gallons 


( han al 
mounted 


Bradley Washfountain Company, 2203 North Michigan 
Avenue, Milwaukee, Wis. 

The Ebco Manufacturing Company, 401 
Street, Columbus, Ohio 

General Electric C< mpany, 5 Lawrence Street, 
field, 


West Town 


Bloom- 


Puro Filter Corporation of America, 440 Lafayette 
Street, New York 3, N. Y. 

Rundle-Spence Manufacturing Company, 52 Second 
Street, Milwaukee, Wis 

Sunroc Company, Glen Riddle, Pa. 

The Halsey W. Taylor Company, Warren, Ohio. 


Products Corporation, 47 Piquette Avenue, 


Mich. 


Temprite 
Detroit 2, 
e 


FURNITURE FOR 
FOYERS AND LOUNGES 
FURNITURE DURABLE 

enough to be practicable for theatte foyer 
and lounge areas is obtainable today in a 
variety of styles, in either metal or wood, and 
in metal-wood combination (steel frame). 
; Metal furniture, which is markedly durable, 
is available in chromium, stainless steel and 
aluminum 

Wood furniture may of course be selected 
from the better-built pieces adapted to home 
living rooms, but to be most practicable these 
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BETTER THEATRES SECTION 


Theatres with 
Bright Pictures 
Hold Their Patrons 


Gor even the largest screens 


they invariably install the 


Histributed by 


NATIONAL 
THEATRE SUPPLY 


Division of Mational + Simples « Oludworth Inc 


“THERES A BRANCH NEAR YOU 


7 
\ v/ 
= 
. 75-130 ampere high intensity reflector type arc lamp 
} 
: 
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should be of wood or metal-wood construcuon, 
with the frame fully covered in durable fabric 
(eliminating arm rests, feet, etc - of wood ). 
Moderately priced wood furniture of sturdy 
construction, without upholstering or with only 
seat or back cushions, is available in novel 
modern” designs, and also in rustic or Early 
American styles, with “wheat” (pale yellow) 
or the darker maple finish 
(For foyer and lounge furniture fabrics, see 
Upholstering Materials.) 
Admiral Chrome Furniture Company, Inc., 
Street, New York 12, N. Y 
Art Chrome Company of America (Div. of American 
Table Manufacturing Company), Melrose, Mass 
Associated Ticket & Register Company, 354 West 44th 
Street, New York 16, N. Y smoke stands 
Doehlier Metal Furniture Company, Inc., 192 Lexing 
ton Avenue, New York, N. Y 
HEYWOOD-WAKEFIELD CO., Gardner, Mass. 
KROEHLER MANUFACTURING COMPANY, Naper- 
ville, 
Lioyd Manufacturing Company, Menominee, Mich 
Royal Metal Manufacturing Company, 175 North 
Michigan Avenue, Chicago, Ill 


HAND DRIERS, ELECTRIC 

ELECTRIC DRIERS for 
, and of course applicable also to the 
face, eliminate towels, which practically 
always are of the paper variety in theatre wash 
rooms; hence, they remove the menace to clean 
toilet rooms of paper wads on the floor, and the 
danger to plumbing of wads thrown into water 
closets; and additionally, the fire hazard of 
tossed into used towel receptacles. 
available with heating units, 
capable of drying hands in 
or less than the time required 
thorough drying with paper 


213 Greene 


hands 


matches 
Such driers are 
and related tan 
about 20 seconds, 
for comparably 
towels 
They can be had in either pedestal or wall 
models, the former operated by a foot pedal, 
the latter by either foot or hand control; and in 
black, brown, gray or ivory as well as white 
enamel finish 
ae Hardware Foundry Company, North Chicago, 
] 


Electric-Aire Engineering Company, 135 S. LaSalle 


treet, Chicago, Il 
Electronic Towel Corporation, 57 William Street, New 
York 5, N. Y. 
National Dryer Corporation, 616 Adam Street, Chicago, 


HEARING AIDS 


THERE ARE two distinct 
types of group hearing aid systems on 
the market of interest in motion picture 
exhibition, 

Most practicable method uses the principle 
of audio induction This device consists 
physically in a series of loops of suitable elec- 
trical conductors, concealed beneath aisle car- 
peting, in baseboards, etc. This network is 
tapped into the theatre sound system amplifier 
through the hearing aid system amplifier. The 
deafened patron procures from the management 
a small “receiving set” and is equipped with 
a lorgnette type earphone. Picture sound is 
thus available from any seat in the auditorium. 

By the other general method, certain seats 
(usually from five to ten, each outlet serving 
two adjoining seats) are wired to the theatre 
sound system either directly or through a hear- 
ing aid system amplifier 
Acousticon Division of Dictograph “oa Company, 

Inc., 92-25 149th Et., Jamaica, 


Audivox, Inc. (subsidiary of Saat Electric Com- 
pany), 259 West 14th Street, New York City 

RADIO CORPORATION OF =. Engineering 
Products Department, Camden, N. 

Sonotone Corporation, Elmsford, N 

Telesonic Theatrephone Corp 3 East 48th Street, 
New York sudio duction method 

WESTREX CORPORATION, 111 
New York 11, N. Y. (except in U. S 


IN-CAR SPEAKERS—See Drive-In Equip- 
ment and Supplies. 


INTERLOCKS, PROJECTOR—See Third 
leaguipment and Nupflics 


INTERCOMMUNICATING 
HOUSE PHONES 


TO INSURE the manager's 
control over every department of theatre 
operation, and efficient co-ordination of 
of the activities of different departments, suit- 
able methods of signal or communication are 
indispensable. The simplest are mere buzzer 
systems, as sometimes used, for example, to 
advise the projection staff that a change in 
sound volume is necessary; but the limitations 
of the buzzer do not permit communication of 
any but the simplest instructions 

House phones for more effective inter-de- 
partment contact range in design from simple, 
two-station communicating lines to elaborate 
dial systems by which any station can make 
contact with any other. Such equipment. in- 
cludes a type requiring no batteries, it being 
“powered” by the voice itself. 

Loud-talking systems, consisting essentially 
in distant-pickup with any other microphones 
and miniature speakers are also adapted to 
theatre intercommunications 


Connecticut Telephone & Electric Cory Meriden, 


Conn 

S. H. Couch, Inc., Boston, Mass 

Wheeler Insulated Wire Co., Inc., Division of Sperry 
Corp., East Aurora Street, Waterbury, Conn. 


LADDERS, SAFETY 


Ae THE SAFETY ladder min- 

imizes the risk of accident and of law 

suits arising from accidents occurring 

while lamps are being replaced, attraction board 

letters changed, etc. Sizes range from 3 to 16 

feet. Besides those constructed of wood with 

steel reinforcement, there are ladders of 

aluminum construction. 

American Ladder Company, 3700 West 38th Street, 
Chicago, IIl. 

Corporation, 849 39th Street, Brook- 
yn, 

DAYTON SAFETY LADDER COMPANY, 2337 
Gilbert Avenue, Cincinnati, Ohio. See page 22. 

Goshen Manufacturing Company Goshen, Ind. 

M & M Manufacturing Company, 7517 Hamilton 
Avenue, Pittsburgh, Pa. 

The Patent Scaffolding Company, Inc., 38-21 12th 
Street, Long Island City, N. Y 

1400 Wabansis Avenue, Chi- 
cago, 


LAMPS, A.C. PROJECTION ARC 


CARBON ARC projection 
reflector lamps are available for the use 
of alternating instead of direct current. 
A component of the equipment is a rotary trans- 
former which alters 60-cycle line current to a 
frequency of 96 (twice that of shutter) for sup- 
plying the arc. The trim is 7-mm. x 14 suprex 
positive carbon, unrotated. 


Cc. 8. ASHCRAFT MANUFACTURING COMPANY, 
36-32 Thirty-eighth Street, Long Island City, N. Y. 


LAMPS, D.C. PROJECTION ARC 


PROJECTION ARCS of 
high-intensity characteristics for 35 mm. 
film for operation on direct current are 
of two general classes and reflector, 

Condenser type high-intensity projection arc 
lamps specifically adapted to theatres are those 
operating at 120 to 170 amperes, and 68 to 78 
volts. 

Condenser lamps in some models may be 
fitted with a water-cooled jaw assembly (which 
includes a special electromagnet unit) ; a similar 
device is available also for operation of re- 
flector lamps at the higher amperages. 

Reflector type high-intensity carbon arc lamps 
may be divided into three general groups, pro- 
viding a capacity range embracing the require- 
ments of theatres from small to large and in- 
cluding what appears to be the practical re- 
quirements of drive-in theatres. 


ondenser 


The smallest capacity is that of the so-called 

“one-kilowatt” arc, which employs a cored nega- 
tive carbon of composition designed to give 
smooth operation at very low current densities, 
with operation at 40 amperes, 27% volts, or 
about 1 kw at the arc. 

In the middle capacity range, the arc is oper- 
ated at currents from 42 to 65 amperes, and 
31 to 40 volts at the arc. Carbon combinations 
are 7mm positive with 6mm or 7mm negative 
for 42-45 amperes ; and 8mm positive, with 7mm 
negative for 56-65 amperes. 

Reflector lamps with 16-inch mirrors are 
available for carbon trims of greater light out- 
put, using a 9mm rotating positive carbon tor 
operation at around &5 amperes; a 10mm _ posi- 
tive of similar characteristics for operation at 
about 95 positive of 
greater density for operation at approximatcly 
125 amperes 

These larger reflector lamps are designed to 
permit filtering the light to reduce heat at the 
aperture (one filter system deflects heat trom 
the filter glass by means of a blower). Also 
available are water-cooling systems for protec- 
tion of the carbon jaw assembly trom excessive 
heat 

For arc illumination in 16mm_ projection, 
lamps are available for high- intensity carbon 
trims of 6mm positive with 5.5mm negative oper- 
ated at 30 amperes and 28 volts. A 46-ampere 
size is also available. 

Cc. S. ASHCRAFT MANUFACTURING COM- 
PANY, 36-32 Thirty-eighth Street, Long Island 
City, N. Y. See third cover. 

BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha, Nebr. See page 27. 

RADIC CORPORATION OF AMERICA, Engi- 
neering Products Department, Camden, N. J. 
See page 49. 

J. E. McAuley Manufacturing Company, 554 West 
Adams Street, Chicago, Ill. 

MOTIOGRAPH, INC., 4431 Lake Street, Chicago, 
ill. See page 5S. 

THE STRONG ELECTRIC CORPORATION, 87 

City Park Avenue, Toledo, Ohio. See page 11. 


amperes; and a 


LAMPS, FILAMENT 
FOR PROJECTION 


FILAMENT (‘mazda’) 
lamps for theatre motion picture projec- 
tion are characterized by a high degree of 
source concentration and relatively high wat- 
tage. The most effective lamp for this purpose 
—the 2,100-watt, 60-volt T-24 bulb—is designed 
for lower voltage to secure additional source 
concentration. Hence a transformer with volt- 
age-regulating characteristics is required. 

There are also available, 1,000-watt prefocus 
base, and 1500-watt bipost base, 100-120 volt, 
T-20 bulb lamps employing the biplane filament 
construction. This construction makes possible 
relatively high source concentration for lamps 
operating at ordinary circuit voltages. 

For portable 35-mm. motion picture projectors 
there are the 500-watt monoplane-filament, and 
the 750-watt and 1,000-watt biplane filament 
lamps in T-20 bulbs with medium-prefocus 
bases. The 750-watt and 1,000-watt require 
forced ventilation. 

Another type of 1,000-watt projection lamp 
designed to burn base down gives considerably 
greater output of light, and does not require the 
inclusion of anti-blackening electric grids in- 
ternally. 

For stereopticon projectors there are 500- 
watt short T-20, medium-prefocus base projec- 
tion lamp, and a 1,000-watt long T-20 bulb, 
mogul-prefocus base lamp. Both are of the 100- 
120 volt type and employ monoplane filaments. 
General Electric Company, Incandescent Lamp De 

partment, Nela Park, Cleveland, Ohio. 
Westinghouse Electric Corporation, Lamp Division, 

Bloomfield. N. J 


LAMPS FOR GENERAL 
THEATRE ILLUMINATION 


GENERAL SERVICE filament 
lamps, in sizes from 15 to 1000 watts, 
-erve the majority of lighting applica- 
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tions in and around theatres. Except for the 
tubular bulb bipost lamps, all are designed for 
burning in any position; all are available with 
inside-frosted finish up to 1000 watts, and in 
clear lamps from 100 to 1000 watts (also a 
10-watt). The frosting absorbs little light—in 
fact, inside-frosted and clear lamps (clear lamps 
are regularly available in sizes above 100 watts) 
have the same rating in light output. 


Sign and Decorative General Service Lamps: 

The 6-watt S14, 10-watt S11, 10-watt 514, 
25-watt Al9 and 40-watt A21 sizes have out- 
door enamel coating on outside of bulb. 
Principal colors: red, green, blue, yellow, white, 
flametint, and orange 

Outside coated lamps for interior use include 
7'%4 watt S11, 15-watt A115, 60-watt A21, and 
100-watt A23. 

Lumiline lamps are a tubular filament type 
in clear, inside frosted, straw and white; 30 and 
60 watts (1734 inches long), 40 watts (1134 
inches long). Other colors red, orange, blue, 
green, surprise pink. They may be used exposed 
or in narrow reflecting and shielding equipnent. 

Fluorescent lamps (often referred to as 
F-lamps) are now available in straight tubes of 
the following sizes: 


Average lamp 
watts at 


Length Diameter 200 ma, 
42 inches % inch 25 

64 inches ¥% inch 37 

72 inches 1 inch 36.5 
96 inches 1 inch 49 
General line 

Length Diameter Wattage 
9 inches % inch 6 
12 inches % inch 8 
21 inches % inch 13 
15 inches 1% inches 14 
18 inches 1 or 1% inches 15 
24 inches 1% inches 20 
36 inches 1 inch 30 
48 inches 1% inches 40 
60 inches 2% inches 100 


Color 


The two most useful “white” lamps for the- 
atres are the deluxe cool white (keyed to 


natural daylight) and deluxe warm white | 


(keyed to filament). Lamps are also available 
in standard cool white, standard warm white, 
red, green, blue, pink, gold. 

Slimline is another type of fluorescent lamp, 
which is characterized by instant start opera- 
tion. For general lighting the 1!42"’ diameter 
group is the most popular. All are designed to 
operate at 0.425 amperes. 


Length Average lamp watts 
38 


Where space is limited, small diameter types 
are available. These may be operated at 120, 
200, or 300 milliamperes. 


Circline or Circlare lamps, fluorescent lamps 
of curved shape, are useful for decorative ef- 
fects, such as mirror lighting in the lounge. 
Only white lamps of 12 inches diameter in 1 
Lamps are available in 8, 12 and 16 inch diam 
eters 


Projector lamps are of filament type with 
spot and flood lens cover glasses for narrow or 
wide beams. These lamps differ from the usual 
type filament lamps in that they contain their 
own reflecting surface, which is hermetically 
sealed within the lamp, providing a_ high- 
intensity beam of light for supplementary light- 
ing. They are made of rugged, heat resisting 
glass and are suitable for service inside and 


outdoors. They are equipped with medium | 


screw bases to fit regular sockets and are avail- 
able 150 watts (PAR 38), 200 watts (PAR 46), 
300 watts (PAR 56). The latter two are nar- 
row-beam spots. 


The Reflector spot and flood lamps also have | 
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LONG THROW! 


That’s why more 
and more drive-ins 
choose Bausch & Lomb 


Build capacity patronage ... for 
better-than-ever profits... by 
giving a/l of your patrons the 
world’s most satisfying screen 
images. Unequalled edge-to-edge 
Sharpness and definition, at all 
ranges, all angles. Breathtaking 
contrast... vivid, brilliant images, 


actually 44% to 100% brighter! 


Tops in ‘Come back 


again!” appeal. 


BAUSCH & LOMB CENTENNIAL 


WRITE ¢.; complete information, 


Bausch & Lomb Optical Co.,67917 
St. Paul St., Rochester 2, New York. 
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OF OPTICAL 
Bausch & Lomb ( Projection Lens 


built-in, muirror-like surface Available in 75 
150, 300, and 500 watt sizes in spot and floo 
distribution. The 300 and 500 watt sizes are 
available in heat-resistant glass for outdoor 
ise. The 75, 150, and 300 watt sizes are avail- 
able in ordinary gla for indoor use. (See also 
Black Laghting I-quipment.) 
it la i 
! pres | tint pu 
and curta and for t pa 
Germicidal lamps are for air disinfection 
They can be used in patron areas in suitable 
equipment or in air ducts 
Nominal 
Length Diameter lamp watts 
12 inches ¥% inch & 
18 inches 1 inch 15 
36 inche 1 inch 30 
36 inches ¥4 inch 16* 
23 
30 
36 
*Slimline type. Average lamp watts at 120, 200, 300, 
and 420 milliamperes 
Ovone-producing lamps (4-watt S11 bulb) 
are used, with suitable equipment, tor odor 
control in such locations as wash rooms. One 
lamp per 1000 cubic feet is recommended. 
General Electric Company, Incandescent Lamp De- 
partment, Nela Park, Cleveland, Ohio. 
Radiant Lamp Corp., 700 Jeliff Avenue, Newark, 
Electric Corporation, Lamp Division, 


Bloomfield, N. J 


LAMPS, P. E. CELL EXCITER 


THESE LAMPS provide 
the light which, interrupted or varied by 
the sound track, actuates the photoelectric 
cell and initiates the process of sound repro- 
duction 
General Electric Company, Incandescent Lamp Depart- 

ment, Nela Park, Cleveland, Ohio : 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 
Westinghouse Electric Corporation, Lamp 
Bloomfield, N. 


Division 


LENSES, PROJECTION 

THERE ARE two general 
classes—the condenser lens, which focuses 
light on the aperture and the objectives 
The latter, commonly referred to as the projec- 
tion lenses; the y locus the light upon the screen. 
They are made in four standard diameters, and 
in 4-inch diameter, with tocal length as deter 
mined by the size of the screen image desired, 
and its distance from the projector. 

Knowing these factors, the supply dealer or 
the lens manufacturer readily determines the 
focal length required. In ordering projection 
lenses, one should also name the type of light 
source, projection angle and the make and model 
of the projector. 

Speeds of £/1.9 and {/2.0 are available in focal 
lengths from 2 inches (or 3! inches, depending 
14-inch steps; and 


on type) to 5 inches, in ’ 
slower speeds from 5'%4 to 7 or 9 inches all in 


standard diameter. Speeds of £/1.9 and {/2.0 
are available also in focal lengths from 5 
through 7 inches in 4-inch diameter. The 


regularly coated; others may 


faster lenses are 
Coated lenses 


be had either coated or uncoated 
are standard in theatre projection 
Coated as well as uncoated lenses are also 
available for portable model projectors, in focal 
lengths 3 to 6 inches, speeds f/2.5 to f/3.4. 
BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, N. Y. See page 65. 
Gundlach Manufacturing Company, Fairport, N. 
Ilex Optical Company, 600 Portland 


Avenue, Rochester, N 
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KOLLMORGEN OPTICAL COMPANY, 347 King 
Nort..ampton, Mass. See page 14. 
Projection Optics Company, Inc 334 Lyell Avenue 
Y 


Koches ter, N 


LENS ASSEMBLIES, SOUND 

OPTICAL UNITS are com- 
posed of lenses or lenses and prisms, and 
ther a slit opening or a wedge 
by means of which the 


lude | 


shaped prism, exciting 


light ot the sound system 1s focused on the 
sound track, and reduced to the height deter 
mined by the smallest trequency to be repro- 
luced, 

BAUSCH & LOMB OPTICAL COMPANY, 679 St 
Paul Street, Rochester, N. Y. 

KOLLMORGEN OPTICAL COMPANY, 347 King 
Street, Northampton, Mass. 


Eighth Avenue, 


WESTREX CORPORATION, lil 
and Canada). 


New York 11, N. Y. (except in U. S. 


LETTERS AND FRAMES FOR 
ATTRACTION ADVERTISING 
CHANGEABLE letter equip- 
ment is available in frame design and in 
styles and sizes of letters and accessories 
that allow forceful as well as highly legible 
announcements of current attractions at the 
front of the theatre (usually on a marquee), 


and of coming attractions in the lobby, as 
above entrance doors, facing the interior, (Also 
see Marquees; and Attraction Advertising 


under Drive-In Equipment.) 

Standard practice employs lighted white back- 
grounds with black aluminum silhouette or 
translucent colored plastic letters, 

Frames designed to fit into marquee or com- 
parable structures, with white translucent glass 


panels, variously provide for convenient ser- 
vicing of the lamp box and for attachment of 
letters. In all, however, bars for letter attach- 


ment are spaced 7 inc hes and all letters (above 
4-inch types) are designed to fit interchange- 
ably. Regular sizes are 8, 10, 12, 17, 24 and 30 
inches. Four-inch letters are attached by means 
of a special interlinear frame. 

Plastic leters are obtainable in red, blue 
and green, and other may be had to 
order. Aluminum silhouette letters in color are 
also available. 

Frames of 


colors 


provisions against 
attachment to a 
illumination by 


similar letter 
steel panels are available for 
wall or other structure, with 
shielded lamps placed in front 
Equipment). 

Advertising accessories include pictorial trans- 
parencies (such as star portraits) and clip-on 


(see 


plastic colored letters for interior signs (such 
as coming attraction displays); also projectors 
and accessories for projecting slides or film 


attraction panel from inside the 
(see Marquees). 


trailers on the 
marquee structure 


For changing attraction board letters at 
heights that cannot be reached without use of 
a ladder, a “mechanical hand” device that 
grasps the letter by use of a tensioning letter 
at the end of a handle is available. 

\ tapered slotting for the attraction board 
letters designed to “lock” them on the bar and 
thus prevent dislodgement by high winds o1 
other disturbances is also available 


ADLER SILHOUETTE LETTER COMPANY, 
3021 West 36th Street, Chicago, Ill. See page 
48. 

Falk Glass & a Co., Inc., 48-10 Astoria Blvd., 
Long Island City 3 
POBLOCKI & SONS, 
Milwaukee 7, Wis. 
Polyplastic Forms. Inc., 


2159 South Kinnickinnic Avenue, 
255 Conover Street, Brooklyn, 


Theatre Specialties, Inc., 1615 Cordova Street, Los 


Angeles. Calif 
WAGNER SIGN SERVICE, INC., 218 S. Hoyne 
Avenue, Chicago, II!. See page 21. 


LIGHTING, ARCHITECTURAL 
AND FOR PUBLIC AREAS 
IN ADDITION to the part 


that sign and marquee play on the archi- 
tectural effect of the theatre facade, light 


may effectively contribute to the front design, 
maintaining its daytime values after dark, or 
even adding to them, by flooding the entire 
upper front, or parts of it, by means of reflector 
sources on the roof of the marquee; by out- 
lining architectural features with neon or fluo- 
rescent lamps. 

For the public areas of the interior, lighting 
facilities are to be divided into two general 


classes—functional and decorative. 


Functional devices include coves and troughs, 
recessed light boxes (usually having a diffusing 
device, like concentric louver-rings, or covered 
with flush-set panels of translucent glass with 
or without diffusing ribs), and so-called down- 
lights, consisting in ceiling reflectors or pro- 
jectors behind tiny apertures in the ceiling, 
with the light beam directed to cover precisely 
a prescribed area, 

Decorative fixtures are available in stock de- 
signs of great variety—bracket or pylon lumin- 
aires, flush-type ceiling drums and boxes, sus- 
pended troughs, ceiling bowls, wall urns, etc., 
constructed of metal or glass or both. 


(See also Lamps for General Theatre Illum- 
nation, “Black Light” Materials and Lighting 
Equipment. 
on Lighting, Inc., 48 W. 27th Street, New York 

1 


Art Metal Manufacturing Company, 3110 Park Place, 
St. Louis, Mo. 

Century Lighting, Inc., 521 West 43rd Street, 
York, N. Y. 

Curtis Lighting, Inc., 


38, [ll 

The Egli Company, Inc., 29 West 17th Street, 
York City. 

Gruber Brothers, 72-78 Spring Street, New York City. 

Edwin F. o—_ Company, 2615 Washington Blvd., 
St. Louis, Mo 

KLIEGL BROTHERS, 321 W. 50th Street, New 
York City. See page 67. 

McFadden Lighting Company, Inc., 2308 South Sev- 
enth Blvd., St. Louis, Mo. 

Novelty Lighting Corporation, Emmaus, Pa. 

Revere Electrical anufacturing Company, 
Broadway, Chicago, II. 

Westinghouse Electric Corporation, 


New 
6135 West 65th Street, Chicago 


New 


6009 
East Pittsburgh, 


Pa. 
Charles J. Winston & Company, Inc., 41 East 53rd 
Street, New York City. 


LIGHTS, SPOT AND FLOOD 


SPOTLIGHTS flood- 


lights are available in many sizes and 
light capacities, and in both lamp bulb 


types—the former for use on and near 
the stage, tor display and architectural lighting 
(sce Projector and Keflector Lamps under 
Lamps for General Theatre /llumination) ; the 
arc sources for stage lighting from the pro- 
jection room. 

Filament lamp spot- and floodlights (most 
spotlights are adapted to flood applications) are 
designed for wattages of from 75 to 2,000. Arc 
equipment is available in capacities of from 25 
to 170 amperes. 


and arc 


Best Devices Company, 10921 Briggs Road, Cleve- 
land, Ohio. 

Century Lighting, Inc., 521 West 43rd Street, New 
York, N. Y. 


Genarco, Inc., 36-56 34th St., Long Island City, N. Y. 

General Electric Company. Schenectady, % 4 

GOLDE MANUFACTURING COMPANY, 4888 
North Clark Street, Chicago 40, Ill. See page 


18. 

Killark Electric Manufacturing Company, Vandeven- 
ter & Easton Avenues, St. Louis 13, Mo. 

Major Equipment Company, Inc., 4603 Fullerton Ave 
nue, Chicago, III. 

KLIEGL BROTHERS, 321 W. S0th Street, New 
York City. See page 67. 

Neumade Products Corporation, 330 West 42nd Street, 
New York City. 

Stroblite Company, 35 West 52nd Street. New York 


City. 
STRONG ELECTRIC CORPORATION, 87 City 
Park Avenue, Toledo, Ohio. See page 11 
Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, N. J. 
e 


LOBBY POSTS AND ROPES—See Crowd 
Control Equipment. 


—See Projectors and Acces- 
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MARQUEES 


MARQUEES have become 
more closely associated with the general 
architectural form of the theatre front 
than they originally were. They are usually 
constructed according to specifications supplied 
by an architect who has designed the marquee 
itself, along with other display and sign ele- 
ments of the front, as a part of the facade: or 
by the design department of the fabricator. 

Marquees are generally of sheet metal con- 
struction, painted, or with porcelain enamel 
finish in desired colors, \ith soffits of metal 
or glass illuminated by exposed filament or 
fluorescent lamps. 

An inside service type marquee is available 
with a room for storage of letters, lamps, etc., 
from which sign copy and lamps, which are 
mounted in prismatic reflectors, can be changed. 
The panel bars accommodate standard letters. 
American Sign Company, 1911 West 18th Street, Cin- 

cinnati, Ohio. 

Artkraft-Strauss Sign Corporation, 820 Twelfth Ave 

nue, New York Ctiy. . 

550 E. 170th Street, 


Continental Signs, Inc., 
York Cit 

Everbrite Risctric Signs, Inc., 1440 North Fourth 
Street, Milwaukee 12, Wis. 

Flexlume Sign Corporation, 


Poblocki & Sons, 2159 S. Kinnickinniec Avenue, 
Milwaukee, Wis. (inside service type). 

White Way Sign & Maintenance Company, 1850 W. 
Fulton Street, Chicago, III. 


New 


1464 Main Street, Buffalo 


MATS FOR LOBBIES 
RUNNERS, SPACE UNITS 


LOBBY MATS (specifically 
for vestibule and similar outer lobby areas 
preceding carpeted space) are available in 
heavy-duty rubber and thickness in link-belt and 
perforated types required for scuffing off grit 
and dirt so that it won’t be tracked in upon the 
carpeting. 

Lighter mats, with corrugated surface, are 
available in runner widths (usually 36 inches) 
for spreading over carpeting in traffic lanes dur- 
ing stormy weather, laying behind or in front of 
refreshment counters, etc.; and in various indi- 
vidual mat sizes for placing in front of fountains, 
vending machines, etc. There are also ribbed 
types for placing behind refreshment counters, 
with a variety that may be readily cut to fit the 
space. 

Mats of any of these qualities can be obtained 
on special order in most any practicable dimen- 
sions, and in color, including special patterns. 

Portable rubber mats with built-in radiant 
heating units can be secured for installation in 
recessed exits and other chilly areas to elim- 
inate discomfort from drafts. 

There are also space mats and runners of 
other materials than rubber, such as cocoa and 
sisal fiber. 


The following manufacurers 
mats, unless otherwise specified. 


American Floor Products Company, 
N.W., Washington 5, D. C 

American Mat Corporation, 
ledo, Ohio. 

American Tile & Rubber Company, Foot of Perrine 
Avenue, Trenton, 

Firestone Industrial Products, Inc., Akron, Ohio. 

Fremont Rubber Company, Fremont, Ohio. 

Goodyear Tire & Rubber Company, 1144 E. Markes 
Street, Akron, Ohio. 

B. F. Goodrich Company, 
Akron 18, Ohio. 

HEYWOOD-WAKEFIELD COMPANY, 
Mass. (cocoa mats). 

Interstate Rubber Products Corporation, 
Street, Los Angeles 12, Calif. (electric). 

O. W. Jackson & Company, 290 Fifth Avenue, 
York City. 

Lorraine Rubber Engineering Company, 286 Fifth Ave 
nue, New York City. 

C. Musson Rubber Company, 10 South College 

‘Street, Akron, Ohio. 

4 Company, 106 Kingsley Street. Buffalo 


N. 
Peto Mit & Rubber Inc., 281 Fifth 
Avenue, New York City. 
United States Rubber Company, 1230 Sixth Avenue, 
New York City. 


make rubber 


1526 M Street 


1722 Adams Street, To- 


500 South Main Street. 
Gardner. 
908 Avila 


New 


Company, 
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MICROPHONES 


THE THEATRE has many 
uses for microphones, from ballyhoo 
work on a sound truck, or in connection 
with the front display, to reinforcement of stage 
performances, announcements of election returns 
and sporting events, or emergency talks to 
pacify an audience in time of trouble. Micro- 
phones can be used with separate amplifying 
and loudspeaker equipment, or can in most cases 
be operated through the existing picture sound 
installation, 

Crystal magnetic, velocity, dynamic and 
cardioid are the type of microphones recom- 
mended. Where loudspeakers and microphones 
are closely associated, the cardioid principle 
greatly reduces the danger of feedback. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 


American Microphone Company, 370 South Fair Oaks 
Avenue, Pasadena 1, Calif. 

Amperite Company, 561 Broadway, New York City. 

Electro-Voice, Inc., South Bend, Ind 

Operadio Manufacturing Company, St. Charles, Il. 

Racon Electric Company, Inc., 52 East 19th Street, 
New York City. 

RADIO CORPORATION OF AMERICA, Engineering 

J 


Products D ment, Camden, N. J. 
WESTREX CORPORATION, 111 Eighth Avenue, 


New York 11, N. Y. (except in U. S. and Canada). 


MOTOR-GENERATOR SETS 
FOR D.C. ARC SUPPLY 

MOTOR - GENERATOR sets 
are made in models specifically designed 
for motion picture and related direct cur- 
rent carbon arc light sources of all outputs. 
Capacity provides for operation of two lamps 
simultaneously during changeover. 

Close-regulation sets for large theatres are 
available up to 400 amperes at 100 volts for con- 
tinuous operation, or about 600 amperes at 
changeover. The larger sets have structura! 
steel bases and vibration dampeners. 

Sets of lower voltage for 6mm to 8mm suprex 
carbon trims have double overload capacity for 
the changeover period. They are obtainable 
with vibration dampeners if installation con- 
ditions require them. 

The type and capacity needed depends on the 
type of arc and amount of light it must produce 


(see Lamps, D.C. Projection Arc). 


AUTOMATIC DEVICES COMPANY, 
Street, Allentown, Pa. 
Century Electric Company, 1806 Pine Street, St. Louis. 


116 North 8th 


Mo. 
Crocker-Wheeler Division, Elliott Company, Jeanette, 


a. 
ore Electric Company, 1 River Road, Schenectady, 


Hertner Electric Company, 12690 Elm-Wood Avenue, 
Cleveland, Ohio 


Imperial Company, 
Akron, Ohio. 


Inc., 64 Ira 

MOTIOGRAPH, INC., 4431 — Lake Street, 
Chicago 24, tif. See page 

ROBIN-ESCO DIVISION, ELECTRIC SPECIAL- 

TY COMPANY, 267 Rhode Island Avenue, 

East Orange, N. J. See this page. 

Westinghouse Electric Corporation, East 


Avenue, 


Pittsburgh, 


PHOTOELECTRIC CELLS 


ALTHOUGH IT has a 
number of applications in many fields, in 
the theatre the photoelectric cell operates 
in the sound system to transform the light of 
the exciter lamp, after it has passed through the 
sound track of the film, into the electrical 
energy which, amplified, actuates the loud- 
speakers. 

Continental Electric Company, Geneva, III. 
oe Corporation, 1111 Armitage Avenue, Chicago, 


General Electric Company, Schenectady, N. Y. 

Gordos Correration. 86 Shipman St. Newark, N. 

RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 

Radiant Lamp Corporation, Newark, N. J. 

Westinghouse Electric Corporation, East 
Pa. 


Pittsburgh, 


PHOTO MURALS 


Photo murals produced on pi rtrait paper and 
mounted on superboard are available in a large 
variety of sizes for placing on the walls of 
foyers, lounges, cry rooms and oth areas 
throughout the theatre. Inviting, home-like et 
fects can be achieved tl | scenes which 
celebrate a express the 
character of the uman m 
terest appeal. 

fhe murals can be mounted in existing thea- 
tres without the need for structural changes 
They are obtainable in almost any size desired 
and in black-and-white, sepia or tull-color, 
Manufacturers will supply a series of stock 
photos to choose trom or, 1f desired, enlarge and 
reproduce any photographs supplied them. 
Foto Murals of California, 8921 West Pico Blvd., Los 

Angeles 35, Calif. 
Photomammoth Murals, 


Hollywood, Calif 
RCS Studios, 123 North Wacker Drive, C! 


local her local 


theatre, or supply 


12-48 Van Owen Blvd., North 


1icago 6, Ill 


THEATRE 
LIGHTING 


A dependable source for all your light 
ing requirements . . . originators and 
manufacturers of “Klieglights”’ 

specialists in the field for more than 


half a century. 


STAGE LIGHTING 
ARCHITECTURAL LIGHTING 
SPECTACULAR LIGHTING 
SPOT LIGHTING 
FLOOD LIGHTING 


Footlights Borderlights 
Bridgelights 
Blacklights 


Dimmer boards 


Frontlights 
Downlights 


Directional Signs 


and many other products 


INOUIRIES INVITED 


ALIEGL BROS 


UNiversar Stace 


321 WEST 50100 STREET 
NEW YORK 19, N. Y. 


Telephone: COlumbus 5-0130 


ROBIN-ESCO 
“Super-Power MG. SET 


MODERN ... DEPENDABLE AND 
UNFALTERING POWER SOURCE 


Write for Information 
and Literature 


J. E. ROBIN, INC. 


267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 
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PROJECTION PORT COVERS 


OPTICAL GLASS covers for 
projection ports (indicated especially where 
the auditorium had better be acoustically 
isolated from the projection room) are availabl 


in metallic frame units ready for mounting 1n 
existing projection room walls as well as in 
new construction. ‘They may be had in round 
or square nape 
Best Devices Company, 10921 Briggs Road, Cleve- 
land 14, Ohio 
Murch Electric Corp., Franklin, Me 
PROJECTION LAMPS See Lamps, D. C. 
Projection Are 


PROJECTOR REPLACEMENT PARTS 


REPLACEMENT PARTS for 
a projector (provided the model has not 


been too long obsolete) are of course 
available from its manufacturer, while some 
parts are obtainable from other manufacturers 
for certain makes When a projector head 


must be removed for overhauling at the factory, 


it 1s usually possible to replace it meanwhile 
with a head borrowed from the manufacturer 
or his dealer 


replacement parts it is highly 
assured that the new part is 
projector to which it is 


In selecting 
important to be 
precision-tooled for the 
to be applied 
THE BALLANTYNE 

Street, Omaha, Nebr 
CENTURY PROJECTOR CORPORATION, 729 7th 

Avenue, New York City. 
at ‘ned Corporation, 1111 Armitage Avenue, Chicago, 


INTERNATIONAL PROJECTOR 
SS LaFrance Avenue, Bloomfield, N. 

LAVEZZI MACHINE WORKS, as West Lake 
Street, Chicago 44, Ill. See this page. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, IIL 

RADIO CORPORATION OF AME > Engineering 
Products Department, Camden, N. J. 

WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, 

Wolk, Chicago, IL. 


COMPANY, 1712 Jackson 


Edw. H 1241 Wabash Avenue, 


PROJECTORS G ACCESSORIES: 
STANDARD 35-MM., THEATRE 


PROJECTOR mechanisms 
for theatrical and comparable professional 
projection of 35mm motion picture film 
are available in both heavy-duty and light-duty 
models. Heavy-duty equipment is usually in- 
dicated even for theatres not operating on a 
daily continuous policy, but the lighter equfp- 
ment may suffice for small theatres presenting 
only a few performances a week. Such light- 
duty equipment is “portable” in a limited sense. 

Even within the classification of heavy-duty 
there are models which, while adapted to large 
as well as small theatres, are of somewhat sim- 
plified design suggested by the requirements of 
theatres not operating on a continuous policy. 

Heavy-duty mechanisms are available with 
various types of shutters, but all with rear shut- 
ters either exclusively or optionally. Some may 
be had with rear shutters of single or double 
type; or with single rear and front shutter. 

For reduction of film gate heat, a water- 
assembly may be procured for some 
a lamp with ‘water- 
the film 
use the 


cooled gate 
models of projectors. lf 
cooled carbon jaw assembly is used, 
gate device and jaw assembly may 
same water supply. 

Made by the manufacturer of the projector 
head and designed in integration with it, the 
HECESSALY and magazines are separate 
items of purchase. Bases are adapted to any 
standard carbon arc lamp, and are adapted to, 
or include models designed for, tilting upwards 
as required by drive-in theatres. The takeup 
for the lower magazine is also a separate item. 


bases 
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BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha 2, Nebr. See page 27. 

CENTURY PROJECTOR CORPORATION, 729 
Seventh Avenue, New York City. See page 18. 

at «ial Corporation, 1111 Armitage Avenue, Chicago, 


Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, Ill 

TION, 55 LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 

RADIO CORPORATION OF AMERICA, Engi- 
neering Products Department, Camden, N. J. 
See page 49. 

MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago, Ill. See page 5. 

ROBIN-WEBER DIVISION, Weber Machine Cor- 
poration, 267 Rhode Island Avenue, East Orange, 
N. J. 


Signal Electric Engineering Company, 179 Hopewell 
Avenue, Aliquippa, Pa. (belt punching machine). 


WENZEL PROJECTOR COMPANY, 2509 South 
State Street, Chicago, ill. See page 13. 


PROJECTORS, 16-MM. 
HEAVY-DUTY TYPE 


PROJECTORS FOR 16-mm. 
film, incorporating soundheads and with 
complete sound reproducing system avail- 
able, are obtainable in heavy-duty models 
adapted to regular theatres as auxiliary equip- 
ment for such purposes as the presentation of 
local newsreels, educational subjects, etc. Either 
low-intensity or high-intensity carbon arc lamps 
are obtainable for such equipment (see listing 
under Lamps, D.C. Projection Arc). 

Ampro Corporation, 2851 North Western Avenue, Chi- 


cago, Ill. 


DeVry Corporation, Armitage Avenue, Chicago, 


1111 

oe Kodak Company, Rochester, N. Y 

Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, IIL 

Mitchell Camera Corporation, 666 W. Harvard Street, 
Glendale 4, Calif. 

RADIO CORPORATION OF Engineering 
Products Department, Camden, 


Victor Animatograph Corporation, Iowa 


j Replacement of 


worn parts in your projector is the small- 


est item of good theatre maintenance 


patron satisfaction 


HAVE YOUR PROJECTION 
EQUIPMENT INSPECTED REGULARLY! 


LAVEZZ| MACHINE WORKS 
4635 West Lake Street 
Chicago 44, Illinois 


PUBLIC ADDRESS SYSTEMS 
PUBLIC ADDRESS and 


sound c- -enforcement systems may pro- 
vide any one or all of various services. 
They can be utilized for amplifying stage sound, 
for managers’ announcements, etc. 

In the theatre the public address system may 
consist of microphones suitably connected to the 
standard sound installation, or an entirely 
separate system, with its own amplification. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard, Beverly Hills, Calif. 
ats id Corporation, 1111 Armitage Avenue, Chicago, 


General Electric Company, Electronics Dept., Syracuse, 


N. Y. 

INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Street, Bloomfield, N. J. 
MOTIOGRAPH, INC., 4431 West Lake Street, Chi- 


cago, 


iil 
RADIO CORPORATION OF 7 Engineering 
Products Department, Camden, N 
Western Electric Company, 195 LF New York 


City 


RECTIFIER TUBES 

LINES OF Tungar tubes 
made by the manufacturers listed below 
embrace types and amperages for exciter 
lamp and tor field supply required by some 
speaker systems, as well as those for projection 
arc supply rectifiers. These gas- -filled tubes are 
not of the mercury type, but some may contain 
a small amount of mercury. Amperages run 
from 2 to 15. (See Rectifiers.) 


Baldor Company, 4353 Duncan Avenue, St 
Louis, 

CONTINENTAL ELECTRIC COMPANY, 715 
Hamilton Street, Geneva, Ill. See page 19. 
General Eiectric Company, Merchandise Department, 

1285 Boston Avenue, Bridgeport, Conn. 
Gordos Corporation, 86 Shipman Street, Newark, N. 
— Lamp Corporation, Jelliff Avenue, Newari. 


J. 
Strickisnd Electric Company, 1427 East 18th Avenue. 
City. 
Westinghouse Electric Corporation, Bloomfield, N. J. 


RECTIFIERS AND POWER UNITS 
RECTIFIERS for changing 
the alternating current supply to direct 
current, for operation of the projection 
are, are available in either Tungar tube or dry 
type employing, according to the various makes, 
copper oxide, magnesium-sulphide or selenium 
as the rectifying agent. Regular models are de- 
signed for single- or three-phase operation up to 
four-tube capacities, inclusively; higher capaci- 

ties are three-phase. Capacities range from 20 

to 80 amperes in most makes, and higher in 

some. 
Sound system rectifiers also are made in tube 
and disc types. 

Cc. S. ASHCRAFT MANUFACTURING CO., 36-32 
Thirty-eighth Street, Long Island City, N. Y. 
See third cover. 

Baldor Electric Company, 4353 Duncan Avenue, St 


Louis, Mo. 

BALLANTYNE COMPANY, 
Omaha, Nebr. 

Benwood Linze Company, 1815 Locust Street, St. 
Louis, Mo. 

CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York City. 

— Corporation, 1111 Armitage Avenue, Chicago, 


FOREST- HARRISON, 207 Railroad Avenue, Har- 
rison, N. J. See page 51. 

Garver Electric Company, Union City, Ind. 

General Electric Company, Merchand Department, 
1285 Boston Avenue, Bridgeport, Conn. 

Kneisley Electric Corporation, 2509 Lagrange Street, 
Toledo, Ohio. 

McColpin-Christie Corporation, Ltd., 4922 S. Figuera 
Los Angeles 37, Calif. 

— INC., 4431 West Lake Street, Chi- 
cago 24, 

Richardson Corporation, 15 West 20th Street, 

ity. 


1712. Jackson Street, 


New Yor 
J. E. ROBIN, INC., 267 Rhode Island Avenue, East 
Orange, 


nge, N. J. 
THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See page 11. 
— Electric Corporation, East Pittsburgh, 
a. 
REELS 
REELS NECESSARY for 
takeup magazines of projectors (and in 
hest practice, also in place of the film 


MOTION PICTURE HERALD, MAY 9, 1953 
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—and yet the most vital to 


exchange reel in the upper magazine), and 
otherwise constantly utilized in the projection 
room, are available in a number of sizes and 
types of construction. The standard reel in the 
United States takes 2000 feet of 35-mm. film. 
Original specifications provided for a diameter 
of 142 inches with a 4%-inch hub, but reel 
manufacturers regularly supply two diameters— 
15 inches with 5-inch hub, and 14 inches with 
4-inch hub Cast aluminum or stamped steel is 
used for the grades best able to provide maxi- 
mum protection to the film. Reels of less pro- 
tective design and cheaper construction are also 
available and may be practicable for purposes 
other than regular program projection in 
theatres. 

Reels are also obtainable in 1000-foot sizes, 
having diameters of 10 inches and 2-inch hubs. 
~~ Corporation, 1111 Armitage Avenue, Chicago, 


GOLDBERG BROTHERS, 3500 Walnut Street, 
Denver, Colo 

~——* Products, Inc., 330 West 42nd Street, New 
York C 

—— Corporation, 2 Commercial Street, Roches- 


WENZEL PROJECTOR COMPANY, 2500 South 
State Street, Chicago, II. See page 13. 


REFLECTORS, PROJECTION ARC 


MIRRORS FOR reflector 
type projection arc lamps are available in 
the diameters required by the various 
models of lamps in either glass or metal, in- 
cluding both rhodium and aluminum (see 
Lamps, D. C. Projection Arc). 

Glass shields, called mirror guards, are ob- 
tainable for protection of glass reflectors against 
pitting. The guards themselves are pitted in 
time, but are much less expensive than the re- 
flectors. 


BAUSCH & LOMB nets gg COMPANY, 679 St. 
Paul Street, 

HEVER-SHULTZ, INC... Cedar N. J. 
(metal refiectors). See this 

INTERNATIONAL "PROJECTOR *CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 

KOLLMORGEN OPTICAL CORPORATION, 347 King 
Street, Northampton, Mass. 

. E. McAuley Manufacturing Company, 552 West 
Adams Street, Chicago 6, 

oe Company, 837 Eleventh Avenue, New 

or it 

RADIO CORPORATION OF Engineering 
Products Department, Camden, N. 

THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See page 11. 


REWINDERS, FILM 


FILM REWINDERS are 
available in two general types, open and 
fireproof enclosed. The open type is of- 
fered in a number of different models, either as 
a single unit or as two separate units that are 
clamped to the rewind table, or bolted in place. 
The enclosed type is a single unit. 

3oth open and enclosed types may be hand 
driven or motor-driven, may have sleeve bear- 
ings or ball bearings, may accommodate either 
1,000- or 2,000-foot reels, or both, and may have 
either one or several driving speeds. 

Some of the motor-driven types incorporate 
accessories by means of which the same motor 
can be used for general machine work, such as 
grinding and polishing. 

Rewind tables of metal provide a fireproof 
work bench especially adapted to projection 
room needs and are available with tool drawer, 
rack for film cabinet, and clamping blocks ac- 
commodating any type of rewinder. 


Clayton Products Company, 31-45 Tibbett Avenue, 
New York City. 
~~ Corporation, 1111 Armitage Avenue, Chicago, 


GOLDBERG Wainut Street, 
Denver, Colo. See pare 

GOLDE MANUFACTU ING COMPANY, 4888 
North Clark Street, Chicago 40, II. 

INTERNATIONAL PROJECTOR CORPORATION, 

% LaFrance Avenue, Bloomfield, N. 

saeaeeee Automatic Rewind Switch, 1298 Hathaway 
Avenue, Lakewood 7, Ohio. 

The Neumade Products Corporation, 330 West 42nd 
Street, New York Cit 

WENZEL PROJECTOR ‘COMPANY, 2508 South State 
Street, Chicago, III. 

—_ H. Wolk, 1241 Eouth Wabash Avenue, Chicago, 
llinois. 


BETTER THEATRES SECTION 


SAND URNS 


THESE RECEPTACLES spe- 
cifically for cigarette butts and used 
matches, usually needed at entrances, are 
available in either metal or ceramic, plain or 
modeled types, and in a number of sizes from 
about 12 to 18 inches high. 

Associated Ticket & Register Company, 354 West 44th 
Street, New York 18, N. Y. 

Atlas Products Company, 9257 South Houston Street, 
South Chicago, 

Compco 2257 West St. Paul Avenue, 
Chicago 47, 

GOLDBERG IBROTHERS, 3500 Walnut Street, 
Denver, Co'o. See page 48. 

Ex-Cell Products Corporation, 457 North Racine 
Avenue, Chicago, IIL. 

Glaro Machine Products Co., Inc., 3711 Edgemere 
Avenue, Far Rockaway, N. Y. 

GOLDE MANUFACTURING COMPANY, 4888 
North Clark Street, ea 40, Il 


SCREENS, PROJECTION 

MOTION PICTURE screens 
are of two basic types: Diffusive, for au- 
ditoriums having a ratio of width to depth 


of approximately 3 or more, to 5; and Specular, 
for definitely elongated. Another 
type Translucent, used with rear projection. 


Designed for both 8-D and regular 
projection. Invisible seams! Perfect 


polarization! Wide diffusion! 


In surface screens are “white,” “silver” metal- 
lic) or “beaded” (glass). Specular screens are 


either “silver” or “beaded.” 

Specular screens suriaced with aluminum 
(mixed with a suitable vehicle, usually a plastic 
substance) are required tor third-dimension 
(stereoscopic) projection 


Diffusive sc reens are variously fabricated, be- 
ing available (1) in cotton or comparable ma- 
terial having the front surface treated with a 
suitable pigment-carrying coating several 
layers; (2) in cotton or comparable synthetic 
woven fabric, of which there may be several 
layers; (3) in plastic; and (4) in fabric woven 
of glass filaments. 

For transmission of sound, non-porous screens 
(Types 1 and 3) are perforated. <A_ plastic 
screen is available either uniformly perforated, 
or with perforations graduated recessively from 
the center. (These types can also be procured 
without perforations for installation where 
speakers are not placed behind.) 

Means of installing a screen with a luminous 
surround (instead of black masking), without 
an intervening border or edge, so as to free the 
picture from the delimiting effect of a frame 
and the extreme contrast of a black border, are 
available in a system which synchronizes the 


GALA PREMIERE OF 


“HOUSE OF WAX” 
ON RAYTONE STEREO SCREEN 


Also — “STEREO” silver paint 
for outdoor and indoor use. All 
RAYTONE products are 


approved. 


SCREEN CORPORATION 


165 CLERMONT AVENUE *¢ BROOKLYN 5S NEW YORK 


ON YOUR SCREEN 


"The Greatest Projection Reflector Development in Motion Picture History 


Manufactured by HEYER-SHULTZ INC. Cedar Grove N J 


ow 15% MORE LIGHT 


Top Screen illumination 
aANnt No Breaking — Pitting Ternishing 


Top Performance at Highest Lomphouse Temperetures 
A Life Saver For Drive-in Theatres and Continuous Run Houses 
Real Economy El and Spare Meflectors 


SEE YOUR THEATRE SUPPLY DEALER 


Continual Repl 
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surround illumination with that of the picture 
entirely by use of reflected screen light (pre- 
vention of a constant level and quality of light 
in the surround, and of an edging effect be- 
tween surround and pictures, are critical 
lactors 

Physically, the system consists in screen ma- 
terial mounted on a structure designed to pro- 
vide the diffusion and reflection of light neces- 
sary to absorb normal image vibration and to 
control reflected light relative to the audience 
area. 

For picture widths of 25 feet or less, a pre- 
fabricated form is available for adaptation to 
existing as well as new auditoriums; larger 
images may be provided for by special construc- 
tion 
Da-Lite Screen Company, 2723 North Pulaski Road, 

Chicago, I. 

Hurley Screen Conmmans. Inc., 96-17 Northern Boule- 
vard, Corona, 

National 
Zenner Buffalo, N 

Nu-Screen Corporation, 1501 Broadway, New York 8, 
N. Y. (glass filament fabric). 

RADIO COR PORATION OF AMERICA, Engi- 
neering Department, Camden, N. J 
(iine includes luminous surround system) 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. See page 69. 

B. F. Shearer Company, 2318 Second Avenue, Seattle 


1, ash 
VOCALITE SCREEN CORPORATION, 19 Debe- 
voise Avenue, Roosevelt, N. Y. See page 72. 
WILLIAMS SCREEN COMPANY, 1620 Summit 
Lake Boulevard, Akron, Ohio. Opposite page. 


The tag hing Company, 129 


pftreet 


Screen 


Refinis 
Y 


Product 


Walker-American Corporation, 800 Beaumont Street, 
St. Loui ‘ 
SCREEN PAINT 
THE RELATIVELY rapid 


deterioration of the reflection characteris- 
tics of coated motion picture screens (see 
Diffusive type under Screens, Projection) 
advises either replacement of the screen or 
resurfacing of it within eighteen months after 
its installation, and subsequently at somewhat 
more frequent intervals so long as resurfacing 
is practicable. For better standards of projec- 
tion, resurfacing (if done at all) should take 
place at intervals of from nine to twelve months. 

For this purpose various coating materials 
are available already made up into a paint of 
proper consistency for spraying without serious 
filling of the sound-transmission perforations, 
provided it is skillfully applied. Such resurfac- 
ing paint is available trom screen manufacturers 
(see list under Screens, Projection), and from 
the following : 

For drive-in screens, flat white paints com- 
pounded especially for such outdoor application 
are available, adapted to metallic or asbestos 
or comparable surfaces. 


Gillespie Varnish Inc., Day & Howell 
Streets, Jersey City, N. J. 

National Theatre Screen Refinishing Company, 129 
Zenner Street, Buffalo, N 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N.Y 


Tropical Paint & Oil Company, 1148-1246 West 70th 
St., Cleveland 2, Ohio 
e 
SCREEN TOWERS—See Drive-In Theatre 
Equipment 
SEATING—See Chairs, Auditorium 
e 
ELSYN WOTORS—See Third-Dimension 
equipment and Supplies 
SIGNS (ELECTRIC) 


FOR THEATRE NAME 

ELECTRIC SIGNS (metal) 
framework with illumination provisions, 
are available in a wide variety of designs 
more or less closely associated with the archi- 
tecture of the theatre front. While they are 
commonly especially designed by the architect 
or sign construction company, there are also 
standardized designs adaptable to the theatre 
front. (See also Attraction Advertising under 
Drive-In Theatre Equipment.) 
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Artkraft-Strauss Corporation, 820 Twelfth Avenue, 
New York City. 

Everbrite Electric oe. Inc., 1440 North Fourth 
Street, Milwaukee, 

Flexlume Sign Corporation, 1464 Main Street, Buffalo, 

Long Sign Company, 61 West Hubbard Street, Chi- 
cago, Ill. 

POBLOCKI & SONS, 
Avenue, Milwaukee, 


2159 South Kinnickinnic 
Wis 


SIGNS: DIRECTIONAL, 
BOX-OFFICE, IDENTIFICATION 

ror all the pur- 
available in a variety 
styles that effi- 


SIGNS 
poses of theatres are 
of materials and modern 


ciently perform their function while lending at 
he same time a detail of decorative interest, and 
at such low relative cost that ordinary box and 
painted signs are never warranted, 

They can be had either in stock or readily 
made-up models to indicate exits, location of 
baleony stairs, toilet rooms, ete., fabricated of 
decorative metal, etched glass and puastic, and 
there are types with free-standing luminescent 
plastic letters lighted by a concealed black-light 
lamp, still others of plastic with letters so en- 
sraved as to be defined by edge lighting. 

Signs of engraved plastic are available for 
uch copy as “No Admittance,” “Information,” 
ete., and as poster date strips; and for e box 
thee there are admission price signs available 
with on without show time clocks of the same 
material 


art Metal Manufacturing Company, 1408 North Broad- 
way, St. Louis, Mo. 


Associated & Ticket Register Co., 354 West 44th 
Street, New York City 

Capitol Stage Lighting Company, 527 West 45th 
treet, New York 19, N. Y. 

L. Bahn Company, 123 West Canton Street, Boston 
18, Mass. 

Edgar S. Bowman, 124 West 21st Street, New York 


‘i, 
Everbrite Electric Signs, 
Street. Milwaukee, Wis. 
International Metal Products Company, 
Avenue, St. Louis 4, Mo. 
KLIEGL BIOTHERS, 521 
York City. See page 67. 
McFadden Lighting Company, Inc., 
enth Boulevard, St. Louis, Mo. 
Novelty Lighting, 2480 East 22nd Street, 
15, Ohio. 
POBLOCKI & 
Kinnickinnie 
Polyplastic Forms, 


Inc., 1440 North Fourth 


3110 Park 


W. 50th Street, New 


2308 South Sev- 
Cleveland 


SONS COMPANY, 2159 South 
Avenue, Milwaukee, Wis 


Inc., 255 Conover Street, 
New York 
West Adams 


Brook- 
693 Broadway, 
1021 


n, 
Posterloid Corporation, 


Tee 

The Tablet & Ticket Company, 
Street, Chicago 7, Ill. 

Vio-Glo Plastics Corporation, 249 West 34th Street, 
New York City. (black-light signs). 


SLIDES—See Stereopticons 


SOUNDHEADS 

HOWEVER MUCH sound- 
heads may be of comparable design in 
principle, different models may accomplish 
their purpose by substantiallv different methods. 
This is true even within the lines of some manu- 
facturers, particularly those who include a sim- 
plified type, possibly eliminating certain com- 
ponents of their most refined model, for instal- 
lations of relatively moderate requirements. 

Critical points of design in any case are the 
provisions for filtering out flutter, and for assur- 
ing constant accuracy of the optical system. 

Not all, but most models are adapted to inte- 
gration with various makes and types of pro- 
jector mechanisms. 

THE BALLANTYNE COMPANY, 1712 Jackson 

Street, Omaha, Nebr. See page 27. 

CENTURY PROJECTOR CORPORATION, 729 


7th Avenue, New York 19, N. Y. See page 18. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
Iu. 


INTERNATIONAL PROJECTOR CORPORA- 
TION, SS LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, 
ill. See page 5. 

RADIO CORPORATION OF AMERICA, Engi- 

Depart ode 


neering Products 
See page 49. 


S. O. S. CINEMA SUPPLY CORPORATION, 62 
West 3znd Street, New York City. 

Weber Corporation, 59 
Rochester, Y 

WENZEL PROJECTOR CORPORATION, 2509-19 
— State Street, Chicago 16, Ill. See page 


WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and 
Canada. See page 25. 


SOUND SYSTEMS, COMPLETE 

ALL OF THE components 
of a sound reproducing installation may 
be purchased as an integrated system of a 
single manufacturer, with some of his own fabri- 
cation and the rest (notably speakers) the 
products of other manufacturers on which he 
has standardized. Thus are offered complete 
systems for regular theatres of different seating 
capacities, and also for large outdoor instal- 
lations such as in drive-in theatres. 
(See Amplifiers and Amplifying Tubes; Sound- 
heads, Speakers and Horns.) 
THE BALLANTYNE COMPANY, 1707-11 Daven- 

port Street, Omaha, Nebr. See page 27. 

CENTURY PROJECTOR CORPORATION, 729 


Seventh Avenue, New York City. See page 18. 
DeVry Corporation, 1111 Armitage Avenue, Chicago, 
Ill 


INTERNATIONAL PROJECTOR CORPORA- 
TION, 55 LaFrance Avenue, Bloomfield, N. J. 
See Fourth Cover. 

MOTIOGRAPH, 4431 West Lake Street, Chicago, 

ill. See page 5S. 

RADIO CORPORATION OF AMERICA, Engi- 
neering a Department, Camden, N. J. 
See page 49. 

WESTREX CORPORATION, 111 Eighth Avenue. 
New York City (except in U. S. and Canada). 
See page 25. 


SPEAKERS AND HORNS 

SPEAKER EQUIPMENT 
usually recommended for the picture 
sound system of indoor theatres is a horn 
system consisting in a low-frequency speaker 
housed in a suitable horn baffle, and a high-fre- 
quency speaker attached to a multicellular horn. 
Speaker systems are available in many models 
for the various seating capacities of theatres. 
(Also see Drive-In Theatre Equipment and 
Supplies.) 

In large theatres these speaker systems may 
incorporate as many as six low-frequency, and 
four high-frequency units. An integral part of 
such a system is a dividing network which may, 
or may not, incorporate means for high-fre- 
quency attenuation. 

Lansing 9356 Santa Monica Boule- 


Rutter Street, 


ard, Beverly Hills, lif. 

BAL L ‘ANTYNE COMPANY, 1712 Jackson Street, 
Omaha, Nebr. 

General or Company, Electronics Dept., Syra- 
cuse, 

INTERNATIONAL PROJECTOR CORPORA- 
TION, 55 La France Avenue, Bloomfield, N. J. 

RADIO CORPORATION OF AMERICA, Engi- 


neering Products Department, Camden, N. J. 


See page 49. 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York ll, N. Y. (except in U. S. and Canada). 
See page 25. 


SPECTACLES FOR 3-D—Sce 
sion Equipment and Supplies. 


SPLICERS AND FILM CEMENT 

DEVICES FOR splicing film 
are available in various models, including 
those which supply heat for creating a 
weld in the shortest possible time; however, 
splicers used in theatre projection rooms are 
usually of the pressure type, depending on me- 
chanical force to effect a firm splice. 

Pressure types can be had in either perforated 
or non-perforated models, and these for 1/10- 
and 5/32-inch splice. There are 16mm splicers 
which also splice 35mm film. 

Film cement generally recommended for 
theatre use is of the weld, rather than the ad- 
hesive, type, and is classified as all-purpose. It 
is adapted to the splicing of acetate (safety) as 
well as nitrate film. With acetate, however, the 
splice should be kept under pressure in the 
splicer for at least 15 minutes, and it should not 
be pulled until at least 5 minutes afterward. 


Lhird-Dimen- 
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Griswold Machine Works, Port Jefferson, N. Y. 

Lake Products Company, 6576 Oleatha Avenue, St. 
Louis 9, Mo. (cement). 

NATIONAL THEATRE SUPPLY, 90 Gold Street, 
New York 38, N. Y. (cement). 

Neumade Products Corporation, 330 W. 42nd Street, 
New York Ci (splicers, cement). 

PRESTOSEAL MANUFACTURING CORPORA- 
TION, 37-27 33rd Street, Long Island City, 
N. Y. (splicers). See page 48. 


SPOTLIGHTS—See Lights, Spot and Flood. 
e 


STAGE DRAPES AND CURTAINS—See 
Fabrics for Walls, Curtains and Stage 
Drapes. 


STAGE LIGHTING EQUIPMENT 
EQUIPMENT FOR lighting 
the stage in its use for live-talent perform- 
ances basically requires such permanent 
installations as footlights, borderlights and strip- 
lights. What is additionally required depends 
on the kind of stage productions to be offered; 
these may need a variety of portable flood and 
spotlights equipped for color effects. ; 

Most productions, even of home talent, advise 
the availability of at least one small spotlight for 
projection room installation or comparable loca- 
tion. 

According to these factors of scale, control 
equipment may be of the simpler dimmer types 
indicated in the Buyer’s INDEX under Dimmers, 
or elaborate preset interlocking switchboards of 
resistance, autotransformer or electronic type. 

Companies listed below manufacture complete 
lines of stage lighting equipment (except pos- 
sibly actual switchboard units); others limited 
to certain items, are so indicated. 

Capitol Stage Lighting Company, 527-529 West 45th 
treet, New York City. 
Century Lighting _— 419 West 55th 

Street. New York Cit 
GOLDE MANUFAC TURING COMPANY, 4888 North 

Clark Street, Chicago 40, III. 

KLIEGL BROTHERS, 321 W. 50th Street, New 

York City. See opposite page. 

STRONG ELECTRIC CORPORATION, 87 City Park 

Avenue, Toledo, Ohio (spot and fl ii ghts). 

South Street, 


Ward-Leonard Electric 
Mt. Vernon, N Y 


Inc., 


Company, 91 


STEREOPTICONS AND SLIDE 
PROJECTORS 


LIGHT PROJECTORS for 
advertising copy, pictorial and effect slides 
are available in single, double and triple 
dissolving types that permit striking effects and 
novelties. Light sources are typically filament 
lamps with reflectors, but carbon arc models 
are available. The simpler models, some with 
color wheels, can be obtained at moderate prices. 

Slides for the projection of song lyrics, adver- 
tising and effects are available made up on glass, 
and in a flexible material on which a message 
can be typewritten at the theatre. 
American Optical Corporation, Buffalo. N. Y. 
BAUSCH & LOMB OPTICAL COMPANY, 

Paul Street, Rochester, N. Y. 

Beseler Visual Products Co., 200 East 

Street, New York City. 

Best Devices Company, 10921 Briggs Road, Cleveland, 
10 
eet Light Project: on 
Detroit, Mi 
GOL DE “MANUFAC TURING COMPANY, 4888 North 

Street, Chicago 40, Ill. 

KLIEGL BROS., 321 West 50th Street, New York 

19, N. Y. See page 99. 

STRONG ELECTRIC CORPORATION, 87 Ci 

Park Avenue, Toledo, Ohio (slide projector). 

See page 75. 


SLIDES 
NATIONAL STUDIOS, 145 West 45th Street, 
New York 19, N. Y. See page 43. 


North Anierican Slide Company, 206 North Linden 
Avenue, Kirklyn, U. D. Pa. 


679 St. 
Inc., 23rd 


Company, 6545 St. Antoine 


See Projectors and Accessories. 


TAKEUPS 


BETTER THEATRES SECTION 


TELEPHONE ANSWERING 
EQUIPMENT: AUTOMATIC 


TO TAKE CARE of incom- 
ing calls about the feature film attraction, 
including its name, stars, time schedule, 
etc., both before the theatre opens when no one 
may be around and during operating hours to 
relieve the staff from this duty, there is avail- 
able an automatic telephone-answering machine. 
The machine includes complete equipment for 
recording a prepared message, which can be 
done right at the theatre as often as necessary. 
The completed record is placed on the machine, 
which answers the incoming telephone calls 
automatically upon registering the signal. 

In addition to delivering information the ma- 
chine will also record incoming messages of a 
business nature or otherwise which the man- 
agement might want to receive when no one 1s 
present at the theatre to take them 
TELEPHONE ANSWERING & RECORDING 


CORP., 342 Madison Ave., New York 17, N. Y. 
See page 3. 


TELEVISION, LARGE-SCREEN 

TELEVISION equipment 
for theatre auditoriums is obtainable in 
two general types—instantaneous (direct 
projection of the televised image), and inter- 
mediate photographing of the televised image on 
film from almost immediate motion picture 
projection, automatically ). 

Instantaneous equipment, with the receiver- 
projector mounted not more than 65 feet from 
the screen (on balcony or auditorium ceiling) 
can reproduce an image up to 20 feet wide. 
Dual projection equipment (should one pro- 
jector fail, the other can be switched on imme- 
diately at the control panel in the projection 
room) is available in apparatus of the instan- 
taneous type. Intermediate equipment is obtain- 
able for either 35mm or 16mm film. 


General Precision Corporation, Pleasantville, N. Y. 
1501 Broadway, New York 


— Pictures, Inc., 


Cit 

RADIO CORPORATION - AMERICA, Theatre 
Equpiment Div., Camden, N. J. 

TRAD-MOTIOGRAPH, 4431 West Lake Street, 
Chicago, Il. See page 5. 


TELEVISION SETS FOR 
FOYERS AND LOUNGES 
FOR .TELEVISION enter- 
tertainment in a foyer or lounge, conven- 
tional home type sets are sometimes used ; 
however, there is equipment specifically de- 
signed for such purposes. Models incorporating 
the screen and speaker are available for images 
up to 48 inches wide. Another is essentially 
comparable to auditorium equipment, with a re- 
ceiver-projector on a stand or suspended from 
the ceiling to beam the image to a screen, and 
with a speaker placed near the screen. Such 
equipment can reproduce an image up to 
6x8 ft 
HERTNER ELECTRIC COMPANY, 12690 Elmwood 
Avenue, Cleveland, Ohio. 
RADIO CORPORATION OF ae. Engineering 
Products Department, Ca N. 


Trad Television 
burg Park, N 


1001 rinse Avenue, As- 


THIRD-DIMENSION 
EQUIPMENT & SUPPLIES 
PROJECTION of third-di- 
mensional (stereoscopic ) motion pictures 
employing two films for the superimposi- 
tion of disparate images, requires means of in 
terlocking two projectors positively, means of 
polarizing the projection light (plus similarly 
polarizing spectacles for the audience), and a 
fully specular screen 
With only projectors installed, larg 
magazines and reels are needed to avoid a dis 
rupting number of intermissions. For only one 
of these, should be at least of 23-inch 


two 


reels 


24-inch diameter. (Re 
these diameters ; 
pedestals have to be 


magazines ot 
winders may be adjusted to 
projector locations and 
adjusted to them in some 

Projectors may be synchronized 
electrical or mechanical interlocks 
various types of the latter, with rigid ot 
connections; in either case, the device should 
permit quick unlocking of the projectors if two 
dimensional films are included on the program 
Electrical interlocks employ special selt-syn 
chronizing transformer type motors 
with sprocket attachment to the regular drive 
motors. 

Projection light polarizing filters arc 
in frames over the projector ports. These are 
destroyed by extremes of heat, hence should be 
and tiny fans for the purpose are avail 
able. Being tragile, the filters also should be 
cleaned electrostatically rather than mechan 
cally, and “brushes” for this purpose are avail- 
able. The filters and related implements are 


diameter, 


cases, } 

either by 
There are 
tlexible 


selsyn”) 
plan ed 


cooled, 


SCREENS 


Super-reflective screens for 
all third-dimensional processes 
and wide-screen systems; en- 
gineered to assure sharp, 
brilliant pictures with vivid 
contrast in any theatre. 


Produced of permanently 
flexible, seamless plastic. 
Clean-cut perforations, with 
no projecting fibres to im- 
pede sound or collect dirt. 
Fungus proof. Unaffected by 
moisture. Shipped with pro- 
tective coating. 


Only $1.50 


per square foot 


Write for free sample 
and details today! 


WILLIAMS 


SCREEN COMPANY 
1675 SUMMIT LAKE BOULEVARD 
AKRON 7, OHIO 
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ivailable to the eyes 
erful lamps may be necessary. In any case, 
ust have a burning allowing un- 
projection according to. thi iter 

mission schedule. (Sce Lamps, 


do this autom 
lacement 
a ¢ hange 


tallation may » require 


trim. Since polarization reduces 
about 60%, more 
he trim 1 rat 
interrupted 
t Arc) 
Addition 


ary 


al current rectification equipment may 
ince two lamps must be 

multaneously Vi 
Rectifiers) 
creel Se is, Projection. 

yector he cd, they must he 
ligned for perfect superimposition of 
alignment test 
is in 


ncture ontinuou 
+S lout necessary for this (such a loop 
in some 3-D supply “kits”) 
=r THE BALLANTYNE COMPANY, 1707-11 Daven- 
port St., Omaha, Neb. (mechanical interlocks). 
See page 27. 
CENTURY PROJECTOR CORPORATION 729 
Seventh Avenue, New York City. (mechanical 
interlocks) 
General Electrical Company 570 
New York City elsyn motors 
GOLDBERG B kos 500 Walnut Street, 
Cok reel 
INT ERNATIONAL 
TION, 55 LaFrance 
magazines) 


Mag Viewers, Inc 


Lexington Avenue 


Denver, 


PROJECTOR CORPORA- 
Avenue, Bloomfield, N. J 
1740 Broadway, New York City 
West Lake 


(mechanical 


Street 


(throw-away spectacles 
MOTIOGRAPH, INC., 4431 
inter- 


wo, il See page 5 
vice, 630 Ninth Avenue, New York 
City (throw-away spectac les) 
NATIONAL THEATRE SUPPLY, 92 Gold Street 
New York City (mechanical interlocks) 
Natural Vision, 1710 North LaBrea Ave., Los Angeles, 
Calif. (throw-away spectacles 
Neumade Product Corp., 330 West 42nd Street, New 
York City (reels) 
RADIO CORPORATION OF AMERICA, Engi 
neering Products Department, RCA Victor 
Camden, N. J. (mechanical interlocks) 
Inc., 37-40 12th St Long Island 
(ozone spectacle sterilizer) 
on 145 South Robertson 
= 48, Calif. (permanent spectacles). 


WENZEL PROJECTOR CORP., 2509-19 S. State 
Street, Chicago 16, Ul. (magazines). See page 
13. 

H. Wolk, 1241 South Wabash Avenue, 


napazines 


City, 


Blvd., Los Angeles 


Chicago, 


TICKET BOXES AND 
ADMISSION CONTROL SYSTEMS 

i TICKET collection equip- 
ment ranges from simple receptacles for 
the tickets or stubs, and similar boxes 


SILVERLITE 
3D SCREEN 
COATING 


FOR INDOOR AND DRIVE-IN SCREENS 


Prepare your present flat surface screen for 
3 dimensional projection at lowest minimum 


cost. 


Available through Theatre Supply Dealers. 


VOCALITE SCREEN CORP. 
ROOSEVELT NEW YORK 


72 


with knives for chopping the tickets to prevent 
further use, to collection and filing mechanisms 
designed to effect a record of ticket sequence to 
prevent collusion. 

Simplex boxes are typically of steel construc- 
tion on an iron base of weight to resist tipping, 
finished attractively, usually in color, with a 
bowled hinged top of aluminum or comparable 
metal. 

Chopper boxes are of similar construction and 
design, plus knives actuated manually by an 
outer wheel. 

Collection and filing systems consist in a 
receptacle of regular ticket box dimensions and 
comparably attractive in external finish, with 
means of cutting the ticket in two and filing stubs. 
GENERAL REGISTER CORPORATION, 43-01 


22nd Street, Long Island City, N. Y. (admis- 
sion control systems). See page 24. 


GOLDE MANUFACTURING COMPANY, 4888 North 
Clark Street, Chicago 40, IIL. 


TICKET ISSUING MACHINES 

AUTOMATICALLY regis- 
tering ticket dispensers facilitate the han- 
dling of box office peaks, and impart the 
impression of efficiency, cleanliness and_busi- 
nesslike methods; they eliminate all excuses for 
errors on the part of the cashier (some type 
of dispensers make the usual errors impossible) ; 
and they may be regarded as necessary to any 
real assurance that box office losses are not 
occurring through cashier-doorman collusion. 
They are obtainable in motor-driven and manu- 
ally operated types. 

Ticket issuing machines are also available 
with the mechanism for the ejection of each 
channel of tickets built as a complete unit. If 
any unit gets out of order, it is promptly re- 
placed without disturbing the rest of the equip- 
ment. Housings are available to accommodate 
up to three, and up to five units. 

Argus Manufacturing Company, 1141 N 

Avenue, Chicago 51, Ill 


GENERAL REGISTER CORPORATION, 43-01 
22nd Street, Long Island City, N. Y. See page 


Kilbourn 


24. 

COLDE MANUFACTURING COMPANY, 4888 North 
Clark Street, Chicago 40, 

National Cash Register Corporation, Dayton, Ohio. 

Ticket Register Industries, 1223-27 South Wabash 
Avenue, Chicago 5, 

WENZEL PROJECTOR CORPORATION, 2505-19 
South State Street, Chicago 16, Ill. (manual type) 


UNIFORMS 


WHILE LEADING uniform 
manufacturers can readily meet special 
design specifications, their catalog models 
provide a variety of styles that have proved 
effective in distinguishing the functions of 
ushers, doormen, porters and other attendants. 

These can be had in such materials as regular 
weight worsted, tropical worsted, serge and 
gabardine, with caps to match. Some lines also 
include such accessories as gloves, hoods and 
capes, shoulder knots, etc. 
Angelica Uniform Company, 

Louis, Mo. 

S. Appel & Company, 840 Broadway, New York City 
Brooks Uniform Company, 75 West 45th Street, New 

York City. 

Delta Uniform Division, Highway Outfitting Com 

pany. 3 East 28th Street, New York 16. N.Y. 
Maier-Lavaty Company, 2141 

cago, 
Marcus Ruben, Inc., 

Ill 


1471 Olive Street, St. 


Lincoln Avenue, Chi 


625 South State Street, Chicago, 

Reversible Collar Company, 111 
Cambridge, Mass. (dickies only). 

Russell Uniform Company, 192 Lexington Avenue, 
New York. 


Putnam Avenue, 


UPHOLSTERING MATERIALS 
UPHOLSTERING materials 

are of importance in theatre operation, 

first in relation to auditorium seating, sec- 


ond as coverings for foyer and lounge furniture. 
They may be divided into two general kinds— 
(1) woven fabrics, and (2) coated fabrics. 

Woven fabrics regarded as suited to motion 
picture theatre auditorium chairs are mohair, 
wool flat fabrics (certain high grades), cordu- 
roy and plastic-filament. 

Fabrics are now being woven of plastic fibres, 
in a variety of patterns and colors. They are 
washable and fire-resistant. 

There are two general classes of coated 
fabrics, that having a pyroxylin-base, and that 
with a vinyl-plastic base. Each is available in 
different grades and in various leather-grains 
as well as smooth finish. 

The vinyl- plastic base type is the most ex- 
pensive, but it is also regarded more durable 
under stress of flexing, while it is not affected 
by perspiration, hair oil, grease, etc. 

Athol Manufacturing Company, Athol, Mass. 
Bolta Product Sales, Inc., Lawrence, Mass. 
Chicopee Manufacturing Corporation, 40 Worth Street, 

New York City (plastic fabric). 

Coated Fabrics Corporation, 


Newark, N. J. 
1270 ‘Sixth Avenue, New 


Columbus, 


Cotan ‘Corporation, 331-359 Oliver St., 

Crompton-Richmond, Inc., 
York C'ty 20. 

E. I. du ont de Nemours & Company, Inc., Fabrics 
Division, Fairfield, Conn. 

Firestone ‘Industrial Products Co., Velon Div., Akron, 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (simulated leather). 

A. D. Julliard & Company, Inc., 
New York City. 

Manko Fabrics Company, 
York City. 

Masland Duraleather Company, Amber Street et Wil- 
lard, Philadelphia, Pa 

The Pantasote Corporation of 
Avenue, New York City. 

The Textileather Corporation, 
Toledo, Ohio. 

United States Rubber Company, Coated Fabrics Divi- 
sion, Mishawaka, Ind. 

Zapon-Keratol Division of Atlas Powder 
Stamford, Conn 


40 West 40th Street, 


114 East 27th St., New 


N. J., 444 Madison 


607 Madison Avenue, 


Company, 


VACUUM CLEANERS—See Cleaning mecn- 
anisms. 


VENDING EQUIPMENT 


Buyers Index o1 1 pag 37 


Sce Theatre Sales 


WALLPAPERS AND OTHER 
FLEXIBLE WALL MATERIALS 


WALLPAPER of far more 
serviceable type than ordinary domestic 
papers are available in a large variety of 
patterns that include both large- and small- 
scale designs and color schemes that make wall 
paper entirely practicable for theatre foyers 
and lounges generally, and for some sizes and 
styles of auditoriums. Wall paper is particu- 
larly advantageous for the smaller auditoriums, 
or for balcony areas, in locations where com- 
petent interior decorating service is not locally 
available. There are heavy-duty papers which 
can be cleaned repeatedly with soap and water, 
with even ink stains being removed in this way. 

Other flexible coverings for theatre walls 
that are comparably applied are linoleum, 
asphalt-base and plastic sheets, and coated 
fabrics. The coated fabrics are available in a 
variety of wall paper-like patterns, and also 
in leather-like types. 

Armstrong Cork Company, Lancaster, Pa. (linoleum). 
Frederick Blank & Company, Inc.. 230 Park Avenue, 


New York City (wall paper). 

Bolta Products Sales, Inc., 151 Canal Street, 
ence, Mass. 

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum). 

Goodyear Tire & Rubber Company, 1144 East Market 
Street, Akron, Ohio (simulated leather). 

Goodall Fabrics, Inc., £25 Madison Avenue, 
York City 

Katzenback & Warren, 49 East 53rd Street, New York 
City (wall paper). 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. (simulated leather). 

The Pantasote Corp. of New Jersey, 444 Madison 
Avenue. New York City (simulated leather). 

Textileather Corporation, 607 Madison Avenue, Toledo, 
Ohio (simulated leather). 

United States Rubber Company, Naugahyde Division, 
Mishawaka, Ind. (simulated leather). 


Lawr- 


New 
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Promoting Popcorn 
to Theatre Patrons 


(Continued from page +4) 


he said. He suggested having the attend- 
ants try some of the buttered corn them- 
selves to “sell them on it.” 

Sales attendants must further be well 
instructed in the operation, cleaning and 
maintenance of the butter dispenser, he ex- 
plained, adding that peak sanitary operating 
conditions help greatly in increasing and 
maintaining sales. 

Personnel can also help, he said, through 
asking patrons to try the buttered corn. 
He suggested asking all those patrons who 
request) popeorn the following:  “Butter- 
or “Would you like to try 
out Buttercorn?” or “Butter? 
or “Extra Buttercorn,” ete. “This should 
be spoken, he added, with a “smile” and a 


corn: 


“Tilt” in the voice and eyes. 

The use of special signs and displays was 
also outlined by Mr. Botwick. “Vhe butter 
dispenser itself should be visibly displayed 
next to the popcorn machine or warmer, he 
emphasized. It has an illuminated Trans- 
lite advertising sign, which can_ display 
either Butter cups or boxes and flasher 
buttons should be used to obtain a “blink- 
ing’ effect, he pointed out. 


perc orn 


Found particularly ettective in a num- 
ber of Florida State ‘Theatres were counter 
and back bar exhibits, containing mass dis 
plays of oversized boxes or cups or Butter- 
corn as well as dummy butter cartons sup- 
plied by local dairies. Special signs were 
also used, and Mr. Botwick advises omis 
sion of price on such signs. “Where it is 
necessary to mention it, it should be sub- 
“Play up the availa- 


NOT the 


ordinate,” he said. 
bility of the buttered corn 
price.” 

Other stunts to help sales which can be 
carried out in individual theatres, as recom- 
mended by Mr. Botwick, include placing 
passes in) boxes, holding limerick contests 
for patrons, and sales contests for attend 
ants. ‘he circuit has also provided large 
‘buttons for the refveshment personnel to 
wear with copy reading, “It’s Better with 
Butter.” 
ten patrons will stop to ask, “What's better 


with butter?” 


‘Tests proved that seven out of 


and this gives attendants an 
opportunity to boost Buttercorn, he said. 
On the subject of handling the butter, 
he suggested that operators purchase it in 
quarter pound bricks. ‘The number of 
Buttercorn units per pound of butter 
should be no less than 30 boxes to the 
pound, he said, Where Buttercorn is sold 
for 25c, 3 squirts of butter should be given 
the customer, each 6cc. Where it is sold 


tor 20c, there should be two servings. 


How special displays at the refreshment stand can be devised to help boost popcorn sales is demon- 
strated in these decorations for Loew's theatre, Rochester, N. Y., as arranged by manager Lester 
Pollock. Popcorn was strung and then hung in scallops from the stand's canopy as well as from the ceiling 
along the back bar. The cut-outs of a girl and boy along the back bar wall have flexible arms, and 
a bag of popcorn has been placed in their hands. The board to which they are attached has pop- 
corn “dots placed all over it. In the center of the back bar wall are shelves containing bags of 


popcorn and boxes of candy. 


BETTER THEATRES SECTION 


A Snack Bar Goal: 
75% of the Gate 


. 
(Continued from page 33) 


he will buy,” she points out, and “all: tood 
should be displayed as attractively as pos 
sible.” Sales are also stimulated, she has 
found, if the food is prepared where patrons 
can smell as well as see it. “We grill 
frankfurters and keep popcorn popping all 
during the evening,” she explains. 

As for speedy service, that is an advan- 
tage of the cafeteria system, she has dis 
covered, In the first place, of course, food 
\ check ts 


made each night at the box-ofhce to tind 


must be prepared in advance. 


out the number of tickets sold, which gives 
them an idea of what kind of a crowd to 
expect at the snack bar. With the food all 
prepared, the line is kept moving and cus 
tomers don’t have to wait, Mrs. Harris 
points out. 

Also, she says, if the line should slow 
down the rail is far enough trom the 
counter for customers to pass. “We encour 
age this and when you make it known that 
passing is permitted, no one resents it.” 

As for cleanliness, “that is a must with 
us—clean floors, walls, counters, show 
cases, drink dispensers, ete. Our employee 
must always be neat and clean. We tind it 
is helpful to keep cleaning supplies handy 
during the night for spilled drinks and 
other accidents. A wet, messy floor is not a 
pretty sight, and it can also be dangerous.’ 


CONTROLLING ALL SUPPLIES 


An efficiently run snack stand also re 
quires careful attention to the supply situa 
tion, according to Mrs. Harris. She em 
ploys a regular schedule for ordering so 
that no emergencies can arise “such us the 
discovery that we are out of something that 
it will take days to yet.” In general, she 
keeps a three to four weeks’ supply of all 
merchandise and materials on hand. ‘he 
exception is paper goods, of which she 
stocks several months’ supply in advance. 
It is especially important, she points out, to 
have a week’s supply of popeorn boxes and 
carrying trays folded at all times. “Vhe em 
ployees can do this when business is slow, 
she explains, since they should at any rate 
appear to be busy at all times. 

Further, in regard, to the employer 
Mrs. Harris believes that each should have 
a thorough working knowledge ot all 
phases of snack stand operation. However, 
each should have a definitely assigned space 
to operate in during the intermission pe 
riod, she warns, in order to avoid contu 
sion and unnecessary movement. 

In conclusion Mrs. Harris expressed het 
recounition of the possibilities of turther 
improvement and expansion of the Fiesta 
snack stand. “This they plan to do in the 


near future, she Says. 
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Stage Lighting Now Possible 
With Single Unit at 300 Feet 


Distance from the spotlight gallery at the rear of 


ferine Stadium to the center of the stage (see 


above) is 315 feet. A battery of 120 "Dynabeam” Klieslights is used, with one section of the spot- 


light gallery showing arrangement of the uniis 


A close-up view from inside the spotlight gallery 
showing one of the banks of Kliecslights used for 
highlighting definite areas is provided below. 


pictured below, left. At right below a ‘Dynabeam” unit. 


rew establishments — for 
entertainment merit the adjective “unique,” 
but that is probably a safe distinction for 
the huge Marine Stadium located at Jones 
Beach on Island, N. Y. With a 
stadium seating 8,000, the stage has been 
100 feet off the shore. Action on the 


built 
stage can thus be combined with marine 
spectacles and aquatic sports events formed 
as an important part of the performances. 

This 
problems of stage lighting. “The rear of the 
of the 
York, 
it ne- 
an entirely 


arrangement posed — tremendous 
stadium is 315 feet from the center 
stave. For Kliegl Brothers of New 
who installed all the stage lighting, 
cessitated the development. of 
new unit, powerful enough to deliver illu- 
mination of high intensity upon the stage 
without sacrificing the controls character 
istic of front lights tor theatrical purposes. 

The unit developed was the 3000-watt 
“Dynabeam” Klieglight, Model 300, Type 
1376/8, which projects its beams approxi 


mately 300 feet. It will also serve to illu- 


a well-de- 
fined cut-off of light is desired. It employs 
the principle of an ellipsoidal reflector co- 
ordinated with an optical system and an 
arrangement of adjustable shutters. It has 
weatherproof construction, 


minate particular areas where 


rear controls 
and is manually operated. 

At Marine Stadium a battery of 120 
of these units is located in a spotlight gal- 
lery at the rear of the stadium to front- 
light the stage and water channel. The 
units are now available for other similar 
applications, including drive-in stage light- 
ing. 


CANADIAN DEALERS 


Adamson, M. L., 9921 113th St., Edmonton, 
Alta. 

Dominion Sound Equipment, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 114 Bond 
couver, B. C.; 712 Eighth Avenue, West, 
Calgary, Ala.; 4 Hazen Avenue, St. John, 
N.B.; 1299 Boulevard Charest, Quebec 
City, Que.; 270 McLaren Street, Ottawa, 
Ont.; 218-222 Fort Street, Winnipeg, 
Man.; 2300 Dewdney Avenue, Regina, 
Sask.; 10305 160th Street, Edmonton, Alta. 

Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 

Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C. 

Gaumont-Kalee, Ltd., 431 
Toronto, Ont. 

General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street,, Vancouver, B.C.; 271 Edmonton 
St., Winnipeg, Man.; 86 Charlotte St., 
St. John, N. B. 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 1197 Phillips PI., 
Montreal, Que.; 277 Victoria Street. 
Toronto, Ont.; 591 Yonge St., Toronto, 
Ont. 

Rice & Company, J. M., 202 Canada Bidg 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., 
change Bldg., Calgary, Alta. 
Theatre Equipment Supply Company, 906 

Davie Street, Vancouver, B. C. 

United Electric Company, 847 Davie Street, 

Vancouver, B. C. 


Yonge Street, 


Film 


EXPORT DISTRIBUTORS 


Bizzelle Cinema Supply Corp., 420 West 
45th St., New York 19, N. Y. 

Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco It, Calif. 

National Theatre Supply, Export Division, 92 
Gold Street, New York 7, N. Y. 

Norpat Sales, Inc., 45 West 45th Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E.; 267 Rhode Island Avenue, 
East Orange, N. J. 

S O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. Y. 

K. Streuber & La Chicotte, 1819 Broadway. 
New York 23, N. Y. 

Westrex Corp., 
York II, N. Y. 


Eighth Avenue, New 
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D. M. FarisH was elected president of 
Dominion Sound Equipment, Ltd., Mon- 
treal, at the recent annual general meet- 

ing. Mr. Farish, 


also 


who succeeds 
CLARKE, | is 
vice - president, 
counts and finance, 
of Northern 
tric Company, Ltd. 


Elec- 


He has been a di- 
rector of Dominion 
Sound 
ception in 1935 and 


since its in- 


has served as secre- 


D. M. Farish 
and 


tary - treasurer 
of the company. As 
treasurer, he is succeeded by B. 
Wickes, C.A., who was also elected to 
the Mr. Wickes is 
comptroller of Northern Electric. Other 
officers of Dominion Sound for the com- 


later as. treasurer 


board of directors. 


PreTeRs, who was re- 
W. ORCHIN, 
who was appointed secretary and assistant 
treasurer, Until his new appointment Mr. 


ing year are F. FE. 


elected vice-president and 


Orchin was secretary and office manager. 
J. E. Milburn, central district manager of 
Northern Electric, was appointed to the 
board of directors to replace the late K. P. 
Macpherson. 


I. S. Greco, vice-president and general 
manager of the Westrex Corporation, New 
York, is currently abroad to make a study 
of market conditions in Great Britain, Ire- 
land, France, Italy, Switzerland, Denmark 
and Sweden and to discuss with managers 
and staffs of the Westrex subsidiaries the 
equipment required to record and reproduce 
stereophonic sound. He plans to return to 


New York in June. 


Jake sales manager for 
LaVezzi Machine Works, Chicago, died 
on March 29th while in Tampa, Fla. This 
year Mr. Mitchell had celebrated 46 years 
in the motion picture industry, dating back 
to 1906, when he and his late brother, LEE 
operated nickeledeon in 
Chicago. Later he was a film salesman and 
after that entered the supply field in 1928. 
He joined LaVezzi in 1938. 


Jimmy Bettows has been named man- 
ager of the Center theatre in Greensboro, 
N. C., by new owner Dick KENNEDY, 
who has theatres in Alabama and 
‘Tennessee. Mr. Bellows formerly 
manager of the Lyric and Strand theatres 


also 


was 
in Birmingham, Ala. 

H. D. Barnes, formerly manager of the 
Capitol theatre at Clinton, Iowa, has been 


named director of advertising and public 


BETTER THEATRES SECTION 


About People 
of the Theatre 


6 
AND OF BUSINESSES SERVING THEM 
relations for Central States Theatres, Des 


Moines. Succeeding Mr. the 
Capitol is Harotp ALDINGER, who will 


Barnes at 


also continue to manage the circuit’s Rialto 
theatre in the same city. 


BeNnepertro has been named man- 
ager of Loew’s Poli theatre in Worcester, 
Mass., according to an announcement by 
Harry SHaAw, division manager. 
The Bowl drive-in, a new 700-car out 
door theatre, at Stratford, Conn., has been 
opened by Seymour Levine and associates. 

S. STEWART 
moted to the position of assistant division 


has been pro 
manager of the southwestern division of 
the American Seating Company, Dallas, 
to James M. VerMeu ten, 
vice-president and general sales manage 
of the company. Replacing Mr. Stewart 
as office manager at the company’s Syra 
cuse branch is NoRMAN Wieric. Prior 
to joining American in 1950 as a_ sales 
San Mr. 


according 


representative in Francisco, 


William §S. Stewart Norman E. Wietig 
Stewart had been western division manage! 
for the Winchester Arms Division of Olin 
Industries, Mr. Wietig joined the 
company in 1945 after service in the U.S. 
Navy as a lieutenant during World War 
Il. A graduate of Notre Dame University, 
he also coached at the ‘Trenton Boys’ High 


Inc. 


School in New Jersey for seven years. 


NaTrHANIEL M. been 
appointed manager of television equipment 
sales by General Precision Laboratory, Inc., 
Pleasantville, N. Y. Previously he had 
been assistant manager, having joined GPL 
in 1950 as a commercial engineer, A grad- 


1943, Mir. 


mn the 


uate of Brown University in 
Marshall was 
Naval Air 


radio and 


an electronics ofhce: 
organization, specializing in 


radar. He continued with the 
Navy in a similar 


1948 


television research Proper t. 


capacity as civilian 


and in was transterred to head a 


Martin F. Bennerr has been ap 
pointed regional manager ot the west coast 
region of the RCA Victor Division, Radio 
Corporation of America, 
CHARLES M. Oporizzt, 
president of the division. Mr. Bennett will 
the staff of Paut A. 
and director ot 


\lr. 


manager of the 


according — to 
operating vice 
join BARK MELER, 
revion il 
had 
com 


New 


vice pi esident 


operations, Previously Bennett 


served as assistant 
pany’s eastern region with offices in 
York, that post atte 
than a RCA 


equipment sales at the division's headqu il 


He assumed 
year as manager of theatre 
ters in Camden. He joined RCA as a thea 
tre equipment sales representative the 
eastern region in 1946, following 14 vears’ 
association with the motion picture theatre 
At the same time Mr. Odorizzi 
that Harotp R. Maac 
president and western manager of the RCA 
Victor will 


sponsibilities in supervising west coast oper 


industry. 
announced vice 


Division assume broader re 
ations. In this capacity he will be on the 
staff of the operating vice president and 
will act as the official west coast represen 


tative of RCA Victor management. 


Frep R. GREENWAY, manager of Loew's 
Poli Palace Hartford, 
recently marked his 22nd year with Loew’s, 


theatre, Conn., 


Inc, 


has been appointed 
the 


Haven, Conn. 


WittiamM Durry 


assistant manager of Roger Sherman 


theatre in New 

Harry MArGoLEsKyY, formerly with the 
Randforce Brooklyn, 
N. Y . Is Mow manaver of the Gables thea 
tre in Miami, Fla. 


Amusement Corp., 


Harry Brapy has been named managet 
of the Strand Miami, Fla., re 
placing PAuL Baron, who is now at the 


theatre, 


Gateway theatre there. 


Rogerr Barrin” has been appointed 
manager of the Paramount theatre in Palm 


Beach, Fla., replacing Witniam 
Mrs. Lois Artiur has been named 

manager of the St. Cloud theatre, in St. 

Cloud, Fla. 

new 550-car called the 

Rodeo, has been opened at Phoenix, Ariz. 


B. McCormick, Jr., 


drive-in, 


It is owned by Jf. 


75 
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long-ume theatre man in Arizona; Wap 
| VELEN, a Detroit theatre man and 
Wi CsIRARD, who has i theatrical 
Supt ompany at Phoenix. 

CHAMBERLAIN has sold his interest 


n Pismo Theatres (including the Pismo 
in Pismo Beach, Calit., and the Rio Grande 
Westland ‘Theatres, 
weording to an 


Harpy, 


(srande) to 


PANCISCO, announce 


nent trom CsERALD Westland 


Lhe ¢ ollins theatre at Joliet, I1., which 
has been closed since last summer, has been 
purchased by Jim) 


of the Times theatre in Oglesby, Il. 


also owner 


and redecoration 
has been given the Markey theatre at Jack- 
son, Ohio, by Chakeres Inc., 


| ringhield. 


Extensive remodeling 


‘Theatres, 


New twin refreshment stands have been 
installed in the Montrose drive-in at Mont 
Ohio, by Lou RATENER in 


order to expedite service. 


rose 


owner 


\ new drive-in with a 400-car capacity 
is being constructed at Exmmetsburg, lowa, 
by the Emmetsburg Amusement Company, 


operators ot the lowa theatre there. 


Phe new Brad drive-in at Plaquemine, 
La., was opened early in April by W. H. 
Cons and B. W. STEVENS. 
the Joy theatre at 
which was partially destroyed 


Reconstruction of 
Dubach, La., 
by fire several months ago, has been started 


by OL FONTENET. 


Harry GANTI 


N. SrurpDIVANT and 
have purchased the Lyric theatre at Yuma, 
Ariz.. 


sidiary of 


from Yuma ‘Theatres, Ine., a sub 


Fox West Coast Theatres. 


WELCOME 
MILWAUKEE BRAVES 


“ 
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1409-car twin drive-in 
at 


Plans for a new 
known as the Bel-Air, 
Bakersfield, Calif., are announced. 
The Lioyp 
Scorr, James BAnbuccI, WILLIAM 
Qwen Crark, Mike EAsLey 
and Jerr Lewis. 


theatre. to be 


builders will be 


(JANNON, 


‘The Liberty theatre at Lone Wolf, 
()kla., was destroyed by fire late.in March. 


Operator of the theatre was C. 


The $1 theatre at Wichita, 
Kan., was remodeled and rewired for im- 


Drive-in 
proved sound before its seasonal opening. 


A new drive-in is being constructed on a 
30-acre plot near Rehoboth Beach, Del., 
by Drarickson, 

Paut AIKEN has been named assistant 
manager of the Enright theatre in Pitts- 
burgh. 


‘Tom Mucumorer, who recently took 
over operation of the Canoga theatre, Can- 
oga Park, Calif., has modernized the house. 

The 20th Century drive-in at ‘Tampa, 
Kla., is being enlarged to accommodate 783 
LAMBERT, 


cars, according to 


manaver. 
Plans are being made to rebuild the 

Buchanan theatre at Buchanan, Ga., which 

was recently destroved by fire. 


appointed manager of the Gem_ theatre, 
Cuthbert, Ga., replacing Crcit PRrescorr, 


ho resigned, 


Frank Lawery, formerly with RKO, 
has resigned to join Bailey Theatres, At- 


lanta, as manager of its Panama City 
house. 
Milwaukee's 
Scoreboard 
Credit for designing, 
manufacturing and 


erecting Milwaukee 
County's new ball stad- 
ium scoreboard, as 
shown at left, in Mil- 
Wis., goes to 
Ben Poblocki, president 
of Poblocki & Sons. The 
steel! board is 57 feet 
high and 61 feet wide. 
The changeable letters 
and numerals on the 
main board are 16-inch 
plastic, furnished by the 
Wagner Sign Service, 
Inc., of Chicago. The 
scoreboard was donated 
to the county by the 
Miller Brewing Com- 
pany in return for the 
advertising sign on top. 


waukee, 


THE BIG PICTURE 


(Continued from page 9) 


dark 


within the area of central vision, with the 


well 


abruptly cut off by a frame 
performance only a focal point of an opti- 
cal image that takes in also a blacked out 
platform, perhaps a proscenium arch, and 
a relatively huge expanse of architectural 
doodads, plus spots and streaks of light, 
no factor of the illusion has conditions per- 
mitting it to seize and hold the mind as it 
might. “To provide those conditions for 
all of the qualities which contribute to a 
realistic image is the Big Picture’s aim. 
How big should it be? That is not a 
matter of fixed footage but one related to 
the dimensions of the auditorium—speci- 
fically, to the size and shape of the seating 
plan. For example, the new size of the 
picture at the Radio City Music Hall: It 
was recently increased from around 33 feet 
to 50 feet in width; however, it is draped- 
in on a stage having a 100-foot proscenium 
opening !—in an auditorium something like 
200 feet wide! One might say (if avail- 
able projection light were no consideration 
that the Music Hall is only 
now approaching the size of picture it 
always should have had, Further comment 
on this point is provided by the fact the 
Music Hall’s 50-foot picture is presented 
quite as successfully as the 33-foot image 


whatever ) 


was with a horn system only at the middle. 

‘There are a number of conditions aftect- 
ing this fundamental factor of scale; this 
particular piece, however, is confined to 
the purposes of 
processes’ —the predominant and general 


so-called “wide-screen 
purposes, rather than such specialized and 
isolated functions as ‘“‘audience  participa- 
tion” stunts. The main purposes are pri- 
marily so distinct from that of 3-D, and 
so important within that distinction, that 
they command consideration without reter- 
ence to “third-dimension,” whether it is a 
matter of stereoscopy or of “effect.” 

Public 3-D 


studios become more and more proticient 


reaction to pictures, as 
in stereo-cinematography, may be so tavor- 
able in spite of the spectacles that it would 
be well to make the art stereoscopic. But 
3-D, of itself, cannot create the conditions 
for an illusion and presence which can be 
produced (especially with integration of 
screen and auditorium design) by a picture 
physically dominating the field of vision. 
(Indeed, 3-D apparently contracts the 
image, even shrinking the characters, thus 
making the picture optically more remote 
than a 2-D picture of the same size.) 
The two techniques therefore are not 
possible alternatives, one for the other. If 
greater dramatic impact, more conviction 
and presence are the objectives, stereopsis 
is instead a further potential source of 
motion picture realism. —G. S. 


MOTION PICTURE HERALD, MAY 9, 1953 


president, 
| 
LONGINES 
Af 
Wit 
AA. 12345678908 HE 
sTRKE.. AT BAT. 
| 
i 


= 


POWERFUL PROJECTION LAMP 


USED FOR 


‘The Roxy, N. Y. 


65 Foot Screen 
Mastbaum, Phila. Fox, Detroit 
54 Foot Screen 68 Foor Screen 
| WITH STANDARD S.M.P.T.E. ILLUMINATION LEVELS 


32,000 LUMENS 


Controlled Film Temperature 
with Ashcraft Air-Cooled Heat 
Deflector 


Controlled Lamphouse Tem- 
perature with Forced - Draft 
Flue Ventilation 


Liquid-Cooled Carbon with the 
new Ashcraft AG Contact Head 


a s. ASHCRAFT MANUFACTURING COMPAN 


36-32 THIRTY-EIGHTH STREET ISLAND CITY, 
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Yes ... let’s talk business! Good Business! And how can 
you as a drive-in exhibitor insure good business? .. . well, 
here’s one way ... give the perfect combination of good 
pictures, easy to see and easy to hear, and you build the 
reputation and good will that makes your patrons want 
to come back again and again. 


How can you be sure of superior projection and 
sound? ... do as thousands of satisfied exhibi- 
tors have done ... install SIMPLEX projection 
and sound for your drive-in! For SIMPLEX is 
proved over the years ... proved for perform- 
ance ... proved for superiority ... and proved 
for satisfaction, for you and your patrons. For 
new and established drive-ins . . . specify 


Xe L 
PROJECTION and 
SOUND SYSTEMS 


4 
MAN GTURED © INTERNATIONAL PROJECTOR CORPORATION DISTRIBUTED BY AL 
NATIONAL THEATRE SPPLY 


